ANO-AQENCI 


leen-age 

spoken  here 


In  Chicago,  the  Sun-Times  is  big -and 
getting  bigger -with  teen-agers. 

That’s  because  we  cover  the  news 
which  means  the  most  to  them.  And 
we  report  it  in  adult,  straight-forward 
language.  We  don’t  talk  down  to  our 
teen-age  readers. 

Columnists  like  Ann  Landers,  Irv 
Kupcinet,  Bob  Ellison  and  our  newest 


addition,  Jim  Stagg,  Chicago’s  lead¬ 
ing  deejay  write  about  the  people,  prob¬ 
lems  and  fads  that  are  closest  to  our 
young  readers’  hearts.  So  do  our  news 
reporters. 

Our  secret  of  communicating  with 
young  readers  is  that  we  treat  them  like 
people.  And  that,  after  all,  is  jupt  what 
they  want. 


CHICAGO  SUN -TIMES 


OmOSTAtC 

UIWVERSfTY 
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UBRAfiY 


Ann  Landers 


Irv  Kupcinet 
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Boh  Ellison 

■Jim  Stagg 

IN  SAN  ANTONIO,  AGAIN  IN... 


NEWSPAPER  READERSHIP  SURVEY 
INTERVIEWING  BY  WESTERN  UNION 
PROVES  CONCLUSIVELY 


The 


Alone  Reaches  Nearly 


OUT  OF 


Newspaper  Reading  Households! 

LEADING  THE  2nd  AND  3rd  NEWSPAPERS 
COMBINED  BY  MORE  THAN  30%!! 

I 

Again  in  1966!  Newspaper  Readership  Survey,  completed  on  April  29, 
with  interviewing  performed  by  Western  Union,  sustains  results  of 
identical  survey  performed  in  1965. 

Nearly  7  out  of  10  of  all  San  Antonio  newspaper-reading  families  read 
The  Light.  74%  of  The  Light’s  readers  ai’e  exclusive,  unavailable 
through  any  other  newspaper.  The  othei-  San  Antonio  afternoon  news¬ 
paper  i-eaches  only  9%  of  the  newspaper-reading  families  exclusively. 


A  HEARST  NEWSPAPER 

Rejiresented  Nationally  by  Hearst  Advertising  Service  Inc. 

TOTAL  NET  PAID  CIRCULATION,  PUBLISHER'S  STATEMENT  MARCH  31, 1966 

116,184  DAILY  108.740  SATURDAY  139,098  SUNDAY 


The  Birth  of  a  Newspaper 


T@DAY  will  he  different  .  .  . 

Florida's  Space  Age  Newspaper 
Established  March  21,  1966 


Only  10  weeks  old 

.  .  .  and  already  covering  76%  of  the  rich 

Cape  Kennedy  Market* 


Average  daily  net  paid  circulation  for 
weeks  ending: 


March  26 . 

. 970 

April  2 . 

. 806 

April  9 . 

. 967 

April  16 . 

. 886 

April  23 . 

.  24,984 

April  30 . 

. 29,655 

May  7 . 

. 31,504 

May  14 . 

. 32,714 

May  21 . 

.  33,677 

May  28 . 

.  34,359 

TODAY 


blankets  Brevard  County  — fastest  growing  county  in  the  U.S. 
and  heartland  of  the  Cope  Kennedy  area  where: 


the  per  family  income  is  Florida's  highest 
the  average  age  is  Florida's  lowest 
the  educational  level  is  Florida's  highest 


Come  Grow  With  Us 


TODytY 

308  Forrest  Ave.  Cocoa,  Fla. 

Member  of  Gannett  Florida  Newspapers 


r 


*Hous*hoMs  p«r  Soitt  Monogtmcnt, 
Survey  of  Buying  Powor,  Juno,  1965 


Story  A  Kolly  Smifh 
Notionol  Soprotontotivot 


EDITOR  &  PUBLISHER  CALENDAR 


JUNE 

6-7 — Utah-ldaho-Spokan«  AP  membarship,  Traasura  Mountain  Inn,  Pa 
City,  Utah. 

6- 10 — Press  Instituta  of  Canada  raportars'  saminar,  Univarsity  of  W«s‘« 
Ontario,  London. 

7- 9 — Pedaration  Intarnational  das  Editeurs  da  Journaux  at  Publicst^c 

(FIEJ),  19th  Congress,  Stockholm. 


9- 1  j — Tennessee  Press  Association,  Hotel  Claridga,  Memphis. 

10- 11 — Gaorgia-Alabama  Newspaper  Advertising  Executives  A  ^ccistlu 
Downtown  Holiday  Inn,  Atlanta. 

12- 24— American  Press  Instituta  Management  and  Costs  Seminar,  (fy 
newspapers  under  75,000  circulation),  Columbia  University,  New  Yod 

13- 16— National  Federation  of  Press  Women,  Rice  Hotel,  Houston. 

16- 20 — Pennsylvania  Newspaper  Publishers  Association,  Hotel  BBr,T,ud;**t 
Hamilton,  Bermuda. 

17- 18 — New  Mexico  Press  Association,  Red  River,  N.M. 

17-18 — Michigan  AP  Editorial  Association,  Hidden  Valley,  Mich. 

17-18— Arizona  Newspapers  Association  workshop,  St.  Michael  Hole!, 
Prescott. 

17-18— Arkansas  Press  Association.  Arkansas  State  College,  Jonesborj 

17-19— New  Jersey  Press  Association,  llOth  annual  meeting,  Essex  tn^ 
Sussex  Hotel,  Spring  Lake.  N  J. 

19-23 — Association  of  Newspaper  Classified  Advertising  Managers,  Hole’ 
Pontchartrain,  Detroit. 

19-21 — New  York  State  Society  of  Newspaper  Editors,  Ithaca  Collt^i 
Ithaca,  N.Y. 

21-22 — North  Carolina  AP  News  Council,  Grove  Park  Inn,  Asheville. 

21- 25 — National  Press  Photographers  Association,  Annual  business  and 
education  seminar.  Jack  Tar  Harrison  Hotel-Motel,  Clearwater,  Rt. 

22- 23 — Kansas  AP  Publishers  and  Editors,  Ramada  Inn,  Junction  City. 

23- 25 — Oregon  Newspaper  Publishers  Association  convention,  Salislw 


e  design  that  The 
Virginian  shall  be  es¬ 
pecially  devoted  to  the 
advancement  of  Norfolk 
and  Portsmouth,  and 
the  large  sections  of 
Virginia  whose  interests 
are  common  with 
theirs.” 

--pvm  the  prospectus  of 
The  Virginian  in  1865 


Achieved: 

Virginia’s  largest 


Hotel  Pontclisf- 


metro  area 


The  world’s  largest 


naval  base 


The  nation’s  leadin 


AUGUST  j 

8-10 — Southern  Newspaper  Publishers  Association  Eastern  Division 
chanical  Conference,  Tutwiler  Hotel,  Birmingham,  Ala. 

11- 12 — AP  newspaper  members  from  Virginia,  West  Virginia,  Maryland  «■ 
District  of  Columbia  joint  meeting,  Greenbrier,  White  Sulphur  Spring 
Va. 

12- 14— Newspaper  Advertising  Executives  Association  of  the  Carolir*' 
Virginia  Beach,  Va. 

21-23 — ^Texas  Daily  Newspaper  Association,  Green  Oaks  Inn,  Fort  Wortf. 

29-31 — New  England  Association  of  Circulation  Managers,  The  Sam-o-se' 
Hotel,  Rockland,  Maine. 


A  national  leader  in 
urban  renewal 

. . .  and  now  we  begin 
the  Second  Century 


SEPTEMBER 

10-11- III  inois  Newspaper  Mechanical  Conference,  Pere  Marquette  Hote' 
Peoria. 

12-16— International  Stereotypers  &  Electrotypers'  Union,  annual  conver- 
tion,  Washington,  D.  C. 

17-21 — Canadian  C 


Circulation  Managers  Association  Prudhommes,  Vineland. 


Tlir0iman-Pilot 


York.”  (Publication  offices  34  North  Crystal  St..  Ekist  Stroudsburg.  Pa.) 
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what's  happening,  where  and  when. 


MARKS  D'i  XAMIC  KHOKXIX  A  XKM'SPAPKR  MARRKT 


Borausc  Active  Ari/.onans  have  so  many  in¬ 
terests,  they  must  depend  on  tlic  Republic 
and  Gazette.  It’s  the  convenient  way  because 
the  delightful  Phoenix  climate  keej)s  people 
outside  and  on-the-go. 

And  for  coreraf'e  that  counts  .  .  .  where  it 
counts,  you  can  always  depend  on  the 
Rer)ublic  &  Gazette,  offering  82% 


unduplicated  coverage  in  Metro-Plioenix. 

In  this  dynamic  area  where  nearly  1 .5  billion 
retail  dollars  are  spent  annually,  the  Republic 
&  Gazette  reach  89%  of  all  households  with 
an  annual  income  of  more  tlian  S5.0()().  95% 
in  homes  with  over  $8,000,  95%  in  homes 
with  more  than  $10,000  and  99%  in  house¬ 
holds  with  an  income  of  more  than  $15,000. 

Represented  nationally  by  Story  <£■  Kelly-Smith.  Inc. 


The  Arizona 

REPUBLIC 


The  Phoenix 


Morningand  Sunday 


Thanks  to  Certified  Dry  Mats 


The  whole  world  loves  a  pretty  girl.  But  when  you 


^u<£. 


rwin  d 


C^oiumn 


★  ★ 


•k  'k  if  'k  'k 

iVo  Laughing  Matter 

Statements  certain  to  shake  up  a  news  room  inhabitant  .  .  . 

*‘I'm  roUectinft  five  dollars  a  head  for  a  wedding  gift  for  Audttf 
WhatVHer'Name— you  know,  that  new  social  writer  who  started 
working  here  last  week.” 

“The  author  of  that  book  you  panned  wants  to  talk  to  yon. 
That's  a  mean-looking  knife  he's  carrying.” 

“I  don't  have  no  time  to  write  no  letters  to  the  editor,  Mac— 
but  let  me  tell  you  what's  wrong  with  the  Department  of  Publk 
Works.  .  .  .” 

“The  36  and  24  and  18  and  14-point  machines  broke  down.  All 
our  one-column  heads  will  have  to  be  48-point.” 

“Holy  cow,  look  what's  happened  to  your  story,  with  all  thoa 
lines  transposed.  .  .  .” 

“You  know  that  12-pnrt  series  you  turned  in  Monday?  The  bou 
says  it's  too  hot.  He  junked  it.” 

“There's  a  guy  phoning  in  an  important  story  on  line  42  .  . . 
you'd  better  take  it.  I  can't  make  out  a  word  he's  saying.” 

“A  tornado's  heading  this  way,  and  everyone's  gone  home.  Yoa'D 
just  have  to  cover  it  by  yourself  as  best  you  can.” 

— Harold  Winnerip,  Boston  Trarele 


The  Three  Rivers  (Mich.)  Commercial  correctly  evaluated! 

moving  and  touching  story  by  Bob  Des  Jarlais  and  played 
it  up  across  the  entire  top  of  the  front  page  under  a  streamer 
head:  “They’re  Happy  Children,  Nancy — Shy  But  Full  of  Love." 
Bob  wrote  the  story  about  his  visit  to  a  school  for  retarded 
children  in  the  form  of  a  letter  to  his  sister,  Nancy,  a  Mongoloid 
child  who  died  six  years  ago  at  the  age  of  4^^.  His  lead  read: 
“Dear  Nancy,  You  would  have  been  among  the  children  1  visited 
with  today  and  I  know  they  would  have  welcomed  you  because 
I  in  them  I  kept  seeing  you  all  over  again.  They  were  liappt 
children;  they  were  shy,  proud  and  sometimes  speechless  througii 
no  fault  of  their  own,  but  most  of  all  they  were  always  bubblin’ 
over  with  love  and  sometimes  affection  like  you  were.”  .  .  .  In¬ 
cidentally,  Christ  Williams,  editor  of  the  Commercial,  calls  hi; 
column  “Chriscendos.”  usually  a  satire  on  gossip. 


can't  tell  because  of  poor  reproduction,  it's  time  to 
use  CERTIFIED  DRY  MATS.  CERTIFIED  covers  the  ! 
needs  of  newspaper  and  commercial  stereotyping  with  | 
mats  developed  for  each  important  application.  | 
Scientific  production  and  quality  control  insure  that 
you  get  the  deep  faithful  impression  your  type  and  j 
cuts  deserve.  Insist  on  CERTIFIED.  | 

Your  hard  work  deserves  it.  | 


avoid  haphazard  reproduction 


Honor  Roll  of  CERTIFIED  DRY  AAATS:  SYNDICATE  for  job  work— 
NEWSPAPER  for  full-page  reproduction — BLUE  RIBBON  and 


Ode  to  the  Tax  Collectors 

The  only  thing  much  shorter 
Than  dresses  some  girls  wear 
Arc  newsmen's  checks  when  tax  men 
Have  taken  out  their  share. 

—Lawrence  A.  Barrett 

Pittsburg  (Kans.)  Headlifhi 

— *-A  headline  writer  on  the  Tucson  Daily  Citizen  stret(ll^ 
things  a  bit  when  he  wrote:  “Panties  Stay  Drawered:  Polic 
Snap  Band’s  Plan  For  New  Raid.”  .  .  .  The  Evansville  (Ind. 
Press  headlined:  “Birth  Pills  May  Stop  Accidents,  Expert 
Claim.”  .  .  .  When  the  symphony  conductor  suggested  a  dar 
cut  off  the  water  in  a  creek  during  concerts,  the  Saratoga  Spring 
(N.Y.)  Saratogian  headed  it:  “Ormandy  Discovers  New  Sound 
Dam  Site  Better — Acoustically  That  Is.”  .  .  .  Reporter  (ieors 
Leposky,  Chicago's  American,  unknown  to  the  school  boari 
got  a  job  as  substitute  teacher  in  a  culturally  deprived  areat: 
write  a  series  of  stories.  .  .  .  The  Peabody  (Kans.)  Cazetu 
Herald  carries  this  Kansas  item  of  100  years  ago:  “We  regia 
to  hear  that,  during  the  festivities,  a  terrific  melee  occurred,  ii 
which  several  necks  were  broken.  P.S.  We  have  since  been  ic 
formed  that  they  were  the  necks  of  champagne  bottles.” 

TV  (and  Advertisers)  ISote 


SILVERTONE  for  quality  baked  work 


Certified  Dry  Mat  Corporation.  Dept.  P,  555  Fifth  Ave.,  New  York,  N.Y.  10017 

CERTIFIED  DRY  MATS 


Twenly-four  hours  a  day. 

Thus  through  all  the  ages  — 

But  there's  no  limit  to 
A  newspaper's  pages. 

(Read  them  or  sift  them. 

If  you  can  lift  them.) 

—Fred  J.  Curran 

Wisconsin  State  Journal  (Madison) 
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When  |;;p|  you  graduate  to  the  big  884,000 
Portland  Metro  area  market,  you  can  earn  your  B.A. 
(Brighti^Y Advertiser)  degree  by  using  both  the 
Oregonian  and  the  Oregon  Journal  These 

two*^^^  leading  Oregon  dailies  reach  90% 
of  the  big  Portland  Metro  Market  with  a 
Ph.D.  (Per  Household  Duplication)  of  only  8%... 


less  than  one  homej^  in  twelve 
You’ll  be  summa  cum  laude"^^  in  the  two  million 
total  Oregon  Market  ,  which  includes  prosperous 
Southwest  Washington.^^^^°o,  Because  more  than 
57%  of  them  depend  on  the  Oregonian  pinj  and  the 
Oregon  Journal  for  their  three  R’s-reading^^ 
reacting  and  responding^^.  That’s  all' you  ' 
need  to  go  to  the 
head  of  your  class. 


THE  OREGONIAN 


MORNINGS  AND  SUNDAYS 


JOURNAL 

EVENINGS  MONDAY  THRU  SATURDAY 


Best 

Testi 

West 


New  optional  combination  rates  now  available. 


DO  YOUR  HOMEWORK  WITH  MOLONEY  REGAN  i  SCHMIH.  INC.,  OR  C  A. 
WELLINGTON.  SEAHIE.  OR  WRITE  OR  CALL  THE  OREGONIAN  OREGON  JOURNAL. 


Editorial 


Bad  Timing 

Thf.  leaders  of  the  dissident  Guildsinen  in  New  York  Gity,  who 
announced  this  week  they  were  going  to  break  away  and  start 
their  own  union  of  news  and  editorial  jreople,  claimed  that  75%  of  the 
members  in  one  shop  were  sympathetic  to  the  idea.  The  idea  is  not 
new.  It  has  been  broached  l>efore  by  newsmen  who  resent  being  sub¬ 
jected  to  the  control  of  the  majority  of  Guild  meml)ership  in  the 
commercial  departments.  .And  the  suggestion  might  have  some  merit 
to  it. 

But  at  this  particular  moment  the  timing  could  not  have  Ijeen 
worse. 

It  has  muddied  the  waters  of  bargaining  aiul  negotiation  now  going 
on  between  the  representatives  of  the  new  publishing  company  and 
the  Guild  which  is  the  duly  elected  and  designated  bargaining  agent 
for  those  employes.  If  the  leaders  of  the  new  group  have  the  support 
they  claim,  they  would  do  better  to  exert  their  influence  within  the 
existing  framework  of  union  representation  to  get  the  presses  rolling 
again  after  which  there  will  be  plenty  of  time  for  intra-union  warfare. 
Right  now  there  are  enough  areas  «»f  disagreement  without  injecting 
another  one. 


End  of  Press  Muzzle 

Tut  Supreme  Court  of  the  United  States  declared  unconstitutional 
an  .Alabama  law  under  which  a  newspajier  editor  was  prosecuted 
for  publishing  an  Election  Day  editorial.  The  decision  was  anticipated. 
It  is  an  “obvious  and  flagrant  abridgement  of  the  constitutionally 
guaranteed  freedom  of  the  f)ress,”  Justice  Hugo  Black  wrote. 

This  law  had  been  on  the  lKX)ks  in  .Alabama  for  51  years.  It  would 
have  Iteen  thrown  out  years  ago  as  uiuonstitutional  except  that  no  one 
was  f(K)lish  enough  to  try  to  enfone  it  until  the  case  against  James  E. 
Mills,  editor  of  the  liirmingham  Post-Herald.  Oregon,  Montana  and 
North  Dakota  ha\e  similar  laws  but  no  one  has  tried  to  apply  them 
in  those  states. 

That  makes  four  states  where  the  legislatures  ought  to  do  some 
quick  house-(  leaning  by  rubbing  out  those  laws. 


No  Advertising 

To  OBSKRVK.  its  KKftli  anniversary  the  W'^orcester,  Mass.  Extcnina 
Gazette  published  a  special  section  last  month  reviewing  the  high¬ 
lights  of  its  carter  and  its  personalities.  It  contained  no  advertising. 
“I  believed  strongly  that  the  observante  of  an  anniversary  such  as  this 
should  be  handled  in  a  professional  and  non-commercial  way  rather 
than  sandbagging  our  clients  and  customers  into  paying  for  otir  Itirth- 
day  party,”  the  publisher  said. 

'Ehis  refletts  the  mtxlern  trend  and  is  in  such  refreshing  contrast 
to  the  block-buster  sjiecial  anniversary  “breaking  all  records”  editions 
everyone  tried  to  publish  20  years  ago. 


kd. 


LlOf 


Forgetting  those  things  tehich  are  hehin^ 
and  reaching  forth  unto  those 
which  are  before  .  .  .  Phitippians.  Ill;  jjl* 
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fiomotion  . 

jtiy  Erwin's  Column 


loyness  Is  a  Campus  Comedian 


By  Dario  Politella 

•  “Jo  Ann  Shank,  20,  died  to-  bling  discourse  on  appropriate 
day  of  heartbreak  and  other  campus  dress  with  “Of  course, 
intemal  injuries,”  a  Ball  State  you  are  always  well-dressed 
j-student  wrote  during  a  prac-  when  you  are  wearing  a  bright 
tice  session  on  obit-writing.  smile.” 

•  •  •  Even  cutline  writers  have  no 

•  Built  just  north  of  Lover’s  immunity  to  innocent  humor. 


Lane  at  the  University  of  Mas¬ 
sachusetts  is  a  new  Women’s 


Witness  the  embarrassment  of 
the  Illinois  State  Norman 


'hy;ical  Education  Building,  The  text  under  a  pic- 


ue  alumni  bulletin  proudly  an¬ 
nounced. 


ture  of  a'  visiting  prof  demon¬ 
strating  “throwing”  on  the 


•  “Your  spelling  is  atro-  Potter’s  wheel  read,  “The  most 
wu«!”  was  the  cartridge  lead  on  interesting  point  taught  by  the 
a  newsstory  by  a  Syracuse  Uni-  potter  was  his  method  of  center- 
•ersity  journalism  student,  who  ini?  the  pot.  His  method  is  not 
was  quoting  a  j-prof.  often  used. 

*  ,  ,  And  the  dignity  of  many  a 

by-lined  reporter  has  been  shat- 
These  are  only  a  few  of  the  tered  by  the  slip  of  a  linotypist 
examples  of  innocent  campus  digit.  The  Syracuse  Daily 
ihumor  which  the  coy  comedians  Orange  once  bruited  the  intel- 
nf  rollege  communications  are  jiggnce  that  .  .  with  a  quartet 
wiling  these  days.  from  his  fartemity,  he  sang 

i  Humor  has  become  the  stuff  <There  Is  Nothing  Like  a 
pf  campus  life,  even  in  the  face  Dame!” 

fit  sit-ins  and  other  protests.  But'let’s  get  back  to  the  class- 
Perhaps  it’s  l^cause  being  room,  for  a  moment.  One  in- 
eadly  serious  does  have  its  structor  who  insisted  that  his 
funny  side,  even  though  it  ap-  journalistic  students  read  news- 
P«rs  only  after  a  second  glance,  papers  made  a  habit  of  weekly 
Imagine  the  morning-after  news  quizzes.  A  couple  of  years 
noughts  of  the  egg-head  head-  ago,  he  asked  hrs  class  at  Ball 
me  writer  of  the  University  of  state  U.,  “What  was  the  dra- 
uihneaota  Daily,  when  he  re-  niatic  gesture  made  by  the  Pope 
rad,  “  ‘Rape  of  Lucretia’  Done  to  the  world’s  poor?” 
with  Skill  and  Taste.”  The  answers  he  received  in- 

Or  the  classified  ad  writer  of  eluded  “advocating  birth  con- 
A?  Indiana  Daily  Student,  trol”,  “He  said  the  poor  are 
Jhen  he  reconsidered  his  gem.  those  who  will  be  blessed  more 
Help  Wanted:  Part  or  full-  than  others”,  “dispensation  to 
male  or  female.  Must  be  gat  meat  on  Fridays,”  “He 
eat  and  clean.  Good  wages.”  blessed  them  and  made  some 

Only  .  Smile  f  “£.«  f^PPorted  the 

Anti-Poverty  Bill.” 

And  blush  with  the  spirited  The  true  answer  was  that  the 
^ion  editor  of  the  Ball  State  Pope  had  given  his  jewelled 
who  climaxed  a  ram-  crown  to  the  poor. 
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Only  a  Smile 

And  blush  with  the  spirited 


There  are  some  attempts  at 
humor  that  are  deliberate,  how¬ 
ever,  to  take  advantage  of  the 
circumstances.  Consider  the 
Daily  Orange,  again  as  an  ex¬ 
ample.  The  editors  once  an¬ 
nounced  gleefully  that  a  Lois 
Thau  had  been  named  “Miss 
Winterama  of  1956.” 

Misusing  a  phrase  may  also 
result  in  a  shattered  ego  for 
the  embryo  newsman.  Like  the 
Ball  State  News  reporter  who 
wrote  proudly  that  “Miss 
America  for  1963,  Donna  Axum 
of  El  Dorado,  Ark.,  who  will 
make  a  personal  appearance  on 
the  campus  for  the  1964  Orient 
Queen  Pageant,  has  had  an 
active  past.” 

The  most  serious  intentions — 
as  with  notices  to  set  the  record 
straight  —  sometimes  go  awry. 
Knowing  when  to  stop  is  the 
best  medicine  for  foot-in-mouth 
disease.  Share  what  must  have 
been  the  feelings  of  the  Buffalo 
State  Record  editor  when  he  re¬ 
read  his  “Retraction:  Contrary 
to  the  information  presented  in 
the  Sept.  30  issue  of  the  Record, 
Miss - has  been  appointed  As¬ 

sociate  Dean  of  Students,  not 

Dean  of  Students.  Dr. -  still 

holds  the  position  of  Dean  of 
Students.  The  Record  apologizes 

to  Dr.  -  for  any  worry  and 

discomfort  this  announcement 
may  have  caused  him.” 

Some  Just  Happen 

Still  and  all,  the  most  hum¬ 
orous  of  all  shenanigans  on  the 
campus  must  be  the  student 
newspaper  headlines  that  “just 
happen”  to  come  out  with 
double  meanings.  Look  for 
chuckles  in  this  recent  collec¬ 
tion. 


The  author  has  been  gather¬ 
ing  chuckles  from  the  student 
press  scene  ever  since  he  edited 
the  Lawrence  (Mass.)  High 
School  Lawrencian  and  the  U. 
of  Massachusetts  Collegian. 

Since  joining  the  faculty  side 
of  the  copy  desks,  he  has  ad¬ 
vised  student  pubs  at  Kent 
State,  Syracuse,  Ball  State  and 
in  his  current  slot  at  the  Uni¬ 
versity  of  Massachusetts,  Am¬ 
herst. 

Dr.  Politella  also  keeps  an  eye 
on  student  slips  as  editor  of 
The  Collegiate  Journalist,  the 
publication  of  Alpha  Phi 
Gamma,  journalism  fraternity. 

*  ♦  * 

French  Mademoiselle  Speaks 
Out  on  US  Boys 

— Fresno  State  Collegian 

Love  Is  an  L-Shaped  Room 
In  Which  Little  Is  Concluded 
^  — Valparaiso  U.  Torch 

Nudist  Marriage 
Barely  Lasts 
Six  Months 

— Ball  State  News 

Masculine  iJomination  of  Chil¬ 
dren 

Is  Subject  of  Butcher  Experi¬ 
ment 

— Emporia  State  Bulletin 

‘Who’s  Who’  Lists 
Professor  Nutt 
— Arizona  State  Lumberjack 

Dr.  Harold  Love  Named  to 
be  Head 

Of  New  Department  of 
Special  Education 

— Arkansas  State  Echo 

Dates  in  For  Big  Surprise 
As  Women  Find  Protection 
— U.  of  Toledo  Collegian 

Chastity  Chosen 
As  Y  Banquet  Subject 
— Fresno  State  Collegian 
(Continued  on  page  80) 
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Where  does 
1 5  seconds 
behind 
put  you? 


ahead, 


UPl’s  National  AAA  wire  and  Sports  wire  are  now  available  in  TTS 
-just  15  seconds  behind  the  original  transmission. 


Only  DPI  has  a  computer  program  for  this  breakthrough  on  fast  delivery.  Delays 
caused  by  rehandling  of  copy  are  eliminated:  the  result  is  savings  of  as  much 
as  30  minutes  to  a  full  hour. 

Here’s  how  it  works:  Regular  five-level  Teletype  signals  are  fed  into  the  com¬ 
puter.  The  computer  converts  them  to  caps  and  lower  case  six-level  signals. 
The  new  signals  produce  TTS  tape  only  15  seconds  behind  the  original  trans¬ 
mission. 


DPI  firsts  in  typesetting  services  that  put  you  ahead: 

1.  Instantaneous  computer  conversion  of  all-caps  Teletype  copy  to  six-level 
TTS  copy  and  tape. 

2.  Computer-generated  Unistox  stock  tables,  automatically  distributed  to  line¬ 

casting  machines  without  manual  handling  of  torn  tape.  Unistox  gets  you  in 
type  faster  than  any  other  system.  . 

3.  Computer  typesetting  and  backup  service  to  individual  newspapers,  in  their 
own  format,  for  the  TTS  production  of  local  news  copy,  classified  and  legal  ads. 

4.  Autoedit’s  magnetic  tape  storage  of  news  copy  with  automatic  retrieval,  tp 
eliminate  overset  and  waste  of  time  and  materials. 


ou  have  UPI 


It  doesn’t  take  a  special 
knack  to  reach  New  York 
executives  who  mastermind 
national  advertising  campaigns. 

Quite  a  few  newspaper  promo¬ 
tion  men  do  it. 

They  know  The  Times  is  the 
only  New  York  newspaper 
read  by  a  majority  of  the 
market’s  top  advertising 
agency  people. 

They  know  an  advertise¬ 
ment  on  the  Advertising 
News  page  of  The  Times 
gets  across  to  more  key 
advertising  people,  at  a  lower 
cost  per  man,  than  in  any 
other  New  York  paper. 

They  know  that  the  impact 
and  economy  of  The  Times  Adver¬ 
tising  News  page  lets  local 
newspapers  compete  on 
equal  terms  with  the  big 
national  media. 

They’re  not  the  only  ones 
who  know.  Now  you  do,  too. 

Why  not  make  some¬ 
thing  of  it.  Ask  your 
representative  to 
handle  it  for  you.  Or 
just  call  (212)556-1201. 

The  Ncw'VbrkTimes 

First  in  media  advertising 
among  all  U.S.  newspapers. 


soniei\iewi^)a4>er 

promotion  men 
reacdi  the  nation^ 


top  aidvertising 
people  with  ease 


Every  Saturday  Since  1884 
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Matt  Meyer  Looks  Beyond  The  Strike 


By  Tony  Breiina 

When  we  saw  Matt  Meyer  on 
Tuesday  night  the  strike  against 
the  World  Journal  Tribune  Inc. 
was  in  its  36th  day.  At  a  brisk 
clip  the  60-year-old  bespectacled 
Alabaman  stepped  down  the  cor¬ 
ridors  of  the  Commodore  Hotel, 
New  York,  after  yet  another 
negotiating  session  to  end  the 
dispute  which  has  thwarted  ful¬ 
fillment  of  the  merger  plan  of 
which  he  is  the  principal  archi¬ 
tect. 

Meyer,  his  face  set  grimly 
after  an  apparently  fruitless  ses¬ 
sion  with  the  striking  News¬ 
paper  Guild,  agreed  to  a  ten 
minute  talk,  saying,  “but  let’s 
keep  it  general,  we’re  by  no 
means  through  with  these  union 


guys  .  .  .’’  The  latter  fact  was 
evident  from  the  babble  of 
voices  coming  from  hotel  suites 
occupied  by  teams  of  union-man¬ 
agement  men  who  with  media¬ 
tors  continued  to  pick  pains¬ 
takingly  over  problems  which 
still  block  publication  of  the 
Herald  Tribune,  the  World  Jour¬ 
nal  and  the  combination  Sunday 
package  of  all  three  newspapers, 
the  World  Journal  Tribune. 

Seated  in  a  room  well  re¬ 
moved  from  the  negotiating 
hassle,  the  president  of  the 
merged-corporation  grew  in¬ 
creasingly  relaxed  as  his  mind 
moved  from  immediate  problems 
to  his  hopes  for  the  future. 

“Believe  me,’’  he  said,  “once 
we  get  this  mess  over  these 
papers  are  really  gonna  make 


their  presence  felt  .  .  .  we’re 
going  to  produce  the  best  eve¬ 
ning  newspaper  in  America.  The 
Sunday  newspaper  will  be  the 
same  kind  of  a  deal ;  and  there’s 
never  been  much  wrong  with 
the  Tribune  apart  from  economic 
difficulties  which,  alone,  it  could 
never  remedy.’’ 

‘W  e’ve  Gonna  Make  Money' 

Meyer,  grounded  in  the  adver¬ 
tising  business,  schooled  by  long- 
experience  in  the  economics  of 
newspapering,  probably  more  at 
home  with  accountants  and  ad¬ 
men  than  newsmen,  continued 
in  accents  still  vaguely  reminis¬ 
cent  of  the  South:  “You  can  take 
it  from  me,  the  finest  account¬ 
ants  in  America  have  costed 
out  this  project  and  we’re  going 


to  make  money.  It  may  not 
necessarily  be  a  profitable  opera¬ 
tion  in  the  first  year,  but  I  can 
assure  you  that  it  will  not  take 
too  long  to  achieve  a  solid 
financial  footing.” 

Buoyant  and  confidant,  Meyer 
quickly  moved  to  the  life-blood 
of  the  operation :  advertising.  He 
indicated  that  he  and  his  asso¬ 
ciates  have  been  taking  a  lot  of 
walks  down  Madison  Avenue. 
Obviously,  they  liked  what  they 
saw  and  heard:  “We  have  a 
real  basis  for  optimism  in  antici¬ 
pating  advertising  revenue.  Ad¬ 
vertisers  have  shown  what  we 
know  is  a  very  genuine  enthusi¬ 
asm  for  the  potential  of  our 
three  newspapers. 

“They  have  long  awaited  a 
(Continued  on  page  85) 


Newsmen  Table  Their  Splinter  Resolution 


JIMMY  BRESLIN,  the  outspoken 
Hereld  Tribune  columnist  who  is 
“kneed  by  the  strike,  tells  newsmen 
i*  Gallagher's  Steak  House  (at  II 
*Jn.  Wednesday)  how  his  group 
aims  to  form  a  new  union. 

editor  8c  publisher  for  June  4,  1966 


They  met  at  Gallagher’s  Steak 
House  on  West  52nd  Street  on 
Wednesday.  There  they  con¬ 
ducted  a  protest  meeting  which 
turned  out  to  be  a  cross  between 
an  Trish  ceilidh,  a  leg-show  and 
a  news  conference. 

It  was  scheduled  to  start  at 
11  a.m.,  but  it  didn’t  get  under 
way  until  nearly  noon  —  and 
then,  only  after  a  bomb  scare 
and  the  cops  had  arrived. 

This  was  the  meeting  set  up  by 
seven  New  York  newspapermen 
to  announce  their  plans  to 
organize  a  rival  union  of  edito¬ 
rial  employes  to  oppose  the 
I  striking  AFL#-CIO  Newspaper 
Guild  of  New  York  which  rep¬ 
resents  about  1800  employes  of 
■  the  World-Telegram,  the  Jour¬ 
nal  American  and  the  Herald 
Tribune, 

The  seven  vocal  dissidents  ap¬ 
peared  to  be  led  by  chubby, 
puckish  Herald  Tribune  col¬ 
umnist,  Jimmy  Breslin,  who  in 
black-striped  sports  jacket,  ap¬ 
peared  before  the  television  cam¬ 
eras.  Earlier  he  had  condemned 
a  union  leadership  which  he  de¬ 
scribed  as  “drawn  from  the 
ranks  of  bookkeepers,  unable  to 
write  a  line,  and  totally  without 
understanding  of  the  editorial 
side  of  the  newspaper  business.” 

The  steak  house  meeting  was 


hailed  as  hilarious,  but  the  pre¬ 
vious  day’s  announcement  of  the 
splinter  group  brought  negotia¬ 
tions  at  the  Commodore  Hotel  to 
a  standstill.  David  L.  Cole,  spe¬ 
cial  mediator  in  the  dispute  with 
the  World  Journal  Tribune  Inc., 
said  it  caused  an  “uproar,”  re¬ 
sulting  in  a  "flare-up”  by  the 
guild’s  leader,  Thomas  Murphy. 

But  the  dissidents  dismiss^ 


this  aspect,  remarking:  “The 
violence  of  the  reaction  to  our 
modest  proposal — our  suggestion 
that  the  New  York  Newspaper 
Guild  does  not  accurately  reflect 
the  needs  and  desires  of  the 
editorial  newspaperman — is,  we 
submit,  further  evidence  of  the 
Guild’s  attitude  toward  editorial 
newspapermen.” 

The  proposal  for  a  union  of 


editorial  men  was  announced  in 
a  telegram  sent  collect  to  news 
media  in  the  city  on  Tuesday. 
It  was  signed  by  Walt  Kelly,  of 
“Pogo”  strip  fame  who  is  a  con¬ 
tributing  cartoonist  to  the  Her¬ 
ald  Tribune;  Jimmy  Breslin  and 
Dick  Schapp,  Tribune  column¬ 
ists;  Peter  Axthelm,  a  sports 
writer  on  the  paper,  and  Samuel 
(Continued  on  page  12) 
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Splinter 

(Continued  from  page  11) 


Crow'ther,  rewriteman,  and  Lew 
Kin^  and  Pat  Lynch,  sports- 
writers,  on  the  old  Journal 
American. 

“For  years,”  the  telegram 
said,  “newspaper  editorial  people 
in  New  York  City  have  been  dis¬ 
satisfied  with  the  bookkeeper- 
oriented  Newspaper  Guild.  Now, 
the  level  of  annoyance  has  risen 
sharply.  Editorial  people  want  to 
work  on  newspapers,  not  have 
them  shut  down  while  the  guild 
negotiates  ways  for  its  phone 
clerks  to  leave  the  business  .  . 

But  come  Wednesday,  the 
group  enjoying  the  limelight  but 
somewhat  abashed  by  conse¬ 
quences  of  their  move,  were 
calling  a  slightly  different  tune. 
Cartoonist  Kelly,  sipping  from  a 
glass  of  milk,  red-jacketed  and 
perspiring  under  the  tv  arc 
lamps,  read  a  statement  which 
said:  “It  was  not,  and  is  not,  our 
intention  to  disrupt  the  current 
negotiations.  We  have  tried  to 
make  this  point  clear,  and  it  has 
been  willfully  distorted.  At¬ 
tempts  to  blame  the  lagging  pace 
of  negotiations  —  negotiations 
already  five  weeks  old  before  we 
said  a  word  on  our  dissatisfac¬ 
tion  with  the  guild  are  ridicu¬ 
lous.  It  is,  as  the  late  Stanley 
Woodward,  immortal  coach  of 
our  business,  once  said,  like 
blaming  the  Johnstown  flood  on 
a  leaky  toilet  in  Altoona. 

“But  we  do  not  want  to  offer 
the  Guild  leaders,  or  manage¬ 
ment,  even  this  slight  excuse  for 
their  inexcusable  disregard  for 
the  interests  of  many  of  the 
guild’s  members  and  of  the 
public. 

“We  have  decided,  therefore, 
to  wait  until  the  current  negotia¬ 
tions  are  successfully  completed 
before  pressing  for  reforms  in 
the  structure  of  newspaper 
unionism.  We  do  this  reluctantly, 
only  because  we  want  to  see  the 
strike  settled,  not  because  we 
lack  any  confidence  in  our  basic 
idea.  As  of  now,  we  have  no 
union  and  no  members.  But  we 
have  an  office,  75  East  55th 
Street  (Breslin  and  Schaap’s 
literary  agent’s  office),  and  we 
have  an  idea. 

For  the  Creative  People 

“That  the  idea  is  a  good  one 
we  have  no  doubt.  That  it  should 
eventually  be  implemented  for 
the  benefit  of  the  editorial  news¬ 
papermen,  we  are  certain.  No 
one,  except  for  the  officers  of  the 
gfuild,  has  questioned  the  basic 
validity  of  our  argument.  We 
intend  to  pursue  this  argument 
— ^not  for  any  personal  benefit — 
but  for  the  benefit  of  the  edito¬ 
rial  newspaperman  and  the 
newspaper  business  in  New 


DISSATISFIED  with  "the  bookkeeper-oriented  News¬ 
paper  Guild,"  Jimmy  Breslin,  Walt  ("Pogo")  Kelly 


and  columnist  Dick  Schaap  (from  left  to  right)  join 
in  a  movement  to  organise  a  union  for  editorial  people 
only. 


Walt  Kelly  draws  a  laugh. 

York.  We  will  continue  to  ex-  , 
plore  the  legal  and  mechanical 
details  of  the  possibility  of  a  ] 
new  union,  a  new  organization, 
that  will  really  represent  the  1 
reporter,  the  rewrite  man,  the 
photographer,  and  the  artist.  ‘ 
These  are  the  creative  people  • 
in  our  business.  i 

“We  like  the  business;  per¬ 
haps  that’s  what  separates  us  i 
from  the  guildsmen  who  look 
upon  their  jobs  simply  as  jobs.  1 
We  want  to  see  this  business — 
and  the  people  within  it — survive 
and  flourish.”  i 

This  message  delivered,  the  i 
meeting  began  to  fluctuate  be-  < 
tw’een  humor  and  anger  as  ques-  i 
tions  and  answers  flew.  One  i 
senior  newsman,  a  former  W-T  ( 
copyreader  and  covering  the 
gathering  for  the  AFL-CIO  i 


Breslin  delivers  a  punch-line. 


News  swapped  sharp  words  with 
Breslin.  But  the  words  became 
lost  in  the  uproar. 

Asked  about  the  disruptive 
timing  of  the  announcement, 
Kelly  said  this  had  resulted  from 
“Mr.  Breslin’s  impetuous 
whimsy.”  It  appeared  that  the 
controversial  columnist  had 
written  the  telegram — “which  is 
evident  to  any  student  of  the 
English  language,”  explained 
his  friend  Schaap — and  out  it 
had  gone. 

Asked  about  claims  in  the 
telegram  that  “the  new  move¬ 
ment  has  the  support  of  75  per¬ 
cent  of  the  editorial  room  people” 
in  New  York  newspapers,  the 
dissidents  explained:  “Well, 
each  of  us  has  talked  with  about 
10  people.”  Schaap  said  the 
group  was  not  in  100  percent 

EDITOR  fl£ 


agrreement  about  all  aspects 
the  situation,  some  favored  th^ 
principles  of  hiring  the  staff  for 
the  new  papers  on  a  basis  of 
seniority ;  all  were  adamant  that 
management  had  had  nothing  to 
do  with  the  setting  up  of  tho 
group  or  with  its  aims ;  all  mem¬ 
bers  of  the  group  were  guM 
members  except  Kelly;  all 
agreed  that  they  must  share  thf 
guilt  for  “the  present  guild 
situation;”  the  group  had 
checked  their  position  with  the 
National  Labor  Relations  Board 
in  Washington  and  discussiws 
had  been  “encouraging.” 

According  to  Schaap  and 
Axthelm:  “We’ve  been  kidditf 
this  idea  around  for  a  long 
time.”  Axthelm  said  the  idea 
(Continued  on  page  85) 
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ANPA/RI  conference  in  CLEVELAND 

37-Year  Production  Dialogue  Resumes 


Anyone  taking  a  second  look 
at  the  reports  of  a  mechanical 
japartinent  conference  37  years 
ago  would  find  it  hard  to  realize 
that  it’s  been  that  long  since  the 
annual  dialogues  began  on  ways 
to  improve  the  printed  quality  of 
newspapers  and  cut  production 
toats. 

The  program  for  the  38th  Pro- 
Jaction  Management  Conference 
gf  the  American  Newspaper 
Pnblishers  Association  and  its 
■esearch  Institute  (June  5-9) 
Iwcht's  on  many  of  the  topics 
that  came  up  in  the  early  years 
when  Walter  E.  Wines  was 
anaterminding  what  was  then 
billed  as  the  ANPA  Mechanical 
Conference. 

In  the  sessions  attended  by 
100  or  so  newspaper  production 
executives  ’way  back  in  the 
1930’s  the  problems  of  getting 
more  type  out  of  a  machine,  run¬ 
ning  better  color  on  the  presses, 
mailroom  efficiency,  satellite 
printing  plants,  and  the  workers’ 
reluctance  to  try  new  techniques 
kept  conversation  going  end¬ 
lessly. 


matic  operation  of  linecasting 
machines. 

These  and  other  “radical”  im¬ 
provements  have  come  into  the 
mechanical  end  of  the  newspaper 
industry  in  recent  years,  giving 
the  lie  to  those  who  sometimes 
assert  there  has  been  no  marked 
change  in  production  facilities 
for  at  least  a  century. 

1300  .4re  Expected 

While  some  of  the  topics  on 
the  program  for  the  38th  Con¬ 
ference  have  a  familiar  ring  to 


oldtimers  in  the  industry,  the 
range  of  subjects  reflects  the 
rapid  onset  of  new  methods.  And 
to  keep  abreast  of  these  de¬ 
velopments,  1,500  people  from 
the  newspaper  industry  will 
register  for  the  discussions  over 
four  days  in  Cleveland  Conven¬ 
tion  Center  and  the  Sheraton- 
Cleveland  Hotel. 

The  fact  that  offset  has 
emerged  from  the  country  print 
shop  and  small-city  newspaper 
plant  to  be  practical  for  papers 
of  50,000  and  over  circulation 


rates  it  a  full  session  on  the  pro¬ 
gram  Wednesday  afternoon. 

Half  a  dozen  special  reports 
on  computer  uses  in  newspaper 
production  operations  don’t  even 
close  out  the  interest  that  pre¬ 
vails  in  that  item.  This  is  the 
year  the  computer  comes  of  age. 
The  Conference  is  being  held 
over  a  day,  Thursday,  for  a 
lengthy  clinical  give-and-take  on 
experiences  w’ith  computerized 
typesetting  operations. 

Program  on  page  82 


The  Future  I*  Present 


As  long  ago  as  1932  there  were 
hints  of  things  to  come  that 
would  change  production  meth¬ 
ods  and  create  new  problems; 
nich  inventions  as  an  engraving 
machine  that  would  be  governed 
by  a  photo-electric  cell  in  cut¬ 
ting  halftones,  and  another  de¬ 
vice  with  a  photo-electric  cell 
that  would  make  possible  auto- 


CHAIRMAN 

Production  Management 
Committee,  ANPA/RI 


HY  SHANNON.  Vic*  President  in 
Charge  of  Production  for  the  News¬ 
paper  Division  of  Field  Enterprises, 
publishers  of  the  Chicago  Sun  Times 
and  Chicago  Daily  News,  has  had 
vid*  experience  in  major  areas  of 
aawspa  paring. 

As  a  student  at  Dumfries  Academy 
in  Scotland,  ha  began  his  newspaper 
career  as  a  Junior  Reporter.  Later, 
after  attending  Amherst  College,  he 
went  to  work  in  the  Circulation  De¬ 
partment  of  the  Curtis  Publishing 
Company. 

He  joined  the  Mechanical  Depart¬ 
ment  of  the  New  York  News  in  1932 
and  prior  to  service  in  World  War  2 
worked  for  the  Goss  Printing  Press 
Company. 

After  his  discharge  from  Military 
hervic*  he  became  successively  me¬ 
chanical  superintendent  of  the  Chi¬ 
cago  Timas,  than  production  manager 
of  the  Chicago  Sun  Times,  before 
appointment  to  his  present  post. 
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Chattanooga 
Times  Plans 
P.M.  Edition 

Chattanooga,  Tenn. 

The  Chattanooga  Times  will 
be  a  morninif-evening-Sunday 
newspaper  in  the  near  future, 
Mrs.  Ruth  S.  Golden,  president 
and  publisher,  has  announced. 

An  afternoon  edition  of  the 
Times  will  be  revived  to  assure 
maximum  efficiency  and  maxi¬ 
mum  employment  in  the  Times 
plant  which  has  been  improved 
considerably  in  the  last  few 
years.  Additional  equipment  for 
a  photocomposition  facility  is 
being  installed. 

Mrs.  Golden,  as  publisher  of 
the  Times,  and  Roy  McDonald, 
publisher  of  the  News-Free 
Press,  recently  announced  they 
intended  to  terminate  the  joint 
operating  agreement  under 
which  both  papers  have  been 
produced  in  the  Times’  plant  at 
117  East  10th  Street.  (E&P, 
May  21). 

The  common  printing  and 
business  arrangement,  negoti¬ 
ated  in  1942,  was  to  have  run 
until  1982.  On  Feb.  21,  1964, 
McDonald  exercised  the  right  to 
give  five  years’  notice  of  a  desire 
to  withdraw  from  it.  Both 
I)arties  have  agreed  to  work  to¬ 
ward  a  termination  date  before 
1969. 

New  Sunday  Edition 

When  the  move  of  the  News- 
Free  Press  to  a  separate  plant 
at  400  East  11th  Street  (a  for¬ 
mer  hosiery  factory)  is  com¬ 
pleted,  the  afternoon  paper  will 
revive  a  Sunday  edition.  The 
Times  has  already  taken  over 
the  entire  distribution  of  its 
Sunday  edition. 

The  afternoon  edition  of  the 
Times  and  the  Sunday  edition  of 
the  News-Free  Press  were  dis¬ 
continued  in  May,  1942.  The 
Times  had  entered  the  afternoon 
field  in  October,  1940,  about  a 
year  after  the  Free  Press  had 
acquired  the  News. 

Mrs.  Golden  said  the  plan  to 
bring  out  an  afternoon  edition 
agrain  was  prompted  partly  by 
the  fact  that  “the  combination 
advertising  rate  that  a  morning- 
evening-Suntlay  combination  can 
offer  is  an  efficient  and  econom¬ 
ical  means  of  serving  the  public 
and  accrues  to  the  benefit  of 
merchant  and  buyer  alike.’’ 

The  Times,  which  will  be  100 
years  old  in  1969,  has  been  de¬ 
voted  to  a  policy  since  its  acqui¬ 
sition  by  the  late  Adolph  S. 
Ochs  in  1878  of  reporting  the 
news  accurately  and  fully  and 
has  strived  to  serve  the  best 
interests  of  the  community. 
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These  continue  to  be  the  prin¬ 
ciples  that  guide  the  Chatta¬ 
nooga  Times,  Mrs.  Golden  said. 

Buildings  now  used  in  the  joint 
business  and  printing  operations 
of  the  newspapers  were  acquired 
by  the  Times  since  1942.  The 
agreement  which  set  up  the 
Chattanooga  Publishing  Co.  as 
agent  also  provided  that  the 
parties  share  the  costs  of  news¬ 
gathering  and  printing,  while 
they  maintained  independent 
news  and  editorial  policies. 

• 

Daniel  Relates 
Hard  Decisions 
On  Cuba  Stories 

St.  Paul,  Minn. 

Two  instances  where  the  New 
York  Times  tempered  news  judg¬ 
ment  with  a  sense  of  responsi¬ 
bility  for  national  security  were 
related  by  Clifton  Daniel,  man¬ 
aging  editor,  in  a  talk  here  this 
week  at  Macalester  College. 

He  recited  “the  inside  story” 
of  the  editor’s  agonizing  decision 
to  play  down  an  exclusive  re¬ 
port  of  preparations  for  the  Bay 
of  Pigs  invasion  in  April,  1961, 
and  the  withholding  of  news  of 
Russian  missile  installations  in 
Cuba  in  October,  1962,  until  the 
government  announced  the  crisis 
itself. 

Daniel  disclosed  that  the  late 
President  Kennedy  had  ex¬ 
pressed  his  belief  that  the  Bay 
of  Pigs  fiasco  would  have  been 
averted  if  the  Times  had  pub¬ 
lished  all  it  knew  in  its  story  of 
April  7,  1961.  The  ill-fated  in¬ 
vasion  took  place  April  17. 

The  President  thanked  the 
Times  for  its  publisher’s  deci¬ 
sion  to  refrain  from  printing  the 
missile  report  on  Oct.  21,  1962, 
Daniel  revealed.  He  read  a  let¬ 
ter  which  the  President  had  sent 
to  Mrs.  Marian  Dryfoos,  now 
Mrs.  Andrew  B.  Heiskell,  on  the 
death  of  Orvil  Dryfoos,  who  was 
publisher  at  the  time  of  the 
crisis. 

Daniel  said  the  moral  was  that 
the  primary  responsibility  for 
safe-guarding  the  national  inter¬ 
est  must  rest  with  the  govern¬ 
ment,  and  it  is  the  duty  of  jour¬ 
nalists  to  be  constantly  ques¬ 
tioning  government  leaders  and 
policy  and  to  be  constantly  in¬ 
forming  the  people — “up  until 
the  time  we  are  actually  at  war 
or  on  the  verge  of  war.” 

• 

Sunday  Price  Up 

Columbus,  Ohio 

The  first  price  increase  in 
nine  years  adds  5c  to  the  cost 
of  the  Sunday  edition  of  the 
Columbus  Dispatch,  now  25c. 
The  weekday  price  remains  at 
7c. 


Burrows  Carmack 


Carmack  Succeeds 
Burrows  As  Editor 

Albuquerque,  N.  M. 

The  appointment  of  George 
Carmack  as  editor  of  the  Albu¬ 
querque  Tribune  was  announced 
June  1  by  Jack  R.  Howard, 
president  and  general  editorial 
manager  of  the  Scripps-Howard 
newspapers. 

Carmack,  59,  succeeds  Dan  C. 
Burrows,  68,  who  retired  after 
22  years  as  editor. 

The  appointment  was  Car¬ 
mack’s  third  editorship  in  a 
newspaper  career  that  started  in 
1926  when,  as  a  University  of 
Tennessee  senior,  he  became  a 
copy  boy  on  the  Knoxville  Sen¬ 
tinel,  a  forerunner  of  the  Knox¬ 
ville  News-Sentinel. 

On  Washington  Staff 

A  native  of  Troy,  Tenn.,  Car¬ 
mack  early  in  his  Scripps-How¬ 
ard  career  worked  as  a  reporter 
in  Knoxville  and  in  Memphis 
where  he  became  city  editor  and 
later  managing  editor  of  the 
Memphis  Press-Scimitar. 


In  1937  he  returned  to  Knox¬ 
ville  as  editor  of  the  New  s-Sen¬ 
tinel,  a  post  he  vacated  in  1940 
to  be  the  first  volunteer  in  Knox 
County  under  the  Selective  Serv¬ 
ice  Act.  In  World  War  II  he  rose 
from  private  to  lieutenant 
colonel  and  served  in  both  the 
European  and  Pacific  Theaters. 
He  was  named  editor  of  the 
Houston  Press  after  th<‘  war, 
and  served  in  that  post  until  the 
Press  ceased  publication,  .March 
20,  1964.  For  the  past  two  years 
he  has  been  on  the  staff  of  the 
Scripps-Howard  Newspaper  Al¬ 
liance  in  Washington  and  has 
written  editorials. 

Burrows,  an  Indianapolis 
native,  is  a  graduate  of  New 
Mexico  Military  Academy  and 
the  University  of  New  Mexica 
He  joined  the  Albuquerque  Trib¬ 
une  in  1928  as  reporter  and 
sports  editor.  He  became  man¬ 
aging  editor  in  1931,  and  in  1944 
was  named  editor. 

• 

Award  Set  Up 

Oklahoma  Cm 

A  $250  annual  award  will  be 
presented  by  the  Oklahoma  As¬ 
sociated  Press  Editors  Associa¬ 
tion  for  the  best  job  of  enter¬ 
prise  or  investigative  reporting 
of  a  story  of  state-wide  interest 
The  award  money  will  be  con¬ 
tributed  by  Warren  Shear,  co¬ 
publisher  of  the  Pryor  Daily 
Times,  on  behalf  of  the  Pryor 
newspaper  and  the  AP. 
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Congressman  Drops  Probe 
Of  ^Tropaganda  Picture” 


Washington 

Congressman  Harris  B.  Mc¬ 
Dowell  Jr.,  Delaware  Democrat, 
told  E&P  in  an  interview  June 
1  that  “there  is  no  question  as 
to  the,  integrity  of  our  press 
photographers  in  South  Viet 
Nam.” 

Both  the  cameramen  and  the 
reporters,  he  added,  work  under 
extremely  hazardous  conditions, 
especially  at  night. 

His  comments  came  a  week 
after  he  had  asserted,  in  a 
speech  on  the  floor  of  the  House, 
that  AP  and  UPI  had  misled 
the  American  public  by  dis¬ 
tributing  a  Buddhist  propa¬ 
ganda  picture  showing  a  woman 
and  a  baby  lying  outside  a  pa¬ 
goda  which  was  the  scene  of 
civil  strife  in  Da  Nang. 

Congressmen  who  heard  Mc¬ 
Dowell’s  remarks  broke  into  ap¬ 
plause. 

McDowell  called  on  the  wire 
services  to  investigate  the  photo 
“trick”  since,  he  said,  stories  he 
had  read  about  the  incident  in¬ 
dicated  the  Buddhists  set  up  the 
picture  to  show  that  govern¬ 


ment  forces  were  slaughtering 
innocent  women  and  children. 

Both  UPI  and  AP  informed 
McDowell  that  the  picture  had 
not  been  posed;  the  woman  and 
her  son  had  been  wounded  by 
a  mortar  shell  and  had  been 
brought  to  the  pagoda  by  Bud¬ 
dhist  Boy  Scouts;  the  pagoda 
was  the  nearest  place  where  aid 
could  be  given.  AP  said  its  se¬ 
quence  shots  showed  the  woman 
was  not  dead;  her  arms  were 
seen  in  three  different  positions. 

Charles  McCarty,  assistant 
general  manager  of  UPI  News- 
pictures,  requested  that  Mc¬ 
Dowell  give  equal  time  to  the 
news  services  and  set  the  record 
straight  concerning  his  charge. 

McDowell  told  E&P:  “No 
purpose  would  be  served  at  this 
time  by  a  congressional  follow¬ 
up  of  the  event.”  But,  he  added, 
“editors  should  certainly  look 
into  the  matter  if  questionable 
pictures  of  this  nature  continue 
to  crop  up.  They  owe  it  to 
their  readers  to  see  to  it  that 
propaganda  masked  as  news  is 
not  allowed  to  infiltrate  our 
newspapers.” 
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msing  Wage  Scales 
Attract  Personnel 


By  Howard  M.  Kaplan 

Denver 

Higher  wages,  better  fringe 
)enafits,  more  advancement  op- 
wrtunities  and  challenging  jobs 
rill  attract  and  hold  brighter 
alent  in  the  newspaper  industry. 

That  was  the  near-unanimous 
inclusion  of  the  87  delegates  to 
lie  Newspaper  Personnel  Rela- 
:ions  Association’s  18th  annual 
:onference  here  May  25-28. 

But  they  coupled  with  these 
requirements  a  more  intensive 
tecruiting/training  program 
need  for  newspapers  generally, 
fhey  agreed  with  the  results  of 
i  joint  survey  of  the  American 
k)ciety  of  Newspaper  Editors 
ind  the  NPRA  and  urged  “get- 
ing  into  competition”  with  other 
industry  for  the  available  talent. 

A  panel  on  compensation  prac- 
lices  for  sales  and  editorial  per- 
lonnel  included  Elaine  Curt- 
Iright,  La  Salle  (Ill.)  News- 
Tribune  ;  Charlotte  Crowell, 
Baton  Rouge  (La.)  Advocate 
ind  State  Times;  Edward 
Maher,  Toledo  (Ohio)  Blade  and 
Times  and  James  Parton,  Tor¬ 
rance  (Calif.)  South  Bay  Daily 


Starting  Pay  Raised 

M>s.  Crowell  said  a  survey  of 
Southern  papers,  from  the 
Karolinas  to  Texas,  showed 
;tarting  salaries  had  to  be  in- 
;reased  from  10  to  20  percent 
n  the  past  two  years  to  attract 
ompetent  sales  and  editorial 
)ple.  She  said  display  sales- 
n  in  the  South  “are  doing 
well."  The  majority,  she  said, 
TOSS  from  $7,500  to  $14,000 
early.  And  most  of  them  have 
onunission  or  bonus  plans  in 
ddition  to  salary. 

Nearly  half  the  papers  re- 
[wrted  they  must  offer  $90-$100 
a  week  as  starting  scale,  she  re¬ 
ported.  And  they  set  six  months 
as  the  break-in  period  before 
hey  give  another  $5  weekly 
aise.  She  suggested  an  addi- 
ional  $2.50  per  week  “merit 
ncrease”  along  with  semiannual 
raises  “to  keep  the  good  young¬ 
sters.”  She  predicted  another  10 
to  15  percent  increase  in  rates 
Dver  the  next  two  years. 

Mrs.  Curttright  said  a  Mid- 
est  survey  by  the  Inland  Daily 
ress  Association  disclosed  a 
similar  situation.  She  said  it’s 
startling  how  similar  the  prob- 
i^ms  are  for  newspapers  “re¬ 
gardless  of  their  size.” 

Midwest  salaries  for  both  sales 
nd  editorial  personnel  have 
4  to  20  percent  (including 
it  pay  and  general  in- 
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creases),  in  the  past  two  years, 
she  said.  In  addition  to  wage 
increases,  she  suggested  offering 
bonus  plans  for  all  employes — 
including  editorial — as  incentives 
for  better,  more  imaginative 
work. 

It  Isn’t  Money  Alone 

Parton,  formerly  with  the 
Copley  Press,  said  he  had  never 
experienced  serious  money  prob¬ 
lems  in  the  past  because  he  dealt 
with  Guild  contracts  and  scales. 
But  in  his  new  position,  he  said, 
he  deals  now  with  unorganized 
departments  outside  the  craft 
and  mechancial  unions  and  finds 
he  must  give  “periodic  general 
increases  of  varying  size”  to 
remain  competitive  with  the 
existing  market. 

“Salary  is  not  the  sole  an¬ 
swer,”  Parton  said,  “to  keeping 
personnel.  But  it  helps.” 

The  problem,  Parton  said,  is 
how  to  give  periodic  general  in¬ 
creases  and  stay  within  the 
limits  of  the  operation  of  the 
paper  in  relation  to  the  profit 
picture.  He  is  now  attempting  a 
study  which  will  correlate  to  a 
percentage  rate  and  be  applic¬ 
able  to  all  departments  of  a 
paper  for.  determining  wage  in¬ 
creases  to  be  granted. 

Theoretically,  he  said,  it  might 
yield  something  like  this:  a  4 
percent  wage  increase  for  the 
average  employe;  a  6  percent 
raise  for  the  above-average  em¬ 
ploye  (to  reward  him  for  greater 
contribution  to  the  paper) ;  and 
a  2  percent  increase  to  the  mar¬ 
ginal  or  sub-average  employe — 
along  with  some  serious  counsel¬ 
ling.  This  latter,  he  explained, 
would  give  an  employe  a  token 
increase  without  destroying  his 
incentive.  The  counselling,  he 
said,  could  concentrate  on  build¬ 
ing  up  the  employe’s  strong 
points  and  attempt  to  eliminate 
his  weaknesses. 

$200  Scale  for  Reporter 

Maher  said  although  the 
future  promises  “more  available 
talent  from  other-than-joumal- 
ism  schools,”  graduate  schools 
now  are  competing  with  the 
newspaper  industry  for  these 
people.  Existing  banning  and 
step-up  wage  scales  of  reporters, 
he  said,  are  low  in  comparison 
to  the  newspaper  industry’s  com¬ 
petition  for  talent. 

“Therefore,  I  sincerely  believe 
that  $200  a  week  for  a  highly- 
skilled,  well-educated  reporter  is 
not  unrealistic,”  Maher  said. 
Newspaper  wage  increases  in 
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Automation  and  People 

By  Stanford  Smith 

Almost  without  exception,  so-called  automation  is  employed 
by  business  to  accomplish  only  those  tasks  that,  even  when 
performed  by  human  effort,  require  a  bare  minimum  of  ob¬ 
servation,  decision,  thought  or  conscious  intention.  What  the 
machines  have  done  has  been  to  permit  application  of  human 
effort  and  skill  to  more  constructive  tasks — to  free  men  and 
women  from  drudgery  and  routine,  allowing  them  instead  to 
perform  more  closely  to  their  native  abilities  with  greater 
productivity  and  greater  job  satisfaction. 

The  word  automation,  as  applied  to  the  newspaper  business 
at  least,  is  an  improper  term.  It  has  strictly  an  emotional 
meaning,  picturing  machines  replacing  people  and  families 
going  hung^ry.  It  is  used  as  a  rallying  cry  for  those  self- 
serving  or  at  best,  short-sighted  people  who,  in  the  name  of 
“protecting  the  future,”  merely  seek  to  preserve  the  status 
quo  and  their  own  positions. 

Certainly  there  has  been  technological  change  in  news¬ 
paper  publishing.  Last  year  alone  30  new  computers  were 
installed  in  newspaper  plants,  bringing  the  total  now  in 
operation  to  67,  wi^  many  more  on  order.  Some  50  daily 
newspapers  changed  to  offset  last  year,  bringing  the  total  to 
230.  Nine  more  newspapers  adopted  mobile  radio  systems. 
A  newspaper  in  West  Palm  Beach  is  using  an  optical  scanner, 
which  reads  typewritten  copy  and  converts  it  directly  into 
tape.  And  there  have  been  many  other  changes. 

Last  year,  in  fact,  daily  newspapers  in  the  United  States 
and  Canada  spent  more  than  $140,000,000  for  plant  expansion 
and  modernization,  the  sixth  successive  year  over  $100,000,- 
000.  But  these  machines  don’t  operate  without  people.  They 
make  it  possible  for  the  same  number  of  people  to  do  more 
work  with  less  effort.  The  net  effect,  where  new  technology 
has  been  adopted,  has  been  to  enhance  the  competitive  posi¬ 
tion  of  newspapers  vs.  other  media.  Increased  volume  in  the 
long  run  means  increased  employment.  The  number  of  news¬ 
paper  production  workers,  in  fact,  has  increased  in  the  same 
degree  over  the  years  as  non-production  workers.  Only  in 
cities  where  union  resistance  prevented  use  of  new  technology 
has  the  number  of  newspaper  jobs  declined.  Elsewhere  the 
adoption  of  new  technology  has  had  its  normal  effect — bene¬ 
ficial  to  employers  and  employes. 

«  «  * 

(Excerpt  from  an  address  by  the  General  Manager  of  the 
American  Newspaper  Publishers  Association  to  the  18th 
Annual  Conference  of  the  Newspaper  Personnel  Relations 
Association  at  Denver,  May  27.) 


editorial  and  sales  areas,  he  said, 
have  been  averaging  around  3.3 
percent  yearly  for  the  past  few 
years,  Maher  said. 

The  wages  must  "start  high 
enough  to  be  competitive,  low 
enough  to  be  fair,”  he  said,  and 
“the  maximums  must  be  high 
enough  to  offer  sufficient  induce¬ 
ment  to  newspaper  personnel  to 
stay  with  their  paper  and  ad¬ 
vance.”  Papers  must  also  “en¬ 
courage  your  employes  to  reach 
better,  more  responsible  posi¬ 
tions  on  the  staff,”  on  both  edi¬ 
torial  and  business  sides,  Maher 
said. 

Negotiators'  Index 

The  labor  negotiators’  ses¬ 
sions  were  closed,  but  the  out¬ 
going  president  Eugene  Lam¬ 
bert,  St.  Paul  (Minn.)  Dispatch 
and  Pioneer  Press,  praised  the 
contributions  of  John  Goldrick, 
Chicago  Tribune;  Larry  Ken- 
nelly,  Washington  Post,  and 
Scott  Haines,  Pacific  Northwest 


Newspaper  Association,  for  “en¬ 
larging  the  check  list  for  nego¬ 
tiators.”  He  also  cited  Miles 
Patrone,  ANPA  Labor  Relations 
Committee  chairman,  for  his  re¬ 
port  on  the  current  labor  picture 
and  coming  prospects. 

Goldrick,  alone,  added  “about 
eight  items”  to  Lambert’s  per¬ 
sonal  “negotiating  index”  which 
Lambert  said  probably  would  be 
helpful  to  all  personnel  men  in¬ 
volved  in  contract  talks  with 
unions. 

James  Sauter,  vicepresident 
for  employe  relations  for  the 
Booth  Newspapers  Inc.,  piqued 
the  imagination  of  the  NPRA 
delegates  with  his  detailed  re¬ 
port  of  his  organization’s  inten¬ 
sive  recruiting/training  pro¬ 
gram. 

The  one  statistic  that  im¬ 
pressed  all  delegates  was 
Sauter’s  report  that  between  65 
and  70  percent  of  the  recruits 
picked  and  trained  since  1959 
{Continued  on  page  78) 


MAGAZINE  BUYS  *EXCLUSrVE^ 

Reporters  Impeded 
On  Kidnaping  Story 

By  Eugene  T.  Shore 

Editor,  Huntingdon  (Pa.)  Daily  News 


Hcntingdon,  Pa. 

The  Peggj'  Ann  Bradnick  kid¬ 
naping  is  pretty  well  wrapped 
up  by  now,  but  the  rumblings 
continue  among  newsmen  over 
the  handling  of  the  press  by  the 
Pennsylvania  State  Police  and 
the  FBI. 

Col.  Paul  A.  Riddelmann,  act¬ 
ing  commissioner  of  the  Penn¬ 
sylvania  State  Police,  said  he 
curtailed  the  flow  of  informa¬ 
tion  to  newsmen  during  the  final 
stages  of  the  manhunt  for  the 
crazed  killer  of  an  FBI  agent 
when  it  became  apparent  that 
William  D.  Hollenbaugh,  44,  had 
with  him  a  transistor  radio. 

Hollenbaugh,  a  clever  ex-con¬ 
vict  who  abducted  17-year-old 
Peggy  Ann  in  daylight  and  in 
full  view  of  her  five  brothers 
and  sisters,  had  terrorized  the 
Shade  Gap  area  in  Central 
Pennsylvania  for  more  than  25 
months. 

With  five  successful  getaways 
to  his  credit,  Hollenbaugh  was 
aiming  for  No.  6  with  his  at¬ 
tractive  captive  when  State 
Police  and  FBI  shut  off  infor¬ 
mation  to  the  news  media. 

Kept  Tabs  on  .Search 

Col.  Riddelmann  has  justified 
the  action  since  Peggy  Ann  told 
her  rescuers  that  her  captor,  the 
Dublin  Township  Mountain  Man, 
actually  had  a  transistor  radio 
and  kept  tabs  on  search  party 
movements. 

Two  tv  news  directors  w’ere 
arrested  as  the  massive  man¬ 
hunt  for  Hollenbaugh  reached 
its  climax.  One  was  nabbed  for 
disobeying  a  direct  order  of  an 
officer.  He’s  asked  for  and  has 
been  granted  an  investigation  of 
the  charge. 

The  kidnaping  was  the  biggest 
news  story  ever  in  this  Hunting¬ 
don  County  community.  Its  im¬ 
pact  was  nationwide  and  news¬ 
men,  radio  and  tv  personnel 
poured  into  the  little  conununity 
like  mad  when  the  high  school 
junior  w^as  snatched  away  from 
her  brothers  and  sisters  soon 
after  they  got  off  a  school  bus 
along  a  lonely  rural  road. 

The  killing  of  FBI  Agent 
Terry  R.  Anderson,  42,  of 
Harrisburg  on  Tuesday,  May  17, 
brought  the  case  new  punch.  A 
German  shepherd  dog,  valued  at 
$5,800 — one  of  five  brought  in 
from  the  K-9  Training  Institute 
at  El  Dorado,  Ark. — was  killed 
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by  the  kidnapper,  a  known 
sharpshooter.  Another  valuable 
K-9  dog  was  seriously  wounded 
by  Hollenbaugh  as  he  also 
pumped  two  shotgun  blasts  into 
the  FBI  agent’s  lx)dy  from  am¬ 
bush.  The  wooded  area  was  so 
dense  that  others  in  the  party 
were  unable  to  fire  a  shot  at 
Hollenbaugh  who  w'as  surprised 
in  his  lair  by  the  trail-scenting 
dogs. 

Asked  for  Information  Officer 

With  every  available  State 
Trooper,  FBI  agents  from  Pitts¬ 
burgh,  Philadelphia,  Baltimore, 
Washington,  and  150  National 
Guardsmen,  helicopters,  game 
l)rotectors,  fish  wardens,  fire 
police,  deputy  sheriffs,  and  con¬ 
stables,  the  manhunt  for  the 
bicycle-riding  former  mental 
patient  took  on  all  the  drama 
that  reporters  could  wish  for, 
but  for  hours  they  stood  far 
away  from  Hollenbaugh’s  shanty 
home  —  Outpost  No.  1  —  and 
waited  for  “official”  word. 

Suggestions  that  an  informa¬ 
tion  officer  should  have  been 
named  immediately  to  keep  the 
press  informed  of  developments 
have  been  proposed  and  Lt.  Gov. 
Ray  Shafer,  the  GOP  nominee 
for  governor,  says  it  will  be  that 
way  in  the  future. 

Peggy  Ann’s  exclusive  story 
of  her  seven-day  ordeal  with 
Hollenbaugh  has  been  sold  to 
the  Saturday  Evening  Post. 
Several  other  magazines  and 
news  services  made  bids  for  it. 
Judge  Swirles  L.  Himes  of 
Huntingdon  County,  native  of 
Shade  Gap,  has  also  appointed 
Edward  Harry,  cashier  of  the 
Community  State  Bank  at  Orbi- 
sonia,  near  Shade  Gap,  as  Miss 
Bradnick’s  guardian.  Peggy  Ann 
plans  to  finish  school  and  pos¬ 
sibly  become  a  beautician. 

The  Southern  Huntingdon 
County  High  School  brunette  is 
still  a  patient  in  the  Fulton 
County  Medical  Center  at  Mc- 
Connellsburg  where  she  is  being 
treated  for  bruises  of  her  legs 
and  hips  and  blistered  feet. 

Her  captor  is  reported  to  have 
chained  her  at  night  and  forced 
her  to  accompany  him  on  trips 
through  the  rugged  Dublin 
Township  woods  to  keep  one-step 
ahead  of  the  searchers.  He  even 
forced  her  to  help  him  burglar¬ 
ize  at  least  one  home  in  a  search 
for  food,  clothing  and  weapons. 


A  .32  pistol  stolen  at  one  home 
was  used  to  seriously  wound  a 
deputy  sheriff  who  balked  at  the 
idea  of  helping  Hollenbaugh  and 
his  captive  escape  through  a 
State  Police  roadblock. 

Doubt  About  Shot 

It  was  at  the  Ft.  Littleton 
roadblock  that  the  wounded 
deputy  sheriff  tipped  police  that 
Hollenbaugh  was  near.  While 
there  is  some  doubt.  State  Police 
say  Cpl.  Grant  H.  Mixell  of 
Carlisle  fired  the  shot  which 
killed  Hollenbaugh  and  ended 
Dublin  Township’s  “reign  of 
terror.”  First  it  w'as  reported 
that  15-year-old  Larry  Eugene 
Rubeck  shot  the  sniper  in  the 
throat  and  killed  him,  but  an 
autopsy  failed  to  confirm  that 
fact. 

The  Fulton  County  News,  a 
McConnellsburg  weekly,  was  per¬ 
haps  the  smallest  paper  repre¬ 
sented,  but  young  Jamie  Great- 
head,  son  of  the  publisher,  got 
exclusive  pictures  of  Peggy  Ann 
at  the  roadblock  as  she  ran  into 
the  arms  of  lawmen.  The  area 
had  been  sealed  off  when  the 
showdown  came,  with  newsmen 
being  kept  many  miles  back. 
Some  got  through,  including  the 
one  who  got  arrested,  but  there 
were  few  pictures,  except  the 
ones  that  Greathead  took  with¬ 
out  fully  realizing  that  he  was 
shooting  pictures  that  would 
make  Life,  the  New  York  News 
and  hundreds  of  other  large 
papers  across  the  nation. 

Daily  calls  from  New  York, 
Detroit  and  Los  Angeles  became 
commonplace  during  “those 
seven  days”  and  one  editor  from 
Hawaii  was  reported  to  have 
called  to  know  “what’s  new  to¬ 
day  in  the  Shade  Gap  case?” 

• 

3  Papers  Add  ‘FW’ 

T^ree  newspapers  contracted 
the  Family  Weekly  magazine 
during  May,  Morton  Frank, 
publisher,  announced  this  week. 
The  Meridian  (Miss.)  STAR  be¬ 
gan  distributing  the  supplement 
May  22.  The  Sunday  edition  of 
the  Hayward  (California)  Re¬ 
view  will  add  Family  Weekly 
Sept.  11,  The  starting  date  has 
not  been  set  yet  for  tiie  Schnec- 
tady  (N.Y.)  Union-Star.  The 
three  papers  bring  the  Family 
Weekly  list  of  subscribing  news¬ 
papers  to  169,  totalling  4,816,- 
462  circulation. 

• 

School  Bell  Award 

Washington 

The  National  Observer  re¬ 
ceived  a  1966  National  School 
Bell  Award  in  the  newspaper  di¬ 
vision  of  the  National  Educa¬ 
tion  Association’s  competition. 
Articles  by  Jerrold  K.  Footlick 
were  cited. 


Toilet  Goods 
Marketing 
Clinic  Set 

Representatives  from  th 
newspaper  business  will  addres 
the  31st  annual  convention  c 
the  Toilet  Goods  Association  a 
Lake  Placid,  June  12-15. 

The  program,  which  is  beirj 
coordinated  by  the  Bureau  ? 
Advertising,  ANPA,  will  covs 
two  two-hour  sessions.  Its  pu: 
pose,  according  to  Charles  I 
Lipscomb  Jr.,  Bureau  Chief  Et 
ecutive  Officer  who  will  presi; 
at  the  two  sessions,  is  “to  repor 
on  new  aspects  of  newspap 
communications  and  marketing, 

The  keynote  speaker  will  ii 
Gene  Robb,  publisher  of  ts 
Albany  (N.  Y.)  Times-VnU 
and  Knickerbocker  News  ar.: 
past  president  of  the  America: 
Newspaper  Publishers  Associa 
tion. 

Two  consumer  groups  of  ur 
usual  interest  for  toiletries  ma: 
ufacturers  will  be  described  b] 
Jack  Kent,  president  of  War: 
Griffith  Co.,  and  executive  vie- 
president,  American  As.wiatio! 
of  Newspaper  Representativt^ 
and  Laurie  L.  Cavanaugh,  d: 
rector  of  promotion  and  pub!, 
service,  Minneapolis  Star  I 
Tribune,  and  president,  Nationa 
Newspaper  Promotion  Associa 
tion.  Kent  will  outline  the  wori 
ing  women  market,  and  Can 
naugh  will  discuss  progress::’ 
efforts  to  communicate  wii 
teenagers. 

Charles  T.  Kline,  president  r 
Metro  Sunday  Comics  Networi 
and  Milton  Caniff,  creator  o 
“Steve  Canyon,”  will  talk  aboa 
changes  in  Sunday  comics. 

New  developments  in  loca 
marketing  techniques  will  be  d- 
scribed  by  Merrell  M.  DuB'l 
advertising  director,  Ganrir 
Co.,  and  president-elect  of  t; 
International  Newspaper  Adw 
tising  Executives,  and  John  F 
Thurman,  assistant  retail  a 
vertising  manager,  Chm 
Tribune.  Innovations  in  the  as 
of  newspaper  color  will  be  r 
viewed  by  Bruce  H.  Logan,  vii- 
president.  Color  Sales,  Bur« 
of  Advertising,  and  Der; 
Shearman,  account  executi 
N.  W.  Ayer  &  Son. 

New  approaches  to  rea: 
fashion-minded,  beauty-cor 
scious  readers  will  be  (ietaii’' 
by  Joseph  A.  Bums,  manager:' 
promotion  and  publicity,  Chic<'.; 
Tribune,  and  Eleanor  Nagle,  t! 
Chicago  Tribune’s  fashion  ar 
beauty  editor. 

Ellis  I.  Folke,  director  of  i’ 
formation,  BoA,  will  highlig 
characteristics  of  today’s  nen:: 
paper  audience. 
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Prices  Are  Going  Up 
For  ‘Small’  Papers 


Good  weekly  newspapers  and 
jrood  ‘small’  dailies  (under  20,- 
000  circulation)  bring  higher 
prices  than  they  did  five  years 
ago,  even  after  allowing  for  in¬ 
flation,  says  Marion  R.  Krehbiel, 
newspaper  broker,  appraiser  and 
consultant. 

Krehbiel,  who  revises  his  sur¬ 
vey  of  newspaper  values  each 
five  years,  has  completed  the 
1960-1965  analysis  and  imints 
out  that  even  after  allowing  the 
generally-accepted  3%  annual 
inflation  during  that  period,  the 
“small”  dailies  are  bringing  sale 
prices  averaging  4.48%  more 
than  during  the  1955-1960  pe¬ 
riod. 

Good  weeklies  are  bringing  an 
average  of  5.1%  more  than  in 
the  earlier  period. 

This  means  that,  based  solely 
on  population  and  circulation, 
and  giving  full  effect  to  infla¬ 
tion,  the  good  small  newspapers 
are  now  bringing  about  20% 
more  proportionately  than  in  the 
19.55-1960  period,  the  Norton, 
Kan.sas,  broker  says. 

Income  Exceeds  Inflation 

Krehbiel  calls  this  the  sharp¬ 
est  rise  in  newspaper  values  in 
the  past  20  years,  except  for  the 
three  post-war  years,  when  de¬ 
mand  created  by  returning  serv¬ 
icemen  shot  prices  up  temporar¬ 
ily. 

He  believes  increases  in  gross 
income,  which  have  exceeded  in¬ 
flationary  trends,  and  resultant 
increases  in  net  earnings  after 
taxes,  are  chiefly  responsible  for 
the  good  showing  newspapers 
are  making  as  investments. 

“If  you’re  looking  for  a  hedge 
against  inflation,”  says  Krehbiel, 
“newspapers  are  (and  have  been 
ever  since  the  war)  a  better  in¬ 
vestment  than  farm  land  and 
urban  real  e.state,  long  consid¬ 
ered  by  conservative  investors 
to  be  ideal  anti-inflation  invest¬ 
ments.” 

Of  16  papers  Krehbiel  has 
sold  twice  or  oftener  in  the  past 
20  years,  actual  sale  prices  have 
increased  at  the  rate  of  7.6% 
per  year,  more  than  double  the 
37e  yearly  inflation  increases. 

The  principal  reason  for  in¬ 
creased  newspaper  values,  in  his 
opinion,  is  the  awakening  of 
owners  to  the  need  for  regular 
rate  raises  to  keep  abreast  of 
rising  costs. 

“In  the  late  1950’s,”  he  says, 
“publishers  seemed  suddenly  to 
realize  that  they  had  never 
raised  rates  enough  to  compen¬ 
sate  for  the  severe  25%  inflation 
they  suffered  in  the  1945-1948 


period  while  they  waited  in  fear 
of  the  ‘inevitable  post-war  de¬ 
pression’  which  never  came.” 

Since  1950,  he  points  out,  rate 
trends  have  surpassed  inflation¬ 
ary  trends,  with  the  result  that 
the  cost-squeeze  of  the  1950’s 
has  been  compensated  for  in 
most  cases. 

More  in  the  Market 

He  believes  that,  as  a  result 
of  improved  earnings  in  the  in¬ 
dustry,  there  are  more  newspa¬ 
per  investors  in  the  market  now 
than  at  any  time  since  immedi¬ 
ately  after  the  war;  and  that 
this  naturally  leads  to  higher 
prices. 

“For  the  first  time  since  the 
war,”  he  says,  “there’s  ‘crazy 
money’  in  the  market.  I’ve  heard 
of  some  fantastically  high  prices 
being  paid  for  papers,  prices  I 
consider  economically  dangerous 
unless  huge  and  immediate  in¬ 
creases  in  gross  volume  and  net 
profit  are  clearly  possible,  which 
I  don’t  believe  is  true  in  many 
of  these  cases.” 

The  1965  survey  is  based  on 
known  sales  of  27  “small”  dailies 
and  64  weeklies,  with  all  ab¬ 
normal  operations  excluded,  to 
arrive  at  a  realistic  assessment 
of  the  current  fair  and  true  mar¬ 
ket  valpe  of  the  average  and 
normal  good  small  newspaper.  It 
would  be  dangerous  to  apply 
the.se  values  to  abnormal  and 
unusual  situations,  he  says. 

One  interesting  indication  of 
the  survey,  he  points  out,  is  that 
resistance  to  offset  newspapers 
has  virtually  disappeared,  just 
in  the  past  year  or  so,  as  more 
and  more  prospective  buyers  be¬ 
come  familiar  with  the  process. 
“In  fact”,  he  says,  “a  rapidly 
increasing  number  of  buyers 
specify  offset.  There  is  no  long¬ 
er  any  need,  in  my  opinion,  to 
differentiate  between  hot  and 
cold  type  papers  in  determining 
market  value — if  both  have  ade¬ 
quate  plants  to  handle  the  entire 
printing  and  publishing  proc¬ 
ess.” 

Formula  for  Evaluation 

As  in  the  three  past  five-year 
surveys  of  newspaper  values, 
Krehbiel  has  again  revised  his 
widely-used  “Four  Formulae 
.Method”  for  determining  the 
basic  market  value  of  any  good 
small  newspaper. 

He  w’ams,  however,  that  only 
average  and  normal  good  news¬ 
papers  fit  the  pattern,  and  that 
in  many  situations  there  are  un¬ 
seen  factors  and  abnormalities 
which  can  drastically  affect  the 


value  of  a  newspaper  either  way. 

“I  know  of  some  papers  worth 
20%  to  25%  more  (or  less)  than 
these  formulae  would  indicate,” 
he  says,  “but  taken  with  caution, 
this  prescription  can  tell  an 
owner  approximately  what  his 
“average  and  normal”  good 
small  newspaper  should  be 
worth.  At  least,  it  may  help  some 
owners  who  have  an  inflated  or 
deflated  idea  as  to  what  their 
papers  are  really  worth — and 
I’ve  seen  many  owners  who 
aren’t  thinking  any  closer  than 
50%  of  true  value,  either  way.” 

He  points  out  that  these  for¬ 
mulae  consider  the  value  of  the 
newspaper  alone,  without  real 
estate,  without  quick  assets  and 
quick  liabilities,  but  with  a  30- 
day  supply  of  newsprint  includ¬ 
ed,  in  an  effort  to  standardize 
all  newspapers  as  if  they  were 
individually  owned  and  not  in¬ 
corporated.  To  determine  the 
value  of  corporation  stock,  then, 
these  items  should  Ik;  added  back 
in.  He  also  makes  it  plain  that 
minority  stock  has  nowhere  near 
the  value  of  controlling  stock  or 
all  of  the  stock. 

From  4  View|toiiils 

The  “four  formulae  method” 
considers  the  value  of  any  news¬ 
paper  as  seen  from  four  view- 
jjoints,  all  of  which  are  then 
averaged,  with  pluses  and  min¬ 
uses  later  added  or  subtracted 
as  they  may  appear  in  the  indi¬ 
vidual  case.  'These  four  view¬ 
points  represent  the  four  inin- 
cipal  questions  any  buyer  in¬ 
evitably  asks: 

•  What’s  he  grossing? 

•  What’s  his  population? 

•  What’s  his  paid  circulation? 

•  Is  he  making  any  money? 

As  shown  by  the  1960-196.5 

survey,  these  formulae  are  based 
on  what  the  average  and  normal 
good  small  newspapers  have  ac¬ 
tually  brought  on  the  open  mar¬ 
ket,  and  on  the  basis  of  (1) 
gross  income,  (2)  urban  popula¬ 
tion — 1960  census,  (3)  paid  cir¬ 
culation,  and  (4)  net  earnings 
after  taxes. 

For  ‘Small’  Dailies 

1.  Gross  income  X  117%;  use 
120% 

2.  Population  X  $19.34;  use 
$20 

3.  Paid  circulation  X  $39.30; 
use  $40 

4.  After-tax  earnings  X  12* 

For  Weeklies 

1.  Gross  income  X  116%;  use 
115% 

2.  Population  X  $21.30;  use 
$21 

3.  Paid  circulation  X  $29.10; 
use  $30 

4.  After-tax  earnings  X  10* 

Then  total  all  four  answers, 

divide  by  four,  and  immediately 
add  or  subtract  the  dollar 


Marion  R.  Krehbiel 

amount  by  which  e<|uipinent  i.s 
superior  or  inferior  to  the  av¬ 
erage  plant  doing  this  gross  vol¬ 
ume.  If  printed  in  a  central 
plant,  deduct  the  cost  of  what¬ 
ever  additional  ecpiipment  is 
needed  to  complete  the  entire 
publishing  operation  in  your  own 
plant. 

If  under  1,000  population,  if 
over  40%  of  gi  oss  is  in  Johwork 
and/or  office  supplies,  or  if  any 
other  local  paper  or  free  sheet 
carries  more  than  half  as  much 
linage  as  you  do,  reduce  this 
final  value  by  30%  to  35%.  If 
not  a  county  seat  or  largest  and 
strongest  town  in  county,  deduct 
10%  from  final  value.  If  sub¬ 
urban,  paid  or  part  paid,  deduct 
20%.**  Ignore  radio  and  TV 
competition  if  not  exceptionally 
aggressive  locally  (usually  helps 
more  than  it  hurts). 

None  of  these  formulae  are 
worth  anything  alone,  Krehbiel 
says.  All  four  must  be  averaged 
to  compen.sate  for  variations  be¬ 
tween  localities. 

FniiKllul  C.liuruclerislics 

Again,  Krehbiel  warns  that, 
for  the  non-professional  apprais¬ 
er,  unusual  characteri.stics  like 
the  following  can  drastically 
alter  the  end  result  of  these  for¬ 
mulae  and  must  be  considered  as 
pluses  and  piinuses  after  arriv¬ 
ing  at  the  final  value  as  outlined 
above:  area  per  capita  income; 
retail  sales;  larger  towns  and 
papers  within  10  to  15  miles; 
quantity  of  food  ads;  national 
dealerships;  small  county  popu¬ 
lation;  banking  climate;  schools; 
churches;  local  college;  available 
transportation,  w’ater,  power, 
and  labor  supply;  high  union 
scale;  predominant  racial  or  re¬ 
ligious  groups;  type  of  agricul¬ 
ture;  local  industries;  local  tax¬ 
es  ;  rent ;  term  of  lease ;  less  than 
two  years  of  present  ownership; 
and  actually  dozens  of  other  fac¬ 
tors,  all  of  which  a  professional 
appraiser  evaluates;  and  all  of 
which  can  be  important  pluses 
or  minuses  in  determining  what 

(Continued  on  page  18) 
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Papers  Get 
Lion’s  Share 
Of  Bank  Ads 

Mutual  saving  banks  will 
spend  a  record  $26,262,178  on 
advertising  and  promotion  in 
1966,  an  increase  of  8  percent 
over  the  $24,276,218  expended 
in  1965. 

According  to  a  survey  re¬ 
leased  by  the  National  Associa¬ 
tion  of  Mutual  Savingfs  Banks, 
the  average  amount  budgeted 
per  bank  is  $58,360,  nearly  $5,- 
000  more  than  the  1965  average 
of  $53,590. 

The  survey  covers  453  of  the 
506  mutual  savings  banks,  the 
National  Association  reported. 
Figfures  do  not  include  salaries 


Higher  Prices 

(Continued  from  page  17) 


“a  willing  buyer  will  pay,” 
which  after  all  is  the  value  of 
any  newspaper. 

Krehbiel  admits  that  the  “four 
formulae”  are  an  extremely  de¬ 
tailed  method  of  arriving  at 
value,  but  says  that  over  the 
years  he  has  tried  every  known 
formula  and  found  all  of  them 
wanting  in  one  regard  or  an¬ 
other.  He  believes  these  four 
basic  evaluations  are  the  sound¬ 
est  approach  to  the  problem  and 
points  out  that  in  many  ca.ses 
newspapers  have  been  sold  with¬ 
in  5%  or,  less  of  values  so  de¬ 
termined. 

“At  least,”  he  says,  “the  own¬ 
er  who  has  no  idea,  or  at  best  a 
vague  idea,  as  to  the  value  of 
his  new'spaper,  can  bring  his 
sights  closer  on  target  by  ap¬ 
plying  this  method.” 

*  *  « 

(*To  adjust  for  widely  varied 
accounting  methods,  to  deter¬ 
mine  “earnings”,  deduct  from 
gross  profit  or  cash  flow  the 
following:  an  owner  salary 
equal  to  what  would  be  paid  a 
competent  salaried  manager ; 
“breakdown-basis”  5%  depreci¬ 
ation;  actual  income  taxes;  and 
amounts  paid  for  purchase  mort¬ 
gage  interest.  The  remainder 
should  be  adequate  to  pay  for 
the  entire  purchase  price  in  12 
years  for  dailies,  10  years  for 
weeklies.) 

(**With  only  four  suburban 
newspaper  sales  as  a  base,  too 
narrow  for  firm  conclusions,  it 
would  appear  that  the  true  paid 
or  controlled  suburbans  with 
adequate  plants  should  be  worth 
about  80%  as  much  as  opera¬ 
tions  of  the  same  gross  income, 
circulation  and  net  profit  “out  in 
the  country.”) 


Linage  Leaders . . .  First  3  Months 

(As  Measured  by  Media  Records,  Inc.) 

1966 
Morning 


of  advertising  and  public  rela¬ 
tions  personnel. 

Newspapers  will  be  the  most 
popular  advertising  medium 
used  by  savings  banks,  with  45 
percent  the  average  budget  al¬ 
location  for  this  purpose.  Radio 
commercials,  which  are  used  by 
two-thirds  of  the  banks,  will  ab¬ 
sorb  13  percent  of  expenditures, 
and  novelties  and  give-aways, 
11  percent.  Other  media  to  be 
employed  by  saving^s  banks  in¬ 
clude  printed  literature,  com¬ 
munity  relations,  billboards, 
window’  and  lobby  displays,  tele¬ 
vision,  and  car  and  bus  cards. 

Savings,  mortgages  and  in¬ 
terest  rates  will  rank  one-two- 
three  among  features  empha¬ 
sized  in  savings  bank  advertis¬ 
ing  programs.  Banks  with  de¬ 
posits  of  $150,000,000  or  more 
will  place  greater  emphasis  on 
interest  rates  in  their  ad  cam¬ 
paigns  than  will  smaller  savings 
banks. 

A  grow’ing  number  of  savings 
banks,  55  percent,  retain  adver¬ 
tising  agencies,  the  National 
Association  reported,  and  12 
percent  subscribe  to  an  adver¬ 
tising  mat  service. 

The  survey  covers  only  in¬ 
dividual  savings  bank  advertis¬ 
ing  expenditures  and  does  not 
include  amounts  to  be  spent  on 
group  advertising,  with  their 
state  associations  or  in  informal 
local  campaigns.  More  than 
three-fifths  of  those  surveyed 
participate  in  cooperative  ad¬ 
vertising  with  other  savings 
bank«,  and  15  percent  do  so  with 
other  local  financial  institutions. 


Lm  Angelas  Timas  . 20, M3, 804 

Miami  Harald  . I7,I(M.I3S 

Washington  Post  .  U.200,240 

Chicago  Tribuna  .  j4,SI4,SM 

San  Josa  Mercury  .  12,447,202 

New  Orleans  Timas  Picayune  . .  12,332,441 

New  York  Timas  . 11,874,287 

Phoenix  Republic  11,283,813 

Cleveland  Hain  Dealer  11,108,342 

Orlando  Sentinel  I0,8M,788 

Evening 

Milwaukee  Journal  . l2,77i,5M 

Detroit  News  . .  12,488,340 

San  Jose  News  12,443,754 

Houston  Chronicle  .  I2,344,4U 

Fort  Lauderdale  News  .  12,315,242 

Cleveland  Press  . 11,804,311 

Atlanta  Journal  .  11,581,213 

Dallas  Timas-Harald  .  11,443,558 

Montreal  Star  .  11,283,781 

Montreal  La  Prassa  .  11,272,881 

Sunday 

Los  Angelas  Times  .  14,288,320 

New  York  Timas  .  13,324,476 

Chicago  Tribune  .  7,858,434 

Philadelphia  Inquirer  .  7,584,205 

Miami  Herald  .  7,204,n3 

Milwaukee  Journal  .  7,030,844 

New  York  News  .  4,844,430 

Washington  Post  . 4,584,757 

St.  Louis  Post-Dispatch  .  4,357,472 

Baltimore  Sun  .  4,284,148 

Six  and  Seven-Day  Totals 

Los  Angeles  Timas  MS  .  34,882,124 

New  York  Timas  MS  25,200,743 

Miami  Harald  MS  24,3I0,3U 

Washington  Post  MS  22,784,887 

Chicago  Tribune  MS  22,374,184 

Milwaukee  Journal  FS  .  18,807,404 

Detroit  News  ES  .  18,442,882 

Cleveland  Plain  Dealer  MS  ...  17,314,341 

Houston  Chronicle  ES  .  14,880,545 

Fort  Lauderdale  News  .  14,543,404 


1965 

Morning 

Los  Angeles  Timas  .  18,383,411 

Miami  Harald  14.085311 

Washington  Pott  .  I5,008i43i 

Chicago  Tribune  .  I3,04l]3q 

San  Jose  Mercury  .  Il,78i‘i3< 

Phoenix  Republic  . .  Il,l23]30i 

New  Orleans  Timet-Picayuna  .  .  Il.lltlh 

New  York  Timet  .  ll,08Silie 

Orlando  Sentinel  .  I0,l45'7ic 

Cleveland  Plain  Dealer  .  I0.03iii2 

Evening 

Houston  Chronicle  .  11,817,411 

San  Jose  Newt  .  11,841,441 

Detroit  Newt  .  11,574,4(7 

Milwaukee  Journal  .  11,554,443 

Cleveland  Press  .  11,415,00 

Montreal  Star  .  11,241,413 

Fort  Lauderdale  Newt  .  11,218,571 

Phoenix  Oaietta  .  11,181,753 

Montreal  La  Pretta  .  10,485,734 

Toronto  Star  .  10,424,701 

Sunday 

Los  Angeles  Timet  .  12,803,134 

New  York  Timas  .  12,208,144 

Chicago  Tribune  .  4,743,00 

Milwaukee  Journal  .  4,574,743 

New  York  Newt  .  4,50l,47« 

Miami  Herald  .  4,431,30 

Philadelphia  Inquirer  .  4,351,813 

Washin^on  Pott  .  5,845,801 

Cleveland  Plain  Dealer  .  5,847,410 

Boston  Globa  .  5,811,133 

Six  and  Seven-Day  Totals 

Lot  Angelas  Timet  MS  .  31,284,543 

New  York  Timet  MS  .  22,284,33; 

Miami  Harald  MS  .  22,SI4,SU 

Washington  Post  MS  .  20,875,408 

Chicago  Tribune  MS  .  18,804,131 

Milwaukee  Journal  ES  .  18,133,404 

Detroit  News  ES  .  14,752,333 

Houston  Chronicle  ES  .  14,547,00 

Cleveland  Plain  Dealer  MS .  15,884,035 

San  Jose  Mercury  t 

Mercury-News  MS  .  15,512,13! 


CITGO  Retains  Denise  McCluggage  To  Gear  Up  Sales 


Tulsa 

In  recognition  of  women’s 
growing  importance  in  the  mar¬ 
keting  of  petroleum  products, 
Cities  Service  Oil  Company  has 
retained  Denise  McCluggage 
writer,  auto  racer  and  spoorts- 
woman  to  serve  as  CITGO 
Driving  Adviser. 

Miss  McCluggage,  will  coun¬ 
sel  CITGO  on  station  innova¬ 
tions  in  teomis  of  conveniences, 
services,  beautification  and 
array  of  extras  designed  to  in¬ 
crease  the  company’s  sales  ap¬ 
peal  to  women. 

In  her  work  with  CITGO, 
Miss  McCluggage  will  call  on 
experience  gained  through  both 
racing  and  ordinary  motoring 
in  many  countries.  In  1961  she 
dixive  a  Ferrari  to  win  the 
Grand  Touring  Category  at 
Sebring  in  the  Twelve  Hour 
Grand  Prix  of  Endurance.  In 
1964,  driving  with  Anne  Hall  of 
ETngland,  she  won  a  class  victory 
in  the  Monte  Carlo  I’ally. 

A  native  of  El  DoTitido, 
Kansas,  Miss  McCluggage  grew 


up  in  Topeka,  attended  Mills 
College  in  Oakland,  Califojmia, 
where  she  earned  a  BA  degree 
in  Philosophy,  Economics  and 
Politigs,  and  was  elected  to  Phi 
Beta  Kappa.  She  then  worked 
for  the  San  Francisco  Chronicle, 
where  she  first  developed  her 
interest  in  sports  cars. 


Dpnise  McCluggage 

EDITOR  SC 


Miss  McCluggage  next  worked 
for  the  New  York  Herald  Trib¬ 
une,  iTiitially  handling  women’s 
features  and  then  going  into  the 
sports  department  as  ski  editor 
and  motor  sports  editor.  Since 
1959  she  has  been  a  free-lance 
writer. 

• 

Sacramento  Union 
Appoints  NR&A 

Sacramento,  Calif. 

Nelson  Hoberts  &  Associates 
will  become  national  advertising 
sales  representatives  for  the 
Sacramento  Union,  effective 
June  1,  Carlyle  Reed,  publisher, 
has  announced. 

The  appointment  follows  the 
transfer  of  the  morning  and 
Sunday  newspaper  to  Copley 
Newspapers.  NR&A  has  rep¬ 
resented  all  dailies  of  the  Copley 
group  since  1929.  Ward- 
Griffith  Co.  has  been  the  Union’s 
representative. 

Charles  G.  Gordon  continues 
as  national  advertising  man¬ 
ager  for  the  Union. 

UBLISHER  for  June  4,  1966 
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Policemen  Appeal 
In  Pulitzer  Prize 
Robbery  Case 

Tampa,  Fla. 

Two  former  Mulberry  police¬ 
men  are  appealing  their  recent 
convictions  on  charges  related  to 
a  1965  grocery  store  holdup  case. 
They  are  free  in  bond  pending 
the  outcome  of  the  appeal. 

Former  Police  Chief  Horace 
Branch  was  sentenced  to  20 
years  in  prison  for  robbery  and 
one  year  for  conspiracy,  A  for¬ 
mer  patrolman,  Dale  Kelley,  was 
sentenced  to  10  years  for  rob¬ 
bery  and  a  year  for  conspiracy. 

Their  arrests  followed  an 
investigation  made  by  John 
Frasca,  Tampa  Tribune  re¬ 
porter,  w’hich  resulted  in  clear¬ 
ing  Robert  L.  Watson,  who  had 
been  convicted  of  the  store  rob¬ 
bery.  Frasca  won  the  Heywood 
Broun  Award  and  a  Pulitzer 
Prize  for  his  stories. 

The  confessed  gunman,  Ber¬ 
tram  D.  Durden,  was  the  state’s 
chief  witness  against  the  police¬ 
men.  He  has  been  placed  on  pro¬ 
bation  for  20  years. 


pond? 


The  News- Journal's  daily  circulation 
of  127,000  (going  on  128)  makes  it  | 
the  largest  newspaper  enterprise  in  | 
Delaware.  Delaware's  a  pretty  small 
state,  though. 

Perhaps  it's  of  greater  note  that  the  I 
News-Journal  is  larger  than  the  | 
largest  paper  in  some  other  states, 
too.  Here  they  are:  Alaska,  Idaho, 
Maine,  Mississippi,  Montana,  Nevada,  ! 
New  Hampshire,  Itew  Mexico,  North 
Dakota,  SouthCarolina,  South  Dakota, 
Vermont,  West  Virginia  and  Wyom¬ 
ing.  Almost  a  third-of-a-nation. 

Pretty  big  fish.  Pretty  big  pond. 

NEWS-JOURNAL  PAPERS 

Wilmington,  Dolawaro 
Morning  News  Evening  Journal 
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PHOTOCOMPOSING  at  the  Davenport  (Iowa)  Times-  Marvin  J.  Stolley  of  the  T-0  staff  discuss  the  opera- 

Democrat  is  done  with  a  Linofilm  System  consisting  of  tion  of  one  photo  unit.  An  operator  is  "setting"  type 

three  key  punch  stations  and  two  photo  units  for  on  tape.  The  latent  images  on  photo  paper  produced 

processing  the  punched  tape.  In  background,  at  left.  In  the  photo  units  are  developed  in  an  output  processor 

Charles  Arnce,  assistant  technical  director,  and  behind  the  photo  units. 


AP  of  Georgia  Cites 
Crime,  Beauty  Stories 

Jekyll  Island,  Ga. 

Members  of  the  Associated 
Press  of  Georgia  elected  Wil¬ 
liam  I.  Ray  Jr.,  executive  edi¬ 
tor  of  Atlanta  Newspapers  Inc., 
president  at  their  annual  meet¬ 
ing  May  6-8.  Clarke  Stallworth, 
managing  editor  of  the  Colum- 
huH  Ledger,  was  elected  chair¬ 
man  of  the  State  News  Council. 

Awards  for  newswriting  to 
the  Atlanta  Constitution  for  Bill 


and  to  the  Augusta  Chronicle 
series  on  gambling  written  by 
Bob  Cohn  and  Wayne  Kelley,  the 
latter  now  on  the  staff  of  the 
Atlanta  Journal. 

Plaques  for  stories  of  public 
service  went  to  the  Valdosta 
Daily  Times  and  the  Atlanta 
Journal.  It  was  the  second  year 
both  of  the  newspapers  won 
these  awards.  Virginia  Culpep¬ 
per  wrote  the  series  for  the  Val¬ 
dosta  Daily  Times  which  led  to 
a  comnmnity  beautification  pro¬ 
gram.  John  Penningfton  wrote 


Ownership  Limited 
III  Canadian  Network 

Montreal* 
A  bid  by  MacLean-Hunter 
Publishing  Co.,  Ltd.,  publisher! 
of  newspapers  and  other  publi¬ 
cations,  as  well  as  operator  of 
broadcasting  stations,  to  buy 
control  of  television  station 
CFCN-TV  in  Calgary,  Alberta, 
has  been  turned  down  by  the 
Board  of  Broadcast  Governors. 

The  BBG  maintained  in  its 
ruling  that  it  does  not  want  to 


Shipp’s  story  which  led  to  an  the  Atlanta  Journal  series  in-  see  any  individual  or  group  hold 
exhaustive  investigation  of  po-  volving  a  county  sheriff  con-  interests  in  more  than  one  sta- 
1  ice- racketeer  ties  in  Atlanta,  victed  of  pocketing  bond  money,  tion  in  the  privately-owned  CTV 

Television  Network. 


MacLean-Hunter  has  an  in¬ 
terest  in  CJCH-TV,  Halifax, 
N.S.,  which  like  CFCN-TV,  is 
a  CTV  affiliate  station. 

• 

PR  for  Motorola 

Chicago 

W.  Bruce  Robertson  has  been 
named  to  the  newly  created  posi¬ 
tion  of  public  relations  manager 
for  the  Communications  Division 
of  Motorola  Inc.  Prior  to  join¬ 
ing  Motorola,  he  was  public  re¬ 
lations  director  for  companies 
of  the  Kemper  Insurance  Group. 
Robertson  received  his  B.A.  de¬ 
gree  in  1951  from  Dartmouth 
College  where  he  majored  in 
comparative  literature  and  phil¬ 
osophy. 
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^ubbfy  got  the  bill. 

million. 


A  free  ropy  of  "Family  Charaeteriatics  &  Newspaper  Readership”  is  now  avail¬ 
able  to  aKenries  and  advertisers.  Direct  your  request  for  copies  to:  National 
Advertising  Department,  Union-Tribune  Publishing  Uompany.  940  Third 
Avenue,  San  Diego,  California  92112,  or  your  n€>aresl  Nelson  Roberts  Office. 


San  Diegans  spent  $83,949,000  in  Apparel  Store  Sales  last*year.* 
Did  they  buy  your  label?  They  did,  if  you  advertised  in  the  San 
Diego  Union  /  Evening  Tribune,  read  in  8  out 
of  10  San  Diego  Area  households.t 


Th.  Hi...  Truth-  ^  CofiSil  16  hometown  daily  newspa|)ers  covering  .San 

Diego,  f'alifomia-Sacramento,  (’alifomia-Ureater  I.x)s  Angeles-Springheld,  Illinois-and  North¬ 
ern  Illinois.  Served  by  the  Copley  New.s  Service  with  a  Washington  bureau  and  bureaus  in  other 
major  centers  of  the  world.  Represented  nationally  by  Nelson  Roberts  &  Associates,  Inc. 


ib^^aniaUjollmon  |  iVENiNG  Tribune 


ManAffement  Survey  of  Huyinf  Power.  1965. 

{Union-Tribune  Continuing  Home  Audit  conducted  Jenuery-Derember,  1965. 


Consulting  Firm 
For  Photocomposition 

Constdtographics,  I  nr.,  of  1230 
West  Poplar  Street,  York, 
Pennsylvania,  has  been  organ¬ 
ized  to  provide  consultation  serv¬ 
ices  on  all  phases  of  photocom¬ 
position. 

Other  areas  to  l>e  covered  hy 
the  firm  include  research,  de¬ 
velopment  and  marketing  of  new 
peripheral  equipment;  the  part 
j)layed  by  film,  camera  and 
darkrooms;  film-handling  pro¬ 
cedures;  analysis  of  «|uipment 
now  available  in  the  United 
States  as  well  as  in  Europe; 
analysis  of  new  e<|uipment  as  it 
is  introduced  into  the  market; 
plant  modernization  and  layout. 

Howard  N.  King,  typographer 
and  book  designer,  is  president 
of  Consultographics  Inc.  Max 
J.  Lanzendorfer,  formerly  with 
the  Intertype  Company,  where 
he  assisted  in  the  development 
of  the  Fototronic  system,  is  the 
executive  vicepresident. 

Citeil  in  Journal  ism 

Bethany,  W.  Va. 

James  P.  O’Roarak,  Bethany 
College  .senior  from  Weirton, 
W.  Va.,  was  named  as  the  fifth 


nnua  winner  9  ,  ,  _  .  '  COMPOSING  ROOM  of  an  up-to-date  newspaper  casting  machines  driven  by  computer-justified  and 

Roberts  Distinguished  Prize  in  plant  is  a  picture  of  automated  production  efficiency.  hyphenated  perforated  tape."  A  machine  monitor  ad- 

Campus  Journalism  at  the  Jhis  one  shown  here  is  "an  integrated  computer  op-  justs  the  intake  reel  of  one  of  the  tape-operatid 

school  for  1966.  erated  composing  room  that  features  Monarch  line-  linecasting  machines. 


Whatever  your 
circulation...  find  out 
what  91  newspapers 
already  know  about 
Milgo  production 
control  systems 


Today,  91  newspapers  are  getting  more  accurate 
counts,  reduced  waste,  tighter  production  control. 
They’ve  installed  Milgo  counter-kickers,  totalizers 
and  other  control  equipment.  A  new  brochure 


gives  the  details  of  how  Milgo  equipment  can  cut 
unaccounted-fors  and  eliminate  overruns  in  your 
plant.  Milgo  Electronic  Corporation,  7620  N.W. 
36th  Avenue,  Miami,  Florida  33147 


milgo 
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What  does  a  picture  editor  do  7 


Award  for  the  best  pholoi^raijh  of 
the  year — Doin  Ligato's  picture  of 
a  blind  boy  who  had  just  caught 
his  first  fish. 

Philadelphians  read  the  complete 
story  in  Fhe  Bulletin,  the  newspaper 
that  is  uniquely  Philadelphia.  The 
Bulletin  is  a  welcomed  truest,  a  friend 
of  the  family,  in  more  than  7(K),()(K) 
homes — evenint's  and  .Sundays. 

So  stront’  is  this  welcome  that  The 
Bulletin  has  a  million  more  circulation 
every  7  days  in  Greater  Philadelphia  than 
any  other  newspaper. 

To  sell  Philadelphia,  be^in  with 
The  Bulletin ...  it  may  be  all  vou  need. 


His  name  is  Charles  Elfont.  His 
job:  picture  editor  of  The  Philadel¬ 
phia  Bulletin.  His  goal:  a  bull’s-eye 
with  every  shot. 

What  does  a  picture  editor  do? 

He  directs,  supervises  and  edits  the 
creative  production  of  21  Bulletin 
staff  photographers  and  reviews  the 
daily  picture  output  of  the  Associ¬ 
ated  Press  and  United  Press  Inter¬ 
national.  From  five  hundred,  si.\ 
hundred  or  seven  hundred  pictures 
a  day  he  selects  the  dozen  or  two 
dozen  that  will  live  in  print. 

To  Chick  Elfont,  it  is  an  exciting 
daily  challenge  to  examine  slices  of 


life  permanently  frozen  by  photog¬ 
raphers  in  Philadelphia  and  through¬ 
out  the  world  ...  to  handpick  the 
pictures  that  convey  meaning,  under¬ 
standing  and  emotion  to  readers  of 
I’he  Philadelphia  Bulletin. 

How  well  does  Ehe  Bulletin  com¬ 
municate  to  its  readers  through  words 
and  pictures? 

One  measure  is  the  Pulitzer 
Prizes.  The  Philadelphia  Bulletin  was 
awarded  two  Pulitzer  Prizes  in  re¬ 
cent  years  and  is  the  only  Philadel- 
|)hia  newspaper  to  receive  journal¬ 
ism’s  highest  professional  accolade. 
Another  is  the  .Sigma  Delta  Chi 


A  Million  Market  Newspaper;  .New  York, 
CihicaKo,  Detroit,  Los  .Antjeles,  San  Fran- 
eiseo.  Memljer  .Metro  .Sunday  Newspapers. 
Miami:  The  Leonard  Ciompanv.  Toronto: 
Anieriean  Publishers’  Representatives. 


In  Philadelphia  nearly  everyhody  reads  THE  BULLETIH 


ANPA  Gives  Advice 
On  Printing  Decision 

By  Dudley  A.  ^  hite  Jr. 

Publisher,  .^ndusky  (Ohio)  Rejtister 


I  have  been  asked  to  make  a 
five-minute  testimonial  in  behalf 
of  the  ANPA  Research  Institute, 
especially  about  the  Technical 
Advisory  Service. 

We  publish  two  papers  in  Ohio 
and  one  in  Tennessee.  Our  paper 
at  Norwalk,  Ohio,  is  a  6-day 
afternoon  offset  sheet  of  about 
5,500  circulation.  Our  second 
paper  in  Ohio  is  at  Sandusky 
and  is  a  6-day  afternoon  paper 
letterpress  of  23,000  circulation. 
At  Kingsport,  Tennessee,  we 
publish  a  morning,  evening  and 
Sunday  paper,  letterpre.ss,  of 
just  under  30,000  circulation 
combined. 

In  June  1964  the  Norwalk 
paper  was  put  into  the  offset 
mrthod  of  printing.  While  we 
had  prided  ourselves  on  good 
production  we  had  reached  the 
limit  of  our  plant  capacity  and 
had  to  make  a  move.  We  con¬ 
sulted  with  the  Research  Depart¬ 
ment  of  the  ANPA  even  though 
our  Norwalk  paper  was  not  a 
member.  Sandusky  and  Kings¬ 
port  were  members,  so  we  simply 
did  a  little  chiseling.  Specifically 
we  sought  ANPA  advice  as  to 
what  was  available  to  us. 

We  did  not  know  a  thing  about 
offset  but  the  ANPA  led  us  by 
the  hand  along  with  some  very 
good  friends  like  Dale  Stafford 
of  Greenville,  Michigan,  who  had 
gone  through  the  same  move  a 
couple  of  years  before  we  did. 
Let  me  hasten  to  say  the  ANPA 
did  not  specifically  recommend 
one  manufacturer  over  another. 
Their  most  valuable  service  was 


(A  report  given  at  the  recent 
convention  of  the  American 
Newspaper  Publishers  Associa¬ 
tion  in  New  York  City.) 


to  place  before  us  for  our  own 
decision  a  complete  line  of 
choices  with  full  explanations 
as  to  the  limitations  of  each. 
Probably  greatest  aid  was  of  the 
hand-holding  variety. 

We  are  about  to  put  our 
Kingsport  paper  into  photocom¬ 
position — Linofilm,  to  be  exact. 
Here  again  the  ANPA  Research 
Department  was  of  tremendous 
help.  It  guided  us  to  several 
good  installations  for  various 
production  methods  of  photo¬ 
comp.  Incidentally,  as  has  al¬ 
ways  been  the  case,  these  people 
we  visited  at  Wausau,  Wiscon¬ 
sin,  Springfield,  Illinois,  Daven¬ 
port,  Iowa,  and  Lancaster,  Pa., 
knocked  themselves  out.  We 
made  our  decisions  and  pur¬ 
chases,  invariably  checking  them 
back  with  the  ANPA  Production 
Department.  Ofttimes  the  re¬ 
search  department  would  make 
correction  of  some  of  our  under¬ 
standings  which  resulted  in  an 
entire  change  of  attitude. 

I  wish  I  were  able  to  give  you 
specific  production  figures  com¬ 
paring  the  Kingsport  hot  metal 
production  with  Kingsport  pho¬ 
tocomp  but  we  really  have  not 
even  gotten  started  yet. 

Tape  Operation 

In  an  effort  to  be  a  little  more 
specific  let  me  refer  to  the  tape 
operation  of  the  Sandusky  Reg¬ 
ister.  This  paper  produces  at  a 
peak  of  about  10  to  11  thousand 
9  pt.  single  column  lines  of  text 
for  a  day.  For  several  years  we 
have  used  the  regular  Fairchild 
TTS  Sy.stem.  We  had  achieved 
over  400  lines  per  hour  and  were 
quite  proud  of  ourselves.  We 
read  with  much  interest,  and 
perhaps  rather  smugly,  of  the 


advent  of  the  computer  and 
what  it  would  do. 

We  had  been  operating  with 
four  punchers  and  wanted  to 
get  down  to  three,  but  did  not 
want  to  get  tied  up  with  some 
big  fancy  computer.  Frankly  we 
didn’t  think  we  knew  enough  to 
even  research  the  topic  properly. 
We  decided  to  lease,  on  a  month 
to  month  basis,  an  outfit  called 
DI/AN  Controls,  which  is  simply 
one  electric  typewriter  keyboard 
in  the  same  unit  with  a  single 
computer.  In  other  words,  one  to 
one  ratio.  This  machine  auto¬ 
mated  justification  but  the  hy¬ 
phenation  had  to  be  handled 
manually.  The  ANPA  furnished 
us  with  information  by  which 
we  could  compare  our  DI/AN 
operation  and  it  is  because  of 
this  that  we  have  decided  to 
make  further  change.  Inciden¬ 
tally,  the  DI/AN  brought  us 
well  over  500  lines  per  hour  per 
operator. 

Our  figures  mean  only  news 
as  we  set  no  correction  lines  on 
tape. 

We  feel  we  can  improve  this 
situation  further  and  are  about 
to  go  to  a  digital  computer. 
Again  ANPA  was  instrumental 
in  our  thinking  here  although 
they  carefully  did  not  suggest 
any  one  piece  of  equipment  over 
another.  The  technical  advisors 
just  made  sure  we  covered  the 
waterfront  pretty  carefully.  We 
believe  this  will  result  in  an 
average  production  of  over  600 
lines  per  hour  with  reliable  serv¬ 
ice  and  with  no  need  of  program¬ 
mers,  etc.  With  possible  ad  crap 
composition  applications  we  will 
reduce  our  tape  setting  hours 
per  week  to  under  90.  The  only 
thing  I  can  actually  compare 
here  is  that  at  one  time  under 
straight  TTS  it  was  taking  us 
better  than  120  hours  per  week 
and  at  that  we  were  producing 
less  total  lines. 

In  this  testimonial  let  me  .say 
one  thing.  To  my  way  of  think¬ 
ing  the  most  valuable  service  of 
the  technical  advisory  service 
of  the  ANPA  Research  In.stitute 
has  been  its  education  of  me  and 
my  people  at  our  three  news¬ 
papers.  We  only  .started  using 


them  about  three  years  ai- 
While  we  are  far  frf)m  pr 
ficient  we  know  much  more  that 
we  did  and  the  ANPA  is  r- 
sponsible  for  gruiding  us  in  a 
post-graduate  course  in  how  ro 
get  out  a  newspaper  with  rta! 
economy,  something  in  which 
many  of  us  have  failings.  I  fc*. 
their  service  has  been  most  vale, 
able  and  so  much  so  that  I  hav- 
done  something  two  generatiorj 
of  my  predecessors  did  not  do; 
we  have  made  an  honest  womar 
out  of  our  Norwalk  paper  ar; 
joined  the  ANPA  with  an  ind 
vidual  membership. 

Personally,  I  wish  the  ANP.i 
would  start  a  production  cour^ 
— a  la  API — for  elementary 
accounting  and  time  study 
What  an  area  for  savings! 

• 

Busy  Booster 
Receives  a  Boost 

Phoenix,  Ariz, 

William  R.  Shover,  director  of 
public  relations  and  personnel 
for  the  Arizona  Republic  and 
the  Phoenix  Gazette,  has  been 
cited  as  the  Arizonan  who  con¬ 
tributed  most  toward  the  ad¬ 
vancement  of  public  relations 
during  the  past  year. 

He  received  the  1966  Percy 
Award  of  the  Arizona  Chapter, 
Public  Relations  Society  of 
America,  at  a  luncheon  cere¬ 
mony  here  recently. 

A  native  of  Indiana,  Mr 
Shover  joined  the  Phoenix  news¬ 
papers  on  Jan.  1,  1963. 

He  is  active  in  the  Theodorr 
Roosevelt  Council,  Boy  Scouts  of 
America  and  the  Metropolitan 
Phoenix  YMCA,  and  is  a  mem¬ 
ber  of  the  LEAP  Commission 
and  the  Peace  Corps  Advisory 
Committee  for  Central  Arizona 
He  serves  as  chairman  for  the 
Maricopa  Psychiatric  Mental 
Health  Clinic  and  is  an  officer  of 
Sigma  Delta  Chi  and  the  Public! 
Relations  Society  of  America. 

He  is  active  in  the  Phoeniil 
Advertising  Club,  Phoenix  Ex¬ 
ecutives  Club,  the  National 
Newspaper  Promotion  Associa¬ 
tion  and  serves  on  the  Junior 
Achievement  board  of  directors. 


Written  with  character... 
competence. .  .color. 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


Our  13th  Anniversary  Gift  to  you... 

CLIP  BOOK  OF  LINE  AOT 

Big  13th  Issue  Yours  as  a  Bonus  Absolutely 

Clip  this  ad,  attach  to  your  letterhead 
and  main  Get  free  samples  and  details 
of  this  offer.  America's  top  paste-up 
art  for  offset— or  letterpress.  No  obli¬ 
gation,  no  salesmen.  Write  todayl 

Originators  of  the  'CUP  BOOKS' 

\ HARRY  E.  VOLK  ART  STUDIO 

PiMsantville,  N«w  Jarsay  08232 


OP BXTHA  COST  I 
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San  Jose  Mercury  and  News  Circulation 

iw/Wa# 

An  Increase  of  9218  in  Just  3  Months 


KEEP  AN  EYE  on  the  remarkable  circu¬ 
lation  gains  of  the  San  Jose  Mercury  and 
News.  Just  since  the  interim  statement  of 
December  31st,  circulation  has  increased 
9218  to  a  record  breaking  total  of  187, 660* 
net  paid ...  Sunday  circuiation  has  climbed 
to  177,201*.  More  than  ever  before  the  Mercury  and 
News  offer  the  only  effective  coverage  of  Northern 
California's  fastest  growing  market- Metro  San  Jose 
...COVERAGE  THAT  iS  GROWING  EVERY  DAY... 

and  Metro  San  Jose  Readers 
Have  Money -Spend  Money! 


INCOME  —  Metro  San  Jose's  average  income  per  return  of  $9,730  is 
the  highest  of  any  major  Northern  California  County.  It  also  leads  the 
field  in  taxable  returns  of  $10,000  and  over  and  returns  reporting 
$15,000  and  over. 

RETAIL  SALES  —  During  the  past  10  years  Metro  San  Jose's  retail 
sales  have  increased  185.9%  to  a  huge  $1,406,132,000  —  a  tar 
greater  increase  than  any  other  Bay  Area  County. 

TRAVEL  —  People  with  money  travel  more  .  .  .  that's  why  over  8824 
new  passports  were  issued  to  Metro  San  Jose  residents  during  1965 
—  an  increase  of  45.7%  over  1964. 

AUTOMOBILES — 1965  reports  show  11  of  the  13  domestic  auto¬ 
mobile  manufacturers  registered  more  new  cars  in  Metro  San  Jose 
than  in  all  San  Francisco  County.  Of  the  total  gain  in  new  car  registra¬ 
tions  in  Northern  California's  9-County  Bay  Area,  1955  compared  to 
1965,  Metro  San  Jose  accounted  for  40.4%  compared  to  San  Fran¬ 
cisco's  5.6%. 


THE  ONLY  WAY  TO  TELL 
YOUR  SALES  STORY  TO 
NORTHERN  CAL4F0RNIA’S 
BIG  BUYING  MARKET... 


ss'f*  u/ 


MERCURY 

MdNEWS 

San  Jose, California 


•  SwbiK*  f*  ABC  AWrf 
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GOMP/SET230C  COMPUTERlS 

tor  the  Composing  Room 


Take  hiiJti  productivity,  for 
example.  The  computer  has 
the  most  condae  format-con¬ 
trol  program  ever  devised.  Its 
simple  operating  system  al¬ 
lows  most  functions  to  be  ac¬ 
complished  with  a  single  key¬ 
stroke,  without  complicated 
coding.These  include  quad  left, 
quad  right,  quad  center,  rail 
functions,  caps,  line  indenta¬ 
tions,  and  paragraph  endings. 

Only  three  key^okes  are 
required  to  set  most  common 
formats  such  as  classified  with 
hanging  indent  and  flush  left 
phone  niunbers. 


The  computer  has  two 
through-put  channels,  each 
channel  operating  independ¬ 
ently  with  its  own  format  con¬ 
trol  program.  Thus,  news  mat¬ 
ter  and  classified,  for  example, 
can  be  set  simultaneously  re¬ 
gardless  of  differing  point  sizes, 
type  faces  and  line  measures. 

Then  there’s  reliebitity. 
Comp/Set  has  achieved  re¬ 
liability  records  immatched  in 
the  industry.  In  over  two  mil¬ 
lion  hours  of  industrial  opera¬ 
tion,  230  Systems  have  at¬ 
tained  a  record  of  better  than 
99%  reliability! 

Accuracy,  too.  The  230C 
System  uses  a  combination  of 
rules  of  logic,  probability,  and 
an  exception  dictionary  to  give 
it  a  hyphenation  accuracy  ap¬ 
proaching  100%,  first-choice 
Webster. 


No  matter  how  you  look  at 
it,  the  new  Comp/Set  230C 
Computer  measures  up  as  the 
most  sensible  (and  profitable) 
Composing  Room  investment 
you’ll  ever  make!  So  find  out 
more  about  the  230C  System 
now.  Write  for  all  the  facts  to 
Fairchild  Graphic  Equipment, 
DepL  TTS  64,  221  Fairchikl 
Avenue,  Plainview,  New  York 
11803.  District  Offices:  East- 
chester,  N.  Y.,  Los  Angeles, 
Atlanta,  Chicago. 


GRAPHIC  EQUIPMBIMT 


Advice  Was  Valuable,  But  They’re  Not  FoUowing  It 


By  Hollb  J.  Nordyke 

Publisher,  Ames  (lima)  Tribune 


We  were  a  newspaper  with¬ 
out  a  problem. 

No  problem,  that  is,  unless 
we  wanted  to  borrow  one  by 
looking;  down  the  road  five  years 
into  the  future. 

Our  community  has  several 
small  industries,  but  basically 
Ames  is  an  educational  center. 
.  . .  Iowa  State  University  is  our 
Bi^  industry.  As  Iowa  State 
grows,  Ames  grows,  and  at  a  2 
to  1  ratio.  That  is,  2  new  indi¬ 
viduals  for  each  1  additional 
student. 

Enrollment  predictions,  which 
at  one  time  may  have  seemed 
’  meaningless,  have  been  coming 
more  frequently  and  with  more 
accuracy.  Those  predictions  were 
raising  questions  in  our  minds. 
.  .  .  What  will  they  mean  to  us? 

Early  last  year  we  asked  to 
have  a  demographic  study  made 
...  a  growth  study  of  our  mar- 

(A  report  to  the  recent  con¬ 
vention  of  the  American  News¬ 
paper  Publishers  Association.) 


ket.  We  wanted  an  interpreta¬ 
tion  of  just  how  the  enrollment 
increase  would  affect  our  mar¬ 
ket. 

The  report  sent  up  a  bright 
red  flag.  It  told  us  that  since 
the  1960  census  we  had  grown 
28%  in  population  ...  a  figure 
that  was  verified  later  in  the 
year  when  the  interim  census 
was  taken. 

It  also  told  us  that  by  1970 
Ames  will  have  another  50% 
increase,  a  result  of  the  postwar 
population  explosion  combined 
with  the  increasing  demand  for 
higher  education. 

Now  let’s  look  at  what  we  at 
the  Tribune  have  with  which  to 
meet  this  kind  of  challenge. 

Our  plant,  built  in  1930  and 
equipped  basically  with  used 
equipment,  had  been  upg^raded 
cautiously  . . .  only  as  was  neces¬ 
sary.  We  were  averaging  only 
about  60%  of  our  mechanical 
capability.  Our  58-year-old  24- 
page  press  was  doing  a  better 


than  average  job.  But  .  .  .  what 
will  be  the  situation  five  years 
from  now  when  we  will  have  a 
50%  larger  market  to  serve? 

In  his  report  to  the  1965 
ANPA  convention.  Bill  Rinehart 
reminded  us  that  we  could  have 
a  Production  Department  engi¬ 
neer  visit  our  plant  and  conduct 
a  study  of  a  specific  problem. 
The  fee  seemed  reasonable  so 
we  asked  to  be  analyzed. 

William  C.  Wieck  was  the  en¬ 
gineer  who  visited  our  plant  on 
July  13,  1965.  He  had  b^n  sup¬ 
plied  in  advance  with  our  cost 
and  time  figures,  and  with  our 
Growth  Study  report. 

Bill  studied  not  only  our  equip¬ 
ment  but  our  personnel  as  well. 
His  report  included  suggestions 
as  to  how  we  could  better  use 
some  of  our  people  as  well  as 
possibilities  in  equipment 
changes.  The  report  covered  our 
situation  either  as  a  letter  press 
shop  or  as  an  offset  plant,  all 
bas^  on  knowledge  of  our  indi¬ 
vidual  situation  which  could 
have  been  gathered  only  through 
a  personal  visit. 

We  thought  the  report  showed 
us  both  sides  of  the  coin  in  an 
objective,  unbiased  way. 

To  quote  from  the  report,  it 


said  in  part :  “At  present  growth 
rates  it  will  be  3  to  5  yean 
before  press  capacity  is  exceeded 
to  the  extent  that  justification  of 
a  large  dollar  investment  for  a 
new  press  can  be  realized. 

“So  long  as  the  present  vol¬ 
ume  can  be  turned  out  with  a 
minimum  of  overtime,  and  the 
existing  press  keeps  up  with 
present  quality  standards  we 
recommend  your  staying  with 
letterpress,” 

Armed  with  our  Growth 
Study,  and  the  Production  De¬ 
partment  Study,  we  felt  much 
more  qualified  to  make  our  de¬ 
cision.  Realizing  that  any  con¬ 
version  requires  considerable 
time,  we  decided  to  make  the 
move  now,  or  as  soon  as  pos¬ 
sible  into  offset,  hoping  that  our 
crew  could  adjust  and  become 
proficient  before  we  became  en¬ 
gulfed  in  the  pressures  that 
seem  inevitable  in  the  not  too 
distant  future. 

No  one  was  more  surprised 
than  Bill  Wieck  when  he  learned 
of  our  plan  to  convert.  His  study 
had  given  us  the  comparison  we 
felt  we  needed  in  making  our 
decision.  His  advice  will  be  help¬ 
ful  in  making  the  conversion 
later  this  year. 


DO  YOU  USE  HYTIN  METAL? 


The  Original  Toning  Alloy 

It  was  introduced  by  us  almost  with  the  first  linotype  machine. 

It  gives  you  freedom  from  all  metal  difficulties 
if  you  use  it  together  with  our  service  compounds. 

Ask  for  our  HYTIN  EXCHANGE  PLAN  with  free  samples  of 
STANOGEN  DROSS  REDUCER,  FLUX  STANLITE,  LUBRIX 

You,  too,  will  like  our  service  which  is  known  as  outstanding. 

UNITED  AMERICAN  METALS 

2246  W.  HUBBARD  STREET,  CHICAGO  60612 

CHARLOTTE,  N.  C.  28204  •  LOS  ANGELES,  CALIF.  90058 
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HERE’S  WHY.  .  . 


‘OPAY  even  big  circulation  newspapers 
are  buying  used  presses!^' 


GOSS  HEADLINER  iRI 

Kansas  City  Star  v  T*  ,  fp 
Kansas  City,  Missouri  . 


Manufactured  1949  through  1956 
Rated  at  52,000  I.P.H. 

23-9/16"  Cutoff— Double  Folders 
Upper  formers— Skip  slitters 
Color  half  decks  with  reverses  below 
Angle  bars  for  every  unit 
Unit  Type  AC  Drive-40  HP  Motors 
Tension  plate  lock-up  90°  Stagger 
Reels,  tensions  and  pasters 
Available  beginning  first  quarter  1967 


Available — as  is  or  installed 


Manufactured  1938  through  1956 
Rated  at  45,000  to  48,000  I.P.H. 
22%"  Cutoff— double  folders 
Color  humps  superimposed 
AC  Group  drive— late  style 
Compression  lock-up— 120°  stagger 
Angle  bars  and  power  compensators 
Reels,  tensions  and  pasters 
Available  October,  1966 


HOE  COLOR  CONVERTIBLE 
AND  SUPER  PRODUCTION 

Rocky  Mountain  News 
Denver.  Colorado 


-as  is  or  installed 


SCOTT— HEAVY  DUTY 

Dallas  Times-Herald  ...  ^ 

Dallas,  Texas  ^ 


Available — as  is  or  installed 


Manufactured  1956 
Rated  at  50,000  I.P.H. 

22%"  Cutoff— double  folders 
Upper  formers— Angle  bars 
Six  units— four  color  humps 
Compression  Lock-up— 90°  Plate  stagger 
G.E.  Electronic  unit  drive 
Reels  and  tensions 
Available  third  quarter  1967 


INLAND  Newspaper  Machinery  Corporation 


1720  Cherry  Street,  Kansas  City,  Missouri 
Telephone  816  BAItimore  1-9060 


Phil  Eaton,  Miami  Herald  pressroom  foreman,  fields  questions  on  the 
operation  of  the  Press  Control  Center,  the  heart  of  the  system  at 
the  Herald. 


i| 

.'4 

A  «  ^  .J 

Tom  Corcoran,  Miami  Herald  mechanical  superintendent,  is  explain¬ 
ing  to  F.  H.  Olsen  of  A.  SijthofI,  The  Hague,  Holland,  how  an 
overrun  of  only  two  papers  was  possible  on  the  just  completed 
production  run. 

European  Experts 
Inspect  Counters 


Miami 

Twenty-five  European  new.s- 
paper  executives  traveled  to 
Milfro  Electronic  Corporation 
liere  recently  to  view  advances 
in  newspaiM'r  press  production 
control. 

AmonR  them  were;  T.  Garrud, 
Ixrnilon  Ihiily  Mail;  D.  R.  Mer- 
rifield,  London  Daily  Mirror; 
I.  F.  Callendar,  Newn  of  the 
World;  J.  Damas,  Le  Soir,  Brus- 
f^els,  Belprium;  Kjell  Nordstrom, 
Dayenn  Nyheter,  Stockholm, 
Sweden;  Rudolf  Olsen,  Aften- 
jroHten,  Oslo,  Norway;  and 
Christian  Fredriksen,  Herliny- 
bke  Tidende,  Denmark. 

Milgo’s  successful  application 
of  aerospace  technolosrj’  to  the 
lonff  standing  problems  of  news- 
))aper  press  production  control 
has  created  wide  international 
intere.st  in  developments  in  the 


production  area  Iteing  made  by 
the  Miami  based  electronics  firm. 

Equipment  viewed  by  the 
visitors  included  the  general 
line  of  Milgo  new'spaper  control 
equipment  as  well  as  the  Milgo 
Counter-Kicker  System,  Pro¬ 
duction  Totalizing  equipment, 
and  Control  Consoles.  The  group 
also  toured  the  Miami  Herald 
studying  the  Milgo  Production 
Control  System  under  an  actual 
production  run  and  the  Miami 
Newn,  where  they  observed  the 
Milgo  Counter-Kicker  System 
during  a  production  run. 

Milgo  Electronic  Corporation 
now  has  installations  of  jjroduc- 
tion  control  systems  and  e<iuip- 
ment  in  many  major  npwspa|)ers 
across  the  country  including  the 
Chirayn  Tribune,  Waahinyltm 
Star,  Log  Anyeles  Timen,  St. 
Loiii.'t  Pont-DiKpateh,  lionton 


Herald-Traveler,  and  Wanhiny- 
ton  Pont. 

Through  the  use  of  Milgo 
press  production  control,  these 
newspapers  are  able  to  count 
and  automatically  totalize  their 
press  runs  with  an  accuracy 
level  not  before  thought  possible. 
The  equipment  has  proven  suc¬ 
cessful  to  the  point  of  a  guar¬ 
anteed  newspaper  count  of  1  in 
10,000;  an  accuracy  level  far 
above  any  other  known  counting 
system. 

• 

Satellite  Printing 
Operation  in  England 

LON'IHtN 

The  Daily  Mirror  has  become 
the  first  newspaper  in  Britain 
to  set  up  a  satellite  printing 
center  to  receive  facsimiles  of 
newspaper  pages  transmitted  by 
radio,  to  print  a  complete  news¬ 
paper.  The  facsimile  system  was 
manufactured  by  Muirhead  & 
Co.  Limited. 

The  Mirroi  ’s  use  of  the  system 
enable;f  them  to  print  locally  in 
Belfast  the  Daily  Mirror  and 
Sunday  Mirror.  Proofs  of  these 
editions  are  electronically 
“.scanned”  in  Manche.ster  and 
transmitted  to  Belfa.st  over  GPO 
48kc/s  and  240  kc/s  circuits, 
routed  in  a  coaxial  cable  from 
Manchester  to  Carlisle  and  then 
over  a  microwave  radio  system. 
Printing  plates  are  then  pro¬ 
duced  for  the  offset  litho  process. 

Local  printing  replaces  the 
former  proc€Klure  of  shipping 
supplies  of  newspapers  in  bulk 
across  the  Irish  Sea. 

• 

Guide  for  Paste-up 

A  pocket-size  Hot  Metal  Paste¬ 
up  bulletin  describing  and  illus¬ 
trating  the  various  hot  metal 
paste-up  procedures,  and  the 
equipment  retjuired,  is  available 
from  Hammond  Machinery 
Builders  (1614  Douglas  Ave., 
Kalamazoo,  Mich.  49U01). 


S.S.  Marie  M.  Meloney 
Nameplate  Presented 

A  noted  editor,  Marie  M. 
Meloney,  and  a  merchant  ship 
which  bore  her  name  were 
honored  at  ceremonies  in  the 
offices  of  Thin  Week  Magazine 
recently.  Mrs.  Meloney  was  the 
magazine’s  first  editor. 

At  a  presentation  sponsored 
by  the  Liberty  Ship  Memorial 
Program,  Ben  G.  Wright,  presi¬ 
dent  and  chairman  of  Tim 
Week,  William  1.  Nichols,  pub¬ 
lisher,  and  John  J.  O’Connell, 
(“ditor,  received  the  builders’ 
nameplate  of  the  wartime  Lib¬ 
erty  Ship  Marie  M.  Meloney 
from  John  H.  Griffith,  general 
freight  traffic  manager.  United 
States  Lines. 

The  Marie  M.  Meloney  was 
built  for  the  U.S.  Maritime  Com¬ 
mission  as  one  of  2,700  sister 
ships  con.structed  between  1941 
and  1945  to  meet  the  ocean 
transportation  needs  of  the 
United  States  and  its  wartime 
allies.  She  could  carry  lO.fKHI 
tons  of  cargo. 

Marie  Mattingly  Meloney  died 
three  months  before  its  com¬ 
pletion,  after  a  career  of  more 
than  40  years  in  journali.sm  and 
civic  activities.  A  reporter  for 
the  Wanhinyton  Pont  at  16,  she 
became  the  first  woman  to  head 
the  Wa.shington  Bureau  of  the 
Denver  Pont.  Next  she  wrote  in 
New  York  for  the  old  World  and 
later  the  Sun.  She  married 
Colonel  William  Brown  Meloney,  ' 
editor  of  the  Sun,  in  1904.  , 

Between  1914  and  1935,  Mrs. 
Meloney  served  successively  as 
editor  of  Woman’s  Mayazine, 
Everybody’s,  The  Delineator, 
and  the  Herald  Tribune  Maya¬ 
zine,  which  was  succeeded  in  the 
latter  year  by  Thin  Week.  In 
1930,  she  founded  the  Herald 
Tribune’n  Forum  on  Current 
Events,  which  she  continued  to 
conduct  annually  for  the  rest  of 
her  life. 


William  Ginsberg  Associates 

ARCHITECTS  AND  ENGINEERS 

Wtlii«>n  Gintbarg — Contulfing  Engineer  •  Hereld  Cooper  AIA  •  Robert  K.  Ginsberg  fE 


Thirty -five  years  of 
service  exclusively 
to  the  newspaper 
industry  and 
the  graphic  arts. 


e  CONSULTATION 

e  NEW  PLANT  DESIGN 

e  PLANT  EXPANSION 

e  MODERNIZATION 

e  CONSTRUCTION 
SUPERVISION 


331  MADISON  AVENUE.  NEW  YORK  17.  N.  Y. 
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low  cost,  hot  and  cold 
computer  typesetting 


The  PDP-8  Typesetting  System  is  the 
lowest  cost,  full-scale,  computer  type¬ 
setting  system  available  anywhere. 

But  it  has  a  lot  more  going  for  it  than 
just  low  cost. 


It  is  very  versatile.  You  can  start 
small,  make  it  a  lot  bigger  later 
by  plugging  in  standard  options. 

It  is  the  only  system  at  anywhere 
near  its  price,  now  available 


that  will  set  photo  composition  as  well  as  hot  metal. 

More  than  500  PDP-8’s  have  been  sold.  They  are 
working  now,  in  scientific  laboratories  around  the  world,  •  • 

and  in  composing  rooms  of  large  and  small  newspapers 
around  the  country.  Over  40  papers  have  PDP-8  Type¬ 
setting  Systems  on  order. 

After  one  week’s  training,  typists  can  produce  500  lines 
an  hour  —  and  they  get  better.  The  PDP-8  Computer 
Typesetting  System  converts  their  output  to  justified, 
hyphenated  tape  at  12,000  lines  per  hour  —  enough  to 
keep  over  14  high  speed  linecasters  busy. 

If  you’re  ready  for  proof  of  performance,  let  us  give 
you  full  details  on  installed  PDP-8  Typesetting  Systems. 

See  us  at  ’66  ANPA  in  Cleveland,  Booths  #127-128. 


COMPUTERS  *  MODULES 

DIGITAL  EQUIPMENT  CORPORATION.  Maynard,  Massachusetts  01754.  Telephone:  (617)  897  8821  .  Cambridge.  Mass.  •  Washington.  D.  C.  •  Parsippany,  N.  J.  . 
Rochester,  N.Y.  •  Philadelphia  •  Huntsville  •  Orlando  •  Pittsburgh  •  Chicago  •  Denver  •  Ann  Arbor .  Los  Angeles  •  Palo  Alto  •  Seattle  •  Carleton  Place  and  Toronto, 
Ont.  •  Reading,  England  •  Paris,  France  •  Munich  and  Cologne,  Germany  •  Sydney  and  West  Perth,  Australia  •  Modules  distributed  also  through  Allied  Radio 


composing  room  "know-howr 


Composing  Room  modernization  started  with  Ben  Frank¬ 
lin  and  his  many  printing  innovations.  Even  though  Ben 
is  no  longer  with  us,  his  progressive  spirit  lives  on.  Today, 
with  over  75  years  of  Printing  Industry  "know-how," 
Hamilton  can  help  you  equip  .  .  .  swiftly  and  efficiently 
...  to  do  the  best  job  you've  ever  done. 

Hamilton  lets  its  experienced  equipment  designers  use 
imagination  in  solving  practical  Composing  Room  pro¬ 
duction  problems.  The  result  is  composition  made  easy 
.  .  .  and  profitable  for  you!  Hamilton  does  a  real  "devil" 
of  a  job  in  streamlining  your  Composing  Room  operation. 

How? 

With  the  finest  line  of  composition-correct  equipment 
available,  plus  at-your-service  "know-how"  to  solve  prob¬ 
lem  requirements  that  can  help  give  your  firm  a  bold 
new  production  thrust. 

Hamilton  manufactures  a  complete,  modern  line  of 
standard  and  custom  equipment  for  the  Printing  Industry. 
Send  for  full  details  today  .  .  .  from  the  manufacturer 
with  total  Composing  Room  and  Dispatch  Department 
"know-how." 


HAMILTON  MANUFACTURING  COMPANY 
General  Offices:  Two  Rivers.  Wis.  •  Factories  at 
Two  Rivers.  Wisconsin  and  Kosciusko,  Miss. 


Unions  Seek 
Benefits  for 
Freelancers 

A  three-point  prog:ram  for  the 
improvement  of  working  condi¬ 
tions  of  freelance  journalists 
was  adopted  by  the  Eighth 
World  Congress  of  the  Interna¬ 
tional  Federation  of  Journalists 
(May  2-6)  in  West  Berlin. 

Concluding  that  "the  situa¬ 
tion  of  freelance  journalists  (in 
most  W'estem  Europe  coun¬ 
tries)  has  to  be  improved,”  the 
Congress  urged  better: 

Level  of  payments. 

Secondary  working  conditions 
such  as  pensions,  paid  sick 
leave,  and  length  of  severance 
notice. 

Procedures  to  be  observed  in 
the  relations  between  the  free¬ 
lance  journalist  and  the  news¬ 
papers  for  which  he  is  working, 
such  as  the  terms  concerning 
whether  an  article  will  be  pub¬ 
lished,  and  prompt  payment. 

The  Congress  recommended 
I  that  foreign  correspondents 
should  work  under  conditions 
of  a  written  contract,  receive  a 
J  salary  which  at  least  meets  es¬ 
tablished  regulations  of  the 
country  or  allows  a  standard  of 
living  in  accordance  with  his 
social  and  professional  position, 
be  given  at  least  one  month’s 
severance  notice,  receive  one 
month’s  pay  for  each  year  of 
service  after  two  years  as  dis¬ 
missal  pay,  receive  28  paid 
working  days  of  vacation  an¬ 
nually,  receive  a  retirement 
pension  and  paid  sick  leave,  and 
.  be  insured  for  life  and  property 
'  when  working  in  areas  of  un¬ 
usual  risk. 

The  Congress  was  attended 
by  more  than  100  delegates  and 
,  observers  from  37  countries. 

IFJ  President  H.  J.  Bradley 
of  Great  Britain,  reported  the 
IFJ’s  membership  was  swelled 
by  more  than  2,500  with  the 
acceptance  as  affiliates  of  the 
Journalists  Association  of  Ko¬ 
rea  and  the  Union  of  Journalists 
of  Turkey. 

The  Turkish  union  was  rep¬ 
resented  at  the  Congress  by 
Kasim  Yargici,  its  vicepresident 
and  delegate  for  international 
relations.  Headquarters  of  the 
union  is  at  Istanbul.  Since  its 
formation,  the  union  has  nego¬ 
tiated  some  20  collective  con¬ 
tracts  with  publishing  com¬ 
panies.  It  employs  two  full-time 
officers.  The  general  secretary, 
Sedat  Agrali,  is  a  member  of 
the  executive  committee  of 
Turk-Is,  the  country’s  national 
trade  union  centre.  Among  its 
activities  is  a  tourist  ship  cruise 
on  the  Mediterranean  Sea,  spon¬ 


sored  annually  by  the  union. 

The  Journalists  Asso<  iatio^ 
of  Korea  was  organised  in  1964 
following  the  successful  atten^ 
of  Korean  journalists  to  block 
government  -  sponsored  Icgiil^ 
tion  limiting  press  freedom. 

Since  its  formation,  the  as¬ 
sociation  has  conducted  profe*, 
sional  training  programs.  Iti 
headquarters  in  Seoul  is  staff*!' 
by  four  full-time  officers.  Presk 
dent  Kim  Young-su,  who  reprs. 
sented  the  Association  at  thi 
Congress  with  Kim  Jin-hyu^ 
vicepresident,  was  elected  thi 
IFJ’s  vice  president  for  Asia. 

William  J.  Farson,  executha 
vicepresident  of  the  Americ* 
Newspaper  Guild,  was  re-elect*! 
vicepresident  of  IFJ  for  the 
United  States. 


Florida  Papers  Add 
To  Offset  Facilities 

St.  Petersburg,  Fla 

A  large  expansion  of  the 
Times  and  Independent  offset 
printing  facilities  was  an¬ 
nounced  by  General  Manager 
Tom  C.  Harris  after  he  place! 
an  order  with  the  Goss  Coia- 
pany  for  nine  units  of  Suburban¬ 
ite  offset  presses.  Delivery  ii 
expected  in  October. 

The  new  presses,  which  will 
be  housed  in  an  addition  to  the 
color  printing  plant  at  34th 
Street,  will  be  capable  of  print¬ 
ing  the  Sunday  magazine,  TV^ 
Dial,  special  sections  and  job 
work. 

“The  decision  to  go  into  offset 
for  certain  sections  and  supple¬ 
ments,”  said  Editor  and  Presi¬ 
dent  Nelson  Poynter,  “is  in  line 
with  our  policy  of  continually 
raising  the  quality  of  our  newfr 
paper  product  to  better  compete 
in  today’s  and  tomorrow’s  mar¬ 
ket  for  readers.” 


Copy-Fitting  Gauge 
For  Special  Patterns 

A  layout  device,  known  as  the 
Hester  Copy-Fitting  Gauge,  has 
been  designed  to  ascertain  the 
exact  length  to  set  lines  of  any 
given  size  of  type  around  an 
irregpilar  shape.  The  device, 
which  is  covered  by  patent,  also 
enables  the  setting  of  type  ac¬ 
curately  and  evenly  in  special 
patterns  such  as  circle,  diamond, 
triangle  and  others. 

In  using  the  device  for  a  run¬ 
around  piece  of  copy,  the  layout 
man  uses  the  gauge  to  determine 
the  number  of  picas  of  sjiace 
available  and  enables  him  to 
determine  whether  the  chosen 
face  and  size  will  fit  the  space 
allowed,  or  what  changes  in  the 
face  need  be  made.  (George  R- 
Keller  Inc.,  1228  Mt.  Olivet 
Road,  N.E.,  Washington,  D.  C.) 
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WHO  HAS  DARED  TO  DISTURB  THE  NEWSBLACK  INK  PICTURE? 


U.S.  has!  The  old  chestnut  about  one  newsbiack  ink  being  just  like  another  is  nonsense.  We  knew  it  in  1956 
when  we  were  the  only  company  to  enter  the  newsbiack  field  in  40  years.  That's  when  we  first  disturbed  the 
picture  by  introducing  a  really  better  newsbiack.  Today,  at  our  new  plant  with  the  most  modern  facility  in 
the  country,  we  are  continuing  to  make  the  best  newsbiack  ink  even  better.  Right  now,  U.S.  black  inks  give 
you  extra  strength  and  jetness  for  a  big  bonus  in  mileage.  What’s  more,  you  get  better  on-the-press  perform¬ 


ance  and  reproduction:  far  less  show-through  and  minimum  page-to-page  offset.  This 
great  U.S.  newsbiack  ink  doesn’t  cost  you  any  more.  Why  not  prove  its  superior  perform¬ 
ance  to  yourself  by  making  a  test  run  in  your  plant? 


UNITED  STATES  PRINTING  INK  CORPORATION 

343  Murray  Hill  Parkway,  East  Rutherford,  N.J.  •  Branches  in:  Cincinnati,  Ohio;  Charlotte,  N.C. 


Bundle-Tie 
Machine  Guts 
The  Payroll 


Racine,  Wis. 

The  Rncine  Joumal-Timen  re¬ 
duced  its  mail  room  payroll  65 
percent,  almost  halv^  mainte¬ 
nance  costs,  saved  space,  and 
cut  the  chances  of  employe  in¬ 
jury  by  installing  the  high¬ 
speed  Narostrap  machine  pro¬ 
duced  by  Signode  Corp.  of  Chi¬ 
cago.  For  the  past  year,  all 
but  a  few  hundred  of  the  pa¬ 
per’s  37,100  daily  copies  have 
moved  through  the  new  ma¬ 
chine. 

Bundles  travel  by  powered 
roller  conveyor  from  the  press 
to  an  inclined  dead  roller  sec¬ 
tion  immediately  in  front  of  the 
machine.  The  operator  thrusts 
the  bundle  under  the  machine’s 
chute,  touches  a  foot  pedal,  and 
pushes  the  strapped  bundle 
through  to  an  exit  side  con¬ 
veyor  which  takes  it  directly 
to  the  loading  dock. 

Formerly  the  bundle-tying 
was  performed  by  three  men 
at  semi-automatic  wire-tying 
machines  and  a  fourth  whose 
job  was  to  push  bundles  toward 
the  three  machines.  Men  and 

machines  were  grouped  around  the  dead  roller  conveyor  which  of  floor  space,  ties  a  day’s  pro-  that  can  handle  everything  and 

HOW  leads  directly  to  the  new  duction  in  the  same  time  re-  handle  it  fast,”  says  Karkow. 

machine’s  strapping  chute.  quired  by  the  three  wire  ma-  ‘"This  little  machine  .seems  to 
Cnn  lilA  klolU  Operator  safety  was  the  de-  chines.  At  its  top  speed  of  30  be  the  answer.” 

wCv  Ulv  llBW  ciding  factor  in  the  Journal-  ties  per  minute,  the  new  ma-  ^ 

Times’  acquiring  of  the  Naro-  chine  can  tie  faster  than  bundles 

RtUMIn  P.r  'I®  Go88  and  Rigg8  Will 

UINIIIUIVl  We  operate  our  mailroom  rental  is  higher  than  that  of  „  H/fj  A 

&|k«  with  part-time  high  school  the  wire  machine,  the  payroll  ^crve  JWiowe8t  Area 

pnPP  :  kids,”  said  Circulation  Man-  reduction  makes  up  the  differ-  Chicago 

■  ’  ager  Donald  Karkow.  “They’re  ence  and  more.  Illinois  has  been  made  a  .sep- 

TohlniH  Dorfontlir  unskilled,  sometimes  careless.  The  Narostl^p  machine  gets  arate  territory  of  the  Goss  Com- 
luUIUlU  I  ul  luwlUl  and  we  don’t  want  them  getting  its  name  from  the  material  it  pany,  a  division  of  Miehle-Goss- 

...  I  ,  A##  ■  hurt.”  The  Journal-Times  uses  applies — a  flattened  galvanized  Dexter  Inc.,  with  various  per- 

WPnh  flff^Pl  ^  optional  rod  about  1/16"  wide.  The  sonnel  realignments. 

ffCUU  UlIvCI  compression  bar,  but  the  ma-  flattened  surface  is  designed  to  Fred  Goss,  who  has  been  the 

■a  chine’s  adjustable  tension  pro-  minimize  indentation.  Strength  company’s  manager/materials 

rTP^N  duces  a  tight  bundle  anyway.  of  the  material  is  205  lbs.  handlinc  eouinment  in  the  west 


Chicago  for  the  Racine  (Wis.)  Journal-Times.  Con¬ 
veyor  in  foreground  comes  from  the  press;  one  in 


LONE  OPERATOR  handles  bundle-tying  on  a  high¬ 
speed  Narostrap  machine  made  by  Signode  Corp.  of 


. . .  demonstrated  at  C  &  P's 
Cleveland  Display  Room 
during  the  ANPA  Conference 

Get  Details  at  ANPA  Booth  121 

Chandler  &  Price 

6000  Caraegie  Ave. 
Cievelaad,  Ohio  44103 


Services 
to  the 

Publishing  Industry 

OPERATION  PLANNING 
PLANT  OESIGN 

STAFF 

SERVICES 

Licensed  Architects 

Feasibility  &  Need  Studies 

Registered  Engineers 

Location  &  Site  Studies 

Industrial 

Space  Planning 

Civil 

Layout  &  Systems 

Structural 

Equipment  Procurement 

Mechanical 

Plant  Design 

Electrical 

Construction  Management 

TECHNICAL  SERVICE  CO. 

CONSULTING  ENGINEERS 

6630  E.  Hompdea  Avo.,  Denver,  Colorado  80222,  (303)  756-9463 

Brecfcero  Avpilable 

Kow"s  your  image 


•  •  • 


AKPtAKANUL-WIbt!' 


A  good  product  deserves  good  packaging.  If  those 
fuzzy,  poorly-fitted  lines  are  giving  your  readers 
eyestrain,  they  may  not  tell  you.  But  what  are  they 
thinking?  Make  your  offset  typography  as  good  as 
your  halftones  with  Linofilm  Quick's  low-cost  photo¬ 
composition.  Appearance-wise  you  will  be  amazed. 


COST-WISE? 


Think  top-quality  photocomposition  is  too  expen¬ 
sive?  Check  those  low-cost  figures  again.  You’ll  find 
a  Linofilm  Quick  pays  for  itself  in  increased  produc¬ 
tion  and  improves  the  appearance  of  your  paper  to 
boot!  Your  readers  will  approve,  and  cost  wise  it 
makes  good  sense. 


29  Ryerson  Street,  Brooklyn,  N.  Y.  11205 


READER-WISE? 


GROWTH-WISE? 


Ready  to  expand  a  little?  Why  not  really  move  up 
into  true  photocomposition  with  a  Linofilm  Quick. 
Offer  your  readers  quality  typography,  and  show 
them  you're  growing  up  and  not  sideways.  Growth- 
wise,  it's  the  only  way  to  go. 


Do  they  devour  your  news  and  feature  columns?  Or 
do  they  give  up  fast  because  the  fuzzy  badly-spaced 
type  tires  their  eyes.  Make  your  offset  typography  as 
good  as  your  halftones  with  Linofilm  Quick’s  low- 
cost  photocomposition.  Reader-wise,  it  can't  be  beat. 


Presto... 


^  n 


<  f  r 


TT 


changeover! 


On  the  Hoe  Colormotic  you  con  change 
any  page  position  to  any  color  in  less  than 
five  minutes! 

Simply  disconnect  the  black  ink  hose  from 
the  page  pump  and  connect  the  color  ink 
hose  that  runs  from  the  color  ink  container 
located  in  the  leg  of  the  press  unit. 

Quick!  Clean!  Convenient!  And  most  of  a!l, 
dependable. 

But  that's  only  part  of  the  Hoe  Colormotic 
story.  Whether  you're  printing  ROP  color. 


spot  color,  or  black,  the  Hoe  patented  ink 
pump  system  is  the  most  efficient  means  of 
laying  ink  down  on  newsprint  at  speeds  up 
to  70,000  pph. 

Electrical  controls  permit  precise, 
high-speed  adjustment  of  ink  from  maximum 
coverage  down  to  o  mere  film.  And 
mechanical  gear  synchronization 
with  press  drive  assures  that  ink  coverage 
per  column  will  remain  constant 
through  the  full  range  of  press  speed. 


So,  if  you're  looking  for  a  newspaper 
press  with  advanced  technology,  that  gives 
superior  quality  reproduction  with  minimum 
maintenance  and  maximum  durability,  and 
especially  a  press  that  makes  color 
changeovers  easy  — 

Presto! 

look  to  Hoe,  the  name  that  stands 
for  Progress  in  Printing. 

R  Hoe  &  Co.,  Inc.,  910  East 
n  V  El  1 38th  St.,  New  York,  N. Y.  1 0054 


California’s 
Primary  Vote 
To  Be  Pooled 


Los  Angeles 
As  an  outgrowth  of  national 
election  pooling  in  the  1964  gen¬ 
eral  election,  California’s  news 
gathering  agencies  have  formed 
the  state’s  first  election  pool 
service  for  a  primary  election. 

The  California  organization  is 
independent  of  the  National 
Election  Service.  Joining  in 
California  Election  Service  are 
five  basic  NES  members — Unit¬ 
ed  Press  International,  Asso¬ 
ciated  Press,  National  Broad¬ 
casting  Company,  Columbia 
Broadcasting  System  and  Amer¬ 


ican  Broadcasting  Company. 

Additional  primary  election 
pool  members  are  Los  Angeles 
television  stations  K  N  X  T , 
KNBC  and  KABC;  San  Fran¬ 
cisco  television  stations  KRON 
and  KPIX ;  San  Francisco  radio 
stations  KGO,  KNBR,  and 
KCBS  and  Los  Angeles  radio 
stations  KNX  and  KABC.  Mem¬ 
bership  in  the  organization  is 
open  to  any  new.spaper,  radio  or 
television  station  or  major  news 
gathering  association. 

The  pool  will  be  responsible 
for  tallying  votes  for  all  candi¬ 
dates  in  the  contests  for  Gover¬ 
nor  and  Lieutenant  Governor 
throughout  the  state,  with  spe¬ 
cial  emphasis  on  the  front  run¬ 
ners.  Pool  members  will  receive 
new  vote  totals  aljout  every  five 
minutes.  UPI  and  AP  are  also 
pooling  their  resources  to  count 
all  other  major  races. 


Robert  Goggin,  of  NBC  News, 
Burbank,  who  served  as  state 
manager  for  NES  in  1964,  holds 
the  same  title  in  CES.  More 
than  12,000  precinct  reporters 
will  feed  information  on  election 
results  to  the  state  tabulation 
center,  located  in  the  Southern 
California^  Gas  Company’s  Los 
Angeles  offices.  The  company  is 
providing  computers  to  speed 
the  count,  as  a  public  service. 

The  Los  Angeles  County  Cen¬ 
ter,  under  CES  County  Manager 
Barbara  Voros,  will  be  located 
in  Century  City’s  Gateway  East 
and  Gateway  West  buildings, 
where  more  than  300  telephones 
will  be  in  operation  gathering 
information  from  10,000  of  the 
13,000  precincts  in  Los  Angeles. 

In  San  Francisco,  a  similar 
operation  in  the  Sir  Francis 
Drake  Hotel  will  be  under  CES 
County  Manager  Rudy  Melone 


IcJ  rather  switch...than  fight! 


•ii® 


■Ft-o  FILM  PROCESSORS  MAKE  THE  DIFFERENCE 


More  and  more  camera  men  are  switching  to  clean,  fast  LogEflo®  film 
processing  —  and  are  no  longer  fighting  the  headaches  of  hand  develop¬ 
ing  and  drying.  At  the  same  time,  they  know  they  can  count  on  consistent 
high  quality,  film  after  film  after  film.  ■  The  man  in  the  office,  too,  knows 
that  even  when  business  is  slow  each  film  is  costing  him  less  because  of 
reduced  processing  time,  lower  chemical  costs  and  smoother  work  flow. 
■  Would  you,  too.  rather  switch  than  fight?  Then,  switch  to  LogEflo  —  the 
most  widely  used  processor  for  quality  halftones.  Write  us  now  for  tech¬ 
nical  brochure  SE-20C  —or,  better  yet,  call  your  local  LogEflo  dealer  today. 


to  tabulate  San  Francisco  and  1 
San  Mateo  counties. 


Tabloid  Inserted 
On  Standard  Run 

Scranton,  Pa. 

The  Scranton  Tribune,  using 
a  unique  mechanical  attachment 
on  its  four-unit  Duplex  press, 
produced  a  20-page  standard 
newspaper  with  a  40-pagc  tab¬ 
loid  inserted  on  the  press. 

The  devices  used  to  accomplish 
this  feat  were  two  eccentric  (or 
“skip”)  slitters  installed  on  the 
folders  of  the  press.  The  folders 
were  set  for  a  collect  run  and 
the  tabloid  was  collected  as  what 
would  normally  be  the  third  and 
fourth  sections  of  the  paper. 

The  slitters  are  electrically 
operated  by  two  independent 
micro-switches  mounted  on  the 
ends  of  the  plate  cylinders  im¬ 
mediately  in  front  of  and  in 
back  of  the  folder.  Two  adjust¬ 
able  cams  open  and  close  the 
micro-switches  as  the  cylinders 
rotate. 


Kincey  Scholarship 
At  Univ.  of  Alabama 

Birmingham,  Ala. 

A  memorial  scholarship  fund 
for  journalism  students  has 
been  established  at  the  Univer¬ 
sity  of  Alabama,  honoring  the 
late  Robert  W.  Kincey,  long¬ 
time  Birmingham  News  indus¬ 
trial  writer  and  columnist. 

The  fund  will  make  loans 
available  to  journalism  students 
w'ho  otherwise  would  be  unable 
to  complete  their  studies. 

The  fund  is  sponsored  by  the 
University  chapters  of  Sigma 
Delta  Cri  and  Theta  Sigma  Phi. 
The  Birmingham  News  contrib¬ 
uted  $1,000. 


iogitron/es  /na 


500  EAST  MONROE  AVENUE.  ALEXANDRIA.  VIRGINIA  22301  (AREA  CODE  703)  836-S180i 


low  for  tech-  \AflLLIAM  PURVE5  is  the  ne’^ 

dealer  today  superintendent  of  the  composing 

room  at  the  London  (Ont.)  Free 
Press,  where  he  has  worked  since 
m  •  I  1934.  He  put  in  his  apprentice- 

ship  at  the  Guelph  Mercury.  He 
replaces  M.  T,  Parkinson  who  re¬ 
tired  after  half  a  century  of 
—  .1  service  with  the  Free  Press. 
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For  Outstanding  Service 


rendered  to 
the  Newspapers  of 
the  United  States  and 
Canada  through  Sponsorship 
of  Advertising  Research 
that  has  benefited  ah  newspapers 
The  Bureau  of  Advertising,  ANPA, 
cites  the  Members 
of  the  Newsprint 
Information  Committee 
and  their  Service 
Representatives  in  the  U.  S. 


Abitibi  Paper  Company,  Ltd. 

Abitibi  Service,  Inc. 

Anglo-Canadian  Pulp  &  Paper  Mills,  Ltd. 

Montmorency  Paper  Company,  Inc. 

British  Columbia  Forest  Products,  Ltd. 

The  Crofton  Paper  Company,  Inc. 

Domtar  Newsprint,  Ltd. 

The  Wright  Company,  Inc. 

The  Great  Lakes  Paper  Company,  Ltd. 

Lake  Superior  Newsprint  Co. 

James  Maclaren  Company,  Ltd. 

Maclaren  Newsprint  Sales.  Ltd. 

MacMillan,  Bloedel  &  Powell  River,  Ltd. 

Powell River-Alberni  Sales  Corp. 


WILLIAM  DWIGHT 

Chairman,  Board  of  Diret  ton 


02 


CHARLES  T.  LIPSCOMB,  JR. 

Chairman.  Executive  Ctmimillee 


BUREAU  OF  ADVERTISING.  ANFA 


For  Additional  Information,  WRITE  NEWSPRINT  INFORMATION  COMMIHEE,  150  EAST  42ND  STREET,  NEW  YORK,  N.  Y.  10017  ^ 


Our  new  card  programmer 
clears  the  way  for 
circulation  department 
automation 


...and  it  can 
save  you  a 

bundle 
right  now! 


Cutler-Hammer’s  new 
System  255  stacker  card 
programmer  was  field-proved 
at  one  of  the  Midwest’s 
leading  newspapers. 

i 


Cutler-Hammer’s  new  System  255  counter-stacker 
card  programmer  has  sailed  through  its  exhaustive 
field  tests.  Complete  automation  of  newspaper  circu¬ 
lation  operations  lies  just  ahead. 

Operating  from  punched  cards,  the  new  program¬ 
mer  automatically  directs  preparation  and  labelling 
of  odd-count  bundles  at  press-running  speeds.  It  is 
adaptable  to  all  Cutler-Hammer  stackers  now  in  use. 

Newspapers  using  computers  can  quickly  take  full 
advantage  of  stacker  card-programming.  Latest  cir¬ 
culation  data  and  master  programs  are  stored  in  com¬ 
puter  memory.  Programmer  cards  are  run-off  just 
before  press  time.  The  same  master  data  is  available 
to  prepare  draw  .sheets,  for  invoicing,  and,to  develop 
statistical  data,  such  as  for  ABC. 

Newspapers  without  access  to  computers  can  em¬ 
ploy  .stacker  card-programming  using  conventional 
tabulating  equipment.  The  option  to  automate  fully, 
can  be  exercised  later. 

Either  way,  Cutler-Hammer’s  stacker  card 
programmer  pays  off  right  away.  Label  preparation 
is  eliminated — the  same  card  that  directs  the  odd- 
bundle  count  becomes  the  bundle  label.  Manual 
counting  is  eliminated — cutting  labor  costs  and 
speeding  operations  all  along  the  line. 

Development  of  the  first  stacker  card  programmer 
is  another  confirmation  of  Cutler-Hammer’s  position 
as  number-one  systems  supplier  to  the  newspaper 
field.  Your  Cutler-Hammer  Newspaper  Industry  Sales 
Engineer  has  all  the  facts.  Ask  him  today. 

CUTLER'HAMMER  | 


Milwaukee,  Wisconsin  53201 


2  Sons  Follow 
Ed  Sowers  into 
News  Careers 

Columbia,  Mo. 

The  Edward  W.  Sowers  news¬ 
paper  family  of  Holla,  Mo.,  will 
be  well  represented  in  the  June 
7  Commencement  at  the  Univer¬ 
sity  of  Missouri. 

Two  sons  of  Edward  (Eddie) 
W.  Sowers,  Rolla  publisher  and 
president  of  the  Sowers  News¬ 
papers  Inc.,  and  Mrs.  Sowers, 
and  the  wife  of  one  of  the  sons 
are  candidates  for  degrees. 

Both  sons  studied  for  their 
degrees  in  the  School  of  Jour¬ 
nalism,  from  which  the  father 
received  his  Bachelor  of  Jour¬ 
nalism  degre(?  in  1928. 

Stephen  E.  Sowers,  the  elder 
son,  who  received  an  A.B.  here 
in  1964,  is  a  candidate  for  his 
Master  of  Arts  degree  with 
news  writing  and  publishing  his 
area  of  concentration. 

Thomas  S.  Sowers  is  a  candi¬ 
date  for  his  Bachelor  of  Jour¬ 
nalism  degree  in  the  field  of 
advertising. 

Stephen’s  wife,  in  the  College 
of  Arts  and  Science,  is  a  candi¬ 
date  for  a  Bachelor  of  Arts  de¬ 
gree  with  a  major  in  fine  arts. 
She  is  the  former  Sheryl  Ann 
McCubbins  of  Cabool,  Mo. 

Stephen  and  Thomas  will  join 
their  father  and  mother  in  mak¬ 
ing  an  active  family  foursome 
in  the  Sowers  Newspapers  Inc., 
which  publishes  the  Rolla  Daily 
News  and  also  the  Fort  Gate¬ 
way  Guide  at  Waynesville,  Mo. 

Presently  Mr.  Sowers  is  presi¬ 
dent  and  Mrs.  Sowers  is  secre¬ 
tary-treasurer  of  the  Sowers 
Newspapers  Inc.,  and  Mr.  Sow¬ 
ers  is  publisher  of  the  papers. 
Stephen  is  to  be  an  associate 
publisher  and  managing  editor 
of  the  newspapers,  and  Thomas 
is  to  be  an  associate  publisher 
and  advertising  manager.  Re¬ 
cently  the  Sowers  publishing  ac¬ 
tivities  were  incorporated  to  in- 


SOWEkS  in  the  J-FIELD — Two  font  of  Edward  W.  Pictured  at  awards  ceremonies  are:  Left  to  right — 
Sowers,  publisher  of  Missouri  newspapers,  will  be  Thomas  Sowers;  Robert  Jackson  of  Corpus  Christ!, 
joining  him  in  the  newspaper  business  after  graduation  class  of  1928  with  Ed  Sowers;  Prof.  Howard  Taft,  and 
from  the  School  of  Journalism,  University  of  Missouri.  Stephen  E.  Sowers. 


elude  their  three  sons,  Stephen, 
Thomas  and  James,  in  the  busi¬ 
ness  as  vicepresidents. 

The  youngest  son,  James,  is 
planning  to  enter  engineering, 
and  is  a  sophomore  at  the  Uni¬ 
versity  of  Mis.souri  at  Rolla. 

At  the  spring  meeting  of  the 
Inland  Press  Association  in  Chi¬ 
cago,  Stephen  Sowers  presented 
a  paper  from  his  master’s  thesis, 
which  is  a  cost  study  of  five  Mis¬ 
souri  dailies  comparing  offset 
and  tabular  operations. 

Edward  W.  Sowers,  who  is  a 
pa.st  president  (1962-63)  of  the 
University  of  Missouri  Alumni 
Association,  in  commenting  on 
his  sons  both  going  into  news¬ 
paper  work,  said  he  “notes  not 
only  with  personal  pride  but 
state  pride  that  a  goodly  number 
of  journalism  graduates  are 
staying  in  Missouri,  where  I 
think  they  will  improve  the  qual¬ 
ity  of  the  newspapers.’’ 

Upon  graduation  from  the 
School  of  Journalism,  he  started 
his  career  on  the  Boonville 
(Mo.)  Advertiser,  of  which  the 
late  Walter  Williams,  first  Dean 
of  the  School  of  Journalism  and 
later  president  of  the  Univer¬ 
sity,  had  been  publisher.  He  also 
edited  the  Boonville  Daily  News 
and  the  Excelsior  Springs  (Mo.) 


HURLETRON 

DC  and  AC 
Press  Drives 
All  Horsepowers 


ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 


Daily  Standard  before  he  bought 
the  Rolla  New  Era  in  1942.  At 
that  time  the  New  Era  was  one 
of  nine  small  newspapers  in 
Phelps  County,  where  now  there 
are  two,  the  Rolla  Daily  News, 
which  Sowers  started,  and  the 
St.  James  weekly  Leader- Jour- 
nal. 

Mr.  Sowers  at  one  time  owned 
the  Leader  and  the  Journal  in  St. 
James,  and  merged  them  before 
he  sold  them. 

The  other  papers  in  the  coun¬ 
ty  were  either  merged  or  went 
out  of  business. 

“It  was  part  of  a  necessary 
process  of  reducing  the  number 
of  papers  in  the  county — fewer 
but  better  papers,”  he  said. 

• 

Zany  Weather 
Notes  Are  *CooV 

Cincinnati 

The  daily  weather  column  has 
become  one  of  the  most  popular 
feature's  in  the  Cincinnati  En¬ 
quirer,  thanks  to  Bob  Brumfield, 
humorist. 

Bob’s  zany  approach  involves 
ranging  over  a  wide  variety  of 
topics  unconnected  with  cold 
fronts  and  high  pressure  areas, 
but  with  just  enough  forecasting 
thrown  in  to  justify  his  title  of 
“weatherman.” 

One  woman  reader  wrote  that 
Bob’s  “weather  sense  and  non¬ 
sense  is  partly  sunny,  partly 
cloudy,  very  snowy,  always 
funny.  I’m  hooked.” 

An  indication  of  the  column’s 
popularity  involved  a  gag  item 
that  “a  woman  who  predicts 
things  (Jeanne  something  or 
other)”  had  said  a  flying  saucer 
would  land  on  Earth  and  kidnap 
all  teen-agers. 

The  Enquirer’s  city  desk  was 
swamped  with  calls  after  the 
item  appeared.  All  the  callers, 
many  of  them  teen-agers,  want¬ 
ed  to  know  if  the  item  was  true. 


Vo  in  1942.  At  Normaii  Shaw  Retires; 

W  Era  was  one  2  Share  His  Duties 
newspapers  m 

'here  now  there  CunrEiAND 

la  Daily  News,  Norman  Shaw,  associate  edi- 
arted,  and  the  tor  of  the  Cleveland  Press  and 
y  Leader-Jour-  former  managing  editor,  who 
has  been  with  the  Scripps-How- 
one  time  owned  paper  for  39  years,  has  re- 
e  Journal  in  St.  tired. 

ed  them  before  Harding  Christ,  managing  ed¬ 
itor,  and  Richard  Campbell, 
jrs  in  the  coun-  ‘^hief  editorial  writer,  assume 
lerged  or  went  responsibilities,  according  to 
an  announcement  by  Editor 
of  a  necessary  Tom  Boardman. 
ing  the  number  Shaw  is  moving  to  Sarasota, 

(^unty _ fewer  Fla.,  where  he  and  his  wife  are 

s  ”  he  said  building  a  home, 

Christ,  who  succeeded  Shaw 
as  managing  editor  in  1948,  will 
operational  direc- 
tion  of  all  departments  of  the 
w  9  news  staff.  Campbell  will  be  re- 

?  tjOOt  sponsible  for  operational  plan¬ 
ning,  evaluation  of  news  con- 
CiNCiNNATl  tent,  personnel  recruiting,  and 
;her  column  has  editorial  policy, 
le  most  popular 

Cincinnati  En-  -  .  „  __ 

Bob  Brumfield,  Sun  Oil  PR 

Ray  L.  Enderle  has  joined  the 
proach  involves  public  relations  department  of 
wide  variety  of  Sun  Oil  Company  in  Philadel- 
ted  with  cold  phia  as  manager  of  press  rela- 
pressure  areas,  tions.  A  former  reporter  for  the 
ugh  forecasting  Bedford  (Mass.)  Stand- 

tify  his  title  of  ard-Times  and  the  Wall  Street 
Journal,  Enderle  joined  Sun  Oil 
ader  wrote  that  from  the  Philadelphia  Evening 
sense  and  non-  Bulletin  where  he  was  a  copy 
sunny,  partly  editor, 
snowy,  always  ^ 

the  coWs  On  Cily  Desk 

kred  a  gag  item  Philadelphia 

who  predicts  Peter  H.  Binzen,  education 
something  or  writer  for  the  Philadelphia  Bui- 
a  flying  saucer  letin,  who  has  just  returned 
irth  and  kidnap  from  a  trip  abroad  studying 
foreign  education  systems  and 
s  city  desk  was  whose  five-part  series  “Educa- 
calls  after  the  tion,  Soviet  Style”  is  now  under 
All  the  callers,  syndication,  has  been  named  a»- 
en-agers,  want-  sistant  city  editor  at  the  Bulle- 
i  item  was  true.  tin. 
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KORALTONE — Latest  Ideal  achievement 
in  corrugated  t>ox  printing  rollers — 
dense  non-penetrating  surface. 

ACE  GRAYTONE  ROLLERS  —  Dispos¬ 
able  cores  —  soft  synthetic  for  Job, 
Miehle  Vertical  and  10  x  15  Heidel¬ 
berg. 

SYNTHOX  —  Plate-hugging  soft  two  lay¬ 
er  synthetic  rollers  for  high  speeds. 

TYPOCRAFT — Solid  synthetic  rollers  for 
high  speeds  and  special  formula  inks. 

PROCESS  ROLLERS  —  Soft  base  with 
glue  glycerine  face  —  for  folding  car¬ 
ton  field. 

'hand  BRAYERS 

PAPER  BUOY  VELCROS  TAPE 

rir.x()c;K,\pnic 

Flexocraft  inking  and  fountain  rollers. 

Anvil  rollers. 

Impression  roliers. 

Laminating  roliers  for  foil  and  film. 

Plate  Gums. 

Sticktite  Rubber  Plate  Adhesive. 


KORALITH  ROLLERS  — Latest  ideal 
achievement  in  lithographic  rollers 
—  dense  non-penetrating  surface  — 
amazing  Ink-splitling  ability- 

BLACK  MAGIC  ROLLERS— Most  imi¬ 
tated  roller  in  today's  market  —  de¬ 
veloped  for  quality  results  with 
today's  inks. 

TANTONE  ROLLERS— Rugged  and 
tough — and  you  can  see  when 
they're  clean. 

LITHOCRAFT  ROLLERS  —  Rugged, 
tough  synthetic  for  long  hard  runs. 

PLAST  0-DAMP  WATER  ROLLERS— The 
roller  and  disposable  paper  wrap  that 
took  the  lithographic  field  by  storm 
and  outmoded  cloth  coverings. 

DUROC —  Ink  Storage  drum  rollers. 

POLYFIBRON  BLANKETS 

PROOFING  ROLLERS 

PAPER  BUOY  VELCRO!'  TAPE 

ROKX.RAVURi: 

Durogravure  Impression  roiiers. 

Guide  and  pull  rollers. 

Rotogravure  Proofing  rollers. 

Coating,  Tinting  rollers. 

PAPER  BUOY  VELCRO*  TAPE 


DX  Flame  resistant  rollers  for  high 
speed  heavy  duty  news  presses. 

DX  Rollers  for  rotary  newspaper  presses. 

DX  Rollers  for  flat  bed  presses. 

CUTTING  RUBBERS— 3/4"  sq.  to  24* 
long. 

PAPER  BUOY  VELCROS'  TAPE 

Ml  :  HANK  M 

Paper  Mill  Rollers  —  couche,  table,  feed 
and  guide. 

Carbon  rollers. 

Textile  Rollers  for  wet  processing. 

Steel  Mill  Rollers. 

Aluminum  Processing  rolls. 

Laminating  foil  and  foil  backup  rollers. 

Wood  Processing,  guide,  pull  and  feed 
rollers,  plywood  coating  and  gluing 
rollers. 

Tanning  rollers. 

Wax  and  Coating  Rollers. 

(  (  )ATI\(.  AND  [’AIMING 

Metal  Decorating  Rollers. 

Aluminum  Paint  Rollers. 


All  of  these,  and  many  other  types  of  Ideal  rollers, 
far  too  numerous  to  mention  are  in  daily  use  in 
thousands  of  plants  in  this  and  foreign  countries 
by  national  and  international  firms.  When  you 


see  Ideal  orange  colored  cores  in  the  pressroom 
or  factory,  you  know  there  is  a  wise  roller  buyer 
in  that  plant  who  wants  quality  production,  long 
roller  life  and  freedom  from  trouble. 


SEE  AN  IDEAL  MAN  TODAY! 

Five  strategically  located  ideal  factories  save  you  shipping  costs  and  valuable  time  in  transit 


PROMOTION 


Ad  Series  Outlines 
Community  Services 


By  George  Wilt 

comprises  the  subject 
matter  for  a  newspaper’s  in¬ 
paper  ads?  Many  papers  publish 
series  of  ads  on  their  staff,  and 
the  excellence  of  their  coverage. 
Others  tell  of  the  awards  they 
have  won.  Still  others  boast  of 
circulation,  coverage,  adver¬ 
tising  achievement,  or  market 
saturation.  Plus,  of  course,  the 
direct  announcements  of  interest 
to  the  reader,  and  solicitations 
for  subscriptions,  want  ads  and 
display  advertising. 

A  current  campaign  of  inser¬ 
tions  of  the  Detroit  News,  how¬ 
ever,  outlines  some  of  the  com¬ 
munity  service  campaigns  spon¬ 
sored  by  the  News.  Scheduled  to 
run  on  a  monthly  basis,  four 
advertisements  have  already  ap¬ 
peared,  and  eight  more  are 
scheduled. 

One  of  the  series  is  headlined: 
“The  House  that  Claudia  Good¬ 
man  Haunted.” 

The  illustration  for  the  ad  is 
the  drawing  made  by  14-year- 
old  Claudia  as  entry  in  the  1966 
Scholastic  Art  Awards  Exhibit 
sponsored  by  the  News,  and  win¬ 
ner  of  a  $100  award.  The  repro¬ 
duction  of  Miss  Goodman’s 
sketch  filled  over  half  of  the 
page  ad  space. 

The  copy  reads:  “Fourteen- 
year-old  Claudia  calls  her 
colored  ink  sketch  ‘Detroit 
Antique.’  With  crisp  lines  that 
seem  effortless,  she  has  set  down 
the  essence  of  an  old  house: 
Fatigue,  decay,  the  ghosts  of 
people  long  gone. 

“Brilliant  sunlight  burdens 
her  hou.se  with  shadows.  Under¬ 
stated  details — scrollwork,  win¬ 
dow*  shades,  a  tortured  tree, 
street  signs — fill  the  .spiritless 
house  with  spirits.” 


EVERYBODY’S  FLYINGI11 


A  PATRIOTIC 
NEWSPAPER 
^  PROMOTION 

WITH  THf  QUALnr  tSADt 

ATLAS  FLAG  KIT 

3'tS  Flag  of  Thor  Bunfinq  I 

Strjp^%  2  pc.  jointed  6  ft  pole  A  I 
dit  ’Tie  hardware  Priced  to  dt  I 
tract  your  readers  at  about  S3  j 
ea  S3  SO  mailed 

Seed  tor  Yflur  Srfntpte  Now' 

Atlas  Flag  Corporation  of  America 

HINTON  ILLINOIS 
E>cluvlve  Distributors 
BERKLEY-SMALL  INC 

eth  St  Mobile  Ala 


“Because  her  young  hands 
captured  so  well  what  her  eyes 
saw,  Claudia’s  sketch  was  chosen 
as  one  of  five  regional  finalists  in 
one  division  of  the  1966  Scholas¬ 
tic  Art  Awards  Exhibit.  The 
Grand  Regional  Award  is  worth 
$100,  and  there  is  an  additional 
opportunity  for  national  honors. 

“Designed  to  encourage  the 
art  efforts  of  junior  and  senior 
high  school  students,  the  Art 
Awards  Exhibit  has  been  spon¬ 
sored  in  the  metropolitan  Detroit 
area  by  the  News  in  conjunction 
w’ith  Crowley’s  department  store 
since  1943.” 

Another  ad  in  the  series  is 
headed:  “Ricky  Peterson  in¬ 
vented  a  Thinking  Machine.”  It 
tells  about  a  13-year-old  science 
student  w-ho  created  an  unusual 
exhibit  for  the  News-sponsored 
Metropolitan  Detroit  Science 
Fair.  This  even  drew  almost 
5,000  high  school  student-built 
entries,  and  an  attendance  of 
100,000  to  the  Fair  at  Cobo 
Exhibition  Hall. 

Another  ad  in  the  series  tells 
about  a  former  News  carrier 
boy  who  won  three  $500  college 
.scholarships  from  the  news¬ 
paper,  earned  a  degree  in  Archi¬ 
tectural  Science  from  Har\’ard, 
and  today  is  senior  city  planner 
for  Detroit. 

For  more  than  nine  decades 
the  News  has  undertaken  a  wide 
variety  of  continuing  public 
.service  programs,  and  now  spon- 
.sors  60  such  programs,  covering 
business,  educational  and  social 
activities. 

Each  of  the  60  service  events 
provides  a  copy  platform  for 
another  ad  in  the  .series,  each 
of  which  is  concluded  with  the 
mes.sage:  “This  program  is  one 

★  EXTRA  ★ 
NEWS  JOURNAL  PAPERS 
Single~Rate  Plan 

unique  asset  to  j 

national  advertisers 
All  rates  local  plus  EBI  per  household; 
Delaware  $9,724*,  28%  above  national 
average;  New  Castle  County  $11,283* 

48%  above  national  average.  ! 

NEWS-JOURNAL  PAPERS  i 

Wilmington,  Delaware  j 

or  Story  &  Kelly-Smith,  Inc. 

*e  SALES  MANAGEMENT 
Sunm  oi  Bnini  Cmw  t/IO/SS 


WITH  DUE  DIGNITY,  Federal  Judge  Mell  G.  Underwood  poses  for 
a  picture  with  two  new  citizens  of  the  United  States  who  receive  a 
special  Citizenship  Plaque  from  the  Columbus  Dispatch. 


of  the  Community  Service  Pro¬ 
grams  of  the  Detroit  News.” 

The  ads,  of  course,  tell  some¬ 
thing  about  the  character  of  the 
new.spaper  that  can’t  be  found 
in  circulation  figures  or  linage 
listings.  You  can’t  find  it  in 
Standard  Rate  or  Media 
Records.  But  it  can  tell  more 
about  the  newspaper  and  its 
community  acceptance  than  col¬ 
umns  of  figures. 

The  series  of  ads  is  being  pre¬ 
pared  by  the  News  promotion 
department,  under  the  direction 
of  Robert  E.  Reese,  and  the 
News’  advertising  agency,  W.  B. 
Doner  &  Company. 

«  *  * 

EASY  STREET— The  Cleve¬ 
land  (Ohio)  Press  has  kicked  off 
a  new  reader  contest,  “Easy 
Street.”  Readers  are  asked  to 
identify  60  photos  of  portions  of 
Cleveland-area  streets,  published 
daily  in  the  Press,  Monday 
through,  Saturday.  110  cash 
prizes  totaling  $10,000  will  be 
awarded,  with  a  $5,000  first 
prize. 

To  promote  the  new  contest, 
eight  gaslights  were  installed  in 
the  plaza  in  front  of  the  Press 
Building,  each  carrying  an 
“Flasy  Street  Sign.” 


Buy  New  Elephant 

Scranton,  Pa. 

A  fund  drive  spearheaded  by 
the  Scranton  Times  raised  $7,- 
282.93  to  buy  a  new  elephant 
for  Nay  Aug  Park  Zoo  here. 
The  drive  was  started  after  offi¬ 
cials  had  to  put  to  death  the  el¬ 
derly  elephant  which  had  been 
a  zoo  attraction  for  years.  The 
new  elephant,  bought  in  Miami, 
will  cost  $4,150  delivered  to 
Scranton.  The  balance  of  the 
money  will  be  used  to  improve 
the  elephant  paddock  at  the  zoo. 


ty  Service  Pro-  Citizenship  Salute 

fuTi  teTso’me-  G»ven  hy  Newspaper 
character  of  the  Columbus,  Ohio 

can’t  be  found  The  Columbus  Dispatch,  in 
gures  or  linage  cooperation  with  Federal  Judge 
an’t  find  it  in  Mell  G.  Underwood,  has  initi- 
e  or  Media  ated  a  program  of  saluting  new- 
can  tell  more  ly  naturalized  citizens, 
spaper  and  its  A  Columbus  Dispatch  official 
stance  than  col-  at  the  request  of  the  Judge 
made  a  short  talk  on  citizenship 
ids  is  being  pre-  to  all  the  candidates  in  a  class 
Jews  promotion  recently. 

er  the  direction  After  citizenship  was  con- 
Reese,  and  the  ferred,  a  Dispatch  represents- 
g  agency,  W.  B.  tive  presented  a  framed  illumi- 
ny.  nated  certificate  to  each  new 

*  citizen.  It  outlines  the  respon- 

ET-The  Cleve-  liabilities  which  go  along  with 
SI  has  kicked  off  Privileges  of  citizenship. 

f  f  “F  V  Commissioner  of 

con  s  ,  Immigration  and  Naturalization 

5  are  asked  to  the  program. 

)s  o  por  ions  .phe  Dispatch  intends  to  fol- 

Pres?  ^Monday  ^  similar  procedure  two  or 
lav  110  cash 

$10000  will  be  classes  of  citizenship  applicants 
^  ^re  convened, 

a  $5,000  first  *  *  ♦ 

FILE  IT — The  Greeneville 
be  new  contest,  (Tenn.)  Sun  has  a  new  market 
rere  installed  in  fjjg  They  took  standard  tag  stock 
nt  of  the  Press  folders  and  printed  a  map 
carrying  an  showing  the  location  of  the  mar- 
ket  in  brown  and  yellow  ink, 
plus  photos  of  the  birthplace  of 
,  Davy  Crocket  and  president 

pnant  Andrew  Johnson’s  birthplace. 

Scranton,  Pa.  Enclosed  in  the  folder  is  a  sheet 
spearhead^  by  of  market  information. 
mes  raised  $7,-  *  *  * 

i  new  elephant  ABC’s — A  booklet  on  the  Cape 

Park  Zoo  here.  Breton  (Sydney,  Nova  Scotia) 
arted  after  offi-  Post  market,  “The  ABC’s  of  the 
to  death  the  el-  5-in-l  Market”  catalogues  infor- 
vhich  had  been  mation  on  the  newspaper’s  area 
for  years.  The  in  an  alphabetical  manner,  with 
fught  in  Miami,  20  pages  of  facts,  figures  and 
0  delivered  to  photos.  Copies  of  the  Ixioklet  are 
balance  of  the  available  from  DeClerque-Shan- 
ised  to  improve  non,  Inc.  offices  in  New  York  and 
dock  at  the  zoo.  Chicago. 
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A.  W.  Johnston 


J.  F.  McArdle 


C.  J.  Meehan,  Sr. 


G.  J.  Meehan,  Jr. 


D.  C.  Palwell 


E.  J.  Smith 

7  1^ 


T.  R.  Sturm 


H.  E.  Terry,  Jr. 

10  ^5 

C.  J.  Wirthman  I 

11 


No  place  is  too  small  or  too  far  for 
Wood  Flong  Representatives  who 
travel  thousands  of  miles  helping 
their  customers  with  stereotyping 
production.  Pictured  here  are  Wood 
Flong  Representatives  and  their 
territories. 

A  letter  or  call  from  you  will  demon¬ 
strate  the  quality  of  their  service  and 
our  Wood  Flong  mats  —  with  no 
charge  for  either ! 


WOOD  FLONG  CORPORATION 

H008ICK  FALLS,  NEW  YORK  N*w  York  OHIoa:  561  Fifth  Av*.,  Fhon*:  MU  7-2950 
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SCRVIMO  THE  ORARHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  ISIt 


COUNTRY  STYLE — While  some  publishers  are  building  new  news¬ 
paper  plants  in  urban  redevelopment  areas  in  cities,  many  others 
have  chosen  to  move  from  downtown  to  sites  on  the  edge  of  the 
city.  One  of  the  notable  recent  examples  of  the  latter  choice  is  the 
new  home  of  the  Evening  and  Sunday  Press,  a  Gannett  Newspaper 
that  used  to  be  in  the  heart  of  Binghamton.  The  functional  building 
with  85,000  square  feet  of  space  is  situated  on  Vestal  Parkway,  a 
haartline  highway  in  the  paper's  broadening  delivery  sphere. 

Twelve  Mark  I  presses  produce  this  80,000-circulation  daily. 


Planned  Newspaper  Plant  Improvement 

This  chart  has  been  compiled  by  the  American  Newspaper  Publishers  Asso¬ 
ciation  from  responses  to  the  annual  survey  of  plant  improvement  expenditures. 

1966 

1965  Anticipated 

Number  of  Expenditures  Number  Expenditures 


Newspapers 

(In  Dollars) 

Newspapers 

(In  Dollars) 

Northeast: 

New  England  . 

50 

12,905,672 

46 

8,203,766 

Middle  Atlantic  . 

84 

29,654,193 

82 

18,592,500 

Total  Northeast  .... 

134 

42,559,865 

128 

26,796,266 

North  Central: 

East  North  Central  .  . 

149 

24,088,244 

139 

21,858,761 

West  North  Central  . . 

97 

10,549,411 

88 

9,842,650 

Total  North  Central 

246 

34,637,655 

227 

31,701,411 

South: 

South  Atlantic  . 

99 

18,485,792 

90 

21,032,820 

East  South  Central  . . 

31 

5,213,245 

26 

7,259,000 

West  South  Central  .  . 

68 

9,229,603 

53 

13,643.625 

Total  South  . 

198 

32,928,640 

169 

41,935,445 

West: 

Mountain  . 

47 

7,195,920 

43 

6,974.167 

Pacific  . 

72 

12,837,956 

64 

8,756,613 

Total  West  . 

119 

20,033,876 

107 

15,730,780 

Total  United  States: 

697 

130,160,036 

631 

116,163,902 

Total  Canada: 

30 

10,051,128 

29 

6,801,010 

Total  Puerto  Rico: 

1 

3,853,310 

1 

2,551,550 

Total  West  Indies: 

2 

340,539 

2 

1,500,000 

Total: 

730 

144,405,01 1 

663 

127,016,462 

Elliott  in  New  Job 

R.  W.  Becker,  president  of 
Technical  Service  Co.,  has  an¬ 
nounced  the  appointment  of  Col¬ 
lier  A.  Elliott,  specialist  in  serv¬ 
ices  to  the  publishinf?  industry. 


as  manager  of  the  graphics  arts 
division  of  the  Denver-based 
consulting  firm.  Elliott  joined 
the  firm  this  week,  following  two 
years  as  general  manager  of 
the  Royal  Gazette  and  the  Mid- 
Orean  News  in  Bermuda. 


BBB  Plans 
‘Facility’  in 
Washington 

San  Francisco 

Better  Business  Bureau  activ¬ 
ity  will  be  expanded  with  the 
opening  of  an  office  for  consum¬ 
er  affairs  in  Washington  next 
September,  it  was  announced 
here  last  week. 

This  office  will  maintain  liai¬ 
son  with  government  depart¬ 
ments  and  agencies,  the  Con¬ 
gress,  and  national  consumer 
and  business  organizations,  it 
was  learned  at  sessions  of  the 
Association  of  Better  Business 
Bureaus  International. 

The  expansion  is  needed  by 
the  BBB,  a  network  of  1*26  bu¬ 
reaus  which  has  long  served  the 
consumer  at  the  neighborhood 
level,  “right  where  he  needs  it,” 
said  Charles  H.  Kellstadt,  As¬ 
sociation  chairman. 

The  office  should  better  be 
called  a  facility  and  it  will  not 
be  a  lobbying  activity,  Victor  H. 
Nyborg,  Association  president, 
said  later.  The  capital  already 
has  its  own  local  bureau. 

Nor  is  the  BBB  interested  in 
action  on  the  auto  safety  pro¬ 
gram  other  than  to  provide  facts 
and  to  point  out  any  advertising 
claims  which  might  not  give  the 
true  picture  on  motor  safety, 
Nyborg  said. 

Today's  greatest  source  of  com¬ 
plaints  is  in  the  home  improve¬ 
ment  field,  it  was  pointed  out. 

Last  year  the  BBB  reviewed 


and  investigated  50,772  adver¬ 
tisements  in  all  media,  6,000 
more  than  in  1964.  Of  these  22,- 
357  required  contact  with  adver¬ 
tisers  and  17,987  with  media. 

A  BBB  Foundation  is  being 
formed  to  support  and  direct  the 
operations  for  the  consumer  af¬ 
fairs  office  in  the  national  capi¬ 
tal. 

Oveta  Culp  Hobby,  publisher 
of  the  Houston  Post,  is  a  mem¬ 
ber  of  the  Foundation  board. 

Plans  include  an  annual  con¬ 
ference  of  consumer  affairs. 

• 

‘Caravan’  Salute 
Series  Seeks  to 
Unite  Ohio  Area 

Cincinnati 

The  “Enquirer  Caravan”  is 
rolling  from  town  to  town  as  the 
Cincinnati  Enquirer  “salutes” 
each  one  in  a  series  of  special 
reports. 

Publisher  Francis  L.  Dale  told 
a  meeting  of  Middletown  civic 
leaders  recently  that  the  major 
object  of  the  “Caravan”  is  to 
unite  the  Greater  Cincinnati 
core  area. 

“There  is  no  doubt,”  he  said, 
“that  Middletown  is  Cincinnati- 
oriented.  We  sell  21,000  papers 
in  Butler  County,  while  a  Day- 
ton  paper  sells  493. 

“But  it  isn’t  to  sell  papers 
that  we  are  doing  this,  although 
that  will  come,  too.  It  is  given 
to  only  a  few  organizations— as 
the  Cincinnati  Gas  and  Electric 
Co.  has  done  also — to  serv'e  un¬ 
selfishly,  without  worry  over 
suspected  motives.” 
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All  these  towns  have  one  thing  in 
common... GOSS  NEWSPAPER  PRESSES 

Big  towns,  little  towns.  Dailies,  weeklies.  There’s  no 
limitation  to  Goss  newspaper  presses.  That’s  why  so 
many  rely  on  Goss.  (Even  this  map  can’t  show  them  all!) 

The  industry’s  widest  range  of  production  and  color 
abilities  is  found  in  the  Goss  line  of  presses— all  built  for 
newspapers  by  the  leader  in  newspaper  press  design. 

Goss  presses  are  built  to  be  more  dependable.  Built  to 
print  better.  Built  to  be  an  investment,  not  an  exp)ense. 

Check  the  chart  (at  right)  for  the  press  that  will  suit 
your  needs.  Leading  the  line  is  the  Goss  Headliner  Mark 
II,  the  world’s  standard  for  high-quality,  high-speed, 
newspaper  production.  For  those  interested  in  the  ad¬ 
vantages  of  offset  production,  remember,  more  news¬ 
papers  are  printed  by  web  offset  on  Goss  presses  than 
all  other  makes  put  together.  Before  you  buy  a  press, 
be  sure  to  talk  to  Goss. 


GOSS 

PRESSES 

SPEED 

CAPACITY 
Broadsheee  pages 

SUITABLE 

FOR 

Papers  per  hour 

Std.  folder 

Opt.  folder 

HEADLINER  MARK  II 

70,000  straight 

72 

72 

Largest  city 

(Letterpress) 

35,000  collect 

128 

144 

dailies 

METRO-OFFSET 

50,000  straight 

64 

64 

Medium  and 

(Web-Offset) 

25,000  collect 

112 

128 

large  dailies 

UNIVERSAL 

40,000  straight 

48 

Small  to  medium 

(Letterpress) 

20,000  collect 

80 

dailies 

URBANITE 

40,000  straight 

32 

• 

Large  weeklies. 

(Web  Offset) 

20,000  collect 

64 

dailies,  central 
plants 

SUBURBAN 
(Web  Offset) 

18,000 

24 

32 

Weeklies,  dailies 

COMMUNITY 
(Web  Offset) 

12,000 

16 

24 

Weeklies,  small 
dailies 

'Special  folder  available 


How  GOSS 
is  helping 
make  newspaper 
net  production 
faster 
and  better 


Pick  up  a  newspaper.  Any  size  newspaper — big  city, 
small  city,  suburban,  community.  More  than  likely  it’s 
printed  on  a  Goss  press.  (In  fact,  three  out  of  four 
American  dailies  are  printed  on  a  Goss  press.) 

What  accounts  for  this  remarkable  acceptance?  Simply 
this:  a  Goss  press  stands  for  engineered  excellence. 

Take  the  Goss  Headliner  Mark  II.  Here  is  a  press 
whose  performance  has  won  the  plaudits  of  pressmen 
around  the  world.  Add-A-Color  Paks  working  in  con¬ 
junction  with  the  Flo-Matic  recirculating  ink  system 
permits  you  to  make  every  unit  a  color  unit  and  lets  you 
change  to  color  in  minutes.  Its  Tension-Plate  Lockup 
makes  plate  and  cylinder  practically  one  unit.  Thus, 
register  is  improved,  blanket  and  roller  life  increased. 
Its  sjjeed  assures  quality  reproduction  at  70,000  pph. 

With  over  3,000  Headliner  units  in  operation,  Goss  is 
helping  make  letterpress  newspaper  net  production  faster 
and  better. 


NON-STOP  WEB  FEED  AND  FULLY  AUTOMATIC 
PASTER  SEQUENCE  AT  70,000  PAPERS  PER  HOUR. 

In  the  reel  room — that’s  where  high-speed  newspaper 
production  begins.  There  are  two  exclusive  reasons  for 
the  unmatched  productivity  of  Goss  equipped  reel  rooms. 

One  is  Goss’  Reel-Tension  system.  Loading,  make- 
ready  and  core  removal  are  a  snap.  Web  tension  stays 
constant  under  all  conditions,  even  during  pasters,  and 
holds  close  color  register. 

The  other  reason  is  Goss’  fully  automatic  Pasters. 
With  solid  state  digital  computer  control  there’s  no 
chance  for  a  human  error.  You  just  set  it — the  digital 
control  does  the  rest.  And  a  surface  speed  sensing  device 
assures  accurate  pasters,  even  with  out-of-round  rolls 
or  slipped  cores. 

The  Reel-Tension  system  and  the  computer  controlled 
Paster  are  two  more  ways  Goss  is  helping  make  newspaper 
net  production  faster  and  better. 


HIGH-SPEED  GOSS 
FOLDERS  HANDLE 
WEBS  FROM  AS  MANY 
AS  TEN  UNITS. 

A  newspaper  press  can 
perform  only  as  fast  as 
the  folding  unit  can  de¬ 
liver.  And  with  the  Goss 
Headliner  you  get  the 
type  of  performance  you 
need  from  either  folder 
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y»  1  choose:  the  112-page  Uniflow  2:1  or  the  144-page 
Ii  [jerial  3:2.  Both  have  that  something  extra  in  reserve, 
th  inks  to  advanced  design  features  such  as  the  Imperial’s 
tit  mium  contoured  folding  blade.  You  can  count  on 
G  38  folders  to  deliver  with  optimum  efficiency  and 
lo  V  maintenance. 

The  Imperial  and  Uniflow  folders  are  still  two  more  ways 
Gi  ss  is  helping  make  newspaper  net  production  faster  and 
better. 


NEW  METRO-OFFSET  PRESS  FOR  THE  GROWING 
DAILIES  IN  THE  METROPOLITAN  AREA. 

Now,  for  the  first  time,  web  offset  is  available  for  the 
growing  daily  in  the  metropolitan  area.  The  new  Goss 
Metro-Offset  is  a  double-width  web  offset  press  engi¬ 
neered  for  production  of  50,000  papers  per  hour  ...  up 
to  128-pages  broad-sheet.  Offering  many  of  the  out¬ 
standing  features  found  only  on  the  Goss  Headliner,  the 
Metro-Offset  also  incorporates  many  of  the  features  in¬ 
cluded  with  smaller  Goss  offset  presses — features  which 
l.dve  been  field  proven  by  the  more,  than  2,000  offset 
press  units  Goss  has  installed. 


NO  MATTER  WHAT  YOUR  CIRCULATION,  GOSS 
OFFERS  YOU  THE  EXACT  WEB  OFFSET  PRESS  TO 
MEET  TODAY'S  NEEDS  .  .  .  AND  TOMORROW’S. 

Goss  offers  a  web  offset  press  for  every  size  newspaper — 


one  that  will  meet  present  needs — one  that  can  be  readily 
expanded  to  meet  future  needs.  The  Goss  Community*, 
printing  up  to  12,000  papers  per  hour.  The  Goss  Sub¬ 
urban*,  printing  up  to  18,000  papers  per  hour.  And  the 
Goss  Urbanite*,  printing  up  to  40,000  papers  per  hour. 

Each  of  these  presses  incorporates  the  same  engineered 
excellence  found  in  the  Goss  Headliner.  Each  offers  a 
variety  of  features.  Running  sidelay  register  .  .  .  plates 
may  also  be  moved  circumferentially  or  skewed  manu¬ 
ally.  Full  color  flexibility.  Continuous  ink  and  water 
feed  fountains.  Automatic  lock-up  of  plates  that  holds 
plates  in  positive  position,  eliminates  plate  cracking. 
Conveniently  grouped  controls. 

The  Community,  Suburban,  Urbanite  and  Metro-Offset 
— four  more  ways  Goss  is  helping  make  newspaper  net 
production  faster  and  better. 


GOSS  .  .  .  CUMULATIVE  ENGINEERING  AND 
MANUFACTURING  EXPERIENCE  THAT  IS 
UNMATCHED  ANYWHERE. 

You’d  probably  expect  the  world’s  largest  manufacturer 
of  newspaper  presses  to  have  the  largest  engineering  staff. 
And  you’d  be  right.  One  out  of  every  seven  Goss  em¬ 
ployees  is  a  top-flight  engineer.  Working  with  master 
machinists  in  modern  plant  facilities,  these  engineers 
combine  skill  and  creativity  to  produce  the  uncompro¬ 
mising  excellence  you  expect  in  any  Goss  press. 

Backing  up  these  skills  is  a  cumulative  experience  that 
covers  every  phase  of  newspaper  production.  It’s  a  cumu¬ 
lative  experience  unmatched  in  the  industry. 

Backing  up  these  skills,  also,  is  the  broadest  research 
and  development  program  in  the  industry.  And  backing 
up  these  skills  is  Goss  service.  Day  or  night,  week  day  or 
weekend,  you  can  expect  prompt,  expert  assistance  if 
you  need  it. 

Engineering.  Experience.  Research  and  development. 
Service.  Performance.  Dependability.  They  all  add  up 
to  a  total  product  of  excellence.  And  in  this  total  way 
Goss  is  helping  to  make  newspaper  net  production  faster 
and  better. 

For  detailed,  illustrated  literature  on  the  engineering  ex¬ 
cellence  of  any  Goss  press,  write;  The  Goss  Company, 
5601  W.  31st  St.,  Chicago,  Illinois  60650. 


When  everything  counts,  you  can  count  on  Goss 


When  everything  counts,  you  can  count  on  Goss 


Goss  service  stays  awake  to  your  needs 
all  day...and  all  night. 


When  you  buy  a  press  from  Goss,  the  sale  doesn’t  end 
with  installation.  In  fact,  Goss  service  is  just  beginning 
during  that  vital  start-up  period. 

To  make  sure  every  edition  will  reach  your  readers, 
Goss  maintains  a  service  department  no  other  manu¬ 
facturer  can  match.  A  24-hour-a-day,  seven-day-a- 
week  service  department.  Goss  service  supervisors  can 
be  reached  by  “hot  lines”  in  their  offices  and  homes. 
So,  there’s  never  a  time,  never  a  place,  Goss  service 
isn’t  available.  For  prompt  action  on  parts  from  stock, 
or  even  on  special  parts,  you  can  call  Goss  any  time. 

And,  if  the  time  comes  when  you  need  on-the-spot 
troubleshooting,  you’ll  want  one  of  Goss’  field  service¬ 
men.  They’re  skilled  engineers,  machinists,  former 
pressmen  and  printers  (and  there  are  more  than  100 
of  them).  Their  know-how  and  cooperative  approach 


have  helped  newspapers  large  and  small  in  every  state 
in  this  land.  So  wherever  you  are,  border-to-border, 
coast-to-coast,  you  can  rest  assured  that  Goss’  24-hour 
service  is  at  your  service. 

Chances  are  excellent  you’ll  seldom  have  need  for 
Goss  service.  But  we  thought  you’d  like  to  know  about 
its  full-time  availability  anyway.  The  Goss  Company, 
5601  W.  31st  St.,  Chicago,  Illinois  60650.  Telephone: 
242-3300.  Area  Code  312. 
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Lockwood 

Greene 

Engineers,  Inc. 

would  welcome  the 
opportunity  of  outlining 
to  you  the  experience 
gained  in  more  than 
40  years  of  professional 
engineering  service 
to  the  Graphic  Arts 
Industry. 

Here’s  what  we  offer: 

•  Economic  feasibility  studies 

•  Site  investigation 

•  Preliminary  sketches  and  layouts 

•  Outline  specifications  and  budget  estimates 

•  Complete  engineering  designs 

•  Construction  drawings  and  specifications 

•  Analysis  of  contractors’  bids 

•  Supervision  of  construction 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

BOSTON,  MASS.  02116  316  Stuart  Street 

NEW  YORK,  N.  Y.  10017  200  Park  Ave.,  Pan  Am  Building 

SPARTANBURG,  S.  C.  29301  Montgomery  Building 


Peppier  Repeats 
As  Prize  Winner 

CLF^flXAND 
P’or  the  second  year  in  a  row, 
William  Peppier  of  the  Toledo 
Blade  won  top  spot  in  the  in¬ 
dividual  category  of  the  jour¬ 
nalism  awards  given  by  the 
Ohio  State  Bar  Association. 

His  award,  $300,  was  based 
on  a  number  of  stories  and  fea¬ 
tures  on  the  law  and  the  legal 
profession. 


A.  L.  Paddock,  Jr.,  editor  and 
publisher  of  the  Plymouth 
(Ohio)  Advertiser,  was  honored 
for  a  series  on  probate  matters. 
Dan  H.  Young,  news  director  of 
Radio  Station  WSAI  in  Cincin¬ 
nati,  was  honored  for  a  series 
of  broadcasts. 

Francis  L.  Dale,  president 
and  publisher  of  the  Cincinnati 
Enquirer,  began  his  term  as  an 
officer  of  the  association.  He  be¬ 
comes  president  in  1967. 


THE  ELECTRONIC  AGE  came  recently  to  the  composing  room  of 
the  Beaumont  (Texas)  Enterprise  and  Journal,  with  the  first  use 
of  computers  for  processing  type.  Gloria  Rantasha,  a  composing 
room  employe,  is  seen  placing  a  perforated  tape  in  the  input  of  a 
computer  which  will  prepare  a  production  tape  which  will  be  fed 
into  automatic  Linotype  Elektrons.  The  IBM  1620  computer  and  its 
complementary  unit,  the  Burpee  perforating  machine,  turn  out  tape 
at  the  rate  of  66  lines  (30  characters  to  the  line)  a  minute. 


SEE  US  AT  THE  A.N.P.A. 
CONFERENCE 


At  our  booth  you  will  see  newspaper 
saddles  with  precision  pre-curved 
etched  plates  mounted  on  magne¬ 
sium  newspaper  saddles.  Also  fea¬ 
tured  will  be  our  hinged  saddles  for 
use  with  Dycril  plates  mounted  on 
saddles.  Stop  by  and  learn  how  B&P 
can  supply  you  with  quality  ma¬ 
terial  for  quality  printing. 


BOOTH  No.  164 


BROOKS  &  PERKINS,  INC. 

MAGPLATE  DIVISION  ■* 

12633  Inkster  Road  •  Livonia,  Michigan 
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Computer  Serves 
For  ‘Hot’  and  ‘Cold’ 


Meriden,  Conn. 

The  Meruien  Record  and  Jour¬ 
nal  are  running  “hot  and  cold” 
with  their  computer  aided  type¬ 
setting  operation. 

Early  in  April  both  dailies 
started  using  the  justification 
capability  of  a  Digital  Equip¬ 
ment  Corporation  PDP-8  Type¬ 
setting  System  to  set  news,  edi¬ 
torial,  classified  and  other  mate¬ 
rial.  Both  papers  are  printed 
letterpress. 

The  publishing  company  that 
same  month  took  on  two  week¬ 
lies,  the  Southington  News  and 
Plninville  News.  Installation  of 
a  temporary  6  to  8  channel  con- 
)  verter  enabled  the  Southington 
paper  to  be  justified  for  offset 
printing  through  the  computer 
system.  It  is  anticipated  that 
the  Plainville  weekly  will  switch 
to  cold  type  shortly. 

Greater  efficiency  is  antici¬ 
pated  in  September  when  Digi¬ 
tal  will  provide  a  new  program 
to  eliminate  the  need  for  the  6 
to  8  channel  converter. 

Fulfilling  the  needs  of  two 
dailies  (about  30,000  combined 
circulation)  and  a  pair  of  week¬ 
lies  (combined  11,000  circula¬ 
tion),  the  PDP-8  is  busy  13 
hours  a  day,  six  days  a  week.  It 
has  been  running  steadily,  with¬ 
out  any  downtime  interruptions. 

Deadlines  Extended 

The  morning  Record  and  eve¬ 
ning  Journal  both  average  26 
pages  daily  with  a  98  column 
news  hole.  With  increased  local 
news  coverage,  and  another  hot 
type  weekly  to  be  set,  the  amount 
of  type  to  be  linecast  is  increas¬ 
ing.  The  computer  system  has 
allowed  the  composing  room  to 
accommodate  extra  copy  and  at 
the  same  time  to  extend  dead¬ 
lines  for  late  breaking  stories. 

Gordon  A.  Landry,  general 
foreman,  explained  that  the  eve¬ 
ning  paper  deadline  had  already 
l)een  extended  from  1:10  to  1:25 
p.m.,  and  that  he  expected  more 
improvements.  The  morning  Rec¬ 
ord  enjoyed  a  similar  time  .sav¬ 
ing. 

Chief  machinist,  Edward  Gaj 
said  that  the  computer  elimi¬ 
nated  such  “malfunction-causing 
errors  in  the  tape  as  loose  and 
tight  lines  and  time  consuming 
rub-outs.” 

Perforator  operators  produced 
continuous,  unjustified  and  un¬ 
hyphenated  tape  which  we  fed 
into  the  Digital  electronic  com- 
imter  readers.  Operators  aver¬ 
aged  700  lines  per  hour.  It  was 
anticipated  that  output  would 
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increase  as  operators  become 
more  familiar  with  the  opera¬ 
tion. 

Completing  the  system  are  two 
BRPE  punchers  which  turn  out 
the  completed,  justified,  and  au¬ 
tomatically  hyphenated  tape 
ready  for  the  linecasters.  Cur¬ 
rently,  the  PDP-8  system  is 
keeping  five  linecasters  busy. 
But  the  makers  say  that  experi¬ 
ence  with  other  installations 
shows  the  system  to  be  capable 
of  ser\'icing  up  to  14  linecasters 
at  a  time. 

Landry  said  that  the  Digital 
system  had  been  selected  be¬ 
cause  the  PDP-8  was  general 
purpose  and  could  be  expanded 
to  fulfill  future  production  re¬ 
quirements.  Officials  from  the 
paper  visited  Digrital’s  installa¬ 
tion  at  Lancaster  Newspapers, 
Inc.,  and  liked  what  they  saw. 
Another  consideration  was  that 
the  Middletown  Press,  only 
seven  miles  to  the  East,  was  suc¬ 
cessfully  using  a  Digital  PDP-8 
system.  Additionally,  this  equip¬ 
ment  would  lie  available  in  an 
emergency. 

(^old  Type  Operation 

On  the  cold  type  side  Meriden 
has  set  up  an  efficient  system, 
using  two  full  time  workers  and 
three  part  timers  to  produce  fin¬ 
ished  Southington  News  me¬ 
chanicals  which  are  then  printed 
at  the  Eden  Publishing  Com¬ 
pany,  in  Southing^n. 

The  raw  copy  is  perforated 
and  read  into  the  PDP-8  to  pro¬ 
duce  a  justified  tape  which  is 
fed  into  an  ATF  converter  to 
change  it  from  6  to  8  channels. 
From  there  it  is  fed  into  an  ATF 
photo  typesetter  (which  takes 
the  place  of  one  linecaster) 
which  produces  8  lines  a  minute 
on  phoU^n^phic  paper.  This  is 
developed  through  a  FOTO- 
RITE  processor  to  produce  glos¬ 
sy  finish  repros  that  come  off 
the  machine  95%  dry. 

The  material  is  then  ready  to 
be  pasted  into  the  mechanicals. 
Headlines  are  set  with  a  Vari- 
typer  Headliner  820.  When  the 
Plainville  paper  goes  cold  type, 
another  typesetter  will  be  added. 

• 

Puhli^liPH  Magazine 

Cleveland 

Helen  Humrichouser,  conduc-  ^ 
tor  of  a  “One  Alone”  column  of 
the  Cleveland  Plain  Dealer, 
which  is  syndicated,  is  publish¬ 
ing  a  new'  magazine  with  that 
title.  The  magazine  is  being 
di.stribute<l  nationally. 


HOT  &  COLD  JUSTIFIER — Gordon  A.  Landry,  9eneral  foreman  of 
the  Meriden  Journal  and  Morning  Record  mechanical  dapartmenh, 
operates  the  Digital  Equipment  Corporation  Typesetting  System 
which  is  used  to  justly  type  for  their  two  hot  type  dailies  and  a 
pair  of  new  weeklies,  the  Southington  News  (offset)  and  the  Plain- 
ville  News  (offset). 


700  LlNh5  AN  HOUR — TTS  operator  Jean  McCurdy  is  one  of  seven 
who  perforate  tape  for  the  Meriden  Record  and  Journal  and 
their  two  new  weeklies.  It  is  expected  that  their  skill  will  da- 


TEMPORARY  CONVERTER — Temporarily,  the  Meriden  papers  use 
this  ATF  6  to  8  channel  converter,  being  operated  by  Robert  Hurrey, 
cold  type  department  foreman.  In  September,  Digital  will  release  a 
new  program  which  will  automatically  accomplish  the  conversion, 
to  allow  for  an  even  more  streamlined  operation. 
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WRAP 

stack  after 


stack  —  at 
40  a  minute 


BOTTOM  WRAPPER 

(Model  JM-1) 


High-speed  Mailroom  Professing  Equipment 

to  Htatfh  Modern  Production  Schedules 

With  a  capacity  of  more  than  40  stacks  a  minute,  the  Jampol  Bottom 
Wrapper  can  make  a  substantial  contribution  to  the  speed  and  effi¬ 
ciency  of  any  mailroom  processing  operation.  It  is  one  of  many  Jampol 
units  and  systems  employed  by  newspapers  of  all  sizes  to  keep  pace 
with  demanding  production  schedules.  Like  other  equipment  by 
Jampol,  40-year  specialist  in  complete  handling  systems,  the  Bottom 
Wrapper  can  be  added  to  existing  conveyor  systems  quickly  and  easily. 

FEATURES 


SPECIFICATIONS 

Length:  3'  9"  Width;  2'  4%" 
Height:  2'  9"  (adjustable) 

Wrapper  Size;  length  adjustable 
to  suit;  maximum  width  18" 

Roll  Size:  24"  maximum  (40# 
Kraft  is  recommended) 

Air  Requirements:  dry  air  @  80 
Dsi:  y-i  cu.  ft.  of  free  air/min. 


Independent  adjustments  for  leading  edge,  trailing  edge,  and 
spacing  between  stacks  for  single  or  double  ties 
Power-driven  web  positive,  therefore  independent  of  stack  weight 
to  feed  web 

Adjustable  pressure  controls  on  web  feed  and  squeeze  spacer 
Easy  to  thread 

Either  in-line  or  pusher-type  feed  units  may  be  used  between 
Wrapper  and  tying  machine 
Easy  maintenance  and  long  life. 


Shipping  Weight:  1700  lbs. 


Joni^POl  Company 


_ A  Lamsan  Division 

728  Silty-First  Strttt.  Brooklyn.  Now  York  11220 

Mairw*w«  (CW*c*t«K  HI  •  ten  Pfewcisc*.  MitT  •  Atlanta.  Ce  MSit 

lamtan  Canvtr*^  •*  Canata.  Ittf  ;  Dan  M>iit  (Tarantal.  Ontaf>a 


S' 


s 


Prp^ress  is  Our 
iuust  imporMut  ProOuet 


Personnel  Chief 
Named;  Changes 
In  Assignments 

Norfolk,  Va. 

Cameron  Grejfory,  personnel 
manager  of  the  Virginian-Pilot 
and  Ledger-Star  since  1955,  will 
become  corporate  personnel  di¬ 
rector  of  all  divisions  of  Nor- 
folk-Portsmouth  Newspapers, 

Inc.,  effective  Auj?.  1. 

The  newly  created  position 
will  serve  both  Tidewater  news¬ 
papers;  the  Greensboro  (N.C.) 

Daily  News  and  the  Greensboro 
Record,  WTAR  radio  and  tele¬ 
vision;  WFMY  radio  and  tele¬ 
vision,  Greensboro;  and  the  com¬ 
pany’s  Community  Antenna  Tel¬ 
evision  division. 

Richard  J.  Gonder,  now  pub¬ 
lic  relations  manager  of  the  Vir- 
jrinian-Pilot  and  Ledger-Star, 
succeeds  Gregory  as  personnel 
manager  of  the  two  newspapers. 

James  E.  Mays,  daily  colum¬ 
nist  for  the  Virginian-Pilot,  suc¬ 
ceeds  Gonder  as  public  relations 
manager  of  both  papers. 

James  R.  Henderson  III,  city 
editor  of  the  Virginian-Pilot, 
succeeds  Mays  as  daily  colum¬ 
nist. 

Don  Hill,  city  government 
writer  for  the  Virginian-Pilot, 
has  succeeded  Henderson  as  city 
editor. 

Gregory  will  coordinate  per¬ 
sonnel  policies  and  practices  of 
all  divisions  of  the  company.  He 
will  develop  recruiting  pro¬ 
grams,  plan  for  future  person¬ 
nel  needs  of  all  divisions,  and 
plan  for  development  of  man¬ 
agerial  personnel. 

Gregory  established  the  per-  ^ 

sonnel  department  of  the  two  William  Littleton,  Chazb — 
newspapers  after  .serving  the  from  the  Jackson  (Miss.) 
Virginian-Pilot  as  a  reporter  Clarion-Ledger  to  the  Battle 
and  assistant  city  editor.  He  is  Creek  (Mich.)  Enquirer  and 
a  graduate  of  Furman  Univer-  News  as  city  government  re- 
sity,  Greenville,  S.  C.  porter  and  feature  writer. 


OM  Fitzgerald 
Distillery 

L*«iltvill«,  Kentucky 
BstablitM  1849 


;  Pausing  at  the  desk  of  the  little 
I  girl  learning  to  write,  the  teacher 
I  asked,  “But  where  is  the  dot 
j  over  the  i?” 

I  “It’s  still  in  the  pencil,”  the 
youngster  replied. 

I  There,  too,  are  our  plans  for 
I  modernizing  the  production 
I  of  our  hand-made  sour  mash 
Bourbon. 

Such  intent  is  neither  on  paper 
nor  in  prospect.  And  speaking 
for  our  family  distillery,  Amer¬ 
ica’s  oldest  in  fact,  “still  in  the 
pencil”  shall  it  forever  remain! 

Our  conviction  is  that  new 
fangled  methods  have  yet  to 
improve  the  quality  and  flavor 
of  old-fashioned  Bourbon. 

When  my  father  first  joined 
this  industry  more  than  two 
generations  ago,  the  whiskey¬ 
making  art  had  reached  its 
zenith,  perfected  by  a  century 
of  trial  and  error. 

Today,  rather  than  seeking 
change,  we  just  try  to  keep  our 
Old  Fitzgerald  as  good  as  it 
was  80  years  ago. 


Fred  W.  Moore — from  edi¬ 
tor,  Dundee-West  Omaha 
(Nebr.)  Sun,  to  advertising  and 
public  relations  manager  for 
Nebraska  Blue  Cross-Blue 
Shield. 


As  such,  our  country  distillery 
is  an  anachronism.  As  I  recently 
told  a  General  Electric  friend, — 
“We  are  similar  in  striving  for 
perfection,  but  dissimilar  in  that 
‘Progress  is  our  least  important 
product’!” 

Thank  goodness,  some  things 
never  change — Chantilly  lace, 
Waterford  crystal.  Royal  Doul- 
ton.  Sterling  silver  among  others. 

Refusing  to  bow  to  Progress, 
we  do  indeed  pay  a  price.  For, 
Kentucky  Distilling  Records 
prove  that  our  Old  Fitzgerald 
is  the  most  expensively  made 
Bourbon  in  Kentucky  .  .  .  and 
probably  in  the  world. 

But  if  you  are  one  who  appre¬ 
ciates  a  whiskey  of  authentic, 
Md-time  character,  we  believe 
you  will  find  our  most-expen- 
uve-to-make  Old  Fitzgerald 
the  one  Kentucky  Bourbon 
most-pleasant-to-enjoy. 

Kentucky  Straight  Bourbon 
100  Proof  or  Prime  Straight  86.8 


Everything  in  Baltimore  revolves  around  The  Sun 

•  •  .that’s  why  Baltimore 
New  Car  Dealers  place 
of  their  display 
advertising  in  The  Sunpapers ! 


Lloyd  C.  Clark,  assistant 
publisher  and  assistant  editor 
of  the  Arizona  Weekly  Gazette, 
Phoenix  —  resigned  to  devote 
more  time  to  military  duty  and 
historical  writing. 


MORNING 


SUNDAY 


Michi  Molnar,  fashion  as¬ 
sistant  at  the  Cleveland  (Ohio) 
Plain  Dealer — resigned. 
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lain  Dealer  Adds 

6  Its  State  Staff 

Clevelanp 
The  Plain  Dealer  has  made 
iditions  to  its  state  staff  at 
Jtron  and  appointed  a  new 
lief  of  its  Lorain  County 
ureaii. 

Steven  Hapanowicz  of  the 
fassillon  (Ohio)  Independent 
acceecis  Gerald  Palich,  who  re- 
tened,  in  Akron.  Miss  Alma 


Jack  Viexheiug,  a  data  proc- 
supervisor,  been 

for  the  Com- 

any,  Milwaukee.  3i».  # 

EDUCATIONAL — Stuart  R.  Paddock  Jr.,  left,  presents  $100  Pad- 
dock  Publications  Journalism  Scholarship  Award  to  Nancy  Pontoni 
of  Mount  Prospect,  III.,  at  the  weekly  group's  High  School  High¬ 
lights  staff  recognition  dinner.  The  award  is  given  to  the  student 
who  has  made  the  best  contribution  to  the  newspaper  groups 
school  section  and  who  shows  a  potential  in  journalism. 

Journalism  at  the  University  of  George  F.  White — appointed 
Kansas.  assistant  advertising  manager 

♦  ♦  *  of  the  Quincy  (Mass.)  Patriot 

Edwin  W.  Dean  Jr.,  pub-  Ledger.  He  has  been  assistant  to 
lisher  of  the  Inglewood  (Calif.)  the  general  manager  on  an  as- 
Daily  News — to  active  duty  with  sistant  for  a  study  of  advertis- 

_  _  the  United  States  Army,  fol-  ing  tabloids  and  direct  mail  ad- 

ft  the  Yale  School  of  Art  and  lowing  a  previous  active  duty  vertising. 

Architecture,  has  joined  the  re-  tour,  1960-62,  as  a  tank  platoon  *  *  • 

x  ...  j  .  -from  edi- 


Peter  Tchakirides — from  as- 
stant  state  editor  to  editorial 
rriter,  Waterbury  (Conn.)  Re- 
ptbliran. 


[ortorial  staff  of  the  Waterbury 
I  Conn.)  Republican. 


Charles  O’Rear,  photogra¬ 
pher — from  Kansas  City  (Mo.) 
Star  to  Los  Angeles  (Calif.) 
Times. 


Father,  mother  and  2  children,  agi 
2-22,  save  42%  traveling  Tourist  b< 
tween  Monday  noon  and  Fridj 
noon.  (Babes  in  arms, under  2,  ric 
free!)  Substantial  savings  also  a 
day  Saturday  and  until  noon  Sui 
day — both  First  Class  and  Touris 


YOU  STOLE 
MY  IDEA!' 


^  AND  COMPANY 


K  can’t  happen  to  you  T 

.  but  it  can.  And  the 

A)  ^^SS^Vloas  in  money  and  prea- 
W  ^^^^^BtiKe  can  be  tremendoua 
\  BIV— UNLESS  you  have 
r  Employers  Special  Ex- 

4IDB  cess  Insurance. 

Simply  decide  on  a  certain  amount 
you  axree  to  cover.  Let  us  handle  the 
excess.  'Thus,  you  place  a  limit  on  your 
possible  loss. 

ASK  FOR  FULL  FACTS:  No  ohii- 
cation.  We  provide  economical  protec-  ! 
tion  asainst  loss  due  to  libel,  slander, 
piracy,  plaKiarism,  invasion  of  privacy, 
copyright  violation.  Rates  are  surpris¬ 
ingly  low,  and  may  save  you  thousands 
of  dollars  plus  unpleasant  publicity.  I 
Phone  or  write : 

EMPLOYERS  REINSURANCE  CORP. 
21  West  loth,  Kansas  City,  Mo.  64106 

New  Y«fS.  lU  Jslia:  8u  FYSsetaco,  ISO  Moatsoswnr  | 
CktaM*.  iHW.JssSm;  AUMW.siPaschWM.  N.g.  I 
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DAILY 

NEWSPAPER 

SALES 

PURCHASES 


Sid  Achenbach,  a  life  insur- 
irice  salesman  for  10  years — to 
!he  advertising  staff  of  the  Mc- 
Ph  (Tson  (Kans.)  Sentinel. 


Dr.  Richard  D.  Maccann,  a 
producer  for  Subscription  Tele¬ 
vision  iib  California,  staff  writer 
for  the  Christian  Science  Moni- 
'or  in  Los  Ang^eles — named  an 
asso  iate  professor  in  the  Wil¬ 
liam  Allen  White  School  of 


rfnpis  3-3018 
«Alf(GH,  N.  C. 
1807  McDonald  lan€ 
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REELS,  TENSIONS, 
AUTOPASTERS 


MULTIPLE  SPINDLE  DUAL 
_  PLATE  ROUTER  A 


SCOTT  SUPER  70 


WOOD  CUSTOM  75 


NEW  HEAVY-DUTY 
PONY  AUTOPLATE 


HIGH  SPEED 
FOLDERS 


today! 


The  Craftsman’s  Touch... cannot  be  mass  produced! 


Over  50  years  of  serving  the  Graphic  Arts  industry  has  proven  to  us  that 
printing  craftsmen  prefer  equipment  made  with  the  “craftsman’s  touch.”  In 
the  plant  it  means  less  make-ready,  fewer  downtime  problems,  cleaner  print¬ 
ing,  and  less  maintenance.  In  the  office,  a  better  profit  margin,  a  longer-lasting 
capital  investment.  To  both,  it  means  WOOD  equipment. 

We  can’t  be  first  where  mass  produced  equipment  is  acceptable— it  takes  time 
to  manufacture  machinery  that  receives  personal  care.  Because  it  must  be  the 
best,  fewer  units  are  available.  But  the  high  quality  equipment  helps  printing 
craftsmen  maintain  their  art.  Wherever  our  equipment  is  found,  the  touch  of 
our  craftsmen  continues  to  prove  "if  it's  WOOD  . . .  it's  good." 


Wisconsin  Editors 
ail  Young  Writers 


Oshkosh,  Wis.  Wisronsin  State  Journal  (Mad- 
The  Wisconsin  Associated  ison) ;  Verne  A.  Hoffman,  man- 

Pro.'S  membership  has  com-  aging  editor  of  the  Racine 
pleteti  its  first  state-wide  con-  Journal  Times;  Gordon  Mcln- 
test  for  newswriting  by  high  tyre,  managing  editor  of  the 
'  ‘  ‘  Post-Crescent,  and 


pupils.  The  four  top  Appleton 

the  Prof.  Robert  Tottingham  of  the 
extension  journalism  depart¬ 
ment  of  the  University  of  Wis¬ 
consin. 

Hill  reported  that  fiO  jour¬ 
nalism  school  undergraduates 
tween  AP  recruiting  committee  had  been  interviewed  for  the 
jincmbers  and  journalism^  teach-  association’s  summer  intern  pro- 

in  its  fourth  year. 
38  of  the  pro- 


wintxrs  were  guests  of 
association  at  its  spring  meet¬ 
ing  here  (May  21)  and  received 
engraved  bronze  plaques. 

The  contest  was  planned  last 
winter  after  conferences  be- 


couia  oe  uone  lo  ^ram,  now 
rest  in  journalism  Last  summer, 
chool  level.  spective  newsmen  were  placed 

ents  were  mailed  with  Wisconsin  daily  newspa- 
public  and  paro-  pers. 
lools  in  February. 

late  start,  more  Fives  «if  the  Future 

schools  submitted  e  m  i  i 

,  •  .,1  Sam  Blackman,  general  news 

'  deadline  April  1.  addressed  his 

*  ®  remarks  to  the  students  when 

student  in  four  ^ 

lews,  sports,  fea-  . 

editorials.  Each  “You  journalism  students,  ’  he 
■equired  to  do  an  said,  “are  on  the  threshold  of 
ing  to  restrict  its  most  exciting  periods 

’  more  than  three  history  of  the  world.  You 

are  the  new  talent — the  report- 

re  sent  to  any  AP  ^ 

paper  in  the  state,  reporters 

done  at  first  on  a  tell  the  world  not  only 

district  level.  One  these  great  events  come 

er  in  each  cate-  to  pa.ss,  but  what  they  mean, 
to  the  state  finals.  The  two-day  meeting  also  fea¬ 
tured  a  panel  discussion.  Dion 
I  Pleased*  Henderson,  news  editor  of  the 

ton  nrives  were  »t  Milwaukee,  introduced  it 

ideL  from  Mil-  with  the  observation  that  “The 
watosa,  Waukesha  ’‘‘"d  of  wnting  we  are  talking 
Lac.  In  addition,  «t)out  for  the  newspaper  of  to- 
third  place  stu-  day,  and  particularly  the  news- 
1  class  received  a  P^Pf.*-  tomorrow,  is  creative 
writing,  and  this  means  that 

well' pleased  with  we  must  seek  out  creative 

r  of  our  contest,”  * 

fuenger,  editor  of  spectacular  oppor- 

ay  Press  Gazette,  tunities  for  them  now  in  jour- 
P  president. 

s  we  know,  it  is  “It  we  are  going  to  main- 
ig  AP  state  or-  tain  the  newspaper’s  position  of 
We  hope  it  will  responsibility,”  Henderson  said, 
irnalism  something  “we  need  writers  who  can 
the  status  of  sports  search  out  the  ‘truths  that 
nong  high  school  transcend  the  verities  of  fact,’ 
and  having  searched  out,  can 
't  to  expand  the  communicate  the  meanings  and 
e  years  go  on  and  the  motivations  that  move  con¬ 
es  are  tested  and  temporary  history,  which  is  to 
one  thinsr.  we  al-  say  the  news.” 


MULTIPLE  SPINDLE  DUAL  PUTE  RDUTEB 

A  vtreatilt,  fast  Ktini,  imootk  operatiRg,  fint  or  roogh 
cattiRf  MKhina  that  wul  tinultaiMouaty  root  two  conad 
ataraotypo  plataa. 

Doal  hoada  for  oKh  plata  maka  two  aina  of  bita  avail- 
ahla  to  tho  oparator,  at  tha  tooch  of  a  awitch. 

TMa  nachlRo  la  alao  availahia  la  a  aingto  plata,  dual 
apiadia  aiodal. 


GRAPHIC  ARTS  EQUIPMENT 


WOOD  commercial  and  newspaper  printing  equip¬ 
ment  is  backed  by  over  50  years  of  experience 
producing  high  quality  machines  for  graphic  arts 
industries  throughout  the  world. 

High  Speed  Web-Fed  Printing  Press  —  WOOD  and 
SCOTT  Standard  and  custom  equipment;  4-color  and 
5-color  units.  Four-plate-wide  Web  Offset  Presses. 

Stereotype  Equipment  —  Complete  line  «f  Auto¬ 
plate  casting  and  finishing  equipment  to  suit  all 
requirements.  Includes  color  plate  registering,  and 
tensionplate  machines; 
routers;  mat  formers; 
and  pre-dryers.  Also, 
new  Poly-Autoplate 
Process  for  the  produc¬ 
tion  of  plastic  printing 
plates. 

Auxiliary  and  Converting 
Equipment  —  Reels, 

Tensions,  and  Auto  Past¬ 
ers,  Slitters,  Unwinds 
and  Rewinds,  Web 
Guides,  Doctoring  ma¬ 
chines. 

Special  Products-Proof 
presses  •  Direct  pres¬ 
sure  molding  machines 
•  Air  chucks  •  Rotary 
Shavers  •  Tufeote  pto- 
tective  coatings 


tkmtmtmrm 

today! 


.fOURNAUSM  EDUCATION 


EDITORIAL  WORKSHOP  - 


Journalism  329K 


Uses  Living  Texts 


Austin,  Texas 

There  were  no  textbooks  or 
library  references  for  students 
in  Journalism  329K  at  the  Uni¬ 
versity  of  Texas,  but  the  stu¬ 
dents  read  more  on  a  greater 
variety  of  subjects  than  in  any 
other  course  they  will  have  in 
their  college  careers. 

“The  Press  and  Contem¬ 
porary  Affairs”  utilizes  news 
magazines,  state  and  national 
newspapers,  tape  recordings  and 
guest  speakers.  This  semester 
the  class  has  been  taught  by  Bo 
Byers,  head  of  the  Houston 
Chronicle'a  Austin  Bureau. 

Students  are  required  to  read 
a  specified  news  magazine,  the 
New  York  Times,  and  one  or 
more  Texas  papers.  Four  or  five 
significant  topics  of  state,  na¬ 
tional  or  international  interests 
are  selected  for  interpretative 
articles  to  be  written  by  the 
students. 

Authorities  from  government 
and  business  are  brought  into 
the  class  to  present  different  as¬ 
pects  of  current  issues. 

The  course  from  the  begin¬ 
ning  has  been  intended  for  non- 
joumalism  students  as  well  as 
communication  majors,  says  Dr. 
DeWitt  Reddick,  director  of  the 
School  of  Communication. 

Dr.  Reddick  sees  the  course 
as  a  partial  answer  to  the  prob¬ 
lem  of  students  becoming  so  in¬ 
volved  in  regular  class  work 
they  do  not  keep  up  with  signi¬ 
ficant  current  affairs. 

“It  has  been  a  course  where 
we  have  tried  to  relate  the  con¬ 
temporary  world  to  coverage  of 
this  world  by  the  press  .  .  .  and 
to  confront  the  students  with 
the  meaning  of  public  affairs,” 
he  explains. 

Dr.  Reddick  is  one  of  the  sev¬ 
eral  faculty  members  in  the 
School  of  Communication  who 
have  taught  the  course.  Many 
of  the  professors,  however,  have 
been  drawn  from  outside  the 
University. 

Frank  J.  Starzel  taught  the 
course  during  the  1963-64  and 
1964-65  academic  years — ^short¬ 
ly  after  his  retirement  as  gen¬ 
eral  manager  of  the  Associated 
Press. 

In  the  1962-63  school  year, 
the  course  was  taught  by  Leigh 
White,  formerly  a  foreign  af¬ 
fairs  correspondent  for  the  Sat¬ 
urday  Evening  Post  and  author 
of  a  number  of  articles  on  con¬ 
temporary  events  in  other  mag¬ 
azines. 

Dr.  William  L.  Rivers,  a 


member  of  the  staff  of  the  Re¬ 
porter  Magazine  and  author  of 
“The  Opinion  Makers”  and  “The 
Mass  Media,”  also  taught  the 
course  at  one  time. 


Originator  and  first  teacher 
of  the  course  was  William  L. 
McGill  who  at  that  time — 1937 
— was  director  of  student  publi¬ 
cations  and  assistant  to  Univer¬ 
sity  President  H.  Y.  Benedict. 
Mr.  McGill  continued  to  teach 
the  course  for  several  years  af¬ 
ter  he  left  the  University  to  be¬ 
come  assistant  to  the  then-gov¬ 
ernor,  Beauford  H.  Jester. 


2  Girls  Are  Picked 
For  College  Scholarships 


Pittsburgh 

The  Pennsylvania  News¬ 
paper  Publishers’  Association 
has  awarded  the  first  four-year 
scholarships  to  Point  Park 
College  here. 

Diana  Naviglia  of  New  Kens¬ 
ington  was  awarded  the  first 
grant,  consisting  of  full  tuition, 
fees,  books,  and  room  and 
board.  Maria  A.  Buckley  of 
Danville,  Pa.,  received  the  sec¬ 
ond  grant — a  full  tuition 
scholarship.  The  first  award  is 
worth  over  $9,000,  and  the  sec¬ 
ond  is  worth  $3,600,  according 
to  G.  A.  Harshman,  editor  of 
the  Sharon  Herald,  chairman 
of  the  PNPA  Scholarship  Com¬ 
mittee. 

Miss  Naviglia  is  a  school  cor¬ 
respondent  from  New  Kensing¬ 
ton  High  for  the  Valley  Daily 
News-Daily  Dispatch  news¬ 
papers. 

Miss  Buckley  has  had  by- 
lined  articles  published  in  the 
Danville  News,  and  the  Orange 
and  Purple,  newspaper  at  Dan¬ 
ville  Senior  High. 


Honors  for  ‘Monty’ 


J.  Montgomery  Curtis,  execu¬ 
tive  director  of  the  American 
Press  Institute  at  Columbia 
University,  was  twice  honored 
by  his  alma  mater  this  week. 
On  Sunday  (May  29)  he  re¬ 
ceived  the  honorary  degree  of 
Doctor  of  Humane  Letters  at 
the  commencement  exercises  of 
West  Virginia  University  in 
Morgantown,  W.  Va. 

A  day  earlier,  he  was  the  first 
recipient  of  an  award  estab¬ 
lished  by  West  Virginia  Uni¬ 
versity’s  School  of  Journalism 
to  recognize  achievement  in  that 
field. 
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By  Roy  H.  Copperud 


Plural  Peculiarities 


Jack  Eisen  of  the  Washington  Post  raises  the  question 
whether  postmaster  generals  is  the  correct  plural  form, 
rather  than  postmasters  general.  Webster  II,  he  points 
out,  sanction^  only  the  latter. 

The  modifier  here  (general),  as  in  attorney  general, 
court-martial,  sum  total,  and  body  politic,  is  an  example 
of  the  appositive  attributive  adjective;  that  is  to  say,  an 
adjective  joined  directly  to  the  noun  it  modifies  but 
standing  behind,  rather  than  in  the  usual  position  before 
it.  (The  adjective  that  stands  immediately  before  the 
noun  is  an  adherent  attributive  modifier.) 

For,  of  course,  general  and  martial  are  adjectives  in 
such  phrases;  we  are  really  speaking  of  a  general  post¬ 
master,  a  general  attorney,  and  a  martial  court. 

Webster  III  sanctions  postmaster  generals  as  a  plural, 
and  this  may  only  confirm  the  .suspicions  of  those  who 
are  critical  of  that  work  that  the  form  is  wrong.  The 
fact  is,  however,  that  all  four  of  the  current  desk  dic¬ 
tionaries  in  widest  use  (including  Webster’s  New  Col¬ 
legiate)  give  the  form  postmaster  generals  (as  well  as 
postmasters  general).  This  applies  to  similar  titles  with 
general  (attorney  general,  etc.). 

This  recognition  of  what  was  once  considered  an  er¬ 
roneous  form  has  come  about,  as  all  such  recognitions 
do,  in  response  to  wide  public  acceptance  on  a  cultivated 
level.  I  suspect  that  the  form  postmaster  generals  came 
into  use  because  general  is  not  always  recognized  as  an 
adjective  here,  and  in  using  the  form  many  people  think 
they  are  simply  forming  a  normal  plural. 

Court-martials  (vs.  courts-martial;  both  forms  are  uni¬ 
formly  hyphenated)  has  won  only  fifty  per  cent  accept¬ 
ance  in  the  dictionaries,  however.  Webster’s  New  World 
says  “sometimes  court-martials”;  the  Standard  College 
and  the  American  College  do  not  recognize  this  form. 
The  Merriam-Websters  do. 


Wayward  Words 


Afford  in  the  sense  provide  (or  any  other  sense)  does 
not  take  uHth;  afford  some  protection  (not  afford  with). 

*  ♦  * 

Ago  should  be  followed  by  that,  not  since,  which  is 

redundant:  “It  is  only  ten  years  ago  since  the  treaty  was 
signed.”  ago  that. 

«  •  * 

Both  align  and  aline  are  correct,  but  the  first  form  is 
by  far  the  commoner. 

♦  *  * 

Alright  may  some  day  establish  itself  as  acceptable, 
but  the  correct  form  remains  all  right. 

*  *  * 

An  epitome  is  a  summary,  condensation,  abstract,  or 
ideal  representation;  not  an  acme,  apex,  high  point,  or 
climax.  “His  attire  was  the  epitome  [ideal  representa¬ 
tion]  of  fashion”  is  correct  but  “That  triumph  was  the 
epitome  of  his  career”  is  not;  high  point,  climaa;. 
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nempaper 


about  trucks 


We  recently  surveyed  602  newspaper  editors  for 
opinions  on  America’s  freight  transportation 
system.  And  you  told  us  that  trucks  are  right 
on  top.  Of  the  editors  surveyed,  92%  rated 
the  performance  of  truck  freight  transpor¬ 
tation  as  good  to  excellent.  What’s  more, 

83%  of  the  editors  agreed  that  trucking  is 
increasing  in  importance  to  the  economy. 

And  among  the  editors,  75%  said  that 
trucking  is  increasing  in  importance  in 
comparison  to  other  forms  of  freight  trans¬ 
portation.  We  did  learn,  however,  that  many 
editors  are  not  too  sure  what  percentage  of 
America’s  total  freight  tonnage  is  hauled  by 
truck.  Actually,  it’s  75%.  We  also  learned  that 
many  editors  are  uncertain  how  much  highway 
user  taxes  are  paid  annually  by  a  big  truck. 
It’s  about  $3,500.  If  you  Q 
didn’t  know  the  figures, 
don’t  feel  bad  about  it.  HOB 
Some  economists  don’t  Hsl. 

A,u  International  American 

Know  tnOm  Oltnor.  Harva«tar  Trucking  Industry 


April 

Linage 

IMPORTANT  NOTICE 
Tha  linage  tabulations  shown  hara  have 
baan  compiled  by  Media  Records.  Inc.  for 
esclusiva  publication  by  Editor  t  Publisher 
They  may  not  be  printed  or  published  in 
any  form  without  asplicit  permission  from 
M^ia  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  tha  following  footnotes  apply 
to  Media  Records.  April  ITU  Linages! 
'Includes  2S.033  lines  FAMILY  WEEKLY 
fincludes  2i.237  lines  THIS  WEEK 
(Includes  28,347  lines  PARADE 
#lncludes  2S7.S50  lines  WEEKEND. 


ITU 

1865 

AKRON. 

OHIO 

Beacon  Journal-a 

2.614,817 

2,514  488 

IBeacon  Journal-S  . . . 

1,108,867 

867,542 

Grand  Total  . 

3,723,884 

3,482,040 

ALBANY, 

N.  Y. 

*Knickerbocker-Naws-a 

1,525,363 

1,334,881 

Times  Union-m  . 

.  1,235,813 

1,172,160 

{Times  Union-S 

820,471 

654.526 

Grand  Total  . 

.  3,581, U7 

3.I3I.U7 

ALBUQUERQUE.  N.  M. 

Journal-m  . 

2,046,841 

2,028,801 

(Journal-S  _ 

578,488 

582,35: 

fribuna-a  . 

1.848.226 

2,062,115 

Grand  Total 

4.574,656 

4.674,2U 

ATLANTA.  GA. 

Constitution-m 

2.574,523 

2,288,141 

Journ«Ut  . 

3,200,416 

2,818,208 

Journ*l  A 

Constitution -S  .  .  . 

1,278,452 

1,104,206 

fimos’t  . 

637.500 

Tim«s-S 

138,482 

Grand  Total 

7,054,381 

6,887,547 

NOTE:  Part  run  advertising 

included: 

ITU  ITU 


Journal-e  ITU— 3.200.416  includes  72,607 
lines;  IT65 — 2,8IB,M  includes  U,447  lines. 
Timas  last  publication  August  31,  IT6S. 


ATLANTIC 

CITY,  N.  J. 

Prass-m 

1,007,123 

862,088 

•Press-S 

205,828 

188,053 

Grand  Total 

1,213,051 

1,161,152 

BALTIMORE.  MD. 

|News-American-S 

....  621.414 

443.640 

News-American-a  . 

....  1,558,608 

1.004,458 

Sun>m 

1.674.456 

820,483 

Sun-e  _ 

2,344.324 

1,463,822 

tSun-S 

1,588,625 

1,048,275 

Grand  Total  . . 

. .  ..  7,787.427 

4.88I.688 

NOTE:  On  Strika; 

Naws  Amaric**) — April 

20-30,  1865  Inclusive:  Sun — April  18-30.  1865 

Inclusiva 

BANGOR,  ME. 

News-m  . 

....  1.034.436 

865,036 

BINGHAMTON,  N.  Y. 

Press-a 

1.478,481 

1,574,014 

(Press-S 

476,815 

406,U7 

Sun-Bulletin-m  _ 

....  513,874 

538,225 

Grand  Total 

2,468,380 

2.5I8.7U 

BIRMINGHAM.  ALA. 

Post-Harald-m 

1,201,206 

I.08I.U7 

News-a  — 

. 1,874,167 

1,800,084 

tNews-S  _ 

850,747 

814,438 

Grand  Total 

4.026.120 

3,806,220 

NOTE:  Part  run 

advartising 

included: 

News-e  1866 — 1,874.167  includes  60,221  lines; 

1865—1.800.084  includes  36,768  lines. 

BOSTON.  MASS. 

Record  American-d 

...  611,117 

7M.256 

Advartisor-S  . 

....  304,010 

378,484 

Globe-a  . 

....  1,533,470 

1,788,771 

Globa-m  . 

....  I.5M.63I 

I.703.IU 

(Globe-S  . 

....  1,354,210 

1,652,888 

Harald-m  . 

....  1,013,283 

1,283,717 

tHarald'S  . 

....  816,050 

1,118,538 

travaler-e  . 

....  1,104.084 

1,586,744 

Grand  Total  .  8.300.K5  10,331, 60S 

NOTE:  Record  American  t  Advertiser, 
Globa-m  t  S  0  the  Harald-an  t  S  did  not 


:  EDITOR  &  PUBLISHER.  •so  Third  Aveeue,  New  York,  N.  Y.  10022  ' 

8  8 

8  Dear  Editor  &  Publisher:  8 

I  Please  start  my  subscription  now,  addressed  to:  ! 

8  8 

I  Name .  8 

•  8 

•  Address  .  ■ 

8  8 


City 


.State 


.Zip 


I  □  Remittance  enclosed 

*  $6.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year. 


Advertising  Linage  Trends 


(Compiled  by  EDITOR  &  PI  BLISHER  from  Media  Records— 52  Cities  Report) 


Classification 

1966 

1965 

Gain 

Loss 

*  E*P 

Retail  (Including 

Dep’t.  Store) 

April  . 

150,973,000 

151,409,000 

99.7 

108.2 

March  . 

154,845,000 

140,431,000 

110.3 

114.9 

Year  to  date  . 

554,335,000 

529,240,000 

104.7 

112.3 

Department  Stores 

April  . 

53,677,000 

53,525,000 

100.3 

107.3 

March  . 

53,702,000 

49370,000 

107.7 

112.6 

Year  to  date  . 

190,113,000 

184,185,000 

103.2 

110.3 

General 

April  . 

27,195,000 

25,439,000 

106.9 

98.2 

March  . 

25,995,000 

24,844,000 

104.6 

98.2 

Year  to  date  . 

94,108,000 

89,379,000 

105.3 

100.1 

Automotive 

April  . 

16,044,000 

16,572,000 

96.8 

107.8 

March  . 

16,237,000 

14,331,000 

113.3 

126.0 

Year  to  date  . 

58,130,000 

53,441,000 

108.8 

117.7 

Financial 

April  . 

6,576,000 

5,716,000 

115.0 

123.6 

March  . 

5,853,000 

5,388,000 

108.6 

116.9 

Year  to  date  . 

24,954,000 

22,701,000 

109.9 

110.7 

Total  Display 

April  . 

200,788,000 

199,136,000 

100.8 

107.1 

March  . 

202,930,000 

184,994,000 

109.7 

113.3 

Year  to  date  . 

731,527,000 

694,761,000 

105.3 

111.1 

Classified 

April  . 

81,627,000 

72,684,000 

112.3 

124.1 

March  . 

79,355,000 

71,344,000 

111.2 

123.5 

Year  to  date  . 

304,232,000 

271,736,000 

112.0 

124.6 

Total  Advertising 

April  . 

282,415,000 

271,820,000 

103.9 

111.5 

March  . 

282,285,000 

256,338,000 

110.1 

116.0 

Year  to  date  . 

1,035,759,000 

966,497,000 

107.2 

114.7 

The  f:&p 

Index  is  an  averace 

of  the  five  past  years. 

ITU  1865 

I8U 

1865 

publish  April  14,  ITU  due  to  strike  con- 
dit'sn-..  Globe-e  C  Traveler-a  did  not 

publish  April  1-7,  ITU  due  to  strike  con- 
ditio's.  Globa-a  t  Travalar-e  did  not 

publish  April  T,  ITU  due  to  mechanical 
difficulties. 

BUFFALO,  N.  Y. 

Courier  Exprass-m  .  1,284,616  1,177,806 

(Courier  Exprass-S  _  I,I2I,T30  1, 063,118 

fEvening  Naws-a  . 2,7I4,5TT  2,686,716 


CLEVELAND.  OHIO 

Plain  DeaJer-m  . 3.I2T,2I2  2.8S7.III 

fPlain  Daalar-S  .  I.MS.OTT  I.4S0.S63 

Press-e  .  3.26S.Tn  3,372.3TI 


Grand  Total  . 7,T60,288  7,680.06S 

NOTE:  Part  run  advertising  included: 
Plain  Dsaler-S  IT66 — l,S65,()^  includes 
2,823  lines.  Press-e  IT66— 3,26S.T77  In- 
eludes  314,228  lines;  IT6S— 3.372.3TI  in¬ 
cludes  402,288  lines. 


Grand  Total  .  5,121, 14S  4.T27.MI 

NOTE;  Part  run  advertising  included: 
Courier  Express-m  IT66 — 1,284,616  includes 
T,600  lines.  Evening  News-e  IT66— 2,7I4,S5T 
includes  IT,788  lines. 

CAMDEN.  N.  J. 


Courier-Potf-a  . 

2,067,474 

2,032.364 

CHARLOTTE. 

,  N.  C. 

News-a  . 

1,542,873 

1,404,628 

Obsarvar-m  . 

2,237,5W 

2,003,706 

fObsarvar-S  . 

678,167 

638,036 

Grand  Total  . 

4,458.608 

4,047,371 

COLUMBUS.  OHIO 


Dispatch-a  . 

...  2,876,445 

2.805,732 

Dispafeh-S  . 

Citizen  >Jou  rna  1 -m 

...  I.475,3U 
...  1,257,664 

l,3U.428 

I.2I4.SII 

Star-w  . 

10,646 

43.382 

Grand  Total  . 

...  5,620,141 

5.528.061 

NOTE;  Star  last 

publication 

April  2, 

ITU. 

DALLAS.  TEX. 

Naws-m  . 

...  2,815,886 

2.632.617 

fNaws-S  . 

. . .  848.U5 

788,215 

Timas  Harald-a  _ 

...  3,215,762 

2,850.282 

{Timas  Harald-S  ... 

...  888,086 

858,408 

CHICAGO,  lU. 

Tribune-m  .  4,057,310  3,T05.677 

Tribune-S  .  I,T62,I67  l,850,UI 

tDaily  Naws-a  .  2,277.S4T  2.I5T.2IS 

Amarican-a  .  1,035,143  T34,752 

American-S  .  536,280  480,288 

Sun-Timas-m  .  2,157,837  2,001,216 

fSun-Times-S  .  1,125,562  T73.4T0 


Grand  Total  .  13,151,848  I  2,305.2TT 

NOTE:  Part  run  advertising  included: 
Tribuna-m — IT66— 4457,310  includes  573,T76 
lines;  1865-3,805,6^  includes  518,337  lines. 
$—1866—1,862,167  includes  406,482  lines; 
1865— l.8S0,UI  includes  367,756  lines.  Sun- 
Times-S— 1866— 1,125,562  includes  154,438 
lines;  1865—873,480  includes  154,484  lines. 

CINCINNATI,  OHIO 

Enquirar-m  .  2,320,404  2,183,207 

tEnquirar-S  .  1,308,121  1,286,358 

Post  $  Times-Star-a  ...  2.4M.673  2,413,574 


Grand  Total  .  6,115,188  5,803,140 

EDITOR  8C 


Grand  Total  .  7,868,538  7,241,522 

NOTE;  Part  run  advertising  included: 
Times  Herald-e  1866—3,215,762  lines  in¬ 
cludes  278,322  lines;  1865—2,850,282  lines 
includes  87,324  lines.  Times  Herald-S  1866— 
888.086  lines  includes  55,512  lines;  1865— 
858,408  lines  includes  52,240  lines.  News-e 
1866—2,815.886  lines  includes  11,760  lines; 
News-S  1866 — 848,M5  lines  includes  36,612 
lines. 

DAYTON.  OHIO 


Journal-Harald-m  ... 

Naws-a  . 

{Naws-S 

..  2,400.712 
..  2,430,544 
6U.528 

2,378,582 
2,448.680 
Ml. 855 

Grand  Total  . 

..  5,487,784 

5,508,227 

DENVER. 

COLO. 

Ro'kv  Mt.  Naws-m  . 
{Rocky  Mt.  Naws-S  . 

..  2,441, U3 
..  423,621 

2,254  685 
420.488 

(Continued  on  page  62) 
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PHOTO 


TYPESEniNG 


a  command  performance  just  for  you...in  your  city...at  your  door! 


See  how  any  member  of  your  staff,  without  previous  train-  Lease  or  purchase  of  a  PHOTO  TYPOSITOR  includes  instal- 

ing,  can  produce  unlimited  variations  and  combinations  of  lation  and  thorough  instruction  for  any  member  of  your  staff, 

lettering  and  type  design  in  minutes... at  a  cost  of  pennies.  ■■ 

One  single  $15  film  font  produces  2800  sizes,  slants  and  Fill  out  and  mail  the  coupon  today  and  see  a  live  demon¬ 
proportions.  The  PHOTO  TYPOSITOR  with  a  complete  stration  of  this  typographic  miracle.  It  outperforms  all 


libraryof  900  fonts  can  produce  over 2,000,000  variations.  !  existing  typesetting  and  lettering  machines  combined! 


PHOTO  TYPOSITOR  DIVISION 

Safes,  service  and  irtstruction  throughout  the  world. 


VISUAL  GRAPHICS  CORP. 

1398  N.  E.  125TH  ST.  N.  MIAMI,  FLA.  33161 


we  would  like  to  see  a  demonstration  of 
the  PHOTO  TYPOSITOR.  Please  call  us 
when  you  arrive  in  our  local  area. 


CARY,  IND. 


pushbutton  conveying  systems 


WOOD  PRESS 


EEL  R 


There'S  no  magic  in  the  words  "push-button”  and 


automate"  .  ,  .  ONLY  A  PROPERLY  ENGINEERED 


AND  INSTALLED  SYSTEM  will  satisfy  your  production 


requirements  as  well  as  your  cost-cutting  demands. 


MAY-FRAN's  enviable  background  in  supplying  fully 


automated  systems  is  backed  by  more  than  a  quarter 


century  of  diverse  experience.  In  addition,  MAY 


FRAN’S  engineering  staff  is  composed  of  distin 


guished  professionals.ThisiswhyMAY-FRAN  is  recog 
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Po$r-«  . 

Post-S  . 


.  2.887, m  2.70»,504 

.  I,I08,8S0  988.S3? 


Grand  Total  .  8,881,750  8,373,218 

NOTE;  Part  run  advertising  included: 

Post-e,  1988—2,887,798  lines  includes  241,845 
lines;  1985—2,709,504  lines  includes  255,880 
lines. 

DES  MOINES,  IOWA 

Register-m  .  780,338  875,398 

Tribune-e  .  1,180,044  1,184,994 

tRegister-S  .  594,408  589,478 

Grand  Total  .  2,554,788  2,409,870 

NOTE;  Part  run  advertising  included; 

Tribune-e  1985 — 1,184,994  include*  73,889 
lines.  Register-S  1988— -594,408  includes 

9,417  lines;  1985—589,478  includes  17,400 
lines. 

DETROIT,  MICH. 

Free  Press-m  .  1,913,258  1,882,805 

§Frea  Press-S  .  878,208  511,783 

News  *  3,417,811  3,232,534 

tNews-S  1,437,345  1,372,840 

Grand  Total  .  7,448,422  8,999,942 

NOTE;  Part  run  advertising  included: 

Free  Press-m  1988—1,913,258  indudes  47,537 
lines;  1985—1,882,805  includes  98,848  lines. 
Free  Press-S  1988—878,208  includes  58,422 
lines;  1985—511,783  includes  28,288  lines. 
News-*  1988—3,417,811  includes  239,439 

lines;  1985—3,232,534  includes  221,975 

lines.  N*ws-S  1988 — 1,437,345  includes 

89,484  lines;  1985—1,372,840  includes  95,988 
lines. 

EL  PASO.  TEX. 

Times-m  .  1,517,927  1,508,079 

ITimes-S  .  434,820  409,922 

Herald-Post-e  .  1,451,324  1,521,082 

Grand  Total  .  3,403,871  3,437,083 

ERIE,  PA. 

Times-a  .  1,474,802  1,388,871 

$Tim*s-N*ws.S  .  548,288  448,248 

Grand  Total  .  2,023,088  1,815,117 

NOTE;  The  N*ws-m  A  times-*,  are  sold 

in  optional  combination;  linage  of  on* 
edition.  Times-*  is  shown. 

EVERETT,  WASH. 

Herdd-e  .  1,228,094  1.185,592 


FALL  RIVER,  MASS. 

Herald  News-*  .  1,144,971  1,188,773 

FORT  LAUDERDALE.  FLA. 

News  *  2,497,959  2,397,020 

tNews-S  .  1,013,507  843,819 

News-Sat  .  571,308  408.800 

Grand  Total  .  4,082,772  3,847,239 

NOTE:  News-*  published  5  days  a  week 
only. 

FORT  WAYNE,  IND. 

Journal  Gax*tte-m  _  1,854,553  1,525,914 

Uournal  Gaz*tt*-S  ...  853,538  588,052 

News  Sentinel  *  .  2,158,359  1,977,477 

Grand  Total  .  4,488,450  4,071,443 

FORT  WORTH.  TEX. 
Star-T*l*gram-m  1,350,108  1.205.242 

Star-Telegram-e  .  2,133,712  2,244,508 

|Star-T*l*gram-S  .  823,213  891,917 

Press  *  .  505,735  504,980 

Press-S  .  174,830  172,888 

Grand  Total  .  4,987,598  5,019,293 

NOTE:  Press-*  published  5  days  a  week 
only. 

FRESNO,  CALIF. 

Bee*  1,590,485  1,853  822 

§Be*-S  884,580  855,703 

Grand  Total  .  2,275,045  2,309,325 


Post-Tribune  *  .  1,811,748  1,895,034 

Post-Tribun*-S  .  580.275  558,324 

Grand  Total  .  2,372,021  2,251,358 

GLENS  FALLS.  N.  Y. 

Post-Star  (See  Note)  ...  778,302  789,802 

NOTE:  Post-Star-m  told  in  combination 
with  Times-*.  Linage  of  on*  edition.  Post- 
Star-m,  only  it  given. 

GRAND  RAPIDS,  MICH. 

Press  *  .  2,517,975  2.382.254 

fPrett-S  .  823,277  597,299 


HACKENSACK,  N.  J. 

Record-*  .  2,297,078  2,400,817 

NOTE:  Part  run  advertising  included; 
Record-*  1988 — 2,297,078  lines  includes 

111,327  lines;  1985—2,400,817  lines  includes 

185.881  lines. 

HARTFORD,  CONN. 

Courant-m  .  1,851,279  1,415,817 

ICourant-S  .  890,218  848,521 

tTimes-e  .  2,445,997  2,292,028 

Grand  Total  .  4.987.494  4,558,384 

HONOLULU,  HAWAII 

Adv*rtis*r-m  .  2,017,871  1,828,189 

Star-Bulletin-*  .  2,150,543  1,928,082 

tStar-Bulletin  A 

Adv*rtit*r-S  .  544,539  510,005 

Grand  Total  .  4,712,753  4,084,338 

HOUSTON.  TEX. 

Chronicle-*  . .  3,395,282  3,438,200 

Chronicle-S  .  1,118,532  1,188,888 

Post-m  .  2,778,788  2,825,980 

Post-S  . 911,892  788,950 

Grand  Total  .  8,192,274  8,239,818 

NOTE:  Part  run  advertising  included: 
Chronicle-*  1988—3,395,282  lines  includes 

178.881  lines;  1985-3,438,200  lines  includes 
224,230  lines.  Chronicle-S  1988—1,118,532 
lines  includes  32,340  lines;  1985 — 1,188,888 
lines  includes  21,717  lines.  Post-m  1988 — 
2,788,788  lines  includes  120.182  tines;  1985 — 
2,825,980  lines  includes  158,385  lines.  Post-S 
1988—911,892  lines  includes  59,575  lines; 
1985—788,950  lines  includes  10,338  lines. 

INDIANAPOLIS.  IND. 

News-*  .  2,349,457  1,882,990 

Star-m  .  2,390,183  2.094,854 

tStar-S  .  1,341,409  1.145,099 

Timet-a  .  942,338 

Timet-S  .  207,212 

Grand  Total  .  8,081,029  8,252,293 

NOTE:  Timet  last  publication  October 

II,  1985. 

JACKSON.  MISS. 

Clarion  Ledger-m  ....  1,290,039  1,272,345 
§Clarion  Ledger  A 

News-S  .  382,528  395,309 

Daily  News-*  .  1,234,099  1,277,888 


JACKSONVILLE,  FLA. 

Tim*t-Union-m  .  2,547,943  -.555  37( 

Tim*t-Union-S  .  877,049  898]223 

Journal-*  .  1,173,849  lOnllH 

Grand  Total  .  4,398,841  4,34l,4$t 

JERSEY  CITY,  N.  J. 

Jersey  Journal-*  .  1,421,215  l.388,2li 

NOTE:  Part  run  advertising  includsd 
Jersey  Journal-*  1988 — 1,421,215  lines  in! 
eludes  80,757  lines;  1985—1,388,288  Unit 
includes  71,489  lines. 

KANSAS  CITY,  MO. 

Tim*t-m  .  2,142,189  2,014  088 

Star-*  .  1,870,340  1,771,221 

fStar-S  .  1,015,213  955,871 

Grand  Total  .  5,027,742  4.740,984 

KNOXVILLE.  TENN. 

Journal-m  .  789,778  828,S8t 

N*wt-S*ntin*l-e  .  1,294,441  1,282.841 

§N*ws-S*ntin*l-S  .  435,483  430,131 

Grand  Total  .  2,519,880  2,520,041 

LAWRENCE.  MASS. 

Eagle-Tribune-d  .  1,324,085  1,331,834 

LITTLE  ROCK,  ARK. 

Arkansas  Geiette-m  ...  1,308,835  1,293.122 
§Arkansat  Gai*tt*-S  . .  483,859  448,921 

Grand  Total  .  1,772,494  l,740.0SO 

LONG  BEACH,  CALIF. 

tnd*p*nd*nt-m  .  2,389,874  2,333,541 

§lnd*p*nd*nt 

Pr*ts-T*l*gram-S  . . .  700,278  884,134 

Pr*ss-T*l*gram-a  .  2,388,918  2.342.989 

Grand  Total  .  5,437,088  5.381,353 

NOTE;  Part  run  advertising  includsd: 
lnd*p*nd*nt-m  1988 — 2,389,874  lines  is- 
cludet  348,098  lines;  1985—2,333,549  lints 
includes  221,085  lines.  Press-Telegram-* 
1988 — 2,388,918  lines  includes  348,098  lints; 
1985—2,342,989  lines  includes  221,085  lints 

LONG  ISLAND,  N.  Y. 

Newtday  Suffolk-*  ....  2,774,435  2,521,540 
Newsday  Nassau-*  ....  2,857,733  2.735.194 


Grand  Total  .  3,141,252  2,959,553  Grand  Total  .  2,888,888  2,945.340  Grand  Total  .  5,832,188  5,258,734 
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LOS  ANGELES.  CALIF. 


Titnesnn  . 

Tim*  .5  . 

Htraid  Exmintr-t  .... 
Htrald-Extminer-S  _ 


5,405,502  5,097,443 
3,440,550  3,074,945 
2,148,471  2,110,445 
784,338  7S8,nO 


Grand  Total  . 11,988,841  11,081,583 

NOTE;  Part  run  advartitinq  Includad: 
Times-m  194^—5,405,502  linat  includas  824,- 
340  linat;  1945 — 5,097,443  linat  includat 

748  838  linat.  Titnat-S  1944—3,448,550  linat 
includes  1,075,512  linat;  1945—3,074,945 
lints  Includat  980,581  linat. 

LOWELL,  MASS. 

Sun-e  .  940,427  948,758 

•Sun-S  .  327,129  300,M3 


MILWAUKEE.  WIS. 

Santinal-m  .  1,308,988  1,058,071 

Journal-a  .  3,429,093  3,414,040 

fJournal-S  .  1,838,883  1,788,458 


Grand  Total  .  4,574,944  4,240,789 

MINNEAPOLIS,  MINN. 

Tribuna-m  .  1,924,414  1,739,722 

Star-a  .  2.984,944  2,804,570 

fTribuna-S  .  1,449,298  1,437,494 


Grand  Total  .  4,382,858  5,981,988 

NOTE:  Star-a  1944—2,984,944  includat 
512,104  linat  of  part-run  advartiting.  1945 
—2,804,570  includat  441,787  linat  of  part- 
run  advartiting. 


Grand  Total  .  1,247,754  1,249,421 

LYNN.  MASS. 

Ittm-e  .  834,115  821,704 


MODESTO,  CAUF. 

Baa-a  .  1,050,744  1,000,494 

§Baa-S  .  248,539  242,532 

Grand  Total  .  1,299,303  1,243,028 


MANCHESTER,  N.  H. 

Union  Laadar-d  .  914,442  917,313 

•NtwsS  .  248,845  234,422 


Grand  Total  .  1,143,287  1,153,935 

NOTE:  Sunday  Nawt  it  told  in  optional 
combination  with  tha  following  Monday 
Union  Laadar. 

MEMPHIS.  TENN. 

Commarcial  Appaal-m  2,123,187  2,158,180 
Commarcial  Appaal-S  924,800  853,251 

Prtst-Scimitar-a  .  I,5M,347  1,491,814 


Grand  Total  .  4,414,334  4,503,245 

NOTE:  Part  run  advartiting  includad: 
Prats-Scimitar-a  1944 — 1,544,347  includat  59,- 
448  linat;  1945-1,491,814  includat  55,001 
linat. 

MIAMI,  FLA. 

Htrald-m  .  4,485,384  4,235,070 

(Harald-S  .  1,410,422  l,448,Bn 

Naws-a  .  I,2M,7I0  1,175,835 

tNaws-S  .  323,554  245,941 


Grand  Total  .  7,484.272  7,125,738 

NOTE;  Part  run  advartiting  includad; 
Harald-m  1944—4,485,384  includas  149,113 
linat:  1945-^,235.070  includas  141,494  linat. 
H*raid-S  19^1,410,422  includat  112,724 
linat;  1945—1,448,872  includat  105,043  linat. 


MONTREAL,  CANADA 


JfStar-#  . 

Gai*ft*-m  . 

La  Pr*<s*-a  . 

La  Pafria-S  . 

3,218,410 

I.9I8.M2 

3,245,425 

120,729 

3,250,278 

1,813,442 

3,080,328 

I37.4M 

Grand  Total  .  8,523,424  8,281,914 

NOTE:  Star-a  includat  Waakand  Maga- 

iina  linaga. 

MUNCIE, 

IND. 

944,718 

942,i59 

325,724 

1,045,449 

1,028,429 

250,080 

•Star-S  . 

Grand  Total  . 

2,252,401 

2,324,158 

NASHVILLE. 

TENN. 

Bannar-a  . 

Tannatsaan-m  . 

Tanna$taan-S  . 

1.793,444 

1,827,938 

833,977 

1,731,152 

1,781,721 

498,112 

Grand  Total  TTrrrrr; 

4,455,559 

4,210,985 

N^  BEDFORD.  MASS. 

Standard-Timat-a  . 

IStandard-Timat-S  .... 

1,009,022 

315,770 

1,024,208 

308,434 

Grand  Tota\ .  1,324,792  1,334,442 

NOTE:  Part  yun  advartiting  includad: 
Standard  Timat-a  1944 — 1,009,022  linat  in¬ 
cludat  23,878  linat;  1945—1,024,208  linat 

includat  18,115  linat. 


NEW  HAVEN.  CONN. 

Journal  Cour!ar-m  ....  1,045,434  891,540 

Ragittar-a  .  1,795,020  1,742,954 

Ragittar-S  .  830,388  804,037 

Ragittar  E  Journal- 

Couriar-tat  .  157,880  101,454 


Grand  Total  .  3,828,722  3,542,185 

NEW  ORLEANS.  LA. 

Timas-Picayuna-m  .  3,590,821  3,382,582 

tTimat-Picayuna-S  .  1,079,394  1,002,440 

Wat  8  Itam-a  .  1,815,855  1,430.944 


Grand  Total  .  4,484,070  4.0I5.9M 

NEW  YORK,  N  Y 

Timat-m  .  3,290,013  2,944,113 

Timat-S  .  3,404,935  3,092,723 

Harald  Tribuna-m  ....  807,508  1,023,842 

Harald  Tribuna-S  .  444,448  740.0M 

Naws-m  .  2,108,104  2,218,452 

Nawt-S  .  1,428,171  1,537,289 

Journal-Amarican-a  ...  448,400  1,005,905 

Journal-Amarican-S  ...  315,125  340,390 

Pott-a  .  997,843  1,044,940 

Pott-S  .  133,337  123,541 

World  Talagram  8 

Sun-a  .  905,980  1,307,854 


Grand  Total  . I4,884.0M  15,419,135 

NOTE;  Part  run  advartiting  includad: 
Harald  Tribuna-S  1944— 444. 4M  linat  in- 
ciuda  37,705  linat;  I945-740.0M  iinas  in- 
ciudas  102,740  linat.  Naws-m  1944—2,108,104 
linat  includas  1,075,925  linat;  1945—2,218,452 
linat  includas  1.218,041  linat.  Naws-S  1944— 
1,428,171  linat  includas  1,028,919  linat;  1945 
— 1,537,289  lines  includat  984,^7  lines;  Jour¬ 
nal-Amarican-a  1944—448,400  linat  includat 
47,034  linat;  1945—1,005,905  linat  includat 
117,528  linat.  Journal- American-S  I9M  — 
315,125  linat  includes  70,232  linat;  1945 — 
340,390  lines  includas  71,137  linat.  World 
Taj.  8  Sun-a  1944— 905,9M  linat  includas  84,- 
512  linat;  1945— 1.307.854  linat  includat  138,- 
959  lines. 

NOTE:  New  York  Harald  Tribune,  Jour- 
nal-Amarican  and  World-Telegram  and 
Sun  merged  affective  April  25.  I9M.  How¬ 
ever,  because  of  an  impasse  in  labor  ne¬ 
gotiations  tha  New  York  Newspaper  Guild 
called  a  strike  which  affected  tha  publi¬ 
cation  of  tha  newspapers  under  tha  new 
corpcrtion  World-Journal-Tribuna  Inc., 
namaly  Harald  Tribuna-m,  World-Journal-a 
from  April  25  to  30,  I9M. 

NOTE;  Split  run  Nawt-m  140,403  linat; 
Nawt-S  84,179. 


NEW  YORK  (QUEENS),  N. 

Y. 

Long  Itland  Pratt-a  , 
§Long  Itland  Pratt-S 

,..  1,457,521 
. .  553,027 

1,438,717 

513,019 

Grand  Total  . 

...  2,210,548 

2,151,734 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 

N. 

El  Diario-La  Pranta-m 
El  Diario-La  Pranta-S 

Y. 

..  355.043 

73,543 

324.012 

75,434 

Grand  Total  . 

...  428,584 

399,444 

NEWBURGH,  N.  Y. 

...  940,910 

913,178 

NEWPORT 

NEWS,  LA. 

Pratt-m  . . 

jPratt-S  . 

fimat-Harald-a  _ 

...  1,754,821 
. . .  583.M5 

...  1,500,481 

1,734,303 

507,092 

1,444,451 

Grand  Total  . 

...  3,838,947 

3,484,044 

NIAGARA  FALLS,  N.  Y 

Gaiatte-a  . 

*Gaiatta-S  . 

...  1,042,302 
. . .  305,289 

1,028,095 

233,581 

Grand  Total  . 

...  1,347,591 

1,241,474 

NORFOLK.  VA. 

Lad^ar-Star-a  . 

Virginian-Pilot-m . 

fVirginian-Pilot  8 
Star-S  . 

...  2,147,232 
.  2,7I9.5M 

. . .  870,928 

2,292,440 

2,825,580 

809,057 

Grand  Total  .  5,757,714  5,927,297 

NOTE;  Nrt  run  advartiting  includad: 
Ladqar-Star-a  1944—505,881  linat;  194^ 
552,925  linat.  Virginia-Piiot-m  1944—525,574 
linat;  1945—514,425  linat.  Virginian-Pilot  8 
Star-S  1944—198,000  linat;  1945— i44.040 
linat. 

NORWALK.  CONN. 

Hour-a  . 

...  1,347,004 

OAKLAND,  CALIF. 

Tribuna-a  . 

§Tribuna-S  . 

...  2,417,399 
...  933,8M 

2.407,085 

898,410 

Grand  Total  . 

...  3,351,245 

3.30S.49S 

OKLAHOMA 

CITY.  OKLA. 

Oklahoman-m  . 

Oklahoman-S  . 

...  1.450,144 
. . .  404.279 

1,458,022 

545,033 
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nized  throughout  the  U.S.  and  most  of  free-Europe 
as  a  major  supplier  of  materials  handling  equipment. 
The  fully  automated  newsprint  handling  concept 
(shown  above)  is  now  a  reality.  If  you’re  about  to  make 
production  line  changes,  we  suggest  you  contact 
MAY-FRAN.  We  are  prepared  to  analyze  your  installa¬ 
tion  and  to  make  recommendations.  You,  of  course, 
will  be  under  no  obligation.  MAY-FRAN  Manufacturing 
Company,  1710  Clarkstone  Road,  Cleveland, Ohio  44122 
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^  FIRST  QUARTER,  1966  ^ 

Retail  Advertising  I 

EVENING 

MORNING  &  EVENING 

NEWSPAPERS 

NEWSPAPERS 

1.  Fort  Lauderdale  News 

1.  MIAMI  HERALD 

2.  MILWAUKEE  JOURNAL 

2.  LOS  ANGELES  TIMES 

3.  DETROIT  NEWS 

3.  Fort  Lauderdale  News 

4.  CLEVELAND  PRESS 

4.  CHICAGO  TRIBUNE 

5.  PHOENIX  GAZETTE 

5.  WASHINGTON  POST 

Total  Display  Advertising 

1  Fort  Lauderdale  News 

1.  LOS  ANGELES  TIMES 

2.  MILWAUKEE  JOURNAL 

2.  MIAMI  HERALD 

3.  DETROIT  NEWS 

3.  CHICAGO  TRIBUNE 

4.  CLEVELAND  PRESS 

4.  WASHINGTON  POST 

5.  PHOENIX  GAZETTE 

5  Fort  Lauderdale  News 

Total  Advertising 

1.  MILWAUKEE  JOURNAL 

1.  LOS  ANGELES  TIMES 

2  Fort  Lauderdale  News 

2.  MIAMI  HERALD 

3.  SAN  JOSE  NEWS 

3.  WASHINGTON  POST 

4.  DETROIT  NEWS 

4.  CHICAGO  TRIBUNE 

5.  HOUSTON  CHRONICLE 

5.  MILWAUKEE  JOURNAL 

6.  CLEVELAND  PRESS 

6.  Fort  Lauderdale  News 

Total  Advertising 

(Daily  and  Sunday) 

1.  LOS  ANGELES  TIMES 

6.  MILWAUKEE  JOURNAL 

2.  NEW  YORK  TIMES 

7.  DETROIT  NEWS 

3.  MIAMI  HERALD 

8  CLEVELAND  PLAIN  DEALER 

4.  WASHINGTON  POST 

9.  HOUSTON  CHRONICLE 

5.  CHICAGO  TRIBUNE 

1 0  Fort  Lauderdale  News 

Source:  Medio  Records.  Inc. 

IfU  IfiS 


IfM  IMS 


rimat-a  .  l,M«.03i  1.428.845 


Grand  Total  .  3,442.481  3.451,900 

NOTE:  Part  run  advartising  includad: 
Oklahoman-m  1944—1,450,144  includas  124,- 
845  linas;  1945—1,458.022  includas  108,425 
linas.  T!mas-a  1944—1,384,034  Includas  105,- 
852  linas:  1945—1,428,845  includas  134,747 
linas. 

OMAHA.  NEIR. 

World-Harald  .  1.445,534  1,478,009 

World-Harald-S  .  1,072,383  894,028 


Grand  Total  .  2,737,919  2,374,037 

ORLANDO,  FLA. 

Star-a  .  2,914,541  2,933,512 

Santinal-m  .  2,914,541  2,933,512 

Santinal-S  .  974,342  941,377 


READING,  FA. 

Eagla  .  1,357,984 

$Eaqla-S  .  343,491 


I  248,W 
334,021 


Grand  Total  .  1,721,477  l.584,IM 

NOTE:  Eagla-  8  Timas-m  sold  in  combi¬ 
nation.  Linaga  of  ona  adition  Eagla-a  it 
shown. 


RIVERSIDE.  CALIF. 

Prass-Entarprisa  .  I,7I9,IC8  l.8lo,07i 

§Prats-Entarprisa-S  _  437,043  429,2C 

Grand  Total  .  2,154,151  2,245.323 

NOTE:  Entarprisa-m  It  Prass-a  told  in 
combination.  Linaga  of  ona  adition,  En¬ 
tarprisa-m  is  shown- 

NOTE:  Prass-Entarprisa  1944—1,719,101 
includas  30,990  linas  of  part-run  advartit- 
ing.  Prass-Entarprisa  1945 — 1,814,074  in¬ 
cludes  24,152  linas  of  part-run  advertising. 


Grand  Total  .  4.807.444  4,828,401 

NOTE:  Part  run  advertising  includad: 
Star-a  1944—2,914,541  includas  773.824 
linas;  1945—2,933,512  includas  841.447 
Tnas.  Santinal-m  1944—2,914,541  includas 
773.824  linas;  1945—2,933,512  includas  841  - 
447  linas.  Santinal-S  1944—974,342  includes 
293,349  linas;  1945-941,377  includas  295,977 
linas. 

PALO  ALTO,  CALIF. 

Timas-a  .  1,933,218  1,493,935 


ROANOKE.  VA. 


Timas-m  .  1,211,099  1,232,442 

§Timas-S  .  344,354  3U.MI 

World-Naws-a  1,210,552  1,235.247 


Grand  Total  .  2,744,007  2.804.390 

ROCHESTER.  N.  Y. 

Democrat  t 

Chronicla-m  .  2,034,049  1.914.937 

fDamocrat  8 

Chronicla-S  .  1,041,341  957.454 

•Timas-Union-a  .  2,394,775  2,305,459 


PASADENA,  CALIF. 

Star-Naws-a  .  1,175,442  1,124,538 

Olndepandant- 

Star  News  379,555  377,307 

Indapandant-m  .  1,144,514  1,103,8^ 


Grand  Total  .  5,494.185  5,178.050 


ROCKFORD,  ILL. 

Star  .  1,514,444  1.494,195 

Star-S  .  578,844  529,051 


Grand  Total  .  2,701,511  2,407,722 

PATERSON.  N.  J. 

C*tl-m  .  403.254  484.238 

PAWTUCKET,  R.  I. 

Timas-a  .  1,009,483  975,084 

PEORIA.  ILL. 

Journal  Star .  1,437.502  1,593,903 

^Journal  Star-S  .  548,028  474,493 

Grand  Total  .  2,185,530  2,070,401 

NOTE:  Journal  Star-m  8  Journal  Star-a 
sold  in  combination.  Linaga  of  only  ona 
edition  Journal  Star-a  is  shown. 

PHILADELPHIA,  PA. 

Bulletin-a  .  2,905,418  2,589,443 

tBullatin-S  .  1,015,719  770,474 

Inquirar-m  .  2,119,531  2,003,824 

Inquirar-S  .  1,914,241  1,478,901 

Naws-a  .  1,157,958  1,048,749 


Grand  Total  9,113,087  8,091,415 

NOTE:  Part  run  advertising  includad: 
Bullatin-a  1944—2,905,418  includes  472.701 
linas;  1945—2,589,445  includas  341,012  linas. 
Bullatin-S  1948-1,015,719  includas  331,250 
linas;  1945—770,474  includes  129,243  linas. 
Inquirar-m  1944—2,119,531  includes  182,389 
linas;  194^2,003,824  includas  I57,n2  linas. 
liquirar-S  1944—1,914,241  includas  328,098 
lines;  1945— >1,478,^1  includas  137,040  linas. 

PHOENIX,  ARIZ. 

Rapublic-m  .  3,104,443  3,118,412 

tRapublic-S  .  921,929  974,081 

GaiaHa-a  .  3,018,107  3,101,147 


Grond  Total  .  7,044,499  7,193,440 

PITTSBURGH.  PA. 

Post-Gai.  8  Sun-Tal.-m  1,324,514  1,404,543 

Prass-a  .  2,558,504  2,415,470 

tPrass-S  . 1,191,251  1,154,148 


Grand  Total  .  5,074,273  4,974,381 


Grand  Total  .  2,093,510  2.025,344 

NOTE:  Star-m  and  Ragistar-Rapublic-e 
sold  in  combination.  Linaga  of  only  one 
edition — Star-m— is  shown.  Star-m  pub¬ 
lished  five  weak  days  only,  axcluding  Mon¬ 
day. 

SACRAMENTO.  CALIF. 


Baa-a  . 

2,589,998 

2.447,383 

JBaa-S  . 

870,499 

711,817 

Union-m  . 

915,475 

892,57t 

*Union-S  . 

231,784 

193,573 

Grand  Total  . 

4,407,758 

4,445,352 

ST.  LOUIS 

,  MO 

Globa-Democraf-m  . . . 

1,552,593 

1,598,452 

IGloba-Damocrat-wa  . . 

441.555 

404,448 

Post-Ditpatch-a  . 

2,848.000 

2,419,430 

|Post-Dispatch-S  . 

1,580,127 

1,442,395 

Grand  Total  . 

4.4».275 

4,247,  IS 

NOTE:  Part  run  advartising  included: 
Globa-Democrat-m  1944 — 1,552,593  includes 
281,193  lines;  1945-1,598,452  includas  343,- 
281  linas.  Post-Dispatch-a  1944—2,848,000 
includas  249.947  linas;  1945—2,419/30  In¬ 
cludas  183,902  linas.  Post-Oispatch-S  1945— 
1,442,395  includes  13,334  linas.  Globe- 

Damocrat-m  published  5  weak  days  only. 

ST.  PAUL,  MINN. 

Pioneer  Prass-m  .  1,292,074  1, 231, HO 

kPionaar  Prass-S  .  1,015,232  985,855 

Dispatch-a  .  2,195,398  2. 144.525 


Grand  Total  .  4,502,704  4,342,100 

NOTE:  Part  run  advartising  includad: 
Dispatch-a  1944—2,195,398  includas  244,834 
linas;  1945—2,144,525  includas  233,231  lines. 

ST.  PETERSBURG.  FLA. 

Timas-m  .  2,400,089  2.427,820 

§Timas-S  .  714,541  425,270 

fndapandant-a  .  1,254,875  1,213,171 


Grdnd  Total  .  4,571,505  4,244,249 

NOTE:  Part  run  advartising  included: 
Timas-m  1944 — 2,400,089  includas  247,440 
linas;  I94S— 2,427  828  includas  133,414  linas. 
Timas-S  I944-— 714,541  includas  29,441  lines; 
1945—425,270  includas  25.734  linas. 


PLAINFIELD.  N.  J. 

Courier-Naws-a  .  1,488,487  1,502,484 


PORTLAND,  ORE. 

Oragonian-m  .  2,414,544  3,424,453 

§tOragonian-S  .  1,048,470  1,034,910 

Oregon  Journal-a  .  854,057  838,415 

Grand  Total  4,539,073  4,301,778 

NOTE;  Part  run  advartising  includad; 
Oregon  Journal-a  1944 — 854,057  linas  in¬ 

cludas  49,283  linas;  1945—838,415  linas  in¬ 
cludas  55,433  linas. 

PROVIDENCE.  R.  I. 

Bullatin-a  .  2,081,244  1,974,198 

Journal-m  .  1,941.438  1,798,182 

tJournal-S  .  1,033,857  942,895 


Grand  Total 


.  5,054,541  4,717,275 

EDITOR  8C 


SALT  LAKE  CITY,  UTAH 

Tribuna-m  .  2.280.848  2,288,033 

tTribuna-S  .  745,845  739,231 

Deseret  News 

Talagram-e  .  2,224,254  2,253,284 

Grand  Total  .  5,272,949  5,280,550 

SAN  ANTONIO,  TEX. 

Exprass-m  .  1,497,997  1,721,410 

tExprass-News-S  .  708,300  443  797 

Exprass-Naws-sat .  442,044  273,745 

Naws-a  .  1,752,108  1,732,183 

Light-a  .  1,822,015  1,919,814 

LLight-S  . 839,551  835,287 

Light-sat .  232,249  152.290 

Grand  Total  .  7.494,304  7,298,744 

NOTE:  Exprass-m,  Naws-e  B  Light-a  pub¬ 
lished  5  days  a  weak  only. 

{Continued  on  poye  66) 
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olors  and  Toners 


Sinclair  and 


Award-winning  newspapers,  with  pwing  ROP  color  linage  - 
stay  with  Sinclair  and  Carroll  inks,  year  after  year, 
because  of  consistent  quality  performance! 


In  the  1956  ANPA  Bulletin  #7,  Sinclair  and  Carroll 
ROP  Colors  and  Toners  were  approved  as  standards  of 
the  industry,  because  of  their  rigidly  controlled,  consis¬ 
tent  uniformity  of  color,  clarity,  performance. 


This  is  the  book  that  shows  the  colors  and 
toners  that  win  awards,  customer  satisfaction 
and  more  color  linage  for  you. 


Good  reasons  to  be  chosen  as  the  quality  standards  for 
all  newspaper  ROP  color  reproduction  . . .  good  reasons 
too  for  any  newspaper  interested  in  establishing  a 
reputation  for  excellence  in  ROP  quality,  to  go  tvith  and 
stay  with  these  inks. 

It  makes  equally  good  sense  for  a  national  advertiser, 
who  wants  uniform  perfection  throughout  his  media 
list,  to  specify  ink  standards  on  which  he  can  rely . . . 
Sinclair  and  Carroll  ROP  Colors  and  Toners. 

Or,  perhaps  you  have  been  considering  the  1960  ANPA 
“Adpro®”*  process  color  recommendation  ...  in  which 
case  you  should  know  that  in  our  new  “1966  National 
Advertising  Process  Colors”  you  will  find  the  same 
consistent  levels  of  uniform  high  quality  that  made  our 
Bulletin  #7  Standard  Process  Colors  famous. 


•“Adpro®”  ia  a  registered  trademark  of  the  ANPA  Research 
Institute. 


440  W.  Superior  St.,  Chicago 


SAN  BERNARDINO,  CALIF. 

Sun-m  .  I,W,04»  2,047,588 

ISun-Tcleqram-S  .  470,(72  481,749 

Grand  Total  .  2,3(9,721  2,529,337 

NOTE:  Part  run  advartising  includad: 
Sun-m  I9((— 1,899,049  linas  incTudai  84,401 
linas;  19(5—2,047,588  linat  includat  94,052 
linas.  Sun-m,  8  Talaqram-a,  ara  sold  in 
optional  combination.  Linaga  of  ona  edi¬ 
tion,  Sun-m  is  shown. 

SAN  DIEGO,  CALIF. 

Union-m  .  2,059,(78  1,924,310 

JUnion-S  .  994,821  943,044 

Tribuna-e  .  2,740,070  2,(02,508 

Grand  Total  .  5,794,5(9  5,471,882 

SAN  FRANCISCO,  CALIF. 

Chronicla-m  .  2,447,704  2,313,(07 

Chronicla-S  .  898,241 

Examiner-m  .  2,538,484 

Esaminer-S  .  1,135,281 

Naws-Call-Butletin-a  1,150,(29 

Eiaminar-e  .  2,(15,981  . 

Examiner  8  Chronicla-S  1,118,109  . 

Grand  Total  4,181,794  8,034,244 

NOTE:  Chronicla-S  8  Examinar-S  dis¬ 
continued  after  September  12,  19(5.  Ex- 
ami-'a  -m  8  News-Call  B'llletin-a  ware 
combined  effective  September  13,  19(5. 
Examiner  8  Chronicle-S  first  issue  Sep¬ 
tember  19,  1945. 

SAN  JOSE.  CALIF. 

Mercury-m  .  3,304.493  3,204,490 

News-e  .  3,282,270  3,178,925 

ftMarcury-News-S  923,270  914,431 

GRAND  Total  7,512.033  7,299.844 

NOTE:  Part  run  advertising  included: 
MercMry-m  1944  —  3  304.493  lines  includes 

240.9(3  lines;  19(5  3,204,490  lines  includes 

225.825  lines;  News-e  19(4  3,282.570  lines 
includes  240  9(3  linns;  19(5  3,178,925  lines 
includes  225,825  lines. 

SAN  RAFAEL.  CALIF. 

Independcnt-Journal-e  1,(95,154  l.(5(.(02 

SCHENECTADY,  N.  Y. 
Gazette-m  1.534,819  1,442,514 


Union  Star-e 
Grand  Total 


SPost-Intelligencer-S  ..  498,371  4n.7l7 

Times-e  .  2.384,147  2,349,401 

Times-S  .  910,022  782,082 

Grand  Total  .  5,393,098  5,184.421 


945,354  893,335 

2,502,175  2.335.849 


SEATTLE.  WASH. 

Post-lntalli^encer-m  1,598,558  1,555,421 


SHREVEPORT.  LA. 

Journal-e  1,087.247  1,104,484 

Times-m  1,419,718  1,444,054 

Times-S  .  518,371  489,939 

Grand  Total  3,025,354  3,058,479 

SOUTH  BEND.  IND. 

Tribune-e  1,739,199  1,714,110 

Tribune-S  407,140  597,479 

Grand  Total  2,344,339  2.313.789 

SPOKANE,  WASH. 

Spohesman-Review-m  881,587  834,788 

tSpokesman-Reviaw-S  442,879  451,197 

Chronicle-e  .  1,043,379  939,378 


Grand  Total  2.407.845  2,227,343 

STOCKTON.  CALIF. 

Record-e  2.021,075  1,784,915 

SYRACUSE.  N.  Y. 

Harald-Journal-e  1,914.051  1,948,102 

JtHarald-American-S  724,333  403,547 

Post -Stand  a  rd-m  1,123,247  1,018,140 

Post-Standard-S  270,452 

Grand  Total  3,741,431  3,840,441 

NOTE:  Post-Standard-S  combined  with 
Herald-American  May  30,  1945. 

TACOMA.  WASH. 

Naws-Tribune-e  .  1,450,421  1,474,501 

News-Tribuna-S  534,245  457,213 


Grand  Total  2,184,884  2,133,714 

TAMPA.  FLA. 

Tribune-m  .  2,324,907  2,324,074 

tTribune-S  735,471  713,087 

Times-a  1,498,797  1,418,383 

G'a-d  Total  4,541,175  4,455,544 

NOTE:  Tribune  m  1944— 2,3U  907  includes 
94  572  lines  of  part-run  advertising.  1945— 
2.324,074  includes  88,425  lines  of  part-run 
advertising 


1944 

1945 

TOLEDO, 

OHIO 

Times-m  . 

758,279 

494,424 

Blade-*  . 

.  2.125,544 

2.130,399 

Blade-S  . 

.  913,434 

918,029 

Grand  Total  . 

3.797.277 

3,745,052 

NOTE:  Times-m  published  5  days  a  week 

only. 

TORONTO, 

CANADA 

Globa  1  Mail-m  .... 

.  2.008.489 

1,945,319 

itTelagram-a  . 

.  2,722,829 

2,539,154 

Star-S  . 

.  2,973,479 

2,874,775 

Grand  Total  . 

.  7,704  997 

7,341,250 

NOTE:  Telegram-a 

Includes 

Weekend 

Magazine  linaga. 

TRENTON.  N.  J. 

Evening  Timas-a  . 

.  1,207,437 

1,244,350 

•Times  Advertiser-S  . 

.  704,871 

410,472 

Trentonian-m  . 

.  1,004,794 

894,147 

Grand  Total  . 

.  2,919,302 

2,750,949 

NOTE:  Times-e  published  5  days  a  week 

only. 

TROY, 

N.  Y. 

Record  . 

.  1,370,790 

1,172,043 

NOTE:  Record-m  t 

Times-Racord-e  sold 

in  combination.  Linage  of  one  edition 

Record-m  is  shown. 

TULSA, 

OKLA. 

Tribune-e  . 

.  1,930,085 

1,833,417 

World-m  . 

.  1,952,401 

1,940,540 

World-S  . 

443,840 

412,474 

Grand  Total . 

4,544,524 

4,404,431 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  .. 

.  884,832 

1,034,580 

UTICA. 

N.  Y. 

Observer  Dispatch-a  . . 

.  985,374 

1,049,904 

•Observer  Dispatch-S 

.  353,280 

330,888 

Press-m  . 

.  1,277,440 

1,349,780 

Grand  Total  . 

.  2,414,094 

2,750,572 

WASHINGTON,  D.  C. 

News-e  . 

.  1,551,944 

1,434,842 

Post-m  . 

.  4,544.058 

4,279,081 

JPost-S  . 

.  1,721,147 

1,504,342 

Star-e  . 

.  3,041,272 

2.984.035 

tStar-S  . 

.  1,038,397 

1,110,715 

Grand  Total . 

.  1 1 .894,840 

11,317,055 

WATERBURY,  CONN. 

American-e  . 

.  1,405,130 

1,434,333 

Republican-S  . 

594,435 

531,152 

Grand  Total  . . . 

.  1,999,745 

1,945,485 

NOTE:  American-e 

8  Republican-m 

sold  only  in  combination.  Linage  of 

American-e  only  is  shown. 

WESTCHESTER-ROCKLAND  GROUP. 

N.  Y.  (10 

CITIES) 

Mamaroneck  Times-a  . 

.  1,171,578 

1,042,919 

Mount  Vernon  Argus-e  l,2S8.0T2 

1,149,940 

New  Rochelle 

Standard-Star-e  _ 

.  1,294,142 

1,218,708 

Ossining  Citizen- 

Registar-e  . 

.  1,177,949 

1,088,815 

Paekskill  Star-e  . 

947,458 

902,787 

Port  Chester  Item-a  . 

.  1,313,825 

1,243,809 

Tarrytown  News-e  .... 

.  1,124,749 

1,040,333 

Yoni[ars  Herald 

Statesman-e  . 

.  1,497,758 

1,382,434 

White  Plains  Reporter 

Dispatch-a  . 

.  1,534,242 

1,457,543 

Rockland  Journal 

News-a  . 

.  1,241,384 

1,182,934 

Grand  Total  . 

12,541,217 

11,730,444 

WICHITA. 

KANS. 

Eagle-m  . 

.  1,734,223 

1.494,908 

Beacon-e  . 

.  1,251,328 

1,229,191 

(Eogle  8  Baacon-S 

541,391 

451,252 

Grand  Total 

3,528,942 

3,377,351 

WINSTON  SALEM.  N.  C. 

Journal-m  . 

.  1,487,709 

1,487,201 

Sentinel-a  . 

.  1,308,942 

1,341,855 

Journal  A  Sentinal-S 

829,705 

450,718 

Grand  Total  . 

.  3,424,374 

3,299.774 

WORCESTER.  MASS. 

Talegram-S  . 

.  445,223 

407,042 

Telagram-m  . 

.  970,149 

1,112,432 

Gaz^te-a  . 

.  1.247,844 

1,395,348 

Grand  Total  .  2,843,238  3,114,842 

NOTE:  Part  run  advertising  includad: 
Teleoram-m  1944 — 970,149  lines  includes 
49,725  lines;  1945—1,112,432  lines  includes 
58,551  linas;  GazeHa-e  1944—1,247  844  linas 
includes  43,114  lines;  1945 — 1,395,348  lines 
includes  58.384  linas. 


YOUNGSTOWN,  OHIO 

Vindicator-a  .  1,459,084  715,347 

§Vindicator-S  .  930.891  401,754 

Grand  Total  .  2.589,975  1,117,103 

NOTE:  On  Strike:  April  l-April  14.  1945 
inclusive. 


A.L.S.  REPORTS,  INC. 

BLUEFIELD,  W.  VA 

Telegraph-m  .  523,245  528,479 

Talagraph-S  .  184,432  141,343 

Grand  Total  .  707,877  490,022 

Includes  FAMILY  WEEKLY  27,174  lines 
(1944);  21  245  lines  (1945). 

NOtE:  Telegraph-S  sold  In  combination 
with  Sunset  Naws-e. 

COLUMBIA.  S.  C. 

State-m  .  1,318,301  1,248,444 

State-S  .  498,904  441,330 

Record-m  .  1,044,224  997,233 

Grand  Total  .  2,843,433  2,487,007 

Includes  FAMILY  WEEKLY  24.742  lines 
(1944);  21,245  lines  (1945). 

DULUTH.  MINN. 

Herald-e  .  873,447  898,855 

News-Tribune-m  .  732,585  759,507 

News-Tribune-S  .  507,545  442,948 

Grand  Total  .  2,113,417  2,121,310 

MONROE.  LA. 

World-m  .  847,555  802,847 

World-S  .  290,212  255,484 

News-Star-e  .  799,590  793,331 

Grand  Total  .  1,937,357  1,851, 842 

PASSAIC,  N.  J. 

Herald-Naws-e  .  1,232,547  1,219,279 

PATERSON.  N.  J. 

Naws-e  .  1,354,532  1,443,503 

QUINCY,  MASS. 

Patriot  Ladger-e  .  1,314,957  1,054,790 

SCRANTON.  PA. 

Tribune-m  .  502,571  437,143 

*Scrantonian-S  .  521,754  395,914 

Times-e  .  1,095,055  1,040,729 

Grand  Total  .  2,119,382  1,893,788 

'Scrantonian-S  includes  PARADE  27,081 
lines  (1944);  22,459  linas  (1945). 

WILKES-BARRE,  PA. 

Racord-m  .  421,308  403,974 

Times-Laader-a  .  1,143,971  1,100.347 

Independents  .  544,240  538,429 

Grand  Total  .  2,331,539  2,242,952 

Includes  FAMILY  WEEKLY  24,921  lines 
(1944);  21,245  linas  (1945). 


LINAGE  REPORTED 
By  PUBLISHERS 

ABERDEEN,  S.  D. 

Amarican-Naws-e  .  393.548  390,342 

American-News-S  .  198,352  144,470 

Grand  Total  .  591,920  557,032 


ALTOONA.  PA. 

Mirror-e  .  1,192,744  1,204,350 

APPlETOIMMmAH-IMNASHA.  WIS. 

Post-Crescant-e  .  1,083,922  1,120,194 

Post-Crescant-S  .  300,494  304,304 

Grand  Total  .  1,384,418  1,424,502 

BLOOMINGTON,  ILL. 

Panlagraph-all-day-S  ..  1,351,474  1,247,240 
NOTE:  1945  linas  do  not  include 
FAMILY  WEEKLY. 

BURLINGTON.  VT. 

Free  Press-m  .  982,299  954,434 

CANTON.  OHIO 

Repository-e  .  1.984,204  1,999,452 

Repository-S  .  440,458  544,742 

Grand  Total  .  2,424,444  2.544,194 

CARSONDALE-HERRIN-MURPHYSBORO, 

ILL. 

Southern  lllinoisan-a  ..  481,432  482,004 

Southern  Illinoisan-S  ..  177,404  147,244 

Grand  Total  459,034  449,250 

Does  not  include  FAMILY  WEEKLY. 


CHAMBERSBURG,  PA. 

Public  Opinion-e  .  723,002  754,243 

CHAMPAIGN-URBANA.  ILL. 

Courier-e  .  844,720  747,IH 

Courier-S  .  299,754  303,100 

Grand  Total  .  1,144,474  1,050,910 

CHARLESTON.  W.  VA. 

6aieHe-m  .  1,117,942  1.149,742 

Mail-a  .  1,150,488  1. 181.404 

GazeHe-Mail-S  .  347.598  349,111 

Grand  Total  .  2,434,228  2.700.334 

NOTE:  PARADE  Magazine  and  multi¬ 
page  preprint  linaga  not  includad. 

CHILLICOTHE,  OHIO 
GazeHe-a  .  1,044,444  847,440 

CORPUS  CHRISTI.  TEX. 

Callar-m  .  1,488,524  1,440.314 

Caller-a  .  1,455,974  1.444.582 

Callar-S  .  434,588  437,234 

Grand  Total  3,779,090  3,744.1)2 

COVINGTON.  KY. 

Kentucky  Post  & 

Times-Star-e  747,814  810,740 

DANBURY,  CONN. 

News-Times-e  .  1,198,240  1,012,340 

DAVENPORT,  IOWA 

Timas-Democrat-m  _  1,105,844  1,090,201 

Times-Democrat-e  .  1,307,390  1,227,940 

Times-Democrat-S  _  437,304  350,2M 

Grand  Total  .  2,850,540  2,448.400 

DAYTONA  BEACH.  FLA. 

News-e  .  1,058,330  954,070 

Naws-Journal-S  .  255,500  238,430 

Journal-m  .  1,111,908  l,059,(ff 

Grand  Total  .  2,425,738  2,254.(03 

DECATUR.  ILL. 

Herald  8  Raview-ma  ..  1,114,034  1,047,450 

Herald  8  Raviaw-S  .  354,174  327.440 

Grand  Total  .  1,470,210  1,394,910 

DOTHAN,  ALA. 

Eagla-a  S  ex  sat  .  888,973  808,484 

EAST  ST.  LOUIS,  ILL. 

Journal-a  .  520,714  548.422 

Journal-S  .  144,948  147,070 

Grand  Total  .  485,444  495.492 

Does  not  include  FAMILY  WEEKLY. 

GAINESVILLE,  FLA. 

Sun-e  S-ex  sat  .  1,014,554  877.784 

GRAND  FORKS.  N.  D. 
Herald-eS  .  980,944  932,443 

HARRISBURG.  PA. 

Patriot-m  .  1,449,754  1,518,314 

•Patriot-News-S  .  497,532  450,184 

Grand  Total  .  1,947,288  1.948,491 

NOTE:  'Does  not  include  PARADE 
linage. 

HAVERHILL.  MASS. 

Gazette-e  .  494,142  444,144 

HUNTINGTON.  W.  VA. 

Advertiser-e  .  1,059,354  1,108,401 

Herald-Dispatch-m  ...  1,095,285  1,154.594 

Herald- Advartiser-S  ...  352,128  327,142 

Grand  Total  .  2,504,749  2,590,112 

HUNTSVILLE,  ALA. 

Times-e  .  1,498,442  1,183,112 

Times-S  .  519,804  395,744 

Grand  Total  .  2.018,248  1.578.878 

Does  not  include  FAMILY  WEEKLY. 

HYANNIS,  MASS. 


Capa  Cod 
Timas-a 

standard- 

443,498 

584.502 

Capa  Cod 
Times-S 

Standard- 

74,534 

49,2n 

Grand  Total  . 

738,234 

455,774 

JOHNSTOWN,  PA. 
Tribune-Democrat- 

All  Day  .  1,221,283  1,225,525 

KINNEWICK-PASCO-RICHLAND.  WASH. 

Tri-City  Herald-a  839,797  757  820 

Tri-City  Herald-S  .  217,231  184.004 

Grand  Total  1.057,028  943  324 

Does  not  include  FAMILY  WEEKLY. 
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Topeka  Picks 
the  Stack/Master 


The  Sta-Hi/Bonnier  Metro  Stack/ 
Master  shown  here  went  “on-line”  in 
the  Topeka  Capital-Journal’s  mail 
room  back  in  November  1965.  It  has 
been  running  daily  ever  since. 
Presses  turn  at  40,000  copies  per  hour 
on  straight  runs  and  55,000  to  60,000 
an  hour  collect.  Products  range  from 
18  to  80  pages,  and  bundles  vary  from 
40  to  100  papers  depending  on  size 
of  the  product.  Bill  Tinsley,  Mail 
Room  Superintendent,  and  Jim  Robin¬ 
son,  Production  Manager  (1.  to  r.)  ob¬ 
serve  performance  of  the  Stack/ 
Master  in  the  Capital-Journal’s  newly 
automated  mail  room.  Robinson 
stated  that  the  production  depart¬ 
ment  is  fully  satisfied  with  perform¬ 
ance  of  the  Stack/Master  which  has 
shown  significant  savings  in  mail 
room  costs  since  its  installation. 


STA-HI  CORPORATION 


2601  Campus  Drive,  Newport  Beach,  Calif.  92663  (714)  833-1000 


N-102 


435  North  Michigan  Ave. 
Chicago,  Illinois  60611 
(312)  467-4441 


676  Winters  Ave. 
Paramus,  N.J.  07652 
(201)  261-  4354 


1850  North  St.  Paul 
Wichita,  Kansas  67213 
(316)  942-6225 


85  rue  Gaucheret 
Brussels,  Belgium 
(02)  15.48.67 


In  Canada;  Wyndham  Austin  &  Co.  Ltd. 
315  12th  Avenue;  Richelieu,  P.  Q.  Canada 
(514)  658-1785 


Counting  “odds’*  in  the  busy  Topeka 
Capital-Journal  mail  room  is  greatly  sim¬ 
plified  by  the  Stack/Master’s  spray 
marking  system.  In  the  Topeka  operation, 
every  25th  paper  is  spray  marked  for 
easy  counting.  The  stable,  one-way  bun¬ 
dle  delivered  by  the  Stack/Master  makes 
for  easy  “topping.” 


KENOSHA,  WIS. 

Newj#  .  I,4H,S72  l.3«,48S 

KINGSTON.  N.  Y. 

Frcaman-a  .  I.05I.2I8  1,058, 24i 

LA  SALLE.  ILL. 

Newi-Tribunc  *  .  713,152  714,710 

KOKOMO.  IND. 

Tribune*  .  948,024  1,023,524 

Tribunes  .  200,255  171,248 

Grand  Total  1,148,280  1,194,872 

NOTE;  Do*i  not  include  28,295  lines 
(1955);  21,455  lines  (1955)  FAMILY  WEEK¬ 
LY, 

LINCOLN.  NEER. 

Star-m  1,277,784  1,328,995 

Journal*  1,235,722  1.270,038 

Journal  8  Slar-S  425,170  425,554 

Grand  Total  2,953  424  3,045,442 

Includes  PARADE  24,748  lines  (1955); 
20.754  lines  (1955). 

LOCKPORT,  N.  Y. 

Union-Sun  8  Journal-*  554,990  589,558 

LOUISVILLE.  KY. 

Courier-Journal-m  1,542.275  1,518,859 

Courier-Journat-S  .  W7,774  984,554 

Times-*  .  2.138,779  2,029,495 

Grand  Total  4  778.848  4,532  508 

NOTE:  Above  linage  is  actual  lineage 
converted  to  8-column  basis.  ROP  display 
is  published  on  5-column  basis  and  clas¬ 
sified  on  9-column  basis. 


Record-m 

Journal-* 


MERIDEN.  CONN. 

.  1,057,542  1,013,320 

935.992  883,050 

otal  2,004.534  1.895,370 


>  a  ' 


MIDDLETOWN.  N.  Y. 

Times  Herald- 

Record-m  953.344  959,724 

MOLINE-ROCK  ISLAND.  ILL. 
Argus*  1,225,158  1,202,514 

Dispatch-*  .  1,354,038  1,355,480 

NEWARK.  OHIO 

Advocate-*  .  1,354,755  1,191,778 

NEW  BRITAIN.  CONN. 

Herald*  .  925,255  1,041.255 

NEW  LONDON.  CONN. 

Day*  .  1,112,482  1,159,158 

NORRISTOWN.  PA. 

Times-Herald-e  ..  1.097  455  1,044,575 

NORTH  PLATTE,  NEBR. 
Telegraph-Bulletin-e  572,180  585,508 

OGDEN.  UTAH 

Standard-Examiner-*  ..  1,148.452  1,210.018 
Standard -E«amin*r-S  ..  305,534  258,120 

Grand  Total  .  1,445,085  1,458,138 

Includes  FAMILY  WEEKLY  30.478  lines 
(1955);  21.448  lines  (1955). 

OIL  CITY-FRANKLIN.  PA. 

D*rrick-m  .  587,295  572,547 

News-Herald  *  .  480,813  475,015 

Grand  Total  1,058,108  1,048,553 

ONEONTA,  N.  Y. 

Star-m  .  589.538  553,084 

PADUCAH,  KY. 

Sun-Democrat-e  .  752,398  830,270 

Sun-D*mocrat-S  .  2^,470  255,504 

Grand  Total  .  1,057.858  1,095.774 

PINE  BLUFF,  ARK. 

Commercial-*  .  573,344  724,234 

Commercials  .  221,102  230,440 

Grand  Total  .  894.445  954,574 

Does  not  include  28,014  lines  FAMILY 

WEEKLY. 

PITTSFIELD,  MASS. 

Berkshire  Eagle  *  .  1,112,915  1,037,218 

PLATTSBURGH.  N.  Y. 
Pr*ss-R*publican-m  ...  583,504  538,875 

PORT  JERVIS.  N.  Y. 

Union-Gatette-e  .  249,494  255,182 


1955 

1955 

PORTLAND,  ME 

Frets  Hereld-m 

855,151 

949,035 

Express-*  . 

810,999 

878,705 

T*l*gr«m-S 

344,590 

351,753 

Grend  Total 

2,021,750 

2.179,504 

FOTTSTOWN,  FA. 

Mercury-m  . 

1,131,284 

1,137,854 

FOUGHKEEFSIE,  N.  Y. 

Journal-*  . 

.  1,343,842 

1,285,378 

Journal-S 

484,749 

494,150 

Grend  Total 

1,828,591 

1,779.529 

Includes  FAMILY  WEEKLY  28.041  lines 

(1955);  21,455  lines  (1955). 

QUINCY 

,  lU. 

Hereld'Whig-e  . 

.  552,945 

573,552 

Herald-Whig-S 

251,855 

257,254 

Grand  Total 

914,802 

930,915 

RAPID  CITY,  S.  D. 

Journal-*  . 

.  527,928 

598,054 

Journal-S  . 

245,158 

218,120 

Grand  Total  . 

873,095 

915,174 

RENO, 

NEV. 

Jo'jrnal-m  . 

.  1,051,708 

909,580 

Journal-S  . 

330,974 

289,574 

Gazatta-e  . 

1,240,498 

1,118,432 

Grand  Total 

2,523,180 

2,317,585 

Does  not  include  FAMILY  WEEKLY. 

RICHMOND,  VA. 

Times-Dispatch-m 

1,917,374 

1,842,000 

News-Leader-* 

1,920,753 

2,017,111 

Tim*s-Dispatch-S 

1,085,779 

1,002,355 

Grand  Total  . 

.  4,923,905 

4,851,455 

SALEM. 

ORE. 

Oregon  Statesmen-m  . 

.  1,109,059 

1,115,792 

Oregon  Statasman-S  . 

.  252,242 

235,047 

Cap[tal  Journal-a 

1,253,305 

1,231,955 

Grand  Total 

2.524,505 

2,583,804 

SANTA  BARBARA,  CALIF. 

N*wt-Fr*tt-S  . 

.  455,407 

453,754 

News-Prett-e 

.  1,440,201 

1,455,959 

Grand  Total 

1,895,508 

1,920,723 

SIOUX  FALLS.  S.  D. 

ArguS-Leader-e  . . 

...  880,758 

823.455 

Argus-L*ad*r-S 

281,190 

273,255 

Grand  Total  1,151,958  1,095,732 

STROUDSBURG.  PA. 

Record-m  .  589,218  525,022 

SUPERIOR.  WIS. 

Telegram-*  531,705  517,748 


TERRE  HAUTE.  IND. 

Star-m  .  924,840 

Tribune-*  .  955,555 

Tribune-Star-S  .  477.092 


Grand  Total  2,357,498  . 

NOTE:  No  figures  for  April,  1955  due  to 
strike  start  ng  October  22.  1954. 

TOPEKA.  KANS. 

Capital-m  .  1,153,555  1,217,425 

State  Journal  *  .  982,505  1,004,905 

Capital-JournaJ-S  334.852  272,118 

Grand  Total  2,471,014  2.494,450 

NOTE:  Capital-Journal-S  includes  23,020 
lines  (1955)  PARADE 

TUCSON,  ARIZ. 

Star-m  .  2,050,888  1,745,719 

Star-S  455,495  357,525 

Citiien-e  . 2,339,414  2,038,225 

Grand  Total  4,845,797  4,151,459 

NOTE:  PARADE  linage  not  included  in 
1955  figures;  but  are  included  in  1955 

figures, 

VICTORIA.  TEX. 

Advocate-m  .  580,804  592,774 

Advocates  181,524  151.588 

Grand  Total  752,328  754,352 

WAUKEGAN.  lU. 

News-Sun-e  .  1,527,190  1,449,255 

WILMINGTON,  CEL. 
N*ws-Journal-ma  .  2,122.398  1,899,835 

WOONSOCKET,  R.  I. 

Call*  .  940,982  972,304 


CANADA 
CALGARY.  ALTA. 

Herald  *  .  2,175,583  2,135,883 

EDMONTON,  ALTA. 

Journal  *  .  2,208,508  1,975,205 

HAMILTON,  ONT. 

Spectator-*  .  2,285,773  2,425,514 

KITCHENER-WATERLOO,  ONT. 
Record-*  .  1,855,349  1,535,850 

LETHBRIDGE,  ALTA. 

Herald-*  .  747,381  725,553 

LONDON.  ONT. 

Free  Press-m*  .  2,131,334  2,055,870 

MONTREAL.  QUE. 

L*  Dimanche-Matin-S  330,853  152,237 

NORTH  BAY.  ONT. 

Nugget*  .  518,745  543.399 

OTTAWA.  ONT. 

Citizen  *  .  2,228.710  2,230,195 

LeDroit-e  .  1,184,833  1,155,014 

QUEBEC.  P.  Q. 

L*  Soleil  t  L'Ev*n*m*nt-Journal-m* 
REGINA.  SJLSK. 

Leader-Post-*  .  1,558.425  1,481,535 

SASKATOON.  SASK. 
Star-Phoeniz-e  .  1,295,204  1.175.904 

SYDNEY.  NOVA  SCOTIA 
Cap*  Breton  Post-*  ...  1,019,252  1,077,750 

VANCOUVER.  B.  C. 

Sjn-e  .  3,028,935  2,835,780 

Province-m  .  1,550,038  1,508,491 

NOTE:  Sun  *  includes  WEEKEND  MAG¬ 
AZINE  125,915  lines  (1955);  92,578  lines 
(1955). 

WINNIPEG.  MAN. 

Free  Press-*  .  2,488,717  2,455,339 

Tribune*  1,597,955  1,704,429 


Accutron>In-Space 
Promotion  Offered 

A  new  retailer-based  promo¬ 
tion  for  the  Accutron  electronic 
timepiece  uses  the  terminology 
and  glamour  of  the  space  age  to 
invite  new  customers  to  visit  the 
retail  jeweler. 

The  promotion,  offered  by 
Bulova  Watch  Company,  Inc.,  in¬ 
cludes  a  print  advertising  kit  for 
cooperative  ads  in  newspapers. 
Materiiff  was  prepared  by  Bu- 
lova’s  advertising  department 
and  Doyle  Dane  Bembach. 

“Surveys  continue  to  show 
that  the  jewelry  store  has  the 
lowest  traffic  count  of  any  retail 
outlet  except  florists,”  said  Ar¬ 
thur  Schwartz,  Bulova’s  director 
of  advertising.  “This  promotion 
is  designed  speciflcally  to  attract 
new  customers  and  more  traffic, 
as  well  as  to  sell  more  Accrutron 
timepieces.” 

Schwartz  said  that  the  promo¬ 
tion  represented  “the  aggressive 
continuation  of  our  newspaper 
cooperative  advertising  cam¬ 
paign.” 

Newspaper  advertising  linage 
placed  by  local  Bulova  jewelers 
over  the  past  12  months  was 
more  than  twice  the  total  for 
the  previous  12  months,  he  re¬ 
ported,  with  increased  use  of 
new’spaper  advertising  expected 
to  continue  throughout  1966. 


N*Y*  News  Gives 
Kennedy  Art  to 
Boston  Library 

A  large  color  transparency  of 
the  late  President  John  F.  Ken¬ 
nedy,  which  attracted  the  atten¬ 
tion  of  thousands  while  on  me¬ 
morial  exhibit  at  the  New  Yort 
News  Building  following  the 
1963  assassination,  was  donated 
on  the  49th  anniversary  of  Ken¬ 
nedy’s  birth,  to  the  Boston  Me 
mortal  Library  bearing  his 
name. 

Formal  presentation  of  the 
gift  took  place  in  the  Color 
Studio  of  the  News,  where  5(X)- 
watt  photo  floodlights  normally 
used  in  taking  Sunday  magazine 
color  shots,  were  placed  behind 
the  transparency  to  provide  the 
required  illumination. 

Editor  Richard  W.  Clarke 
made  the  presentation  on  behalf 
of  the  News.  Stephen  Smith, 
husband  of  JFK’s  sister,  Jean, 
accepted  on  behalf  of  the  Memo¬ 
rial  Library. 

The  48"  X  79"  celluloid,  en¬ 
larged  from  the  color  negative 
of  a  5"  X  7"  News  photo,  is  en¬ 
titled  “The  Standard  Bearer,”  in 
keeping  with  the  circumstances 
under  which  the  original  picture 
was  made. 

The  transparency  is  surround¬ 
ed  by  a  6-inch  wheatcolored 
linen  matting,  framed  in  bronze 
and  protected  on  either  side  by 
non-glare  glass.  It  weighs  140 
pounds. 

On  July  12,  1960,  two  days 
before  he  received  the  nomina¬ 
tion  of  the  Democratic  National 
Convention  to  be  his  party’s 
standard-bearer  in  the  Presiden¬ 
tial  election.  Sen.  John  F.  Ken¬ 
nedy  posed  for  News  color  pho¬ 
tographers  Daniel  Jacino  and 
Arthur  Sasse.  Their  picture, 
taken  in  Sen.  Kennedy’s  suite  at 
the  Biltmore  Hotel,  Los  Angeles, 
appeared  in  the  centerfold  of 
the  Sunday  News  Coloroto  Mag¬ 
azine,  Oct.  23,  1960. 

Framing  of  the  transparency 
and  construction  of  a  special 
foam -rubber -lined  protective 
wooden  case  was  accomplished 
under  the  directon  of  Richard 
Walsh,  of  the  News  Building 
staff.  He  is  a  native  of  Medford, 
Mass. 


our  newspaper  Crop 

mortising  cam-  Clevel,\nd 

The  Plain  Dealer  is  employing 
vertising  linage  13  interns,  three  of  them  girls, 
Bulova  jewelers  representing  10  colleges  and  uni- 
12  months  was  versities,  for  summer  work. 
i  the  total  for  They  were  recruited  on  the  cam- 
months,  he  re-  puses  by  Russell  H.  Reeves,  day 
creased  use  of  managing  editor,  and  Lewis  B. 
-tising  expected  Edwards,  assistant  day  manag- 
ighout  1966.  ing  editor. 

EDITOR  8c  PUBLISHER  for  June  4, 
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the  superior  quality 
Newspaper  R.O.P  Roller 
with  greater  tensile  strength, 
much  cooler  running! 


Faster  newspaper  press  speeds  require 
printing  rollers  that  can  take  punishment 
on  continuous  long  runs.  The  newly  de¬ 
veloped  Bingham  GOLD  BOND  News¬ 
paper  R.O.P.  Roller  has  appreciably  greater 
tensile  strength  and  up  to  15%  greater  re¬ 
sistance  to  heat,  oil  and  abrasion.  GOLD 
BOND  Rollers  run  much  cooler  and  have 
the  stamina  and  durability  to  withstand 
the  tremendous  frictional  heat  created  by 
press  speeds.  Get  a  test  set  of  Bingham 
GOLD  BOND  Newspaper  R.O.P.  Rollers 
and  see  the  difference  in  printing  quality 
and  roller  life.  Call  any  of  our  26  plants. 


Samuel  Bingham  Company 

EXECUTIVE  OFFICES: 

201  North  Wells  Street  *  Chicago,  Illinois  60606  *  726-6711 


BINGHAM 


s 


> 


The  Weekly  Editor 


first  she  had  no  journalism 
training.  She  did  have  some 
business  skill,  however,  and 
started  handling  the  bookkeep¬ 
ing  and  payroll.  Now  she  has 
added  picture  developing,  re¬ 
porting,  and  some  job  printing 
details  to  her  chores. 

When  w’ork  is  slack  she  plays 
the  organ  at  weddings  or  in  the 
local  Methodist  Church.  These 

jobs  bring  in  some  revenue  and  realizes  that  he  is  in  .-^onie 
prove  once  again  how  versatile  (ja^ger  of  overworking  himself, 
a  weekly  publisher’s  wife  must  Knowing  this,  he  plans  to  ease 

up  as  soon  as  he  can  hire  some- 

Her  efficiency  is  remarkable,  one. 

When  the  Schraders’  first  child  Besides,  it  isn’t  just  his  health 
was  born  10  months  ago  Mrs.  he’s  concerned  about.  He  wants 
Schrader  managed  to  wind  up  to  get  home  once  in  a  while  to 
her  affairs  at  the  office  late  play  with  his  son. 

Saturday  afternoon  before  go-  • 


YOUNG  ENTREPRENEUR 


more 


Most  people  at  the  age  of  22  The  purchase  leaves  Syca- 

are  getting  started  in  a  career  more  with  the  old  True-Repuh- 
and  don’t  expect  to  l)e  the  boss  lican,  which  comes  out  Friday 
for  a  long  time.  as  a  tabloid,  and  the  new,  full- 

By  that  age,  however,  Barry  sized  Sun-Tribune,  which  is 

Schrader  had  graduated  from  published  Wednesdays.  These 

Northern  Illinois  University,  are  printed  in  Belvidere,  too. 

got  six  months  experience  on  a  At  about  the  time  of  the 

small  chain  of  weeklies,  and  Sycamore  purchase  Schrader 

launched  himself  as  a  weekly  latched  onto  the  DeKalb  County 

publisher  by  buying  the  Genoa  Journal  in  Kirkland.  This  town 

(Ill.)  Republican.  has  fewer  than  1,000  people  so 

The  purchase  shows  the  value  the  paper  cannot  be  large, 

of  leading  a  respectable  youth.  Schrader  allots  Kirkland  four 
Schrader  had  l)een  raised  in  pages  and  fills  the  rest  with  ing  to  the  hospital  that  night  Marketing 

Genoa  and  even  though  he  had  Genoa  ads  and  new.s.  tor  the  delivery.  Manaepr  at  Riireaii 

only  a  few  hundred  dollars  the  All  his  moves  were  not  Schrader  has  several  goals  in  ^naiiaper  at  Uureail 

local  bank  was  so  sure  of  him  it  greeted  with  hosannas.  For  ex-  mind.  He  intends  to  buy  a  new  T^e  appointment  of  I 
loaned  him  $40,000  so  he  could  ample,  Schrader  raised  ad  rates  Goss  Community  offset  press  Radolf  as  retail  marketir 

buy  the  paper.  The  man  he  in  Genoa  from  35  to  60  cents  that  will  print  12  pages.  He  has  ager  of  the  Bureau  of  Ac 

bought  the  property  from  also  and  from  a  hazy  figure  in  Syca-  trouble  now  meeting  the  dead-  ing,  ANPA,  was  annour 

was  fond  of  young  Schrader  more  to  85  cents.  As  anyone  lines  of  his  Belvidere  printer  Charles  T.  Lipscomb,  Jt 

and  co-siened  the  note  would  expect,  these  moves  and  the  penalties  for  latene.ss  executive  officer.  Since 


Mr.  and  Mrs.  Barry  Schrader 


Press  Room  Chief 

Cleveland 
James  P.  Sands,  assistant 
foreman  of  the  pressroom  of  the 
Plain  Dealer,  has  been  appointed 
superintendent,  succeeding  Em¬ 
mett  O’Flanagan,  who  has  re¬ 
tired.  Ray  F.  Scott  has  been 
named  foreman  in  the  stereotype 
department.  Donald  Willard  has 
been  named  to  a  newly  created 
position  of  day  foreman  in  the 
department. 


A  Correction 

An  advertisement  for  Syra¬ 
cuse  Newspapers  (E&P,  May 
28,  page  5)  gave  an  incorrect 
figure  for  the  combined  circula¬ 
tion  of  the  evening  Herald-Jour¬ 
nal  and  the  morning  Pout- 
Standard.  The  correct  figure  is 
233,180. 


ON  THE  BOULEVARD — Plans  for  the  new  plant  of  the  Daily  Press 
Inc.  near  the  Warwick-Mercury  Boulevard  interchange  at  Newport 
News,  Va.  call  for  its  completion  late  in  1967.  The  Regional  Re¬ 
development  and  Housing  Authority  has  approved  the  general  de¬ 
sign  prepared  by  Forrest  Coile  and  Associates.  The  interior  details 
are  being  worked  out  by  Uhl,  Hall  and  Rich,  newspaper  architects 
and  engineers,  of  Boston  and  Charlotte.  R.  Hoe  &  Co.  is  building 
the  new  press.  The  main  building  will  be  about  200i200  feet  with 
two  floors,  topped  by  a  100x100  penthouse  for  executive  offices, 
conference  rooms  and  community  hall. 


An  hour  ago  he  thought 
offset  platemaking  g| 
was  a  secret  art  m 


thea  he  met  the  nvAK  Flip>Top  platemaker 


Expose 


Position  piateand  film  in  the  vacuum 
frame. 


Turn  on  the  vacuum  pump  and  flip 
the  frame. 


Set  the  timer  and  expose.  Light 
source  and  reflector  are  in  the  base. 


That’s  all  there  is  to  making  a  plate  with  any  of  the  nuArc 
Flip-Top  Platemakers.  The  Flip-Top  is  a  compact  all-in-one 
unit  that  includes  the  vacuum  frame,  control  panel,  vac¬ 
uum  pump  and  motor,  reflector  and  point  light  source 
(now  available  in  carbon  arc  or  pulsed  xenon).  The  Flip-Top 
can  be  located  in  an  office,  stripping  department  or  in  the 
pressroom  area  because  the  light  is  concealed.  Delivered 
ready  to  plug  in  and  go  to  work,  the  Flip-Top  is  your 
quickest,  surest  route  to  quality,  press-ready  plates.  If 
you’re  purchasing  your  plates  now  find  out  how  much  you 
could  save  every  month  by  making  your  own.  Find  out 


how  you  benefit  by  making  plates  on-the-spot  in  minutes— 
rather  than  waiting  hours.  Your  nearby  nuArc  dealer  can 
demonstrate  the  simple  3-step  operation  for  you  at  one  of 
the  nuArc  Technical  Centers. 

From  $595.  Complete 

Illustrated  above;  Model  FT26,  23'  x  26^'  (inside  blanket  bead¬ 
ing)  $595.  Other  models  from  17'  x  22'  to  43'  x  52'. 

Write  today  on  your  company  letterhead  for  Graphic  Tips  #5 
which  tells  all  about  Offset  Platemaking.  Write  Dept.  150 — ED 


nuArc  company,  inc. 

MAIN  OFFICE:  4110  West  Grand  Ave.,  Chicago,  III.  60651,  Area  Code  312, 278-3300 

N*w  Ttrfc,  N«v  Ttrk  INK,  175  Varick  St.,  Area  Code  212.  243-2772 
Lea  Aetelea,  CaHf.  NeiC,  1221  S.  Maple  Ave.,  Area  Code  213,  747-7403 
AllaMa,  Oaerfia  10324,  538  Armour  Circle  N.E.,  Area  Code  404.  873-1919 
TemMa,  Canada,  137  Yonje  St.,  Arcade  Bldg.,  Area  Code  416,  363-8121 
Eipart  DivWan,  4110  W.  Grand  Ave.,  Chicago.  Illinois,  U.S.A.  CABLE:  "NUARCO" 


Information  Award 
For  Justice  Office 


“"^roThtdVceSni,  ap.  Omissioii,  EiTor 

preciate  those  in  the  government  ,  j.  n*JiJ 

PIO  offices  who  try,  if  to  no  iiOtCQ  IH  lUClClCr 
great  end  result.  On  the  other, 

your  ballot  makes  no  provision  OrOlip  1;  l^llTCS 
for  casting  some  sort  of  protest 
Working  with  a  small  staff,  one  vote  against  the  use  of  govern-  The  total  seven-day  across- 
ballot  said,  “Jack  has  managed  ment  PIO  for  aggrandizement  of  the-board  circulation  figure  for 
to  stay  on  top  of  a  difficult  situ-  agency  heads  and/or  some  parti-  Ridder  Newspapers,  as  published 
ation — not  only  to  serve  his  boss  san  purpose  .  .  .  Frankly,  I  see  in  E&P,  May  21,  should  have 
— the  Attorney  General — but  his  no  evidence  anywhere  that  there  been  shown  as  5,404,190,  instead 
government,  country,  the  public  is  any  real  concern  for  the  pub-  of  5,226,956. 
and  pre.ss  with  equal  diligence.”  lie’s  ‘right  to  know’  and  the  Attention  has  been  called  to 
^  preservation  of  that  right.”  the  omission  from  the  group 

'SpeakH  Frankly’  award  is  sponsored  by  the  listing  of  the  Journal  of  Com- 

Several  voters  for  other  agen-  public  relations  firm  of  Ruder  merce,  which  adds  131,570  to 
cies  stressed  the  importance  of  &  Finn  and  administered  by  the  the  total  on  a  five-day  basis, 
the  agency  head.  One  praised  a  journalism  department  of  The  A  transposition  error  in  the 
head  of  agency  who  “speaks  American  University.  EDITOR  &  PUBLISHER  Inter- 

f rankly  with  new.smen — an  un-  Award  committee  members  national  Year  Book,  which  was 
usual  habit  for  government  of-  included  Rep.  John  Moss  (I)-  used  for  the  compilation  of  cir- 


warfer,  representing  Madden  and  the  Finnish  Paper 
Mills  Association;  Dino  Gallo,  National  Enquirer; 
John  Hedlund,  Compton  Printing  Co.;  George  Green, 
Providence  Journal;  Willmott  Lewis  Jr.,  Washington 
Star;  and  William  McLean,  Philadelphia  Bulletin. 
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NEA  Buys 
The  World 
Almanac 

The  Newspaper  Enterprise 
Association,  newspaper  feature 
service,  has  acquired  the  World 
Alttuituie  and  Book  of  Facts,  a 
popular  reference  work  for 
nearly  100  years. 

The  World  Almanac  was  first 
published  in  1868  by  the  New 
York  World.  Its  present  circula¬ 
tion  is  over  one  million  copies. 
When  the  Joseph  Pulitzer  estate 
sold  the  World  to  the  Scripps 
Howard  Newspapers  in  1931,  the 
World  Almanac  passed  to  the 
management  of  the  New  York 
World-Telegram. 

The  World  Almanac  was  not 
involved  in  the  merger  of  the 
World-Telegram  and  the  Sun 
into  the  World  Journal  Tribune 
Inc.  NEA  purchased  the  book 
and  its  assets  for  an  amount  in 
seven  figures  and  took  over  the 
editorial  and  production  staff 
headed  by  Luman  Long,  editor. 
The  seller  was  125  Barclay 
Street  Inc.,  successor  by  change 
of  name  to  the  World-Telegram. 

The  World  Almanac  moved 
this  week  from  the  newspaper 
building  in  downtown  Manhat¬ 
tan  to  new  quarters  at  230  Park 
Avenue,  close  by  the  editorial 
headquarters  of  NEA  at  7  East 
43rd  St. 

Ip  making  the  announcement, 
Boyd  Lewis,  NEA  president  and 
editor,  said:  “This  acquisition 
links  the  proud  tradition  of  the 
World  Almanac  for  completeness 
and  authenticity  with  the  dy¬ 
namic  expansionism  of  our 
newspaper  service.” 

Lewis  said  NEA  envisioned 
the  World  Almanac  as  the 
nucleus  of  a  service  publishing 
venture  focused  on  newspaper 
reader  service.  NEA  now  pub¬ 
lishes  a  variety  of  such  books, 
including  John  Troan’s  “What 
You’ve  Got  Coming  from  Medi¬ 
care  and  Social  Security,”  which 
sold  half  a  million  copies  through 
newspapers  and  now  is  in  paper 
back  form  in  book  stores. 

Other  NEA  books  include  the 
annual  “Cut  Your  Own  Taxes,” 
Oswald  Jacoby  on  Bridge, 
“Thirty  Days  to  Better  Grades,” 
“The  Word  Power  Way  to  Suc¬ 
cess”  and  Tom  Tiede’s  “Your 
Men  at  War.”  Soon  off  the  press 
is  “What  You’ve  Got  Coming  in 
Benefits  for  U.S.  Veterans,”  by 
Ray  Cromley. 

The  World  Almanac’s  cover 
today  boasts  its  “Eighty-first 
year  of  issue”  but  this  is  based 
on  a  mistake  made  years  ago  by 
someone  who  knew  nothing 
about  the  first  seven  issues.  The 
1968  book  will  celebrate  a 
centennial. 


No  newspaper  is  too  big  {iiiu) 
not  to  benefit  by  twine  bundling 


There  was  a  time  when  twines  were  too  fragile  for  most  newspaper  work 
. . .  but  that  day  is  gone.  Today  you  have  a  wide  choice  of  super-tough 
cotton  and  synthetic  twines  that  are  ideally  suited  to  newspaper  bundling. 

And  what  is  more  important,  there  are  tying  machines  to  apply  these 
new  twines  that  match  your  needs  ...  in  volume  ...  in  bundle  size. 


BUNN  Newspaper 
bundling  machines 

are  preferred  by  most  dailies 
and  weeklies  with  circula¬ 
tions  up  to  about  50,000. 
These  versatile  machines 
automatically  adjust  to  tie 
bundles  of  all  sizes — from 
rolls  of  2  or  3  papers  to  stacks 
18'  to  20'  high.  Even  the 
biggest  bundles  are  tied  in 
less  than  10  seconds  on  a 
Bunn  Package  Tying  Ma¬ 
chine  . . .  including  handling. 


Sheridan  newspaper 
bundling  machines* 

are  the  answer  to  bundling 
problems  in  larger  plants,  or 
when  exceptionally  heavy 
twines  are  needed.  This  ma¬ 
chine  fits  neatly  into  your 
conveyor  system  because 
bundles  pass  through  it.  An 
air  operated  clamp  com¬ 
presses  papers  before  tying 
assuring  neat,  compact 
bundles. Ties  average  bundle 
in  about  3  seconds. 

Whichever  machine  you  use  you  will  win  friends  because  machine  tied 
bundles  are  easier  and  safer  to  handle  . . .  they  open  quickly  with  a  pen¬ 
knife  . . .  there’s  no  dangerous  wire  or  metal  strapping  to  dispose  of  or  to 
cause  accidents  or  injuries.  «  ’ 

Write  for  whole  story  including  newspaper  case  histories. 

*Distributecl  and  Serviced  exclusively  by  Bunn.  _ 

THIS  SIIP.PROOF,  TAMPER-PROOF  KNOT  ffl  ALWAYS  SAYSi  "TIED  BY  BUNN" 


©QDKIK] 

PACKAGE  TYING  MACHINES 

for  over  half  a  century 


Pleat*  tend  free  booklel  detcribing 
□  Bunn  Pockage  Tying  Madiinet. 

D  Sheridan  Heavy-Duly  Tyert. 


B.  H.  BUNN  COMPANY,  7605  VINCENNES  AVE.,  DEPT.  EP-64,  CHICAGO,  ILL.  60620 
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SYNDICATES 


U  NITED 

FEATURE 

SYNDICATE,  INC. 


FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  HEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WIUIAM  S.  WHITE 


COMMENTARY  COLUMNS 


INEZ  ROBB 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humereut  Advic* 
WIUIAM  A.  DOYLE 
Daily  Invertor 
MOUY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Doily  Horoscope 
AMY  VANDERBILT 
Modem  Manners 


VARIETY  FEATURES 


LITTLE  PEOPLE  S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 
BATTLE  FOR  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  B  SUNDAY 


COMIC  STRIPS  ^ 


ABBIE  AN'  SLATS  0/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  0/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


PANELS 


AU  STARS  0 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
PIXlES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  UW  D/S 


UNITED  FEATURE  SYNDICATE.  INC., 
22D  East  42nd  St  .New  York  17. N  Y. 
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‘The  Willets’  Family 
To  Be  Daily  Callers 


The  wholesome  (although 
I  quite  normally  kookie)  American 
family,  is  returning  to  the  daily 
funnies. 

The  strip:  “The  Willets.” 

The  artist:  Walt  Wetterberpr. 

The  format:  Four-column. 

The  release:  August  1. 

The  distributor:  Newspaper 
Enterprise  A.ssociation. 

“The  Willets”  are  a  middle- 
middle  class  family,  regular 
people  not  trying  to  keep  up 
with  the  Joneses  or  anyone  else. 
They  enjoy  themselves  individ¬ 
ually  and  collectively.  There  are 
no  psychological  problems,  no 
“Momism,”  no  ridiculing  of  Dad. 

Samuel  Willet  is  an  assistant 
manager  for  department  produc¬ 
tion  for  a  calculator  manufac¬ 
turer.  Krisanthemum,  “Mum” 
for  short,  is  a  loving  wife  and 
wonderful  mother. 

Older  brother  is  Leumas 
(Samuel  spelled  backwards),  a 
teenage  girl-watcher.  His  sister 
Dayzi  is  just  getting  interested 
in  boys.  Manuel,  the  younger 
;  brother,  is  most  interested  in 
“things.”  His  younger  sister 
Toolip  is  a  neck  pain  to  her 
brothers. 

'  The  group  is  complemented  by 
Looey,  a  dog  of  uncertain  line¬ 
age,  and  Glooey,  a  determined 
barn  cat. 

The  characters  are  based  on 
persons  Walt  Wetterberg  has 


NOTE-WORTHY 

Rowland  Evans  and  Robert 
Novak,  Washington  columnists 
'  for  the  \ew  York  Herald  Trib¬ 
une,  syndicated  by  the  Publish- 
I  ers  Newspaper  Syndicate,  have 
i  written  an  explosive  biography, 
I  “Lyndon  B.  Johnson:  The  Exer- 
;  cise  of  Power”  (New  American 
I  Library.  October.  $6.95). 

I  *  *  « 

I  G.  P.  Putnam’s  Sons  will  pub- 
!  lish  in  September  ’’Son  of  the 
I  Great  Society”  ($4.95),  humor¬ 
ous  book  by  Art  Buchwald,  syn¬ 
dicated  Washington  humor  col¬ 
umnist.  Art’s  last  book  was 
!  “And  Then  I  Told  The  Presi¬ 
dent.” 

*  *  * 

Marquis  Childs,  chief  of  the 
Washington  bureau  of  the  St. 
Louis  (Mo.)  Post-Dispateh  and 
columnist  W  United  Feature 
I  Syndicate,  will  be  awarded  an 
honorary  Doctor  of  Letters  de¬ 
gree  by  the  University  of  Wis¬ 
consin.  He  w’as  graduated  from 
the  university  in  1923. 


“collected”  over  the  years.  Wet- 
terberg’s  gag  panels  and  strips 
have  appeared  in  national  maga¬ 
zines. 

Wetterberg  was  born  in  South 
Dakota,  attended  the  University 
of  Montana  and  now  calls  Min¬ 
nesota  home.  He  learned  paint¬ 
ing  and  drawing  in  art  clas.ses  at 
the  university. 

After  nearly  five  years’  serv¬ 
ice  during  World  War  II,  31 
months  in  the  Southwest  Pacific 
theater,  Wetterberg  took  up  pro¬ 
fessional  cartooning  and  has 
been  devoted  to  the  art  ever 


Sullivan  in  IVIohoow 
For  CT  Press  Service 

Chicago 

James  E.  Sullivan,  a  Chicago 
Tribune  reporter  who  speaks  and 
reads  Russian,  has  opened  a 
Moscow  bureau  for  the  Chicago 
Tribune  Press  Service. 

A  student  of  Russia  for  more 
than  20  years,  he  has  a  master’s 
degree  in  Russian  history  from 
the  University  of  Michigan.  He 
also  has  been  a  research  fellow 
at  the  Russian  Research  Center 
at  Harvard  University  and  for  a 
year  was  behind  the  iron  curtain. 

Sullivan  joined  the  Tribune 
in  1960.  Since  1963,  in  addition 
to  covering  general  assignments, 
he  has  written  an  article  each 
Sunday  ba.sed  on  his  transla¬ 
tions  from  Soviet  periodicals. 

• 

Supreme  Court 
Opinions  Quoted 

Voices  from  the  Supreme 
Court  of  the  United  States  are 
heard  in  a  new  capsule  feature 
which  the  Los  Angeles  Times 
Syndicate  is  offering  under  the 
title  of  “The  Justice  Said.” 

For  professional  reasons,  the 
byline  of  M.  R.  Williams  is  a 
pseudonym  but  the  syndicate 
identifies  him  as  a  practicing 
attorney  in  Tucson,  Arizona, 
who  has  also  taught  Government 
courses  at  the  University  of 
Arizona.  He  is  a  member  of  the 
American  Bar  Association  and 
of  the  American  Trial  Lawyers 
Association. 

The  three-times-a-week  fea¬ 
ture  runs  to  about  100  words  of 
direct  quotation  from  Supreme 
Court  opinions  in  a  wide  variety 
of  matters. 


John  Langfon 

New  Conductors 
For  2  Features 

“Quick  Quiz”  and  “A  World 
of  Style,”  two  features  distrib¬ 
uted  by  General  Features  Cor¬ 
poration  for  weekend  use,  have 
been  taken  over  by  a  new  car¬ 
toonist  and  a  new  writer-fashion 
model. 

John  Langston  now  re¬ 
searches  and  produces  “Quick 
Quiz,”  a  two-column  panel  con¬ 
sisting  of  three  questions  and  a 
choice  of  answers,  all  illustrated, 
Langston  is  a  newspaper  art¬ 
ist  and  is  active  in  the  National 
Cartoonists  Society.  While  a 
student  in  art  school  he  was 
picked  by  Jerry  Robinson,  crea¬ 
tor  of  “Still  Life”  and  “Flubs 
and  Fluffs,”  to  work  on  comic 
books,  book  illustrations  and 
Robinson’s  two  newspaper  fea 
tures. 

Gerta  Grudel,  who  studied  in 
a  German  design  center  as  a 
fashion  coordinator,  is  writing 
“A  World  of  Style.”  She  has 
been  a  model  since  1963  and  in 
recent  months  she  has  viewed 
fashions  in  Spain,  Portugal, 
England,  Denmark,  Germany 
and  Peru.  She  frequently  ap¬ 
pears  on  television  and  still  finds 
time  to  design  clothes  for  her¬ 
self. 

EDITOR  &  PUBLISHER  for  June  4,  l‘>« 


UNION 
PACIFIC 
RAI LROAD 


...the  inside  track  to  and  from  the  booming  West. 

And  for  the  inside  track  for  NEWS, 


just  call  the  Director  of  Public  Relations  serving  your  territory  as  named  below. 


OMAHA-Ed  Schafer  LOS  ANGELES- Paul  Harrison  NEW  YORK  CITY-W.  G.  Burden 

(Area  Code  402)  271-3476  (Area  Code  213)  685  4350  (Area  Code  212)  REctor  2-7440 

PORTLAND-Walt  Graydon  SALT  UKE  CITY-C.  R.  Rockwell  or  Ridgewood,  NJ. 

(Area  Code  503)  227-7771  (Area  Code  801)  363-1544  (Area  Code  201)  Gilbert  5-0340 


General  Director  of  Public  Relations 

Union  Pacific  Railroad 

Omaha,  Nebraska  68102 
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PHOTOGRAPHY 


The  Aerial  World  Of  ‘Flying’  Bob  Curtis 


Hv  Rirk  Friedman 


Bob  Curtis  is  a  topnotch  news  photographer  on  the  sister 
dailies  Bristol-Let'ittoum  (Pa.)  Courier  and  Times  and  Burlington 
County  (NJ.)  Times.  But  he  occasionally  takes  off. 

He  does  this  literally  by  going  up  in  an  airplane  in  search 
of  pictures. 

“Too  often,”  Bob  claims,  “photographers  think  of  aerials  as 
only  shots  of  new  roads  and  buildings.  Actually,  aerials  can 
be  weather  pictures,  spot  news  such  as  fires,  features  or  just 
plain  photo  artistry.  And  aerial  features  are  particularly  good 
ideas  during  a  slow  period.  Practically  everybody  has  tried  to 
shoot  offbeat  features  by  using  a  high  angle.  But  if  they  want 
to  be  really  different,  they  should  go  up  to  1,000  feet.” 

Bob  says  it’s  best  to  “simply  go  cruising  about  the  country¬ 
side”  and  to  fly  with  the  same  pilot  as  “he  soon  learns  to 
spot  things  for  you.” 

Bob  dug  a  dozen  aerials  from  the  file  for  us,  including  the 
four  on  the  opposite  page.  Among  them  were:  a  sanitation  plant 
(“Even  this  can  be  made  a  bit  more  attractive  from  the  air.”); 
a  farmer  plowing  his  field  (“I  photographed  this  on  the  way 
to  get  record  shots  of  a  new  high  school.”);  ice  floes  on  the 
Delaware  River  (“Any  season  is  a  good  season  for  aerials,  but 
dress  warmly  in  the  winter.”). 

Bob  uses  a  motorized  Nikon  with  either  105mm  or  200mm 
lens,  depending  on  what  he’s  after.  On  rare  occasions,  he’ll 
use  a  28mm  lens.  He  shoots  Panatomic  X  rated  at  125  ASA 
or  a  similar  fine  grain  film  because  he  frequently  uses  severe 
cropping  in  his  darkroom  printing. 

“On  an  average  sunlit  day — and  that’s  the  only  time  to  go 
up  if  you  want  any  contrast,”  Bob  explains,  “the  exposure  runs 
about  1000th  at  f8.  I  stop  down  one  for  water,  sand  and  snow, 
and  open  up  one  stop  for  woods  and  similar  dark  areas.  And 


I  sometimes  use  a  haze  filter.” 

Bob  prefers  to  shoot  when  the  sun  is  a  couple  of  hours 
either  way  of  noon.  He  usually  goes  up  500  to  1,500  feet. 
“It’s  really  simple  shooting  from  a  plane  even  if  you  have  never 
been  up  in  one  before,”  Bob  claims.  “The  ideal  airplane  is  one 
that  affords  you  a  wide  open  area  to  photograph  from. 

“A  Cessna  150  or  170  is  good  if  you  can  find  a  pilot  who 
w’ill  fly  it  with  the  door  off.  If  you’re  real  adventurous  and 
it’s  warm  out,  an  open  cockpit  biplane  is  just  about  the  best, 
especially  if  the  pilot  is  used  to  flying  for  aerials. 

“But  in  any  case,  when  you  are  changing  lenses  or  film,  be 
careful  where  you  lay  them.  I  know  of  one  photographer  who 
lost  the  motor  to  his  Nikon  when  the  plane  hit  an  air  pocket.' 

The  cost  of  a  plane,  Bob  says,  is  $15  to  $20  per  hour,  including 
pilot.  If  the  expense  is  too  high  for  a  newspaper,  he  suggest- 
the  photographer  try  to  shoot  a  few  pictures  for  the  airpon 
to  cut  down  the  bill. 

“A  hard  thing  for  editors  to  realize,”  Bob  claims,  “is  it 
doesn’t  cost  THAT  much.  A  good  session  in  the  air  can  produce 
several  photos  to  be  used  over  a  period  of  time.  Such  pictures 
can  be  taken  to  and  from  a  specific  assignment — free  at  no 
increase  in  the  cost  of  the  flight.” 

Bob’s  two  dailies  (60,000  combination  circulation)  employ  six 
photographers  and  a  lab  man.  Bob  shoots  about  95  percent  of 
the  aerials  and  is  the  only  one  doing  aerial  features.  “I  feel 
there  is  strong  merit  in  having  one  man  do  as  much  aerial  work 
as  possible,”  Bob  says.  “He  becomes  accustomed  to  looking  for 
features.  But  he  has  to  be  careful  of  one  potential  pitfall¬ 
overdoing  aerial  photography  in  the  newspaper.  The  dozen  pic 
tures  I  showed  you — which  represent  the  more  interesting  stuff 
we  shoot — were  taken  over  a  two-year  period  of  time.” 


Model  24-1  74'/2"x39’' 
67  films  per  hour* 


Model  17-1  67"x32' 
67  films  per  hour* 


Model  24-3  llO'xAl* 
135  films  per  hour* 


Model  24-2  98>/^'x39* 
135  films  per  hour* 


Now  there's  a  Pakorol  Film  Processor/ Dryer  to  suit  your  need! 


Economical  operation,  increased  produc-  Spring-tensioned  rollers  are  gear  driven  to 
tivity  and  consistent  high  quality  results  of  transport  films  positively,  at  desired  speed. 
Pakorol-G  film  processing  are  consistently  Handle  thin  bas^  film  without  a  leader  tab. 
praised  by  users.  Now,  the  expanded  line  Cameramen  relieved  of  hand  processing 
includes  models  to  fit  your  plant's  require-  and  drying  by  the  Pakorol-G  say  they 
ments  for  capacity,  space  and  cost.  wouldn't  go  back  to  tray  processing  and 

Each  Pakorol-G  is  a  complete  processing '  manual  drying, 
drying  system  with  automatic  replenishment.  Plant  owners  and  managers  enjoy  new 
automatic  temperature  control,  accurate  quality  and  greatly  increased  productivity, 
machine-controlled  speed  and  consist-  Statements  like,  “In  all  my  years  in  business, 
ent  agitation.  this  is  the  best  investment  I  ever  made,” 

are  not  uncommon. 

•14*xl7'  films— at  2  minute  developing  time 

For  information  on  the  machines  proved  best  for  both  line  and  continuous 
tone  film  processing,  mail  this  coupon  today. 


Send  Complete  Information  about  Pakorol-G 
film  Processors. 


■  ^.iiy - 


PAKO  CORPORATION 

6300  Olton  Memorial  Highway 
Minnnaapolit,  Minn.  55440 

PAKO  FOR  PROGRESS 


I  . - . . .... ..... . . J 
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CURTIS — I  took  pictures  of  smokestacks  on  the  Fairless  Works  of 
U.S.  Steel  while  returning  from  photographing  the  Pennsylvania 
Turnpike/New  Jersey  Turnpike  Bridge  for  its  1 0th  anniversary. 


CURTIS— Outboards  on  the  Delaware  River.  Reflections  on  water, 
roads,  etc.,  are  easy  to  come  by  if  the  pictures  are  taken  in  early  or 
late  light. 


i-  — 


CURTIS— Two  motorcyclists  who  led  a  dog  on  merry  chase  over  a 
snow-covered  field.  Scenes  with  strong  patterns  such  as  this  one 
can  be  found  anytime  once  a  photographer  gets  used  to  viewing 
them  from  the  air. 
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CURTIS— Traffic  conditions  are  most  clearly  illustrated  by  the 
map-like  quality  of  aerial  pictures. 
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Higher  Wages 

(Continued  from,  page  15) 

have  remained  with  the  organi¬ 
zation. 

Sauter  said  the  recruiting  cost 
is  ‘‘not  as  high  as  imagined/’ 
and  explained  that  the  Booth 
papers’  program  for  1966  totaled 
$22,700.  He  said  they  found 
campus  recruiting  competition 
“extremely  stiff,  especially  in  the 
business  area.’’  And  the  Booth 
program  concentrates  about  65 
percent  of  its  efforts  on  recruit¬ 
ing  personnel  for  the  news¬ 
papers’  business-side  operations. 

Recruiting  Program 

The  Booth  program  started  in 
1959  with  five  campus  targets 
in  Michigan  only.  This  year  it 
has  expanded  to  22  campuses  in 
the  Midwest  in  more  than  five 
states.  The  recruiters  are  evenly 
di\nded,  he  said.  Half  of  them 
are  editorial  executives,  half 
business  or  advertising  execu¬ 
tives.  They  use  a  two-interview 
screening  system,  a  basic  Per¬ 
sonnel  Classification  test,  a  bro¬ 
chure  on  the  Booth  training  pro¬ 
gram  and  the  annual  report  of 
the  newspapers  financial  status. 

The  starting  rate  is  admittedly 
high,  Sauter  said:  $125  per  week 
and  a  10  percent  increase  upon 
successful  completion  of  the  12- 
month  training  program.  Each 
recruit-trainee  spends  16  weeks 
in  reporting/editing;  16  in  ac¬ 
counting,  circulation  and  16  in 
advertising,  both  classified  and 
display.  Two  weeks  then  are 
spent  on  special  training,  de- 
I  pending  on  the  trainee’s  depart¬ 
ment — editorial  or  business  side. 
If  on  editorial,  special  assign¬ 
ments  are  directed  by  an  editor. 
On  business,  one  of  the  depart¬ 
mental  supervisors  governs  the 
'  assignments. 

The  philosophy,  Sauter  said,  is 
that  working  newspaper  people 
are  much  better  instructors  than 
'  “Ivory  Tower’’  types.  And  the 
;  program  is  paying  off.  They 
;  have  achieved  their  original  goal 
of  upgrading  their  staffs,  he 
j  said. 

I  He  said  they  probably  will 
expand  their  advertising  cam¬ 
paign  in  the  campus  newspapers 
‘  this  year,  advising  June  gradu¬ 
ates  that  Booth  recruiters  will 
I  be  coming  to  their  campus  for 
interviews  for  newspaper  job 
I  applicants. 

I  He  said  the  wage  rate  for  the 
trainees  has  caused  some  in¬ 
ternal  problems  at  the  nine 
I  Michigan  Booth  newspapers 
(ranging  in  circulation  from 
'  15,000  to  135,000) ,  mostly  among 
older  employes.  But  even  this 
rate,  he  said,  is  “not  in  the  ball 
park’’  in  competition  for  top 
I  business  people.  Some  news¬ 
papers  and  most  industries  pay 


even  more,  Sauter  noted. 

Minor  morale  problems  have 
been  ironed  out,  he  said.  They 
arose  because  the  older  employes 
thought  the  trainees  were  get¬ 
ting  more  of  an  opportunity. 
But,  as  a  result,  Sauter  reported, 
some  of  these  employes  were 
given  the  chance  to  take  the 
training  and  one  editorial  execu¬ 
tive  already  has  been  produced 
by  the  program. 

He  said  although  the  turn¬ 
over  has  been  low  in  personnel, 
it’s  starting  to  rise  and  attrib¬ 
uted  this  to  the  lack  of  middle 
management  jobs  in  the  news¬ 
paper  field.  “You’re  either  a 
department  head  or  an  employe,” 
he  said.  “So  we  are  investigating 
some  method  of  amending  that 
situation.” 

A  panel  discussing  newspaper 
“Personnel  Requirements  of  the 
Future”  said  they  will  have  to 
be  more  skilled,  better-educated 
and  dedicated  to  service. 

Edwin  R.  Young,  general 
manager.  Providence  (R.  I.) 
Journal  and  Evening  Bulletin, 
was  chairman.  Members  were 
M.  E.  Fisher,  circulation  direc¬ 
tor,  Minneapolis  Star  and  Trib¬ 
une;  Norman  E.  Isaacs,  vice- 
president  and  executive  editor, 
Louisville  (Ky.)  Courier- Journal 
and  Times,  and  Clair  B.  Otis, 
advertising  director.  Eureka 
(Calif.)  Humboldt  Times  and 
Standard. 

Newspapers  today,  Isaacs 
commented,  show  many  more 
stories  by  supplemental  services 
— the  New  York  Times  service, 
Chicago  Daily  News,  Los  An¬ 
geles  Times-Washington  Post, 
etc. 

Supplemental  to  Basic 

“These  supplemental  services 
are  becoming  more  basic,  and  all 
to  the  benefit  of  the  subscriber,” 
he  said.  But  this  type  of  paper 
requires  “a  different  type  of 
mentality,  a  different  type  of 
staff  member,  a  different  type  of 
editor.”  And — contrary  to  other 
opinions — Isaacs  thinks  the  in¬ 
dustry  is  getting  them. 

“Most  journalism  schools  in 
the  U.S.  today  are  not  good,”  he 
said.  “Editors  are  not  picking 
journalism  school  graduates. 
Their  actions  don’t  match  their 
words.  The  Courier-Journal  has 
never  had  better,  brighter  young 
people  available  to  it  than  it  has 
today.  As  a  matter  of  fact,  we 
are  overstaffed  in  some  cate¬ 
gories — which  I  attribute  to  our 
personnel  department.” 

He  said  the  problem  of  good 
staffing  boils  down  to  two  condi¬ 
tions:  “Decent  pay  and  pride  in 
the  newspaper.” 

Personnel  men,  he  said,  must 
keep  track  of  rates  around  the 
country  “and  build  a  fire  under 
their  editors  and  publishers  to 


pay  realistic  wages.  The  starting 
pay  for  a  beginner — a  college 
graduate  without  experience — at 
the  Courier-Journal  now,”  Isaacs 
said,  “is  $120  a  week.”  He 
added  that  he  did  not  set  this 
figure.  Cleve  Rumble,  C-J  per¬ 
sonnel  director,  did  “because  I 
and  other  editorial  executives 
couldn’t  see  what  the  ‘going  rate’ 
should  be.  Personnel  people  are 
in  a  position  to  see  this  and 
they  should  act  on  it  and  bring 
it  to  executives’  attention.” 

Get  graduates  moving  quickly 
into  the  mainstream  of  news 
coverage,  preferably  within  their 
first  year  on  the  paper,  Isaacs 
urged,  or  risk  their  loss.  Bright, 
eager,  talented  new  personnel 
become  restless  and  discouraged 
with  the  dull,  routine  material 
invariably  given  to  all  “trainees” 
on  newspapers  around  the 
country. 

“Seek  the  liberal  arts  BA  with 
a  graduate  degree  in  journal¬ 
ism,”  he  advised.  “He  has  the 
broad  educational  background  to 
bring  to  the  field.  The  brief  jour¬ 
nalism  training  he  has  will  re¬ 
duce  the  amount  of  ‘on-the-job’ 
training  required  in  the  news¬ 
rooms,”  Isaacs  said.  “Editors 
and  publishers  don’t  send  their 
sons  to  journalism  schools.  They 
send  them  to  the  best  liberal  arts 
colleges  and  universities — again, 
the  deeds  don’t  match  the 
words.” 

“Youth  today  has  a  strong 
desire  to  be  of  service,”  he  said, 
noting  the  success  of  the  Peace 
Corps.  “They  want  to  work  for 
a  paper  that  shares  their  belief. 
Where  a  paper  has  recognition 
for  its  public  service,  the  ‘cream’ 
applies.  And  these  papers  also 
pay  realistic  wages.” 

Copy  Readers 

On  the  subject  of  the  “vanish¬ 
ing  copy  reader,”  Isaacs  said : 

“We  have  broken  away  from 
the  outmoded  ‘Universal  Desk’ 
idea  at  the  Courier-Journal.  You 
can’t  expect  a  man  to  handle  a 
sports  story  one  minute  and  a 
sewer  bond  story  the  next  and 
get  a  polished  performance.  We 
‘travel’  our  copy  editors — two 
have  been  to  a  State  Department 
briefing  in  Washington  on  cur¬ 
rent  Asia  trends — specializing 
them  in  areas  of  their  interest, 
be  it  science,  politics  or  what 
have  you.  And  this  small  invest¬ 
ment,  and  it’s  really  small,  be¬ 
lieve  me,  is  paying  very  rich 
dividends. 

“We  pay  attention  to  the  de¬ 
sires  and  interests  of  the  man, 
widen  his  horizons.  And  this 
training  provides  a  source  of 
manpower  for  promotion  to 
higher  desk  jobs  when  they 
open.” 

Fisher  said  papers  must  step 
up  their  training  of  existing 
personnel  to  develop  leadership 


es.  The  starting  in  the  ranks  of  circulation 
iner — a  college  people.  He  recommended  a  tui- 
experience — at  tion-refund  program  similar  to 
lal  now,”  Isaacs  the  Star  and  Tribune’s  so  ex- 
a  week.”  He  panded  education  is  available  to 
id  not  set  this  the  existing  staff  as  well  as 
mble,  C-J  per-  future  personnel.”  He  urged 
did  “because  I  papers  to  encourage  continued 
rial  executives  education  for  staff  member.s  to 
the  ‘going  rate’  sharpen  their  existing  talents 
inel  people  are  and  better  utilize  them. 

I  see  this  and  Services  must  improve  and 
m  it  and  bring  compensation  must  expand, 
ttention.”  Fisher  said.  Office  forces  in  cir- 

moving  quickly  culation  will  be  larger  in  future 
ream  of  news  to  handle  computerized  opera- 
bly  within  their  tions  now  performed  by  clerical 
‘  paper,  Isaacs  methods. 

iir  loss.  Bright,  Otis  said  increasing  shortages 
new  personnel  of  quality  sales  manpower  faces 
nd  discouraged  the  future  newspaper  along  with 
)utine  material  sharper  competition  from  other 
x>  all  “trainees”  media  for  the  advertising  dollar, 
around  the  Competent  sales  personnel,  he 
said,  must  be  sought  among  col¬ 
li  arts  BA  with  lege  graduates  in  business  ad- 
■ee  in  journal-  ministration  or  marketing  se- 
.  “He  has  the  quences  or  retail  sales  businesses 
1  background  to  in  the  newspaper’s  circulation 
The  brief  jour-  area.  Salesmen  must  be  trained 
he  has  will  re-  in  marketing  and  merchandising, 
of  ‘on-the-job’  he  said,  and  they  must  be  moti- 
1  in  the  news-  vated,  rewarded  and  kept  satis- 
said.  “Editors  fied  in  newspaper  advertising 
on’t  send  their  sales  by  a  good  commission  and 
n  schools.  They  bonus  system, 
best  liberal  arts  . 

ersities — again.  Healthy  Business 

’t  match  the  Stanford  Smith,  American 
Newspaper  Publishers  Associa- 
has  a  strong  tion  general  manager,  told  a 
^rvice,”  he  said,  luncheon  session  “the  news- 
>s  of  the  Peace  paper  business  in  America  is 
nt  to  work  for  healthier  than  ever,”  He  said 
res  their  belief,  newspaper  employment  and 
has  recognition  earnings  are  up  and  “today’s 
rice,  the  ‘cream’  newspapers  are  aggrressive  and 
;se  papers  also  forward-looking  despite  what 
jes.”  you  might  read  in  magazines  or 

hear  on  radio  or  television.” 

He  noted  that,  since  1947,  em- 
of  the  “vanish-  ployment  in  newspapers  has 
Isaacs  said :  risen  from  25,000  to  350,000. 

sen  away  from  “Because  the  number  of  news- 
iniversal  Desk’  papers  has  remained  virtually 
&r-Joumal.  You  constant,”  he  said,  “this  is  a  39 
lan  to  handle  a  percent  increase  in  newspaper 
minute  and  a  employment.  And,  unlike  many 
jr  the  next  and  other  industries,  the  increase  has 
•rformance.  We  been  most  evident  in  medium 
y  editors — two  and  small  newspapers.” 
ate  Department  “This  indicator,”  he  said,  “will 
lington  on  cur-  make  it  easier  for  you  to  show 
Is — specializing  prospective  employes  that  ours 
'  their  interest,  jg  ^  growth  business  offering 
}litics  or  what  ample  opportunity  for  personal 
is  small  invest-  development  and  advancement.” 
;ally  small,  be-  n  jg  also  proof,  he  said  “that  the 
ying  very  rich  bogey  of  automation  hasn’t  lived 
up  to  its  advance  billing  as  a 
ition  to  the  de-  destroyer  of  jobs,  a  creator  of 
its  of  the  man,  unemployment.” 
ons.  And  this  Officers  elected  for  the  coming 
a  a  source  of  year  are:  president,  Robert  L. 

promotion  to  Flannes,  Los  Angeles  Times; 
bs  when  they  vicepresident,  Donn  M.  Purdy, 
Toronto  Star;  and  secretary- 
ipers  must  step  treasurer,  Cameron  Gregory, 
ig  of  existing  Norfolk-Portsmouth  (Va.) 
elop  leadership  Newspapers,  Inc. 

EDITOR  8C  PUBLISHER  for  June  4.  1966 


Styrofoam^earns  its  letter.  That  capital  “S.” 

Styrofoam  is  a  registered  trademark  for  the  specific 
brand  of  polystyrene  expanded  plastic  foam  made 
by  The  Dow  Chemical  Company.  Only  Dow  makes 
Styrofoam  brand  insulation  and  buoyancy  billets! 
So  it  always  deserves  the  initial  cap. 

All  the  other  rules  for  proper  trademark  usage 


also  apply  to  Styrofoam.  Like  other  good  trade¬ 
marks,  Styrofoam  should  be  guarded  by  correct 
identification.  This  avoids  confusing  people  about 
the  true  source  of  a  product. 

Please,  hit  that  capital  S  when  typing  Styrofoam 
or  mark  it  uc  on  proofs.  We’ll  appreciate  it.  So 
will  the  trade.  Thank  you. 


THE  DOW  CHEMICAL  COMPANY 


Midland,  Michigan 


Medicaid  Expose  Boosts 
Readers’  Blood  Pressure 
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Syracuse,  N.  Y. 

“Medicaid,”  a  term  coined  less 
than  a  month  a^o,  has  sparked  a 
hot  political  and  social  contro¬ 
versy  in  New  York  State,  due 
mainly  to  stories  written  by  the 
Post-Standard’s  political  re¬ 
porter,  Luther  F.  (Gus)  Bliven. 

The  term  describes  the  re¬ 
cently-enacted  state  law  which 
provides  free  medical  care  for 
families  makin;^  as  much  as 
$10,000  a  year.  The  federal 
jfov’ernment  will  pay  half  of  the 
cost,  the  state  25  percent  and 
the  local  government  25  percent. 

Unlike  Medicare,  there  are  no 
age  limits  on  the  Medicaid  pro¬ 
gram. 

The  New  York  medical  assist¬ 
ance  plan  sailed  through  the 
Legislature  and  was  quickly  ap¬ 
proved  by  Gov.  Nelson  A.  Rocke¬ 
feller.  Cost  estimates  go  into  the 
billions. 

Some  unanswered  questions 
bothered  Bliven,  the  Post- 
Standard’s  Albany  correspond¬ 
ent. 

“The  vanguard  of  an  esti¬ 
mated  3.5  to  7  million  New  York 
State  residents  will  queue  up 
Monday  at  64  local  public  wel¬ 
fare  offices  throughout  the  state 


Luther  F.  Blivin 


to  apply  for  free,  all-inclusive 
cradle  to  the  grave  medical  care, 
effective  immediately,”  he  wrote 
shortly  after  the  bill  was  passed. 

This  was  the  first  inkling  that 
many  readers  had  as  to  how 
many  people  would  be  eligible 
for  the  program.  It  touched  off 
a  storm  of  protests  from 
throughout  the  Post-Standard’s 
circulation  area. 

When  Bliven’s  articles  con¬ 
tinued  to  divulge  details  of  the 
program — free  drugs,  no  need 
for  private  insurance,  coverage 
for  families  up  to  $10,000 
bracket  —  the  outcry  from 
readers  rocked  state  government 
officials  from  Gov.  Rockefeller 
down. 

Political  observers  viewed  the 
Medicaid  protests  as  a  serious 
threat  to  Rockefeller’s  hopes  for 
re-election  in  November. 

The  furor  centered  over  what 
taxpayers  claimed  was  the 
“s^ecrecy”  in  which  the  law  was 
passed.  Leaders  of  both  parties 
which  backed  the  bill  claimed  it 
was  adequately  aired  in  the 
Legi.slature.  Some  newspapers 
conceded  that  the  significance  of 
the  measure  was  not  apparent  to 
them  during  the  debate. 

Four  Different  Versions 

Bliven  set  out  to  spell  out  the 
program  for  Post-Standard 
readers. 

“I  knew  I  had  something  W’hen 
I  asked  four  different  a.s.sembly- 
men,  two  from  New  York  City 
and  two  from  Upstate — two  Re¬ 
publicans  and  two  Democrats — 
for  an  explanation  of  the  bill 
and  got  four  different  versions,” 
he  said. 

“One  said  it  was  mainly  to 
help  the  old  people  on  Medicare. 
Another  said  it  was  to  help 
those  on  relief,  the  really  poor. 
Another  thought  it  was  just  a 
required  state  enactment  of 
federal  legislation  to  make  sure 
we  qualified  for  federal  aid  on 


hospital  and  medical  costs  for 
relief.  The  fourth  said  it  was  a 
‘slight’  expansion  of  existing 
medical  and  hospital  programs 
for  those  on  relief.” 

In  editorials  by  Executive 
Editor  J.  Leonard  Gorman,  the 
Post-Standard,  a  Newhouse 
Newspaper,  called  for  tighter 
restrictions  on  recipients  of  the 
medical  aid. 

The  companion  Syracuse  Her¬ 
ald-Journal  also  dug  into  the 
Medicaid  story.  Articles  by  Rob¬ 
ert  R.  Haggart  disclosed  more 
details  of  the  legislation.  The 
Herald-Joumal  also  took  a 
•strong  editorial  stand  against 
Medicaid  as  it  now  stands.  It 
urged  deductible  clauses  and 
other  changes  to  limit  the  law’s 
scope. 

Letters  by  the  hundreds 
l)oured  in  to  both  Syracuse 
newspapers.  Most  of  the  writers 
were  opposed  to  the  legislation. 

As  a  result  of  the  storm,  a 
newly-formed  Joint  Legislative 
Committee  on  Problems  of  Pub¬ 
lic  Health  and  Medicare  held 
two  days  of  televised  hearings. 

They  produced  hours  of  verbal 
fireworks  and  bore  out  Bliven’s 
contention  that  many  of  the 
lawmakers  even  now  are  not 
certain  of  the  provisions  of  the 
Medicaid  bill  they  passed. 

The  Medicaid  issue  has  spread 
to  other  states  where  news¬ 
papers  ran  articles  ba.sed  on 
Bliven’s  findings. 

• 

Williams  Succeeds 
Ward  As  Editor 

Fort  Wayne,  Ind. 

Mrs.  Helene  R.  Foellinger, 
publisher,  has  appointed  Ernest 
E.  Williams  to  be  editor  of  the 
News-  Sentinel  He  succeeds 


Ward  Williams 


Clifford  B.  Ward,  editor  since 
1945,  who  has  retired  after  43 
years  of  service  with  the  paper. 

Ward  will  continue  his  daily 
column  w'hich  he  has  written 
since  19.33.  He  also  plans  to  en¬ 
gage  in  the  insurance  business 
with  a  son.  He  is  a  vicepresi¬ 
dent  and  director  of  the  Foellin¬ 
ger  Foundation. 

Williams  became  a  member 
of  the  News-Sentinel  staff  in 
1945.  He  was  named  assistant 
editor  la.st  August,  and  took 
charge  of  the  editorial  page. 
Previously  he  was  business  and 
labor  editor.  He  graduated  from 
Indiana  University  in  1939  as 
an  English  major. 


Campus  Corned} 

(Continued  from  page  7) 

Students  Take  Showers; 
Set  Cleanliness  Records 
— E.  Carolina  Carolit 


Tussy  Galore’  Typical 

Of  James  Bond’s  Girls 
— Delta  State  Miss 

U-M  Men  Losing  Battle 
Entertain 

Coeds  in  Dormitory  Ro 
Sundays  M 

U.  of  Maine  Canipm\ 

The  range  of  innocent  hur 
to  deliberate  cleverness  marbl 
the  difference  between  chuckisl 
and  guffaws. 

Choice  Headlines 

Here  are  a  few  choice  he 
lines  culled  from  the  nation' 
student  press  that  indici 
awareness  for  the  double 
tcndre.  Or  is  it  because  thcy’yi 
l)een  transplanted  from  a  fi 
miliar  environment? 


Mattress  Praised 
By  Life  Reviewer 

— Central  Michigan  Lif^ 

Exam  Copy  Prices  Reducedl 
— The  Rensselaer  Polytechnic 

Cold  Baths  Make 
Coeds  Miss  Ben 

— Furman  U.  PalaJkl 

Trouble  Sleeping? 

You’re  Not  Alone 

— TriState  Trinngl 

Pansy  Breakfast  Sat. 

— Butler  Collegia 

Phi  Mu  to  Present 
Illegitimate  Music 
— State  College  of  Iowa  Ey$ 

Biology  Increases 
Enrollment,  Needs 
— Texas  Wesleyan  Rambler 

To  banner  their  Big  Story  of 
the  inauguration  of  Dr.  Lord 
as  their  new  president  of  Hoffr 
tra  University,  the  Chronitii 
intoned. 

Lord  Celebrates 
Inaugural  Day 
In  7th  Heaven 
And,  on  an  otherwise  dull 
news  day,  the  Fresno  State 
Collegian  shared  this  intelli¬ 
gence  with  its  readers: 

Are  coeds  really  promis¬ 
cuous? 

Not  really,  says  professor. 
Yet,  the  sin  of  omission  still 
appears  to  be  the  basic  ingredi¬ 
ent  for  spontaneous  campus 
humor  at  its  best  ...  as  when 
one  classified  ad  writer  of  the 
University  of  Massachusetts 
Collegian  composed  this  best¬ 
selling  offer: 

FOR  RENT — One  female 
roommate  to  share  6-room 
apartment  .  .  . 

And  how  are  YOUR  campus 
comedians  doing,  these  days? 


EDITOR  SC  PUBLISHER  for  June  4,  1966 


80 


Andrew,  here,  joined  US  just  9  months  fordOpercentofITT’s  nearly  1.8  billion  Corporation,  distributor  of  Hamilton 
ago.  lie’s  one  of  almost  400  million  dollar  business— even  though  ITT  sells  Funds,  Inc.,  and  Press  Wireless,  Inc., 
Americans  who  will  be  with  us  by  the  in  115  countries  around  the  world.  which  provides  a  complete  news-media 

year  2000,  nearly  doubling  today’s  Some  of  this  growth  must  be  credited  service  in  some  65  countries, 
population.  to  ITT’s  entry  into  the  service  field— a  So  let  the  baby  boom  zoom. 

ITT  started  getting  ready  for  Andrew  field  which  accounts  for  more  than  half  Tomorrow  is  ITT’s  responsibility  to- 

and  his  friends  back  in  1945.  Then,  in  of  the  national  income  and  labor  force,  (jay.  As  the  world  must  change,  so  will 
the  U.S.,  ITT  had  one  manufacturing  IXT  moved  into  the  service  field  in  ITT  change,  shaping  itself  to  the  needs 
plant  in  only  one  state— New  Jersey.  1954  with  the  purchase  of  Aetna  Fi-  and  opportunities  of  the  times. 

Now  there  are  ITT  plants  and  facilities  nance  Company.  Avis  Rent  A  Car  fol-  International  Telephone  and  Tele- 
in  200  cities  and  towns  in  ail  50  states.  lowed,  along  with  Alexander  Hamilton  graph  Corporation,  New  York,  N.Y. 

The  U.S.  alone,  last  year,  accounted  Life  Insurance,  Hamilton  Management 

ITT 


A  population  explosion  always  starts  small. 


The  Program 

38th  Production  Management  Conference 
American  Newspaper  Publishers  Association/ 
Research  Institute 

MONDAY.  June  6  9:30  a.m. 

CHAIRMAN:  Hy  Shanrvon,  Chicago  Sun-Times  and  Daily  News. 

ADDRESS  OF  WELCOME — Louis  B.  Seltier,  Cleveland  Press. 

KEYNOTE  ADDRESS-^James  L.  Knight,  Miami  Herald.  ANPA/RI 
President. 

HOW  A  PUBLISHER  VIEWS  COOPERATION  IN  HIS  PLANT— 
Thomas  Vail,  Cleveland  Plain  Dealer. 

THE  LATEST  IN  ENGRAVING  TECHNIQUES  AND  EQUIPMENT— 
Charles  Folder,  Houston  Post. 

MODERN  INK  MIST  SYSTEMS — Fred  Paul,  Chicago  Tribune. 

STA-HI  STACKER  OPERATION  AT  THE  SAN  DIEGO  UNION- 
TRIBUNE — B.  G.  Burke,  San  Diego  Union-Tribune. 

MONDAY  2:00  p.m. 

CHAIRMAN:  Willmott  Lewis  Jr.,  Washington  Star. 

COMPUTER  PRINTING  OF  BUNDLE  TOP  WRAPS  AND  CIRCULA¬ 
TION  STRIP  LISTS — Donald  Nowhouse.  Portland  Oregonian. 

HANDLING  IN-PLANT  RESISTANCE  TO  MODERN  TECHNOLOGY 
— Dr.  James  Sweeney,  Tulane  University. 

LOW-COST  EXPANSION  OF  PRESS  CAPACITY— George  K.  Young, 
Pasadena  (Tex.)  Star  News  Citizen. 

HI-SPEED  STRAIGHT  MATTER  PHOTOCOMPOSITION— Harold  R. 
Evans,  ANPA/RI. 

HI-SPEED  SECTION  STUFFING  OPERATIONS— Harry  Prugh,  Des 
Moines.  Register  and  Tribune. 

THE  LATEST  LETTERPRESS  INKING  SYSTEMS— Peter  Romano. 
ANPA/RI. 

TUESDAY  9:30  a.m. 

CHAIRMAN:  Herbert  E.  Cox,  Jr.,  Wilmington  (Del.)  News-Journal. 

HI-SPEED  BUNDLE  TYPING  EQUIPMENT— Thomas  Campion,  New 
York  Times. 

PROVEN  NEWSPAPER  SUPERVISORY  TRAINING  METHODS— 
William  Slish,  Penn  State  University. 

ELECTRONIC  AUTOMATIC  PASTER  SYSTEMS— Golden  Paris,  In¬ 
dianapolis  Star  &  News. 

COMPUTERIZED  AD  PHOTOCOMPOSITION  SYSTEM— Beverly 
Carter,  Southeastern  Newspapers,  Augusta,  Ga. 

COMPUTERIZED  HOT  MFAL  AD  COMPOSITION— Frank  Mc¬ 
Cracken,  Rint  (Mich.)  Journal. 

QUALITY  ROP  COLOR  USING  ADPRO  INKS— Wilmott  Lewis,  Jr., 
Washington  Star. 

COOPERATION  BETWEEN  ADVERTISING  &  PRODUCTION  DE¬ 
PARTMENTS — Robert  Feagin,  Jacksonville  (Fla.)  Times-Union. 

ANPA  RESEARCH  INSTITUTE  NEWSPRINT  PROGRAM— Lloyd  E. 
Foss,  ANPA/RI. 

TUESDAY  7:00  p.m. 

(Session  in  the  Grand  Ballroom,  Sheraton-Cleveland  Hotel). 

CHAIRMAN:  Dale  Stafford.  Greenville  (Mich.)  News. 

MEASUREMENT  ON  PAGE  COST  AND  HOURS/PAGE— Staley 
McBrayer,  News  Citizen  Newspapers,  Ft.  Worth,  Tex.  and  Dale  Stafford, 
Greenville  (Mich.)  News. 

OFFSET  PRESS  ADJUSTMENTS  TO  ACHIEVE  QUALITY— Garson 
Wolitzky,  Fairchild  Publications,  New  York. 

PROPERTIES  OF  QUALITY  OFFSET  NEWSPRINT— Lloyd  E.  Foss, 
ANPA/RI. 

COLOR  PROCEDURES  FOR  OFFSET  NEWSPAPERS— Erwin  Jaffee, 
Mack  Printing  Co..  Easton.  Pa. 

BLACK  AND  WHITE  PLATE  QUALITY  TESTS— John  F.  Potrycki, 
ANPA/RI. 

NEW  DEVELOPMENTS  AND  OBJECTIVES  IN  INK  AND  PLATES— 
Ralph  Cranmer,  Grit. 

WEDNESDAY  9:30  a  m. 

CHAIRMAN:  James  Lamade,  Grit. 

PLATES  AND  SADDLES  FOR  DIRECT  LETTERPRESS— Louis  Fran- 
correri,  ANPA/RI. 

COMPUTERIZED  CLASSIFIED  SYSTEM— Kenneth  R.  Schurr,  Jr.. 
Miami  Herald. 

THE  LOST  ART  OF  COST  CUHING— W.  J.  Pennington,  Seattle 
Times. 

ANPA  SUPERVISORY  TRAINING  PROGRAM— Gene  Lambert,  St. 
Paul  Pioneer  Press. 

COOPERATION  BETWEEN  EDITORIAL  AND  PRODUCTION— 
William  B.  Dickinson.  Philadelphia  Bulletin. 

RESEARCH  CENTER  ADVISORY  COMMIHEE  REPORT— Al  Rosene, 
St.  Paul  Pioneer  Press. 


WEDNESDAY  2:00  p.m. 

CHAIRMAN:  Joel  Leuchter,  Vineland  (N.  J.)  Times  Journal. 
WHAT  CIRCULATION-SIZE  NEWSPAPERS  WILL  BE  USING  OFF¬ 
SET  IN  THE  FUTURE  AND  WHY— William  D,  Rinehart.  ANPA/RI. 

THE  FIRST  GOSS  METRO  OPERATION— F.  Robert  Woodward,  Jr.. 
Dubuque  (Iowa)  Telegraph-Herald. 

COLOR  PREPRINTS  BY  OFFSET  DAILY  FOR  AREA  NEWSPAPERS— 
S.  E.  Buttrlll,  Gannett  Newspapers,  Rochester,  N.  Y. 

QUALITY  QFFSET  REPRODUCTION  THROUGH  CAMERA  AND 
PLATEMAKING  TECHNIQUES— Garson  Wolitzky.  Fairchild  Publica¬ 
tions,  New  York. 

OFFSET— LETTERPRESS  COST  COMPARISON— William  Wieck. 
ANPA/RI. 

THURSDAY  9:00  a.m. 

(Session  In  Grand  Ballroom,  Sheraton  Cleveland  Hotel). 
CHAIRMAN:  David  Gottlieb,  Lee  Enterprises,  Davenport,  Iowa. 
WHAT  IS  A  COMPUTER? — Kenneth  R.  Schurr,  Jr.,  Miami  Herald. 
USING  COMPUTERS  FOR  HOT  METAL  TYPESETTING— John  J. 
McGann,  Jr.,  South  Bend  Tribune. 

GENERAL  PURPOSE  COMPUTER  ROUND-UP— John  H.  C.  Riley, 
Toronto  Star. 

LOW  COST  COMPUTER  TYPESEHING  PANEL  PRESENTATION— 
Moderator;  Richard  Thomas,  Marion  (Ind.)  Chronicle. 

Panel: 

Kent  Blacklldge,  Kokomo  (Ind.)  Tribune. 

Thomas  Elliott,  New  London  (Conn.)  Day. 

Robert  J.  Smallacombe,  Washington  Nows. 

Henry  G.  Starck,  Appleton  (Wis.)  Post-Crescent. 

William  Weinrich,  Worcester  (Mass.)  Telegram  &  Gazette. 
COMPUTER  NEGOTIATIONS  FOR  NEWSPAPERS— Alan  Deitz, 
ANPA,  Chicago. 


Committee 
in  Charge 

The  men  responsible  for  run¬ 
ning  the  38th  Production  Man¬ 
agement  Conference — it  all  be¬ 
gan  as  the  Mechanical  Confer¬ 
ence  of  the  ANPA — of  the 
American  Newspaper  Publishers 
Association/Research  Institute 
are  the  members  of  the  Produc¬ 
tion  Management  Committee. 
They  are: 

Chairmae: 

Hy  Shannon,  Vice  President, 
Production 

Chicago  (Ill.)  Sun-Times  and 
Daily  News 

Vice  Chairman: 

Willmott  Lewis,  Jr.,  Production 
Manager 

Washington  (D.C.)  Star 
Roy  Wj  Anderson,  Business 
Manager 

Albany  (N.Y.)  Times-Union 
and  Knickerbocker  News 
B.  G.  Burke,  Director,  Produc¬ 
tion  and  Distribution 
San  Diego  (Calif.)  Union  and 
Tribune 

S.  E.  Buttrill,  Production 
Director 

Gannett  Newspapers,  Inc., 
Rochester,  N.  Y, 

Thomas  B.  Campion,  Production 
Director 

New  York  (N.Y.)  Times 
Herbert  E.  Cox,  Jr.,  Production 
Director 

Wilmington  (Del.)  News  and 
Journal 

Robert  H.  Dumke,  Production 
Manager 

Milwaukee  (Wis.)  Jmimal 
Golden  Paris,  Production 
Manager 

Indianapolis  (Ind.)  Star  and 
News 


Georgfe  W.  Fl3mn,  National 
Production  Manager 
Wail  Street  Journal 
J.  P.  Grant,  Production  Manager 
Philadelphia  (Pa.)  Bulletin 
George  L.  Green,  Production 
Manager 

Providence  (R.I.)  Journal  and 
Bulletin 

Leslie  Griner,  Vice  President, 
Production 
Knight  Newspapers 
James  H.  Lamade,  Business 
Manager 

Williamsport  (Pa.)  Grit 
E.  S.  Leigh,  Business  Manager 
Ottawa  (Ont.)  Citizen 
Donald  Newhouse,  Busines.s 
Manager 

Portland  (Oreg.)  Oregonian  and 
Oregon  Journal 
Fred  Paul,  Ass’t.  Production 
Manager-Engineering 
Chicago  (Ill.)  Tribune 
Hans  E.  Rosberg,  Production 
Manager 

San  Jose  (Calif.)  Mercury-News 
Richard  B.  Thomas,  Associate 
Publisher 

Marion  (Ind.)  Leader-Tribune 
and  Chronicle 
Ron  White,  Production  and 
Engineering  Director 
Scripps-H award  Newspapers 


A  full  report 
of  the  ANPA/RI 
seHsions  and  some 
of  the  experts’  papers 
will  he  published 
in  E&P 

issue  of  June  1 1 


82 


EDITOR  6L  PUBLISHER  for  June  4,  1966 


RURAL  ELECTRICS  MOVE 
TOWARD  INDEPENDENCE 


Consumer-members  of  rural  electric  co¬ 
operatives  agree  with  other  Americans  in  their 
belief  that  no  program  should  be  financially 
dependent  upon  the  Federal  Government  un¬ 
less  it  is  absolutely  necessary. 

When  the  Rural  Electrification  Act  was 
passed  in  1936,  only  ten  percent  of  the  nation’s 
farms  were  electrified,  and  commercial  power 
companies,  with  their  responsibility  to  inves¬ 
tors,  declined  to  string  lines  out  into  these  areas 
on  the  basis  of  simple  economics  —  they  didn’t 
think  it  would  return  a  profit.  Farmers  and 
other  rural  residents  formed  cooperatives  to 
get  the  job  done.  Because  the  investment  was 
so  high,  and  electric  rates  had  to  be  kept 
within  reach,  the  low-cost  REA  loans  were 
an  absolute  necessity.  (Even  today  mral  elec¬ 
tric  cooperatives  serve  an  average  of  only  3.5 
consumers  per  mile  of  line  compared  to  33.2 
consumers  per  mile  of  line  for  private  power 
companies. ) 

There  are  still  many  rural  electric  systems 
serving  sparsely  settled  areas  which  could  not 
provide  service  without  these  low  interest  REA 
loans  —  in  the  Dakotas,  for  instance,  where 
there  is  less  than  one  person  per  mile  of  line. 
For  these,  continuation  of  the  REA  two  percent 
loan  program  is  an  absolute  necessity. 

There  are  other  rural  electric  systems, 
however,  in  faster  growing  areas  which  realize 
that  to  keep  pace  with  the  power  demands  of 
their  consumer-members,  they  must  have 
growth  capital,  and  some  are  able  to  pay  higher 
interest  rates  for  it. 

A  two-year  study  of  capital  needs  by  the 
National  Rural  Electric  Cooperative  Associa¬ 
tion  and  Kuhn,  Loeb  &  Co.,  Inc.,  a  leading 


New  York  investment  firm,  found  that  rural 
electrics  will  have  to  invest  $9.5  billion  in  their 
facilities  during  the  next  15  years  —  twice  the 
amount  used  during  the  first  30  years  of  the 
program.  It  concluded  that  such  a  sizeable 
amount  could  not  be  expected  through  the 
only  presently  available  loan  source  —  REA. 

The  study  showed  that  while  some  systems 
could  afford  higher  interest  rates,  they  cannot 
meet  the  financial  criteria  necessary'  to  go 
directly  to  the  private  money  market  individu¬ 
ally.  Therefore,  it  recommended  the  establish¬ 
ment  of  a  Federal  Bank  for  Rural  Electric 
Systems,  similar  to  the  Farm  Credit  System, 
through  which  funds  from  the  private  money 
market  could  be  channeled  to  those  systems 
which  could  afford  higher  interest  rates.  The 
same  conclusions  were  reached  by  an  Admin¬ 
istration  study  of  supplemental  financing 
possibilities. 

Bills  to  create  such  a  Bank  are  now  before 
Congress  —  one  of  which  was  proposed  by  the 
Administration.  While  the  legislation  calls  for 
Federal  financial  help  in  the  beginning,  it 
provides  for  repayment  of  the  government 
funds  and  eventual  ownership  and  control  by 
the  rural  electric  systenjs  —  which  will  also 
invest  in  the  bank.  This  kind  of  formula  has 
proven  successful  with  the  Bank  for  C(X)pera- 
tives  and  the  Federal  Land  Banks. 

In  moving  toward  a  Federal  Bank  for 
Rural  Electric  Systems  the  rural  electric  co¬ 
operatives  have  initiated,  on  their  own  motion, 
a  long-range  program  to  lessen  the  govern¬ 
ment’s  financial  burden.  Oeation  of  the  Fed¬ 
eral  Bank  for  Rural  Electric  Systems  is  the 
first  step  toward  eventual  independence  from 
financial  reliance  on  the  Federal  Government. 


National  Rural  Electric  Cooperative  Association 

2000  Florida  Avenue,  N.  W.,  Washington,  D.  C.  20009 
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Copy  Marks  Signs 
Of  Changing  Times 


By  Stan  Finsnes^, 

CAM,  Prtnidence  (R.I.)  Journal-Bulirtiii 


It’s  Roodbye  to  the  front-page 
position  for  the  fascinating  clas¬ 
sified  personals  of  the  London 
Times — but  not  without  some 
fond  farewells  and  some  fun, 
too. 

Born  after  the  Great  Fire  of 
London  in  1666,  the  front  page 
ads  were  rarely  moved  inside. 
The  last  time  this  happened,  the 
front  page  was  taken  over  in 
tribute  to  Sir  Winston  Church¬ 
ill. 

But  on  May  3,  in  a  redesign- 
>  ing  of  the  Times,  the  “Smalls” 
(as  they  are  knowm  in  Britain) 
were  moved  inside  to  begin  on 
page  two.  The  change  didn’t 
pass  entirely  unnoticed. 


Personal  Touch 


ITS  WARMER  INSIDE 


Here’s  a  gem  of  an  ad — a  2x8, 
run  by  Shell  on  the  first  day  of 
the  new  format: 


SHELLEGY 


i  umpk  cook.  i 

Dt  AR  GENTLEFOLK  »tl- 

gofoe  Mynt  fucK, 


One  personal  ad  read,  “Happy 
Birthday,  Simon  Treen.  Yester¬ 
day  you  would  have  been  front¬ 
page  news. — Susan.” 

Another,  signed  A.  J.  H.: 
“Paging  the  Times.  —  Best 
Wishes  and  Congratulations  to 
the  Newspaper  and  Members  of 
the  Times  Publishing  (Company 
on  being  Front  Page  News.” 

One  company,  Spirax-Sarco 
Ltd.,  which  had  apparently  been 
ininning  a  weekly  chit-chat  ad 
on  page  one  for  several  years, 
headed  their  copy — 

"VALE  ATQUE  AVE 


DFAR  THANKERS.  ever  raw-l 
ful  to  Si.  Jvde. 


I  we  MlenHily  c&pd 

(And  for  movMii  wrtk  The  Timet. 

,  there'!  nothitig  qiuic  like  Shell.)  | 


It’s  no  wonder  that  the  Per¬ 
sonals  have  held  sway  for  so 
many  years.  They  were  dam 
good  reading,  offering  plenty  of 
oppoitunity  for  dreams,  fan¬ 
tasy,  pathos  .  .  .  from  ads  like 
these,  now  inside — 


“on  this  sad  occasion,  love 
to  all  people  like  Jane.  In 
fact,  love  to  everyone. 

—Paul.” 


and  went  on  to  say, 

“For  ’tis  now  said  that  the 
front  page  shall  carrj'  News 
with  a  capital  ‘N’,  in  place  of 
the  small  news  which  it  has  so 
uniquely,  and  perhaps  no  less 
significantly,  purveyed  this 
many  a  day. 

“Ah,  well,  w’e  ourselves  are 
forever  preaching  the  need  for 
progress  and  change.  Who  are 
we  to  resist  when  it  takes  us — 
ever  courteously — by  the  ear 
and  stands  us  on  the  inner 
quadrangle?  Our  typography 
may  be  astray,  but  our  heart  is 
in  the  right  place.” 

H.  A.  Fox,  official  retailers  for 
Rolls-Royce  and  Bentley,  offered 
“congratulations  to  the  Times 
on  its  new  layout.  We  trust  our 
friends  and  clients  will  in  future 
look  for  our  advertisements 
every  Friday  as  before,  but 
from  now  on,  on  Page  3.” 

Display  advertising  is  being 
accepted  for  the  new  page  one. 


“ONE  of  the  most  luxurious 
(100  ft.)  yachts  afloat  for 
charter.  .  .  .” 


“WORST  job  in  London  now 
available  for  young  librar¬ 
ian.  .  .  .” 


“ALICE  In  WONDERLAND. — 
Jonathan  Miller  is  looking 
for  an  enormous  corridor — 
at  least  100  feet  long — in  an 
18th  or  19th  century  house 
for  u.se  in  the  B.B.C.  TV 
production  of  Lewis  Carroll’s 
famous  story.  He  also  wants 
a  large  antiquated  Victorian 
kitchen  complete  with  black- 
leaded  stove,  perhaps  an  old 
pump,  rows  of  house-bells. 
Also  wanted  one  very  sinis¬ 
ter,  cranky,  indoor  swimming 
pool,  very  old  and  very  pe¬ 
culiar  for  the  ‘Pool  of  Tears’ 
.scene. — If  you  can  help, 
please  write  to  Tony  Palmer, 
E.515,  B.B.C.  TV.,  White 
City,  London,  W.12.” 
Cla.ssified  in  Britain,  inciden¬ 


tally,  is  continuing  to  receive 
added  attention.  Keith  Holt, 
group  classified  advertisement 
director  of  Provincial  Newspa¬ 
pers,  Ltd.,  reports  that  British 
CAMS  are  setting  up  their  own 
association,  which  will  be  affili- 
liated  with  ANCAM. 


SOFT  SELL  IN  VERMONT 


Jobs  for  Admen 


IVfanaging  Editor 


Springfield,  Mass. 

Richard  C.  Garvey,  43,  a 
member  of  the  Springfield  Daily 
News  staff  for  22  years,  has 
been  appointed  managing  editor 
to  replace  Frank  H.  Kelly  who 
retired  June  1.  Garvey  who  at¬ 
tended  the  University  of  Massa¬ 
chusetts,  has  been  writing  edi¬ 
torials  for  the  News. 


Haskins  Named 
For  Syracuse  U. 
Research  Chair 


Now  for  a  change  of  scene  we 
move  from  London  to  the  Barre- 
Montpelier  (Vt.)  Times-Argus 
where  Bob  Potter,  CAM,  has  his 
own  ideas  as  to  what  constitutes 
smart  copy. 

Here  are  some  Vermont-style 
auto  ads  which  by  w'ay  of  un¬ 
usual  copy  rang  the  selling  bell: 

IF  YOU’RE — as  confused 
as  a  toad  under  a  spring¬ 
toothed  harrow  about  all  the 
claims  the  auto  folks  are 
making  these  days,  stop 
down  to  Peanut  Kennedy’s 
place.  We’ve  got  a  couple  of 
fair  to  middlin’  horses  we’d 
like  to  get  rid  of.  (We  take 
most  anything  in  trade  at 
Chelsea’s  biggest  Chrysler- 
Plymouth  Jeep  dealership.) 

MOST  OF  OUR  CARS— 
look  worse  than  a  Wood¬ 
pecker’s  boarding  house  and 
are  higher  than  a  fair¬ 
grounds  fence,  but  you  ought 
to  stop  in  anyway.  You 
might  hear  a  good  joke  you 
haven’t  heard  before.  Peanut 
Kennedy,  Chelsea’s  Biggest 
Chrysler  -  Plymouth  -  Jeep 
Dealer. 

IF  YOU  WANT  TO  GET 
TOP  DOLLAR — for  your  old 
car,  stay  away  from  Old  Man 
Kennedy:  he’s  tighter  than 
your  mother’s  arm  and  as 
slippery  as  a  schoolmarm’s 
leg.  (He’s  also  Chelsea’s 
Biggest  Chrysler-Plymouth- 
Jeep  Dealer.) 


,  Chicago 

Three  members  of  the  general 
advertising  staff  of  the  Chicago 
Tribune  have  been  given  in¬ 
creased  responsibilities.  All  are 
western  division  sales  managers. 
Thomas  W.  Bums  Jr.,  will  ad¬ 
minister  food  and  household 
.supply  advertising;  Robert  W. 
Eder,  travel  and  financial  adver¬ 
tising,  and  David  P.  Rowe,  ap¬ 
pliance  advertising,  on  a  na¬ 
tional  basis. 


Syracuse,  N.Y. 

Dr.  Jack  B.  Haskins,  profes¬ 
sor  of  journalism  at  Indiana 
University,  has  been  named  the 
first  John  Ben  Snow  Professor 
at  Syracuse  University’s  School 
of  Journalism.  He  will  join  the 
Syracuse  faculty  in  September. 

The  John  Ben  Snow  Newspa¬ 
per  Research  Professorship  was 
established  last  December  with 
an  initial  endowment  of  $1  mil¬ 
lion  by  the  John  Ben  Snow 
Foundation.  Mr.  Snow  is  chair¬ 
man  of  the  board  of  Speidel 
Newspapers  Inc.  and  president 
of  the  foundation. 

Syracuse  University  Chancel¬ 
lor  William  P.  Tolley  said  Dr. 
Haskins’  first  objective  will  be 
development  of  a  comprehensive 
research  program  in  all  phases 
of  newspaper  operations. 

Dean  Wesley  (3.  Clark  of  the 
School  of  Journalism  said  the 
appointment  strengthens  and 
broadens  the  graduate  program 
at  a  time  when  the  interest  in 
graduate  work  in  the  field  of 
mass  communication  is  increas¬ 
ing  rapidly. 

Dr.  Haskins  is  a  graduate  of 
the  University  of  Georgia  with 
a  master’s  degree  from  Emory 
University  and  a  doctorate  from 
the  University  of  Minnesota. 

He  was  a  reporter  and  editor 
for  the  Gainesville  (Ga.)  News 
and  also  served  as  a  correspond¬ 
ent  for  the  United  Press,  Asso¬ 
ciated  Press  and  the  Atlanta 
Constitution. 

He  taught  at  the  University 
of  Minnesota.  At  Indiana  Uni¬ 
versity  he  is  director  of  the 
Bureau  of  Media  and  Opinion 
Research,  and  is  chairman  of 
the  Ph.  D.  program  in  mass 
communications. 


Dreyfus  will  Retire 
From  Family  Weekly 


Walter  C.  Dreyfus  will  retire 
as  associate  publisher  of  Family 
Weekly  on  July  1,  but  will  con¬ 
tinue  as  senior  con.sultant  for 
the  magazine  and  subscribing 
newspapers,  president  Leonard 
S.  Davidow  of  Family  Weekly, 
announced. 

Vice-president  and  sales  man¬ 
ager  of  Consolidated  Book  Co., 
Dreyfus  will  still  be  associated 
with  both  the  book  and  maga¬ 
zine  companies,  but  on  a  shorter 
work-week  than  previously. 

Prior  to  joining  Consolidated 
in  1937,  Dreyfus  was  city  circu¬ 
lation  manager  of  the  Birming¬ 
ham  Age  News-Herald,  then 
circulation  manager  of  the 
Nashville  Banner. 
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Halt  Meyer 

{Continued  from  page  11) 


ftrontr  evening  newspaper  and 
ire  planning  to  use  the  World 
Jouri.al  heavily.  Reactions  have 
jeen  (-qually  positive  about  the 
Sunday  paper  which  ad  men  see 
is  an  opportunity  to  cover  the 
:narket  at  economic  rates.  With 
the  morning  Tribune  we  are 
offering  advertisers  a  diversified 
and  appealing  selling  climate  . . . 
many  advertisers  have  expressed 
real  interest  at  the  prospect  of 
buying  our  three  papers  under 
a  single  contract.” 

These  comments  were  from  a 
man  who  knows  how  to  appraise 
prosjiects  and  is  not  given  to 
rash  statements.  He  joined 
Scripps-Howard  Newspapers  as 
an  advertising  salesman  in  1932, 
eventually  becoming  group  sales 
manager,  then  moving  on  to  the 
Washington  Daily  News  where 
in  1947  he  was  named  business 
manager.  That  newspaper  has 
boomed  from  a  circulation  of 
70,000  to  200,000. 

Although  not  ready  to  detail 
circulation  plans,  Meyer  spoke 
in  broad  terms,  stressing  that 
because  of  production  and  trans¬ 
portation  difficulties  the  city’s 
evening  newspapers  had  not 
achieved  anywhere  near  the  suc¬ 
cess  they  should  have  obtained 
in  gaining  suburban  readership. 
Morning  newspapers,  he  said, 
had  been  reasonably  successful 
in  the  suburbs  and  this  was  the 
pattern  that  the  World  Journal 
would  also  pursue,  seeking  more 
than  ever  before,  home-delivered 
out  of  city  sales. 

‘50%  More  Circulation’ 

Meyer  is  practical.  As  the 
former  assistant  general  busi¬ 
ness  manager  of  the  Scripps- 
Howard  group  and,  later,  as 
business  manager  and  finally 
president  of  the  World-Telegram 
&  Sun,  he  recognizes  that  such 
circulation  is  costly  and  difficult 
to  get.  Nevertheless  the  aim  is 
to  build  a  solid  evening  news¬ 
paper  which  projects  to  fifty  per¬ 
cent  more  circulation  in  the  city 
and  suburbs  than  that  of  any 
other  standard-sized  New  York 
daily. 

As  president  of  the  corpora¬ 
tion  he  has  set  a  policy  which 
aims  to  produce  newspapers 
which,  in  his  own  words,  ‘‘will 
be  so  good  that  they  won’t  have 
to  bother  with  token  suburban 
coverage  to  rake  in  readers,  but 
will  be  geared  in  content  to  in¬ 
terest  people  wherever  they  are 
available.” 

Initially,  production  will  be  on 
the  New  York  city  presses  of  the 
former  World-Telegram  and  in 
that  newspaper’s  Brooklyn 
plant.  When  issues  of  the  World 
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Journal  run  above  64  pages,  the 
mid-town  production  facilities  of 
the  old  Herald  Tribune  building 
will  be  used. 

‘‘As  for  the  future,”  says 
Meyer,  ‘‘my  aim  is  to  get  all 
production  under  one  roof,  in 
one  plant.  The  only  exception 
will  be  the  establishment  of 
satellite  plants  in,  say,  West¬ 
chester  and  out  on  Long  Island 
which  will  be  used  to  service  the 
suburban  readership  we  intend 
to  stimulate.” 

The  WJT  chief  seemed  well 
pleased  with  the  settlement  he 
had  achieved  with  the  printers, 
terms  of  which  will  cost  his  cor¬ 
poration  and  its  three-way 
ownership  —  Hearst,  E.  W. 
Scripps  and  Whitney  Communi¬ 
cations — over  $1  million.  “We 
shall  be  able  to  switch  type 
around  within  our  plant,  be¬ 
tween  our  newspapers  and  de¬ 
velop  into  a  24-hour  operation. 
In  this  continuous  operation  is 
the  key  to  great  savings.  Do  you 
know  the  World-'Telegram’s 
presses  only  ran  for  about  30 
hours  a  week.  Now  we  plan  to 
keep  ’em  running  almost  con¬ 
tinuously.” 

Did  Mr.  Meyer  think  that  the 
strike  was  doing  great  damage 
to  circulation  prospects? 

“It’s  certainly  not  doing  us 
any  good,  but  at  the  same  time 
the  shut-down  is  in  some  ways 
going  to  enhance  the  impres¬ 
sion  of  completely  new  news¬ 
papers  when  we  do  publish.  This, 
I  think,  will  have  some  value  and 
as  you  know  we’re  all  ready  to 
go  with  a  massive  advertising 
campaign  which  won’t  leave  any¬ 
body  in  doubt  that  we’re  back 
in  business.” 

What  of  the  rumor  that  the 
management  of  the  merged  cor¬ 
poration  was  not  in  any  hurry 
to  start  up  publication  until  the 
slack  summer  months  were  over? 

“This  is  completely  untrue. 
We  would  run  our  papers  to¬ 
morrow  if  we  can  get  union 
agreement,”  he  said. 

How  did  he  feel  about  the  still 
persistent  report  that  the 
merged-corporation  would,  if 
given  the  chance,  close  down  the 
Herald  Tribune  and  thus  rid 
itself  of  the  one  element  likely 
to  sap  profits? 

“Again,  this  is  not  true.  We 
have  planned  and  designed  this 
operation  in  three  dimensions: 
morning,  evening  and  Sunday. 
We  will  be  on  the  streets  on  a 
seven-day  three-newspaper  basis 
covering  the  whole  spectrum  of 
news  and  comment.  I  can  fore¬ 
see  no  reasons  to  change  such 
plans.” 

“And  that  for  the  time-l)eing 
is  all  I  can  tell  you,”  said  Matt 
Meyer,  the  man  who  many  years 
ago  left  Montgomery,  Alabama, 
for  a  career  in  advertising  and 
publishing,  which  he  describes 
as  “still  full  of  challenges!” 
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Splinter 
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“really  came  to  fruition”  at  a 
meeting  of  minds  at  Aqueduct 
Race  ’Track. 

At  this  point,  four  models 
came  in  from  a  nearby  fashion 
show,  “These  are  some  of  the 
young  Guild  typists  we’re  wor¬ 
ried  about,”  quipped  Schaap  as 
the  meeting  adjourned  to  the 
bar  for  “more  serious  business.” 

Murphy  had  warned  that  the 
Guild  is  empowered  to  press 
charges  of  dual  unionism  should 
the  group  go  ahead  with  its 
plan.  The  penalty  is  expulsion 
from  the  Guild  or  fines. 

As  E&P  went  to  press  Thurs¬ 
day,  there  was  hope  for  a  set¬ 
tlement  of  the  Guild  strike  and 
agreement  with  all  the  unions 
seeking  contracts  with  the 
World  Journal  Tribune  Inc.  by 
the  middle  of  next  week. 

The  photoengravers  and  the 
publishers  were  close  to  full 
agreement.  It  is  understood  the 
publishers  agreed  to  pro¬ 
vide  the  engravers  the  same 
five  extra  weeks  of  severance 
pay  granted  in  tentative  settle¬ 
ments  with  other  unions.  They 
ahso  agreed  to  replenish  the 
union’s  pension  and  welfare 
funds  to  the  extent  that  they 
might  be  depleted  through  dis¬ 
missals.  The  engravers  had  90 
men  employed  at  the  old  news- 
napers.  'They  expected  48  to 
be  employed  by  the  new  corpo¬ 
ration. 

Earlier,  the  guild  and  the 
publishers  agreed  on  a  plan 
which  permitted  employes  in 
the  union’s  juri.sdiction  to  re¬ 
sign  voluntarily  with  full  sever¬ 
ance  pay;  two  retroactive  wage 
increa.ses  totaling  $12  a  week; 
4  weeks’  pay  in  lieu  of  dis¬ 
missal  notice,  and  i)ay  for 
accrued  vacation. 

Severance  .\greemenl 

The  negotiators  agreed  to 
remove  the  60-week  severance 
pay  ceiling  for  employes  of  the 
former  World-Telegram  &  Sun 
and  Journal-American.  There 
was  no  such  limitation  at  the 
Herald  Tribune. 

Guild  officials  said  employes 
dismissed  as  a  result  of  the 
merger  or  resigning  voluntarily 
would  be  entitled  to  two  weeks’ 
pay  for  each  year  of  service. 
The  agreement  stipulated  that 
the  number  of  voluntary  termi¬ 
nations  would  be  limited  to  the 
total  number  of  employes 
scheduled  for  dismissal  from 
each  job  classification. 

Discussions  with  the  guild 
centered  on  job  categories  and 
questions  of  seniority  to  be 
observed  in  dismi.ssals. 


Dodd  Says  Anderson 
Gave  Twisted  Report 

Washington 

U.  S.  Senator  Thomas  J. 
Dodd,  Connecticut  Democrat, 
complained  to  Federal  Court 
here  this  week  that  Drew  Pear¬ 
son  and  Jack  Anderson  were  at¬ 
tempting  to  try  his  libel  suit 
against  them  in  the  press. 

Dodd’s  lawyer,  John  F.  Son- 
nett,  requested  again  that  a 
judge  be  assigpied  to  expedite 
trial  of  the  case  because,  he  as¬ 
serted,  Anderson  had  given  re¬ 
porters  “a  twisted,  self-serving, 
distorted  version”  of  a  pre-trial 
deposition  by  James  P.  Boyd  Jr., 
the  senator’s  former  administra¬ 
tive  assistant.  The  pre-trial 
testimony  does  not  become  pub¬ 
lic  until  it  is  filed  in  the  court. 

The  affidaNdt  filed  by  Sonnett 
referred  to  Pearson-Anderson 
columns  on  Dodd  as  “a  ven¬ 
detta.” 

In  another  move,  the  senator 
withdrew  11  items  from  his 
original  complaint,  leaving 
three  specific  claims  of  libel  and 
scaling  down  his  damages  from 
$5  million  to  $2  million. 

• 

Newspaper  Appeals 
Guild  Case  Findings 

Torrance,  Calif. 

The  Daily  Breeze  has  filed  an 
appeal  from  findings  of  a  Na¬ 
tional  Labor  Relations  Board 
trial  examiner  which  held  it 
guilty  of  unfair  labor  practices. 

The  examiner  recommended 
that  the  Board  order  the  pub¬ 
lisher  to  bargain  with  the  Los 
Angeles  Newspaper  Guild.  His 
report  asserted  that  employes 
were  threatened  with  dismissal 
and  “blacklisting”  because  of 
their  union  activities.  The  exam¬ 
iner,  James  R.  Webster,  added 
that  the  employer’s  actions  “im¬ 
properly  affected”  the  results  of 
a  union  representation  election 
held  July  ‘20,  196.'),  and  it  should 
l)e  set  aside. 

• 

3  at  Columbia  Win 
Fellowships  for  Travel 

The  Pulitzer  Traveling  Fel¬ 
lowships  for  1966  were  awarded! 
May  31  at  the  Columbia  Univer¬ 
sity  Graduate  School  of  Journal¬ 
ism  to  James  G.  Lubetkin,  New 
York  City;  Michael  J.  Ix'ahy, 
Chicago,  and  David  B.  Man- 
gurian,  Ventura,  California.  The 
grants,  worth  $3,000  each,  are 
presented  to  the  top-ranking 
members  of  the  journalism 
school’s  graduating  class  for 
travel  and  study  abroad. 

The  alternates  are  John  F. 
Hildebrand,  Dallas;  the  Rev. 
John  P.  Foley,  Havertown,  Pa., 
and  Kendrick  K.  Frazier,  Wind- 
.sor,  Colorado. 
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R.  L.  Taylor  Heads 
ANPA  Foundation 


Robert  L.  Taylor,  president 
and  publisher  of  the  Phila4lel- 
phia  Bulletin,  was  elected  presi¬ 
dent  of  the  ANPA  Foundation 
at  a  meeting  of  the  ti-ustees  this 
week  in  New  York.  He  succeeds 
David  Lindsay  Jr.,  president  and 
publisher  of  the  Sarasota  (Fla.) 
Herald-Tribune  and  Journal, 
who  had  served  two  years. 


The  Foundation  administers  the 
Newspaper  in  the  Classroom 
program  of  workshops  for 
teachers,  sponsors  the  annual 
World  Press  Achievement 
Award  and  publishes  materials 
to  assist  teachers  and  news¬ 
papers  in  educational  activities. 


ANNOUNCEMENTS 

Newspapers  For  Sale 


Pulliam  Vireprcoidenl 


Eugene  S.  Pulliam,  assistant 
publisher  of  Indianapolis  (Ind.) 
Star  and  Mews,  was  elected  vice- 
president,  succeeding  William  F. 
Schmick  Jr.,  publisher  of  the 
Baltimore  (Md.)  Sun.  Barnard 
L.  Colby,  publi.sher  of  the  S~ew 
London  (Conn.)  Day,  was  re¬ 
elected  as  secretary,  and  Eugene 
C.  Bishop,  president  of  Penin¬ 
sula  Newspapers,  Palo  Alto, 
Calif.,  was  elected  treasurer. 


The  trustees  met  at  the  head¬ 
quarters  of  the  American  News¬ 
paper  Publishers  As.sociation. 


Sykes  Becomes  GM 
Of  California  Daily 

Santa  Barbara,  Calif. 

William  F.  Sykes,  former  as¬ 
sistant  general  manager  of  the 
Sew  York  Times  Western  Edi¬ 
tion  and  later  publisher-rela¬ 
tions  director  of  Family  Weekly, 
has  been  named  general  man¬ 
ager  of  the  Santa  Barbara 
Sews-Press,  succeeding  Bert  D. 
Lane,  who  died  May  1  after  44 
years  on  the  paper.  Sykes  pre¬ 
viously  was  in  advertising  for 
the  Bid finwre  (Md.)  News-Post, 
advertising  director  of  the  At¬ 
lanta  (Ga.)  Newspapers,  and 
advertising  director  of  the  Okla¬ 
homa  Publishing  Co.,  Oklahoma 
City. 


SELECT,  PROFITABLE  WEEKLIES 
(Most  require  29%  cash  down) 

Colorado  . $  40,000 

i  Rockies  .  172,600 

Florida  .  860,000 

Illinois  . 850,000,  70,000 

i  Iowa  .  45,000,  66.000 

Kansas  .  16,000,  36,000 

,  Nebraska  .  30,000,  62.500 

'  Texas  .  210,000 

I  Wisconsin  .  67,600,  160,000 

I  Canada  .  250,000 

I  Some  are  oftset.  Others — state  cash  I 
I  available,  where  and  what  you  want.  : 
i  MARION  R.  KREHBIEL,  Broker 
Box  88  Norton,  Kans.  67654 


NEWSPAPER  SERVK  ES 

Newspaper  Printing 


classified  section 


Benefit  from  o«ir  Vast  Newspaper  Audience 


PRIZ&WINNING  WEEKLY,  $19,500. 
$5M  down.  Price  includes  building, 
with  new  apartment  above.  Lanesboro 
Leader.  Lanesboro,  Minnesota  55949. 


1.  NORTHEAST.  County  seat  exclu¬ 
sive.  Priced  at  $85,000.  Terms. 

2.  MIDWEIST.  Profitable  suburban. 
$85,000.  Terms. 

3.  CALIFORNIA.  Regional  business 
weekly.  $25,000.  Terms. 

JACK  L.  STOLL  &  ASSOOATES 
6381  Hollywood  Blvd. 

Los  Angeles,  California  90028 


Newspapers  Wanted 


WANT  OTHER  NEWSPAPER  proper¬ 
ties  1  Cash  or  terms  1  Confidential  I  Phil 
Turner,  Citizen-News,  1545  N.  Wilcox 
Ave.,  Hollywood.  Calif.,  90028.  Ph. 
(213)  469-1234. 


Business  Opportunities 


TOP  AI)  SALE.SMAN  (37)  seeks  | 
weekly  to  net  $13M — or  seeks  partner  | 
for  larger  paper.  Box  1913,  Editor  £  ; 
Publisher.  i 


Books— Out  Of  Print  Books 


ANNOUNCEMENTS 

Newspaper  Appraisers 


ANNOUNCEMENTS 

Newspapers  For  Sale 


APPRAISALS  FOR  ESTATE.  TAX 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kansas. 


Newspaper  Brokers 


BILL  MATTHEW,  Newspaper  Broker, 
129  Buena  Vista  Dr..  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
PHONE;  AC  (813)  733-2966 


(CONFIDENTIAL  INFORMATION 
Daily  Newspariers  Proiierties 
W.  H.  Glover  Go..  Ventura.  Calif.  93001 


NEGOTIATORS  for  transfer  of  news¬ 
paper  propertiea— sale  or  imrchase. 
Dixie  Newspapers,  P.  O.  Box  490  Gads¬ 
den.  Ala.,  35902.  Phone  646-33.';7. 


I  MIDWEST  SEMI-WEEKLY  in  rich 
I  farm-industrial  community.  Owner  nets 
1  $20,000  yearly,  $50,000  down.  Please 
I  tell  alK>ut  yourself  in  inquiry.  Larry 
'  Towe  Agency,  472  Fletcher,  Winter 
Park.  Fla..  32789. 


VERNON  V.  PAINE 
Daily  papera— Nation-wide  service 
899  W.  Bonita.  Claremont.  Calif.,  91712 


FARM  PUBLICATION  AND  PLANT 
Long-time  high  earnings  record.  Man¬ 
agement  available.  Requires  $80M  rash 
down  on  $275M  price.  Box  1914,  Eiditor 
&  Publisher. 


OUT-OF-PRINT  BOOKS  LOCATED 
H.  I).  Pedersen  Cxi.,  Box  116, 
New  York.  N.Y.  10011 


Public  Notice 


HUMANISTIC,  SOETSTTIFIC,  polytheis¬ 
tic.  workl  conception,  helps  to  renew 
art,  science,  religion,  and  to  perceive 
spiritual  worlds.  School,  Aug.  19-27. 

Rudolph  Steiner,  Encyclopaedia 
Kritannica.  1962.  Details,  419  Vliet, 
Milwaukee,  Wis.  53212. 


NEWSPAPER  SERVICES 


SALES-FIN  ANCING-A  PPR.AISA  LS 
P.  T.  Hinea,  Publishers’  Ser\ice 
Box  3132,  Greensboro,  N.C.  27402 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  bu.ver.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCT 
Box  189,  Mt.  Pleasant.  Mich.  48858 


EXiit  SALE — The  Bloomfield  News, 
county  seat  weekly  and  job  shop, 
RkKimfield.  Indiana  47424.  Price<l  to 
sell  I 


SYD  S.  <X)ULD  AS.SOCTATES 
"the  broker  with  instant  buyers” 
Newspatter  Sales,  Management, 
Appraisals.  Personal  Purchases 
107  S.  Lawrence  St..  Montgomery,  Ala. 
(205)  262-1751 


$6.(100  WILL  HANDLE  Wisconsin 
weekly  for  right  party.  Publisher  going 
liack  to  school,  must  sell.  W.  H. 
Brovald.  Sentinel,  Gadott,  Wisconsin 
.54727. 


SELECT  NEA5SPAPERS  AVAILABLE 
in  South  and  .Southeast 
NEWSPAPER  SERVICE  (X)..  INC. 
P.O.  Dr.  12428.  Panama  City.  Ha. 


DEAN  SELLERS  sells  Arix.  and  west¬ 
ern  pai>ers.  625  E.  Main.  Mesa.  Ariz., 
85201.  (AC  602)  964-2431. 


CALIIXIRNIA  WEEKLY,  dominant. 
45-minuten  from  large  city,  offset.  1966 
gross  should  top  $63,000.  Finest  cli¬ 
mate.  120.000  down.  J.  A.  Snyder. 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  Calif.  92806. 


TWO  EXCELLENT  WEEKLIES.  Area 
2.  Well-e<iuipiiefl  and  hfajsed.  Grossing 
$38  to  $42M :  g<x>d  net :  growing  com¬ 
munities.  Ill  health  and  other  interests 
of  owners.  Johnson  and  Lynch, 
Brokers.  Newfield.  N.Y.  14867.  Ph.: 
I-N  4-7778. 


[  IIB  S  Stti  ST.  •  BOX  1135  •  PADUCAH  KY.  I 
Features  Available 


BELLY  LAUGHS  weekly!  Try  Oscar 
Jay’s  Banquet  Table  humor  column  4 
weeks  free.  Write  Box  6544.  Minneapo¬ 
lis.  Minn..  66408. 


If  you  don’t  use  Lippmann,  Reaton  or 
Alsop,  you  need  Wallace’s  weekly  col¬ 
umn.  The  SIX’TIES,  Box  15,  Fraser, 
N.Y.  13753. 


Fillers 


NEWSPAPER  PLANT.  96-pag.'  stand- 
ard,  has  time  available  for  esiublishsd 
tabloid  or  standard  newspaper  Large, 
modem  shop.  William  Spear.  .Matzner 
Publications,  Rte.  23,  Wayne,  N.J 
(AC  201)  696-3800. 


Press  Engineers 


Newspaper  Press  Installation 
MOVIN(;— REPAIRING— TRUCKING 
B-\|>ert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn,  N.  Y.  11231 
(AC  212)  JAckson  2-6105 


Newspaper  Presses  and  Conveyors 


EDWARDS  TRANSFER  CO.,  INC. 
1100  Roes  Ave..  Dallas,  Texas  75202 
1315  Ashland  St.,  Dallas,  Texas  76201 
(AC  214)  RI  1-6363 


ERECTING.  DISMANTLING. 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


Publishers*  Representatives 


ITALY  AND  MEDITHHIRANEAN  - 
Rome  Daily  American,  now  in  21st 
year,  will  accept  representation  2  or  3 
major  stateside  papers.  Write;  Gen. 
Mgr.,  RDA.  8  Via  Dandolo,  Rome. 
Italy. 


EQUIPMENT  MART 

Compitsing  Room 


foremost  newspapers  use 


i. m. DURALUMIN  Newspaper  Base 

color  coded — ANPA/RI  tested 

j. m.HANsystem  Engineered  Dispatch  Rooms 

custom  fitted  to  exact  needs 
j.m.HARTCO  Power  Rotary  Plate  Shaver 
simplifies  hot  metal  paste  up 
j.m.LUMINITE  Stereotype  Chases 

precision  ground  uniformly  accurate 
i.m. MECHANICAL  COPY  BOY  Conveyors 
copy,  proofs,  flatcasts.  pasteups 
i.m.SPACEMAKER  Newspaper  Turtles 
ruggedly  built,  reasonably  priced 


JACK  MOORE 

Newspaper  ProtJuefion  Outfitter 


RI/200  Country  Club  Dr. 
Medina,  Ohio  44255 


GUARANTEED  .\-l  MATS  from  14  to 
48pt  for  G4.  G4-4  Intertypes  or  models 
80,  .32.  33,  34,  35  or  36  Linotyiies.  Let 
us  know  your  neerls,  and  will  send 
proofs  and  prices.  Also  have  ’ITS 
8ViA16  Aurora  with  Bold  and  5V4J100 
Spartan  Book  with  Heavy.  Midwest 
Matrix,  712  Federal  St.,  (Thicago,  III. 
60605. 


LINOTYPES-’7  model  18’s  Microtherm 
Pot,  2  Magazines,  Mohr  Dial  Control. 
Margach  Feerler,  4  Molds,  well-mam- 
tain^.  Can  be  seen  running.  $16.50. 
Model  6,  Gan  Feeder.  $950.  Don  Ma- 
thieu,  617  E.  Highland  Ave.,  Villa 
Park.  Illinois  60181.  (AC  312)  832- 
1479. 


PRAfmCALLY  NEW  AND  UNU.SED 
Fairchild  non-counting  perforator  TPE 
214  for  sale.  Company  going  out  of 
business.  New  $2085 ;  will  accept  any 
reasonable  offer.  R.  D.  Royston,  300 
6th  Ave..  Room  275,  Pittsburgh.  Pa. 
16222.  (AC  412)  261-.5630. 


ISeunpaperg  For  Sale 


WANTTaD  ;  Exp^enr«^l  neunpaperman 
to  inveat  in  or  buy  wr«»kljr  nevi-Rpap^r 
in  North  Central  Flf»ri<la.  Box  19fi6, 
Kfiitor  &  Puhlifih^r. 


I  INDIANA  WEEKLY  Rrotniinfr  $35,00(1 
!  ofTem  prenent.  expanHinir  future 

'  to  younjrer.  vifcoroua  publisher.  Owner 
;  retirintc :  aliout  110.000  down  handles. 
I  DIAL.  1503  Nazareth*  Kalamazoo. 
I  Mich.  19001. 


BIG  NEWSPAPERS  use  Handy  Fillers. 
They  come  Header!  an<l  save  time.  P.O. 
Box  5451,  San  Francisco.  Cal..  94101. 


Newspaper  Printing 


NEW.SPAPER  PLANT;  II  Linos;  40- 
page  press :  has  time  open  for  more 
tabloid  or  standani  newspapers.  Nor¬ 
man  Adair.  Moreau  Publ.,  Box  545, 
Orange.  N.J.  (AC  201)  OR  4-80C'0. 
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MODEL  6  LINOTYPE,  #55142.  Excel¬ 
lent  condition.  Gootl  supply  of  spare 
parts.  $1500.  Standard-Journal,  Box  7, 
Rexburg,  Idaho  8.3440. 


MODEL  29  LINOTYPE  72-90  Hydra- 
quadder,  6  iKX’ket  disk,  feexler,  auto 
ejector.  4  mags,  18-24  two  letter  molds, 
electric  pot,  220.  Model  .31  Lino,  qund- 
der,  feexler,  3  mags,  6  |g>cket,  auto 
ejector,  220  electric  pot.  Both  machines 
have  had  crxcellent  care,  are  in  perfect 
running  condition.  Really  i>erfect.  Don 
Mathieii,  617  E.  Highland  Ave.,  Villa 
Park.  Illinois  60181.  (AC  312)  832-1479. 


B6 


Equipment  Mert 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Complete  Plants 


PLANT  LIQUIDATION! 

Compel*  plant  equipment  of  the  Warren 
(Pa.  •  Times  Mirror  recently  merged 
with  the  Warren  Observer. 

ENGRAVING 

1 — hairchild  Scan-A-graver.  Model 
K  267 

COMPOSING  ROOM 

1—  Intertype  V-1 — No.  27060  with  TTS 
Unit  and  Perforator 

2 —  Intertypes  C-4 — Nos.  17118-17467 
1 — Intertype  C-S— No.  7126 

1 — Intertype  C-SMl — No.  12.747 
1 — Intertype  D-SM3 — No.  6592  equip- 
l>ed  with  3/72-3/34  Magazines 
33 — Fonts  Intertype  Mats  with  Sorts 

1 —  Hamilton  11  Drawer  Sorts  Cabinet 

2 —  Ludlow  Typographs.  Nos.  7801- 
01832 

3 —  Ludlow  Matrix  Cabinets 
48 — Fonts  Ludlow  Mats 

Sticks — Spaces — Quads — Dividers 

1 —  Elrod  Stripcaster,  No.  F'3696G— 

12  Molds 

2 —  Hammond  Glider-Trim-o-saws 

1— Morrison  Slug  Stripper  on  Cabinet 
1 — Rouse  Rotary  Miterer  on  Cabinet 
1 — Nolan  Mortiser 
1 — Vandercook  No.  2  Proof  Press 

FLAT  STEREO 

1 — Hammond  EHectric  Scorcher 
1 — Hammond  Full  Page  Elasy-Kaster 
1 — Goss  Stereo  Saw  and  Trimmer 
1 — Hartco  9"  Rotary  Knife  Flat  Shaver 
1 — Hammond  Jigsaw  and  Drill 

CURVED  STEREO 

12 — Steel  and  Oak  Makeup  Turtles 
26 — Steel  Stereo  Chases 
1 — Mat  Humidor — 1  Shear 
1 — Goss  F'ull  Page  Mat  Roller 
1 — Sta-Hi  Master  Former 
1 — Kemp  Immersion  4600  Metal  Pot 
1— Goss  Vacuum  Casting  Box 
1 — Duplex  Plate  Finisher 
1 — Duplex  Tubular  Chipping  Block 
1 — Goss  Tubular  Rout-o-plate 

PRESS 

1 — 24  p.  Duplex  Tubular  Press  No.  337 
with  t/4  and  ^4  Folder — 60  HP 
Drive — 2  Compensators — 2  Side  Lay 
Register  Cylinders — 2  Capco  Color 
Fountains.  Can  sell  this  as  16 
pages. 

MISCELLANEOUS 

Spaceliand  Cleaner  —  Saw  Setter  and 
Filer  Bench  Grinder — Dump  Trucks — 
Galleys—  Hand  Lead  Cutters — Miterers 
— Tools  —  F'oundry  and  Wood  Type  — 
Howard  Paper  Cutter — etc. 


IIVERYTHING  PRICED  FOR 
LIQUIDATION. 

Refresrntative  on  premises  from  Jnne  6. 


Composing  Room 


For  Sale 

FRIDEN  KEYBOARDS 


Four  practically  new  Friden  LCC-C 
keyboards  for  Computer  Tape  prepara¬ 
tion.  Includes  reader,  hard  copy  and 
si>ecial  coding  keys  required  for  Com¬ 
puter.  Elquipment  never  used  in  produc¬ 
tion.  Each  cost  33,440  new.  Best  offer. 
Contact 

Mr.  J.  C.  Doyle.  Production  Mgr., 
BALTIMORE  SUNPAPEBS 
Calvert  &  Centre  Sts., 

Baltimore.  Maryland  21203 

Engraving  Equipment 

12  X  18  PHOTO  LATHE  in  excellent 
condition.  Buy  outright  for  balance  due 
on  lease-purchase  agreement,  or  as¬ 
sume  lease  and  make  monthly  payment. 
Machine  nearly  half  paid  for.  Citizen, 
Windom,  Minnesota  66101. 

QUICK  SALE  WANTED  for  Fairchild 
8  X  10,  65  screen  Scan-A-Graver  with 
cabinet.  microscope.  Asking  32000. 
Make  a  cash  offer  and  you  may  get  a 
real  bargain.  Peter  W.  Cox,  The  Bath 
Times,  Bath,  Maine  04530. 

BRAND  NEW  FAIRCHILD  Journalist 
8  X  10  Scan-A-Graver.  Enlarges  half 
tones  and  line  cuts.  Used  two  months; 
went  offset.  Alice  (Texas)  Daily  Echo. 

FAIRCHILD  8  x  10,  66-line  Scan-A- 
Graver.  In  excellent  condition.  Com¬ 
plete  31.600.  Glenn  Cushman.  The  Bul¬ 
letin,  Bend.  Oreg.  (AC  503)  382-1811. 

KLISCHOGRAPH — Make  your  own  en¬ 
gravings  up  to  6"  X  8".  Machine  is  5 
years  old.  Best  offer  over  33,000.  Cost 
new  39.800.  City  Wide  Ptg.  Co..  195 
E.  4th  St.,  New  York,  N  Y.  10009 

Mailroom  Equipment  For  Sale 

4  CUTLER-HAMMER  NEWSPAPER 
BUNDLE  WRAPPING  MACHINES 
in  excellent  condition.  Machine  com¬ 
bines  operations  of  bottom  wrap,  top 
wrap,  automatic  feeder  and  tying  ma¬ 
chines  without  wire  producing  bun¬ 
dles  completely  wrapped  and  protected 
on  four  sides.  Maximum  capacity  20 
bundles  per  minute,  half-fold  or  tab 
size.  22%  inch  cut-off,  but  may  be 
motlified  for  21^  inch  cut-off.  Variable 
stack  size  27  to  40  lbs.,  2400  to  3000 
single  pages.  Wrapping  paiier  60  to 
100  lb.  Clupak  or  equivalent  in  36  inch 
diameter  rolls,  16  to  16  inch  width. 
Hot  glue  seal.  Complete  drives,  con¬ 
trols,  wrapper  paper  reel  stands  in¬ 
cluded.  Power  requirements:  electrical 
220/440  volt  3  Phase,  60  Cycle;  com- 
preMed  air  80  P.S.I.  Contact  R.  C. 
James,  Milwaukee  Journal,  Milwaukee, 
Wisconsin  63201.  Phone:  414-271-6000. 


Presses  &  Machinery 


Straight  line  newspaper  press.  Serial 
No.  2247.  Three  units  with  folder,  4 
plates  wide.  22'/i'’  cutoff.  100  hp  West- 
inghouse  drive  motor  and  10  hp  jog 
motor.  Control  board,  extra  blankets  & 
rollers  and  short  conveyor.  Motorized 
hoist  for  roll  handling  and  manual  ten- 
tion.  Goo<i  operating  comlition. 


DUPLEX 


'  Miscellaneous  Machinery 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4690  !  CONE  OFFSET!  FOR  SALE:  Micro- 

I  Matic  Rotary  Shaver,  almoet  new.  new 
.....  cuttint;  hearl:  55*Ral.  pump;  6  piR 

i.omposuig  Koom  ^  mohU,  Pricwl  to  sell.  Henie  PrintinR 

- — - - — - - — — . — .  I  ^  Marshall,  Minnesota  56258.  Ph. 

ALL  MODELS  'AC  507)  6.32-4431. 

Linotypes  Intertyi^es  -Ludlows  ^  ^  .  . 

PRINTCRAhT  REPRESENTATIVES  J’LYBOLp  CUTTERS,  one  with 

136  Church  Street.  N.  Y.,  N.  Y.  10007  «''• 

^ _ controls.  Write:  PEARL  EJQUIPMICNT, 

Box  26.  Nashville,  Tennessee  37202. 

THE  NATION’S  NEWSPAPER  FORMS - 

roll  on  L.  B.  Heavy  Duty  Newspaper  3t2  KELLY,  gno<l  o|iernting  condition: 
Turtles— 384.50  to  397.60,  fob  Elkin,  metal  caster;  router  like  new;  Baum 
Write  for  literature.  L.  ft  B.  SALE.S  folder  17"  X  22*  with  convevor :  stitch- 
OOMPANY,  111-113  W.  Market  St.,  er.  'j";  Hamilton  Galley  cabinets  and 
Elkin,  North  Carolina,  28621.  trays;  Hammond  Trim-O-Saw.  All  good 

Ph.  (AC  919)  83.5-1613  condition.  Priced  fair.  Brooklyn  Park 

_ Publishing,  Inc.,  Osseo.  Minnesota 

2  LUDLOWS,  Gas  or  Electric  Pot  . _ _ _ _ 

4  CABS,  w/mats  (.Send  for  List)  n  i  .  fw 

1  ELROD-E  Gas  Pot  Asst.  Molds  Perforator  Tape 

VANDERCOOK  326  Proof  Press  26x27  - - - - - - - 

VANDERCOOK  .320  Proof  Press  20x27  LOWEST  PRICE  and  best  quality 
VANDEHICOOK  .317  Power  Proof  Press  perforator  tapes  in  USA.  3.31  per  roll 


HOE  Flat  Page  Router 
LINOTYPES.  Models  5-8  and  31 


APEX  PTG.  MACHINEIRY  CO.,  INC.  Order  now  from; 


for  8"  and  3.95  for  14" — all  widths 
%  fob  Cincinnati,  Ohio.  Cartons  only. 


210  Elizabeth  .St.,  N.Y..  N.Y.  10012 
(212)  966-0070 


PORTAGE  NEWSPAPER  SITPPLY 
44  E.  Exchange  St.,  Akron,  Ohio  44308 


Straight  lien  newspaper  press.  Serial 
No.  408.  Four  units,  4  plates  with  wide 
double  former.  100  hp  G.  E.  drive  mo¬ 
tor  and  G.  E.  control  panel.  Two  en<l 
roll  stands  and  power  hoist.  22'(|"  cut¬ 
off.  E'xtra  blankets,  rollers  and  short 
conveyor. 

For  further  information  contact 
A.  I.  Sanford 

SAVANNAH  NEWS-PRESS 

Savannah.  Georgia  31402 


12  UNITS  GOSS 

22'34 — Arch  Type  Units-  3  Double  Fold¬ 
ers  w  Conveyors-  3  Skip  Slitters- -3 
Stripers — 8  Cbik-o  Color  Fountains — 
-STEREO :  8  Ton  Obround  Metal  Pot — 

2  Pneumatic  Pumps  -2  Vacuum-luick 
Jr.  Autoplates— 2  Autoshavers  — Sta-Hi 
Router.  Reasonably  pricerl  for  quick 
sale. 

Available  Immeiliately 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4,590 

DUPLEX  TUBULARS 
16-page.  2  to  1  model,  with  complete 
stereo  equipment.  Available  now. 
24-page,  2  to  1  model,  with  balloon 
former  and  complete  stereo  equipment. 
Available  on  or  about  September  1. 
1966. 

16-page,  Unitubular  No.  724  with  color 
hump  and  complete  stereo  equipment. 
Available  on  or  about  September  1. 
1966. 

LOYAL  S.  DIXON  CO.  INC. 
"Npwsi>aper  Equipment  Dealers" 
11426  Penrose  St.,  Sun  Valley,  Calif. 

6  or  8  UNIT  HOE— 223/4" 

.3  extra  Color  Cylinder*— 6  Reverses — 
Duo  Ink  Rails — Reels —Pasters — Dou¬ 
ble  Folder — Balloon  Former  C-H  Con¬ 
veyor—  Trackage  and  Tumtahles — AC 
Group  Drives  -  -located  New  Orleans — 
Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 

6  UNIT  DUPLEX  TUBULAR  PRFJ3S 
No.  T-661,  top  condition.  24  page  with 
balloon  former  that  delivers  either  to 
high  or  low  side.  Rate  26.000  copies 
per  hour,  22%  cutoff;  now  running. 
Complete  with  stereo  equipment.  Con¬ 
tact  The  Advance-Star  and  Green 
Sheet.  P.  O.  Box  393.  Burlingame. 
California.  94012.  Phone:  415-347-2111. 

4  UNIT  HOE— 223/4" 

3  Arch  Units  19.38 — 1  Color  Convertible 
1949  -2  Reverse*  2  AC  Drives— 2  End 
Roll  Stands  with  Power  Hoists. 

Available  August  1966 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 

32-PAGE  SCOTT  ROTARY,  2  plate 
wide.  23-A"  cut-off.  4  deck*,  all  stereo, 
available.  R<x:kland  Inde|>endent,  Suf- 
fern.  N.Y.  10901.  (AC  914)  4.57-3600. 

2  HOB  REBLa.  TENSIONS  AND  PA.STERS 
Columnar  mounted  with  Columns 
off  of  HOE  COLOR  C4)rNVER’nBI,E 
PRESS  NO.  2916— (1940)— AC  Motor* 
BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.Y,  1U017  OX  7-4590 


Presses  &  Machinery 


GOSS  HEADLINER  (1956) 

4  UNITS— 22%— TENSION  LOCKUP— 
all  reversible — Double  Folder — Convey¬ 
ors — ITnit  Drives — Reels  &  Tension*— 
Trackage— Dwble  Page  Portable  Foun¬ 
tains. 

COMPLETE  STEREO;  Electric  Metal 
Pot — Pneumatic  Pump — HD  Pony  Auto¬ 
plate-  Automiller  for  Color — Sta-Hi 
Former- -St4i- HI  Router. 

NEW  CONDITION -about  one  year's 
use. 

AVAILABLE  IMMEDIATELY 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 

GOSS  TUBULAR  STEREO 

CA.STING  BOX.  VACUUM 
BORING  MACHINE  H.D. 

Makes  Tubular  Plates  for 
"Series  700  ft  800"  Presses  with 
Tension  Plate  Lockup 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y..  N.Y.  10017 
(AC  212)  685-4774 

HOE  COLOR 
CONVERTIBLE 

4  Units- -  22%*— 3  Color  Humps  6  Re¬ 
verses  -Double  F'older-  -Balloon  Former 
— C-H  Conveyor — Reels  ft  Pasters — AC 
Group  Drive—  NEW  1962. 

Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 

VANGUARD  15  web  offset  pres*.  4 
units.  3'(j  years  old,  running  daily, 
336,600.  Printing  Center.  210  Jones  St.. 
Ft.  Worth.  Texas  76102. 

Stereotype  Equipment  For  Sale 

NOI.AN  20-TON  MASTER  FURNACE, 
immersion  gas.  two  years  old.  now 
available  at  The  Dallas  Morning  New* 
plant.  Contact:  Nolan  Corp.,  Rome, 
N.  Y.  13440. 

HAMMOND  8-coI.  casting  boxes,  gas 
31,150.  electric  31.350.  Hammond  full 
page  shaver  31.600.  Goss  shaver  with 
hold-down  3550.  Goss  full  page  casting 
box,  watercooleil  3760.  Hoe  direct  pres¬ 
sure  press  37.600.  Heavy  duty  Miller  or 
Ostrander-fteymour  saw  with  large  ta¬ 
ble  3360.  Equipment  guaranteed  a*  new. 
Midwest  Matrix  ft  Machinery  Mart.  712 
•Federal  St.,  Chicago,  III. 

IF anted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y..  N.Y.  10017 
OX  7-4.590 

PONY  AITTOPLATE.  with  or  without 
pot,  in  g<»od  working  comlition.  23-i^ 
cutofT,  inch  ribbed  plnte«.  Publisher, 
Daily  New*.  P.O.  Box  1660,  Anchorage, 
Alaska  99.501. 

WANTED;  TTS  adapter  keybonnl.  op¬ 
erating  unit  and  multiface  perforator. 
Will  con*i<ler  linotype  equipi»€<I  with 
TTS  if  priced  right:  also  nee<l  several 
full  page  turtle*.  Contact  Jim  Craw¬ 
ford,  Jr..  The  IVmocrat-Union,  Law- 
renceburg.  Tenn.  28464. 

MODEL  5  OR  8  LINOTYPE  with  TTS. 
Will  pick  up  in  Area*  7,  8  or  9.  Con¬ 
tact.  Tony  Payton,  The  Record- 
(7ourier,  Ganlnerville.  Nevada  89410. 

TWO  CX)MPLCTE  TTS  UNITS.  Mu»t 
lie  in  top  *hape.  Publiaher.  Daily  New*, 
Box  1660.  Anchorage.  Alaska  99501. 
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Help  Wanted 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Adminittrative 


ASSISTANT  PUBLISHER-EDITOR  big  i 
Midwmt  exclusive  county  seat  weekly-  { 
job  department.  State's  largest  weekly.  ' 
Full  exiierienre:  tell  all:  references.  I 
Salary-bonus,  Box  1981,  Editor  &  Pub-  ' 
lisher. 

ECONOMIC  INEQUITIES  has  changed  ^ 
its  personnel  need,  as  described  in  May 
28  and  previous  E&P  issues,  to  accom-  | 
modate  a  GIRL  FRIDAY  attracted  by  ' 
the  following  new-tyjie  ad:  MOUN¬ 
TAINS  80  minutes  from  Washington,  j 
D.C.  Assist  author-editor  construct 
funny  ha-ha  hook  on  national  economic  . 
policy.  NO  TYPING.  It  says  NO  typ¬ 
ing.  Applicant  must  lie  unemployed,  I 
unattached,  and  unassuming.  Age,  23-  ! 
38.  No  manager-type  or  small-talk  art-  | 
ist.  This  is  a  fun  job  and  a  hard  job.  I 
No  security  here;  but  much  adventure.  ; 
Constant  imiiersonal  contact  with  the 
United  States  Congress,  business,  labor,  | 
the  press,  and  the  professors.  No  clang¬ 
ing  traffic  or  slock-orderad  existence. 
.SUMMER-only  employment  considered. 
J.'iOO' month  plus  lodging,  food,  laundry. 
($20U/month  extra  if  this  make-believe 
girl  can  tyiie  70  wpm.)  Write  Economic  ' 
Inequities,  Linden,  Virginia  22642.  Job  { 

>  starts  AT  ONCE.  Letters  not  special  de-  I 
livery  go  forthwith  into  trash  can  un-  , 
oiiened.  A  letter  with  no  telephone  ' 
numlier  also  is  discarded.  Don't  dilly-  I 
dally.  Tell  your  friends;  but  not  your 
parents. 

AdrertUing  Promotion 

ADVERTISING  PROMOTION 

ASSISTANT  j 

Re<iuires  three  years  experience:  ability 
to  write  advertising  presentations  and  | 
copy ;  know-how  in  making  sales  tools  I 
from  research  data:  some  visual  knowl-  I 
edge,  but  no  artwork :  self-initiative. 

A  growth  position  with  the  promotion 
department  of  an  east  coast  metropoli-  j 
tan  newspaper  in  the  top  20  in  ad¬ 
vertising  volume.  Write  Box  1942,  H>li-  | 
tor  &  Publisher,  indicating  ex:>erience  ‘ 
and  salary  requirements. 

Circulation  { 

CIRCULA'nON  MANAGER  ! 
Weekly,  circulated  in  Northwest  Day-  | 
ton  and  suburbs,  wants  thoroughly  ex-  | 
perienre«l  manager  or  gooil  second  man  | 
ready  to  move  up.  Send  complete  re¬ 
sume  of  education,  experience,  date 
available  and  salary  requirement  to; 
Publisher.  News  Trilaine.  Box  911,  ' 
Main  P.O.,  Dayton,  Ohio  43401.  j 

CITY  (TRCULATION  MANAGER—  j 
Ambitious  man  who  can  train,  lend  ' 
and  suiervise  district  advisors.  We  j 
nee»l  a  strong  circulator  who  can 
analyze  problems — develop  solutions — 
and  implement  corrective  action.  Ter¬ 
rific  advancement  opportunity.  Excellent 
living  area.  Furnish  full  details;  age, 
experience,  family,  starting  salary  re-  ! 
quirement,  etc.  Box  1951.  Editor  & 
Publisher.  I 

CIRCULATION  MANAGER  30.000  i 
daily,  gniwing  area.  Excellent  opiK)r-  : 
tunity.  Write  fully  including  experi¬ 
ence,  salary  requirements,  etc.  Zone  2.  | 
Box  2020.  Etiitor  &  Publisher. 

CIRCULATION  MANAGER 
$6500  PLUS  BONUS 
ABC  daily  growing  i0%  annually.  We 
t>roject  5fK5{:  gain  in  next  five  years. 
Know  ABC.  and  strong  in  Little  Mer¬ 
chant  and  carrier  promotion.  CZ  will 
be  your  main  re8|>onsibility.  Strictly 
confidential.  Area  8.  Box  1984,  Editor  & 
Publisher. 

CIRCULATION  SUPERVISORS  newlesl 
for  major-market  newsimper  in  zone  6. 
We  want  men  with  hfime  delivery  ex- 
r>erience.  25  to  45.  Send  full  resume, 
references,  experience  and  salary  re¬ 
quirements.  Definitely  confidential. 
Write  Box  2014.  Editor  &  Publisher. 

DI.S'TRICT  MEN.  SUPERVISORS,  for 
merliiim  and  small  daily  newspaper  cir¬ 
culation  departments  in  E*P  zones  6.  7 
and  8.  .Send  full  tyi>ewritten  resume, 
references  to  Inland  Daily  Press  Assn,, 

7  S.  Dearborn.  Oiicago,  III.  60603. 


Circulation 


CITY  CIRCULATION  MANAGER  — 
Morning  Home  Delivery  ext>erience  in 
the  field  "a  must."  Send  details  of  ex- 
jierience  and  salary  requirements  to 
Box  1982,  Etiitor  &  Publisher. 

EASTERN  MORNING  NEWSPAPER 
seeks  promotion-minded  District  Su¬ 
pervisor  for  challenging  position  in 
highly-com|>etitive  area.  Excellent  ad¬ 
vancement  oiqwrtunities.  Send  resume, 
salary  requirements.  Your  confidence 
respectctl.  Box  2015.  Etiitor  &  Pub¬ 
lisher. 

Clasnified  Advertising  | 

CLASSIFIED  ASSISTANT 
AD  MANAGER 

East  Coast  Daily  and  Sunday 
Excellent  opportunity  for  a  clansified 
manairer  of  small  daily  or  an  assisU 
ant  ready  to  move  up.  Must  be  con- 
versant  with  all  aspects  of  cla8sihe<l 
advertisinif  and  Phone  Room  operation, 
plus  ability  to  supervise. 

Attractive  salary,  benefits,  etc. 
Interviews  (confidential)  may  lie  ar- 
ranfire<l  at  your  convenience. 

Write  Box  1888.  Eklitor  &  Publisher. 

EXCELLENT  OPPORTUNITY  for 
manager  one-man  department  9.300 
daily  in  South  Georcria’s  faatesUsrrow- 
intr  city.  (k>od  salary  plus  incentive. 
Rush  details  to  Syd  Fishel.  Adv.  Dir.. 
The  Daily  Tifton  Gazette.  Box  708. 
Tifton.  Cffwrffia  31794. 

CLASSIFIED  MANAGER- Mwlium  6- 
day  P.M.  daily  seekinK  man  who 
probably  is  assistant  classified  manager 
now  and  wants  to  move  up.  Must  have 
ideas.  ex(>erience  and  a  desire  to  j?row 
with  us.  Good  salary,  car  exi^ense  and 
bonus.  Air-mail  references  and  resume 
to  (^ne  Loft/m.  Advertisinj?  Director. 
Mercwl  Sun-Star,  P.  O.  Box  7.39.  Mer- 
ce<l.  California.  9S341. 

CLASSIUKl)  MANAGER— 2.3.000  class 
daily  has  the  op|H>rtunity  of  a  life-time 
for  youni;.  exi>erience<l  classified  sales¬ 
man  biokinir  for  advancement  to  man- 
atrership.  Imme<liate  of>eninir.  Must  be 
able  to  direct  staff  of  5.  Chart  Area  .3. 
W’rile  Box  1999.  E*litor  &  Publisher. 

EXCELI-ENT  OPPORTITNITY  for  ex- 
l>erience<l  clasgifie<l  salesman  with 
stronfT  department  on  ifrowinjr  six- 
afternoon  daily.  Present  employee  beinpr 
promoted.  Finest  livinir  and  working 
conditions.  The  News-Review.  Box  1248. 
Rt>sel>urjt.  Oretfon,  97470. 

Dispiay  Advertising 

ADVERTISING  SALESMAN  for  20.M 
;  Siteidel  newspaper.  RefOilar  staff  posi¬ 
tion  with  excellent  salary  plus  irood 
brmuses.  Retirement  projfram  —health 
1  plan — plus  other  employee  benefits. 

Must  have  (rood  layout  ability.  Send 
,  resume  to:  Rol»ert  L.  Huttenhoff,  Ad- 
1  vertisinir  Dir..  Salinas  Californian.  Box 
I  1091.  Salinas,  Calif..  93903, 

!  TOP-NOTCH  ADVERTISING  MAN  for 
,  daliv  paper.  Good  salary  plus  other  in¬ 
centives  to  riftht  man:  also  need  a  top-  I 
fliirht  editor  for  lanre  weekly  with 
chance  for  advancement.  Chart  Area  .3. 
Box  1919.  Editor  &  Publisher. 

AD  SALES  DEPARTMENT  needs  ex¬ 
perienced  copy  and  layout  person.  Good 
salary,  frintre  benefits.  Send  details  to 
Frank  Canino.  Adv.  Dir.,  Bridgeton 
Evening  News,  Bridgeton,  N.J..  08302. 

ADVERTISING  MANAGER— For  that 
advertising  manager  w'ith  broad  capn-  : 
hilities.  or  that  #1  man  who  is  stymied.  i 
this  is  a  particularly  gmal  opportunity 
in  a  city  that  is  on  the  move.  As  ad¬ 
vertising  manager,  it  will  1>e  exciting 
and  challenging  in  a  brand  new  news¬ 
paper  plant  complete  wdth  a  new  Goss 
Urbanite  offset  press.  Future  unlimited. 

I  Above-averajfe  salary.  Excellent  oppor¬ 
tunity  for  imme<iiate  volume  lineage 
I  increase.  Classified  experience  would 
help  but  not  necessary.  Zone  2.  Write 
Box  1974.  Elitor  &  Publisher. 


Display  Advertising 


AD  STAFF  ASSISTANT 
With  natural  talent  for  copy  and  lay¬ 
out  work  plus  some  ability  to  establish 
and  maintain  a  satisfactory  rwport  be¬ 
tween  advertisers  and  newspaper,  Man 
wanted  for  122-year-daily  and  Sunday 
in  Nassau,  in  the  delightful  Bahamas ; 
the  land  of  crystal  clear  beaches  and 
beautiful  weather ;  a  community  of 
109,000  which  is  not  just  growing  but 
leaping  ahead  in  its  business  stature. 
Prefer  man  who  is  able,  willing  and 
in  fact  anxious  to  assimilate  the  finer 
and  higher  elements  of  advertising  and 
newspaper  work :  a  situation  rarely 
possible  today  in  either  large  or  small  I 
newspapers. 

His  director  will  he  a  college  professor  | 
(Advertising  &  Journalism)  with  broad  ! 
exiierience  in  large  and  small  newspa-  i 
lier  work  in  the  states. 

Write  about  yourself  in  full  detail. 
Address  to  Richard  W.  Skinner,  John 
H.  Perry  Associates.  Inc..  19  West  44th 
St.,  New  York  City  10036. 

Interviews  will  he  conducteil  in  New 
York,  Boston  and  Florida  during  June. 

ADVERTISING  MANAGER  -Associate  | 
s|)Ot  on  lively,  expanding  140,000  circu¬ 
lation  suburban  newspaper  group  -al- 
reaily  largest  in  state.  Major  growth 
area.  Excellent  opiwrtunity  for  experi- 
enceil,  imaginative  and  energetic  man 
to  lead  and  inspire  ad  stalT.  Salary, 
profit  sharing.  Resume  to  J.  W.  Fancy, 
Community  News.  16300  Hariier,  De¬ 
troit,  Mich.,  48224.  | 

RETAIL  ADVER'nSING  SALESMAN 
for  29,000  circulation  daily.  Must  be 
self-starter,  strong  on  copy  layout  and 
sales.  Good  salary,  incentive  plan  and 
working  conditions.  Forward  resume 
including  experience,  past  employment 
and  references.  All  replies  confidential. 
Maurice  Williams,  Advertising  Dir., 
Times-News,  Kingsport,  Tenn.,  37662. 

RETAIL  SALES  OPPORTlfNITIES 
Expanding  newspa|>er  organization  can 
use  the  services  of  competent  sales  per¬ 
sonnel  and  qualifietl  department  heads.  , 
If  you  are  interested  in  advancement 
with  iinlimite<l  opportunities,  in  Chart 
Area  2.  supply  resume  including  salary 
desired,  to  Box  1977,  fklitor  &  Pub¬ 
lisher. 

AD  MAN  NEEDED  NOW  bv  15,000 
Chart  Area  5  daily.  Start  at  $1.30-1140 
plus  auto  expenses,  benefits.  Good  ad¬ 
vancement  potential.  Fine  working  con¬ 
ditions  in  attractive,  busy  city.  Write  i 
details  experience,  references  to  Box  I 
2005.  Editor  &  Publisher.  j 

- - I 

AD  SALES  DEPARTMENT  of  fast- 
growing  N.Y.C.  weekly  newspaper 
needs  experienced  man  to  assist  busy 
advertising  manager  in  sales,  promo¬ 
tion.  planning  and  superv'sion.  TP  9- 
4692,  or  Box  1769,  E<litor  &  Puhliaher. 


Display  Advertising 


‘^MANAGEMENT 

BOUND” 

AD  RETAIL 
SALESMAN 

Recent  advancements  and  future 
**l>lanned**  advancements  are  cieatinK 
opportunities  for  salesmen  with  man¬ 
agement  potential  who  are  just  a  few 
ste|)s  away  from  manatrement  "know 
how”  rifcht  now.  How  short  are  those 
8U*p8  .  .  .  where  you  are?  Wouldn’t 
you  like  to  \ie  in  the  ”riKht  place”  at 
the  rifcht  time?  W'e  think  we  know 
“the  place”.  Whether  your  exi>erience 
has  h^n  display  or  classified,  write  now 
for  an  interview  with  this  leading  ma¬ 
jor  new8pai>er.  Include  resume  and 
complete  details  of  your  backKround 
and  sales  accomplishments. 

Write  Box  1994,  Editor  &  Publisher. 

RETAIL  SALESMAN  for  fasteet-Krow. 
inj;  daily  in  Southern  California.  Prefer 
offset  exi>ei’ience.  All  1>enefit8.  Send 
complete  resume  to  Ray  Chapman. 
News-Chronicle,  Thousand  Oaks.  Cali¬ 
fornia  91360. 

SALESMAN — experienced.  $100  salary 
and  bonus,  new  plant,  pleasant  workinf; 
conditions.  Send  resume,  and  simple 
layouts  first  letter.  Bob  Alexander, 
f^nford  (hTa.)  Herald. 

TOP-FLIGHT  AD  MAN  OR  WOMAN 
needed,  and  we're  willinfc  to  pay  well. 
This  person  probably  feels  stymieil  on 
present  job  and  ready  to  move  up. 
Should  have  three  years  or  more  actual 
exi>erience.  and  well-trained  in  copy, 
layout.  sales-servicinR  and  siiecial 
events.  If  that’s  you,  send  resume  to 
Advertisinir  Director.  Meridian  (Mis¬ 
sissippi)  Star. 


sonnel  and  qualine*!  department  heads.  ,  REPORTER,  2  to  8  years*  experience. 
If  you  are  interested  in  advancement  College  background.  Afternoon  daily  in 
with  iinlimiteil  opportunities,  in  Chart  Ontral  Connecticut.  Excellent  working 
Area  2.  supply  resume  including  salary  conditions  and  benefiU.  Good  chance 
•  19 1 7,  Editor  &  Pub-  for  advancement.  Write:  S.  H.  Wen- 

lisher.  dover.  Editor.  Meriden  Journal.  Meri- 

~  den.  Conn.,  06453.  Give  full  reeum4. 

AD  MAN  NEEDED  NOW  bv  1,3,000  - 

Chart  Area  5  daily.  .Start  at  $I.30-$14n  yOOJNO  EDITOR— This  poaition,  .tart- 
plus  auto  expens^.  benefits.  Good  ad-  ing  on  the  copy  deek  of  a  competitive 
vancement  potential.  Fine  working  eon-  metropolitan  newspaper,  offers  an  out- 
ditions  in  attractive,  busy  city.  Write  ;  standing  opportunity  for  a  broadly 
details  experience,  references  to  Box  ,  capable  and  ambitious  newspaperman. 
2005.  Editor  &  Publisher.  j  The  newspaper  Is  aggressive — the  stand- 

- - I  ards  demanding — and  the  opportunity 

AD  .SALES  DEPARTMENT  of  fast-  f®.':.  ™P'<>  advancement  unlimited.  W. 
growing  N.Y.C.  weekly  newspaper  will  place  particular  strew  on  an  ap- 
needs  exptrtenced  man  to  assist  busy  plicant  •  Initiative  and  ^ten^l  to 
advertistnir  manaRrer  in  sales,  promo-  sume  in^winiT  responsimlity.  The 
tion.  planninf?  and  snperv'sion.  T^  9-  will  be  in  five  fijfures  ann 

4692.  or  Box  1769.  Editor  &  Publisher,  all  wl'«a  »'•!  confidence. 

_ __J _  Box  1882.  Editor  &  Publisher. 

A  I  ...  REPORTER  for  3-man  suburban  hu- 

/'OVfirtlSinCI  reau.  Lively  town  of  26,000.  EJxcellent 

f  A|  rCkJCM  young  writer  to  gain  experi- 

j/\LtjMbrN  ence  on  all  news  coverage.  Afternoon 

i  daily.  Excellent  salary  and  benefits. 

A  Write  full  details  of  education,  etc. 

prowinfr  group  of  daily  r3„rt  Area  l.  Box  1856,  Editor  * 

new.spapers  in  the  South-  Publisher. 

west,  due  to  an  expansion  -  - 

program,  have  openings  for  COME,  GROW  WITH  US 

2  or  ,3  display  salesmen.  Expanding  a.m.  offset  dally  has  two 

both  expenenced  and  lim-  Openlmrs  for  alert,  experienced  news- 

ited  experience.  Our  paners  Manajrinjf  Dutiw  win  in- 

OK  AAA  4.^  elude  deskwork.  buildinsr  and  directing 

towns  of  25,000  to  staff,  upgradinir  quality  of  content  flnd 

35,000  population  and  are  layout.  Salary  and  benefits  oyien.  Ability 

all  good  dailies.  Our  per-  imtentlal  win  be  considered.  Sports 

„  J  A  ..  efiitor  needed  in  this  sports-hungry  city, 

sonnel  know  of  this  ad.  Ap-  Enclose  resumis  to:  Walt  Dear.  Editor, 

ply  with  complete  details  to  Gleaner-Joumal.  Henderson,  Ky..  42420. 

Box  I  990  COPY  DESK  opening:  Detroit.  (Mich.) 

rJM__  o  n  .UP, L_.  News;  top  pay:  pension  and  other  bcnc- 

bdltor  «  rUbhSher  Aj.  Address  Herbert  Moss,  News  Eli- 

- - - —  .  -  tor. 

ADVER'nSING  SALESMEN,  retail  and  I  I  I  i  I 

classified,  for  daily  newspapers  in  E&P  COPY  READER  for  major  metropolitan 
zones  6.  7  and  8.  Send  complete  type-  morning  pai»r  In  Zone  5.  Start  at  $2i'0 
written  resume,  references  to  Inland  ®  week,  with  opportunity  to  move  ill*. 
Daily  Press  Assn.,  7  S.  Dearborn,  No  novices.  Box  1953,  Editor  &  Piil>- 
rbiengo.  III.  60603.  lisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Editorial 

Editorial 

Editorial 

_ Editorial  _ _ 

editor  for  California  newspaper 
bouK'-  organ.  Previous  experience  pre- 
fcrr<'l.  Permanent  position,  excellent 
empi'>ya  benefits.  Submit  detailed  re- 
sum*'  stating  experience  and  generai 
qual  'ications  to  Box  1938,  Editor  & 
Publisher. 


IMMtlDIATE  OPENINGS  on  wire  desk 
and  for  general  assignment  reporter  on 
13,000  circulation  W,  Pa.  daily.  Reply 
to:  James  M.  Wyant,  Leader-Times, 
Kittanning,  Pa.  16201. 


NO  CLICHES.  PLEASE 

Sports  can  be  written  in  English.  We 
want  a  lively  beginner  who  knows  how 
it's  done.  He'll  have  to  handle  a  column 
and  offbeat  features  as  well  as  major 
coverage  (including  state  football 
champs).  Heavy  stress  on  local  sports. 
Box  1930,  Editor  &  Publisher 


REPORTEILRBWRITEMAN  with  2 
or  3  years’  experience  for  50,000  Zone 
2  afternoon  daily.  The  staff  is  aiive, 
professional,  well-paid  and  takes  pride 
in  the  paper.  News  coverage  is  based 
on  news  principies  without  business 
office  influence.  Guild  contract  provides 
37).i-hour  week.  liberal  benefits,  above- 
average  pay.  Send  complete  resume  to 
Box  1940.  Editor  &  Publisher. 


SPORTS  EDITOR — 3  years'  minimum 
experience,  for  30,000  morning  and 
Sunday  oiieration  ;  3-man  department  in 
Zone  3.  Better-than-average  benefits 
and  living  conditions.  Write  in  con¬ 
fidence.  Box  1945,  Editor  &  Publisher. 


SPORTS  WRITER — Major  midwestem 
daily  is  seeking  young,  experienced 
writer  to  handle  key  assignments  in 
hig-leagua  city.  Must  have  background 
in  wide  range  of  sports — amateur  and 
professional — and  genuine  writing  abil- 
'ty.  Resumd  and  clips  to  Box  1834,  Edi¬ 
tor  L  Publisher. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
fPoyoMs  with  order) 

4-tisics  .  80c  per  lint 

3- tiMet  .  90c  per  line 

2- tisies  . $1.00  per  lint 

1- tisii  .  $1.10  per  line 

Add  50c  for  box  service 
Air-nail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"AU  OTHER  CLASSIFICATIONS" 

4- tines  . $1.25  per  line 

3- tines  . $1.35  per  line 

2- times  ...  .  $1.45  per  line 

1-time  . $1.55  per  line 

DEADLINE  FOR  ADVERTISING 
Tsesday,  4:30  PM 

Count  five  average  words  per  line. 

(No  abbreviations) 

Bexholders'  identity  held  in  strict  con¬ 
fidence,  and  ali  replies  maiied  each  day 
as  they  are  received. 

DISPLAY— CLASSIFIED; 

The  use  of  rules,  boldface  cuts  or  other 
decorations  changes  your  classified  ad  to 
display.  The  rate  for  display-classified  is 
$2.50  per  agate  line — $35  per  column 
inch  minimum  space. 

Editor  &  Puhliaher 

850  Third  Avn.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Ploio  2-7050 


SPORTS  WRITER  needed  with  at  least 
three  years  experience.  Must  be  well- 
rounded  and  have  some  knowledge  of 
makeup  and  head  writing  in  order  to 
assist  sports  editor.  Good  salary  and 
fringe  benefits.  Contact:  Calvin  Porter, 
The  News,  Lynchburg,  Va.,  24504. 


YOUNG  MAN  who  wants  to  writs 
editoriai  copy  for  a  Zone  3  prize- win¬ 
ning  paper.  Give  complete  background, 
including  salary  desired,  in  first  letter. 
Our  employees  know  of  this  ad.  All  re- 
plies  are  in  strict  confidence.  Box  1920. 
Editor  &  Publisher. 


AMBITIOUS  REPORTER  for  top  beat 
on  aggressive,  award-winning  p.m.  in 
beautiful  Shenandoah  Valley.  Great  op- 
liortunity  for  advancement,  good  bene¬ 
fits,  fine  working  conditions.  Write  ail 
or  call  collect  (942-8213)  Ed  Berlin, 
The  News-Virginian,  Waynesboro.  Va., 
22980. 


EDITOR  for  a  bright,  hard-hitting, 
comprehensive  editorial  page;  70,000 
metropolitan  afternoon  with  things  to 
say.  Executive  position  with  large  po¬ 
tential.  Box  1980,  Editor  &  Publisher. 


FLORIDA  AM  DAILY,  West  Coast, 
offers  ideal  living  conditions  as  weil  as 
employment  for  a  young  general  re- 
liorter.  Send  full  information  including 
salary  required  in  first  letter  to  Box 
1959,  Editor  &  Publisher. 

PRESTIGE  SUBURBAN  NEWSPAPER 
chain  needs  experienced  newsman  to 
assume  responsibility  for  local  news, 
feature  coverage  in  growing  com¬ 
munity.  Vacancy  created  by  staff  pro¬ 
motion.  Job  stresses  individual  initia¬ 
tive.  res|H>naibility  as  part  of  young, 
award-winning  33-man  staff  preparing 
for  new  expansion.  Progressive  policies, 
modern  offices,  many  company  Iwnefits. 
Send  resume,  sample  clips  to:  (Tharles 
E.  Hayes,  Executive  Editor,  Paddock 
Publications,  Inc.,  Arlington  Heights, 
III.  60006. 

REFERENCE  LIBRARIAN  for  Wash¬ 
ington,  D.C.  office  of  network  radio 
news  commentator.  Send  all  iwrsonal 
and  professional  background  and  quali¬ 
fications,  to  Box  1960,  Editor  &  Pub¬ 
lisher, 


This  could  be  the  (giportunity  you  have 
been  waiting  for.  The  New  Britain 
Herald  has  an  immediate  opening  for 
a  general  assignment  reporter. 

The  Herald  is  a  lively,  award  winning 
evening  paper  in  Central  Connecticut, 
with  a  growing  circulation  of  33.000. 
We  offer  better  than  average  pay,  con¬ 
genial  staff,  modem  building  and  ex¬ 
cellent  employee  benefits. 

New  Britain  is  a  good  place  to  live, 
located  halfway  between  Boston  and 
New  York,  It  is  the  live,  prosperous 
Hardware  City  of  the  World,  the  home 
of  Ontral  Connecticut  State  College, 
with  its  own  symphony  orchestra,  a 
top  flight  Art  Museum  and  excellent 
shopping  facilities. 

Tf  you're  interested  write:  Managing 
Editor,  Herald,  New  Britain,  Conn. 
06030. 

SOCIETY 

CC)LUMNIST 

A  major  metropolitan  newspaper  seeks 
reporter  who  writes  with  grace  and 
wit  to  develop  the  most  interesting 
society  column  in  the  country.  The 
applicant,  either  man  or  woman,  who 
successfully  combines  both  maturity 
and  zest  will  find  this  a  position  offer¬ 
ing  financial  opportunity  and  unique 
prestige  in  a  competitive  city.  Replies 
will  he  held  in  confidence.  Box  1979, 
Bilitor  &  Publisher. 

SPORTS  EDITOR  for  PM  daily  and 
Sunday  In  growing  Virginia  community, 
circulation  15,000  and  climbing.  Must 
be  able  to  produce  photos.  Liberal 
fringe  benefits,  congenial  staff.  Write 
Box  1956,  Editor  A  Publisher,  stating 
qtlary  requirements  Must  be  available 
mid  or  late  summer. 


EDITOR/WRITER 


National  business  magazine  seeks  dynamic  young  editor/ 
writer  to  undertake  challenging  assignments. 

The  successful  applicant  must  be  a  clear,  incisive  thinker; 
a  fluent  writer;  a  penetrating  editor.  He  should  have  a 
talent  for  drawing  out  sources;  an  instinct  for  finding  the 
imaginative,  offbeat  angle;  a  knack  for  translating  complex 
business  and  economic  issues  into  everyday  English  under 
deadline  pressure;  a  determination  to  push  difficult  projects 
through  to  on-time  completion;  a  willingness  to  work  as 
long  and  as  hard  as  a  job  demands. 

He’ll  Join  a  large  staff  of  talented  professionals,  and  he’ll 
enjoy  unexcelled  opportunities  to  advance  in  pay  and  re¬ 
sponsibility.  To  start:  an  attractive  five-figure  salary  plus 
best  fringe  benefits. 

Location:  Eastern  seaboard. 


Write  fully,  telling  us  why  you 
think  you’re  the  man  we  need,  to 


Box  2000 

Editor  &  Publisher 


SPORTS  WRITER 

Award-winning  suburban  nmvspaiier 
chain  has  oiiening  for  sportswriter  on 
e.xpanding  4-man  staff  of  sports  section 
judged  liest  in  state.  Progressive  poli¬ 
cies,  many  company  benefits,  new  mod¬ 
ern  offices.  Send  resume,  sample  clips 
to:  Robert  Frisk,  Sports  Editor.  Pad- 
dock  Publications  Inc.,  Arlington 
Heights.  III.  60006. 

3  (K)OD  REPORTERS 
To  $175,  deiiending  on  exi>erience,  back¬ 
ground  and  education.  More  later  if 
meritetl.  For  cityside  staff  of  one  of 
leading  metropolitan  afternoon  pai>ers 
in  the  East.  Box  1972,  Editor  &  Pub¬ 
lisher. 

TWO  NEEDED  to  enliven  a  staff  of  10 
on  Central  Ohio  daily  and  Sunday  dead 
set  on  broadened,  improve<l  local  cov¬ 
erage. 

Prefer  enthusiasm  to  experience.  Want 
Ohioan  about  25  anxious  to  move  into 
job  as  managing  editor,  telegraph  and 
desk  chief.  This  is  a  rare  opportunity 
and  one  that  will  be  fun  in  the  doing. 

Send  resume,  salary  minimum. 

Box  1965,  Eiditor  &  Publisher 

BRIGHT,  YOUNG.  AGGRESSIVE  edi¬ 
tor  with  consumer  or  news  magazine 
exfterience  wanted  for  new  metroiwlitan 
weekly.  Emphasis  is  directed  towards  i 
the  fashion  conscious.  Our  man  must 
bo  a  take-charge  typo,  build  interest 
in  both  the  consumer  and  the  ailver- 
User  with  his  story  treatment.  If  in¬ 
terested  send  resume,  samples  of  work 
and  salary  requirements  to  A.  H.  Spell¬ 
man.  The  Rytex  Company,  P.O.  Box 
1155,  Indianapolis,  Indiana,  46206. 

COPY  EDITING  is  the  gateway  to  ad¬ 
vancement.  If  you  are  an  exi>erienced 
copy  editor  ready  to  move  up  to  a 
metropolitan  pa|>er  notify  Russell 
Reeves,  The  Plain  Dealer,  1801  Superior 
Ave.,  Cleveland,  Ohio  44114. 

COPY  EDITOR,  either  beginner  or 
experience)!,  wanted  for  ieiuling  New 
England  newspaiicr.  Box  2016,  Eilitor 
&  Publisher. 

COPY  EDITOR  for  documentary  trans¬ 
lations.  Must  know  Russian  anil  he 
familiar  with  Soviet  background, 
N.Y.C.  Box  2004,  Editor  A  Publisher. 

DESKMAN,  age  25  to  55.  wanted  to 
take  his  place  at  4-man  desk  of  pro¬ 
gressive.  modern,  middlewest  daily. 
Will  handle  local  copy,  headlines  and 
special  sections — occasionally  supervise 
newsroom.  Top  pay  and  fringe  benefits, 
merit  raises,  limits  only  by  ability  and 
initiative.  Clongenial  staff  in  modem, 
convenient  building.  Write  details  of 
experience,  eilucation,  references,  to 
Box  2019,  Ekiitor  A  Publisher. 


COPY  READER:  A  new  position  on 
expanding  desk  of  New  York  State's 
prize-winning  capital  city  p.m.  We're 
looking  for  someone  with  imagination 
and  skill.  Will  consider  either  an  ex- 
lierienceil  desk  man  or  a  June  J-grad 
who  wants  to  start  out  on  the  desk. 
CITY  DESK  ASSISTANT:  ITnusual  op¬ 
portunity  for  exiierienced  all-around  re¬ 
porter  or  desk  man  who  would  like  to 
move  U>  challenging  city  desk  spot. 
Should  have  degree,  minimum  3  years' 
exiierience,  preferably  but  not  neces¬ 
sarily  some  rewrite,  desk  background. 
If  you're  currently  a  small-city  re¬ 
porter  or  desk  man  ready  to  move  into 
a  more  metroiMilitaa  pace  and  atmos¬ 
phere,  this  is  the  chance  you've  been 
waiting  for. 

Send  full  resume,  representative  clip¬ 
pings.  to:  Robert  G.  E'ichenberg,  Execu¬ 
tive  Eilitor,  The  Knickerlxicker  News. 
24  Sheridan  Ave.,  Albany,  N.  Y.  12201. 

DESKMAN  AND  REPORTER  wanteil 
for  expanding  morning  daily.  Both 

must  he  experienceil,  imaginative.  Cam¬ 
era  knowleilge  helpful.  Going  offset. 

Come  learn,  grow  with  us.  New  modem 
diuipment,  friendly  town  of  7.000,  fine 
schools,  excellent  goose  hunting,  golf, 
etc.  Salaric>s  depend  upon  ability.  Send 

resume,  references.  Neeil  now!  Daily 

Journal,  Devils  Lake,  N.  Dak.,  58301. 


EDITORIAL 

MANAGEMENT  TEAM 

One  of  the  most  respected  medium- 
size  newspapers  in  the  Midwest 
offers  an  opportunity  to  an  experi¬ 
enced  newsman  who  would  like  to 
be  a  part  of  its  editorial  manage¬ 
ment  team.  The  man  we  seek  knows 
how  to  edit  copy,  supervise  special 
sections,  assume  the  duties  of  the 
editor  or  managing  editor  In  their 
absence,  and  gM  along  with  a  fine 
reporting  staff. 

Our  newspaper’s  success  is  prem¬ 
ised  on  the  proposition  that  failure 
to  achieve  excellence  is  commend¬ 
able  provided  one’s  efforts  are  sin¬ 
cere.  Success,  as  we  view  It.  does 
not  reside  in  prizes,  though  we  have 
won  more  than  our  share,  hut  In 
attitude.  We  like  to  think  that  this 
attitude  permeates  our  entire  build¬ 
ing.  Elven  our  ad  men  agree  that  the 
advertiser  gets  out  of  a  newspaper 
what  the  editorial  staff  puts  into  it. 
We  offer  as  good  a  package  of  fringe 
benefits  as  any  newspaper  in  the 
United  States,  including  profit-shar¬ 
ing.  Our  salary  arrangrements  are 
unusually  attractive. 

If  you  would  like  to  join  this  team, 
tell  us  about  yourself  in  complete 
confidence. 

Box  1989,  Eiditor  A  Publisher 


EDITOR  8C  PUBLISHER  for  June  4,  1966 


HELP  WANTED 


INVESTIGATE 
SMALUTOWN  JOUKNAUSM 
Priz«-winninK  offset,  daily  seeks  re¬ 
porter  capable  of  becoming  city  editor. 
Good  pay.  benefits.  Excellent  town  in 
lake  area,  30-miles  north  of  Fort 
Wayne.  Write  Bruce  Hills,  Managing 
Ed.,  News-Sun,  Kendallville,  Ind.  46765. 


HELP  WANTED 


EXPERIENCED  REPORTER  for  cap¬ 
ital  city  daily,  77,000  circulation.  Good 
salary  and  top  fringe  benefits.  Pleasant 
university  city.  Write;  Managing  ^i- 
tor.  The  State  Journal,  Lansing,  Mich., 
48910. 


TECHNICAL 

WRITER 


To  prepare  copy  for  data  bulletins, 
sales,  guides,  and  government  bids,  and 
assist  in  maintaining  FDA  records.  Ex¬ 
perience  preferred. 


JOURNALIST  with  versatility  for  pub¬ 
lic  relations  and  fund  raising.  By  a 
growing  non-profit  community  institu¬ 
tion,  with  assets  well  up  in  seven 
figures,  in  northeast  Bergen  County, 
New  Jersey.  Service  area  50  square 
miles,  population  30,000  families  with 
usual  complement  of  professional  men, 
corporation  executives,  business  owners, 
newspapers,  banks,  commercial  estab¬ 
lishments,  small  industrial  plants,  civic 
organizations,  clubs,  quasi-public  asso¬ 
ciations,  churches.  Address: — Commit¬ 
tee  Chairman,  757  Wearimus  Road, 
Washington  Township,  P.O.  Westwood. 
New  Jersey  07676. 


REPORTER  for  Southern  Michigan 
daily  in  20,000  circulation  class.  Work 
with  excellent  staff  under  pleasant  con¬ 
ditions.  Good  pay,  liberal  fringe  bene¬ 
fits.  Excellent  chance  for  advancement. 
Box  2010.  Editor  &  Publisher. 


Successful  candidate  will  possess  aca¬ 
demic  background  combining  marketing 
and  chemistry,  and  have  the  desire  for 
personal  and  professional  advancement. 
Excellent  benefits  program.  Submit 
resume  of  experience,  including  salary 
requirements,  to  Professional  Relations. 


NOPCO 

CHEMICAL  COMPANY 
60  Park  Place 
Newark.  New  Jersey 


An  Equal  Opportunity  Employer 


Operatort-Machinists 


TTS  OPERATORS 


NEWS  BJDITOR  for  prize-winning  Long 
Island  (N.Y.)  weekly.  Good  supporting 
staff.  Must  be  self-starter,  strong  on 
rewrite  and  makeup.  Way  over  average 
salary  for  right  man.  Immediate  open¬ 
ing.  Massapequa  Post,  95  Grand  Ave., 
Maasapequa.  L.I.,  New  York.  Ph ;  (AC 
516)  798-5100. 


NEWS  W'RITER  for  Greater  Boston 
university  news  bureau.  Must  have 
previous  newspaper  exi>erience.  Starting 
salary  37.000.  Send  resume  and  clip¬ 
pings.  itox  2011,  Editor  &  Publisher. 


The  Sacramento  Bee  has 
openings  for  experienced 
TTS  operators.  Justified 
tape  operation.  Give  Mst 
employment  record.  Top 
fringe  benefits.  Apply  in 
person  or  submit  resume  to: 


PUBLICATIONS  EDITOR  for  Univer¬ 
sity  in  Chart  Area  1.  Male  or  female 
eligible.  Must  be  strong  in  editing, 
layout  and  typography  with  minimum 
of  two  years  experience,  and  college 
degree.  Starting  salary  rani^  $6,000  to 
$9,000  depending  on  experience,  with 
top  benefits.  Personal  resume  and  sam¬ 
ples  of  publications  work  required.  Box 
1995,  Editor  &  Publisher. 


Personnel  Department 
McCLATCHY  NEWSPAPERS 
21st  &  Q  Streets 
Sacramento,  Calif.,  95804 


REPORTERS — Experienced  in  covering 
municipal  affairs  and  writing  features  ; 
also  experienced  copy  reatlers.  Expand¬ 
ing  daily  in  fast-growing  New  Jersey 
area.  Excellent  fringe  benefits  and 
working  conditions.  Box  1985,  Bklitor  & 
Publisher. 


Pres*  Room 


REPORTERS.  DESKMBN.  for  daily 
newspapers  in  EAP  zones  5,  7  and  8. 
Ebcperienced  or  qualified  beginners.  Send 
full  typewritten  resume,  references  to 
Inland  Daily  Press  Assn.,  7  S.  Dear¬ 
born,  (Chicago,  III.  60603. 


SPORTS — #2  man  for  12,000  daily 
heart  of  N.J.  Excellent  oi>portunity  for 
beginner  to  get  into  the  field.  Box 
2tKt2,  Editor  A  Publisher. 


STATE  EDITOR  for  central  Illinois 
paper  —about  20.000  circulation  class. 
Be  in  charge  of  correspondents  and 
handle  their  copy.  State  experience  and 
salary  expected.  0>ntaet:  Nate  Uditsky, 
Pdcin  Daily  Times.  Pekin,  Illinois 
61554. 


TOP-NOTCH  WRITER 
with  special  interest  and  competence  in 
national  and  world  affairs  for  challeng¬ 
ing  spot  on  staff  of  national  news 
magazine  serving  Catholic  junior  high 
schools.  Teaching  experience,  especiaily 
in  social  studies,  desirable.  Excellent 
future  with  growing  organization.  Sal¬ 
ary  oi>en.  Send  complete  resum4  and 
samples  of  your  writing  (which  will  be 
returned)  to  Box  2012,  Editor  A  Pub¬ 
lisher. 


JOURNinfMAN  PRESSMEN— Work  in 
combined  press-stereo  department  oi>- 
erating  six-unit  press,  six-day  paper, 
37'^  hour  week,  metropolitan  scale. 
Open  shop.  Write  Box  1992,  Editor  A 
Publisher. 


WRITERS,  ARTISTS  for  assignments 
for  commercial  publications.  Editor, 
PO  Box  580,  N.  Hollywood,  Calif.  91603. 


HELP  WANTED 


HELP  WANTED 


Public  Relation* 


WANTBS):  ALL-AROUND  PRINTER. 
Excellent  community.  Call  collect.  For¬ 
rest  Hopkins,  Breeze  Pub.  Co.,  North 
East.  Pa.  725-4557. 


PRESS 

RELATIONS 


MAKE-UP  MEN— FLOOR  MEN 
Immediate  openings  for  experienced 
compositors.  Oi>en  shop.  Night  work, 
$133.63,  87^  hour  week.  Excellent 

benefits.  Harold  Winchell,  The  Chroni¬ 
cle-Tribune,  Marion,  Indiana.  46952, 


MEXmANICAL  SUPERINTENDENT 
for  morning  newsi>aper  with  special 
emphasis  on  composing  room.  Apply 
to:  John  E.  Pfriem,  Bus.  Mgr.,  Post  I 
Pub.  Co.,  410  State  St.,  Bridgeport, 
Omn.,  06602. 


COMPOSING  ROOM 
SUPERINTENDENT 


UNOULM  OPERATOR  and  mainte¬ 
nance  man  for  large  offset  plant  near 
Seattle,  Wash.  Excellent  pa'y  and  work¬ 
ing  conditions.  Write  to  N.  W.  Photo 
Type.  8020  -  108th  Ave.,  S.  E.  Renton. 
Wash.  98056. 


EXPERIENCED  ME34  for  daily  news¬ 
paper  press  and  composing  rooms  (lx>th 
letterpress  and  offset)  in  E&P  zones 
5,  7  and  8.  Send  full  resume  and  ref¬ 
erences  to  Inland  I>aily  Press  Assn.,  7 
S.  Dearborn,  (Chicago,  III.  60603. 


PRHS5SMAN  for  night  shift  ir.  the 
finest  hunting  and  fishing  mountain 
country.  Progressive  newspaper  in 
growing  city  with  fine  housing  and 
schools.  &x>d  wages.  Union.  Reply  with 
complete  references.  Box  2008,  Ekiitor 
A  Publisher. 


To  assume  responsibility  for  open  shop 
combination  dailies  in  the  Southeast 
with  circulation  of  over  75,000.  Opera¬ 
tion  includes  extensive  computer  use  in 
news  and  computer-photo  composition 
ad  program.  Excellent  salary,  benefits 
and  advancement  potential  with  organ¬ 
ization.  Please  send  resume  in  first 
letter  to  Box  1998,  Editor  &  Publisher. 
All  replies  confidential. 


Relocate  to  an  "all-American”  city 
in  Ohio  and  taka  over  the  No,  $ 
prsas  relations  position  in  the  pub¬ 
lic  relations  department  of  ons  of 
America’s  Top  100  corporations. 
Ths  job  requirisa  a  person  with 
editorial  skills,  good  news  judg¬ 
ment  and  self-assurance  to  deal 
with  executives  at  all  levels.  Ths 
successful  candidate  is  probably  in 
his  late  20’b  or  early  80’s,  married 
with  newspeuMT  or  magazine  back¬ 
ground,  and  an  appreciation  of 
business  and  economics.  Ha  can 
expect  to  rssMh  the  office  from 
home  in  a  matter  of  minutes,  bat 
also  to  travel  occasionally  to  plant 
locations  from  coast  to  coast.  Press 
relations  is  only  the  beginning  for 
candidate  who  shows  ability  to  a» 
sums  responsibility  and  take  on 
other  assignments.  Ckimpany  will 
pay  relocation  expenses.  Interested 
partise  should  send  detailed  back¬ 
ground,  including  education,  axpe- 
rience,  salary  requirements 
personal  data,  to  ^x  1909.  Editor 
A  Publisher. 


Production 


PRODUCTION  MAN— Experienced  all 
phases  offset  composition  through  cam¬ 
era — take  charge  expanding  NYC 
weekly  job  shop.  Box  1896,  ^itor  A 
Publisher. 


NEWS  BUREAU  DIRECTOR— General 
direction  of  college  news  service,  in¬ 
cluding  news,  home  town  releases, 
sports,  features,  photography,  service 
ae  adviser  to  student  publications,  gen¬ 
eral  public  relations  duties.  P^er 
someone  with  metropolitan  news  experi¬ 
ence,  under  30,  with  B.A.  degree.  Ad¬ 
dress  John  Niblock,  Director  of  Public 
Relations,  Monmouth  College,  Hon- 
mouth,  Illinois,  61462. 


Promotion 


OPPORTUNITY  for  right  man  in  pro¬ 
motion  field.  Midwestern  morning-eve¬ 
ning  combination  seeks  promotion  di¬ 
rector  to  oversee  expanding  program. 
Excellent  fringe  benefits.  Please  state 
experience,  education,  and  expected 
starting  salary  to  Box  1988,  Editor  & 
Publisher,  Replies  held  confidential. 


EDITORIAL  A.SSISTANT  for  indns- 
trial  public  relations.  Handle  employes 
publication  and  assist  in  general  in¬ 
ternal-external  communications.  Writ¬ 
ing  ability  essential;  knowledge  of  pho¬ 
tography,  layout,  printing  production 
helpful.  Growth-oriented  international 
company  with  headquarters  in  upstate 
New  York.  An  equal  opportunity  em¬ 
ployer,  M/F.  Write:  Dr.  Frank  P. 
Rodgers,  Ritter  Pfaudler  Ck>rtx>ration, 
1100  Midtown  Tower,  Rochester,  New 
York  14604. 


UNOTYPE  OPERATOR  for  weekly 
newspaper.  Competent  ads,  straight 
matter.  Union  or  eligible.  40  hours 
$120.  Paid  vacation  and  holidays.  Per¬ 
manent.  Raymond  Herald.  Raymun<l, 
Washington  98577. 


MACHINIST-OPERATOR  for  daily  on 
Delmarva.  Write  or  call :  H.  Truitt. 
Foreman,  The  Daily  Times,  Salisbury, 
Md.  (AC  301)  749-7171. 


PROMOTION  MAN  OR  WOMAN,  ex¬ 
perienced  in  preparation  of  attractive 
layouts  for  special  promotions  and 
campaigns.  We  are  expanding  our  ad 
dei>artment.  Age  no  barrier  but  si>eed 
and  quality  copy  a  must.  Salary  open. 
Write  complete  resumd  to  Advertising 
Director,  TTie  Meridian  Star,  Meridian. 
Mississippi,  39302. 


PR  OPPORTUNITY 
Nation-wide  civic  organization  expand¬ 
ing  PR  department.  Need  ambitious 
public  relations  man,  21  to  35  who  hu 
two  years  public  relations  or  media  ex¬ 
perience.  ^nd  resumd  and  salary  re¬ 
quirements  to  Bill  Goodwin,  Public 
Relations  Director,  U.S.  Jaycees,  Box 
7,  Tulsa,  Okla.,  74102. 


NEWSPAPER  WEB  PRESSMAN  or 
Salesman  now  selling  to  newspaiier 
pressrooms  to  sell  rollers,  blankets  in 
the  South.  Attractive  position,  good 
compensation  arrangement. 

J.  Thomas  McHugh  Company,  Inc. 

6800  East  32nd  Street 
Indianapolis  46226,  Indiana. 

Phone:  317-545-3662 


E&P  Employment  Zone  Chart 


Use  zone  number  to  Indicate  location  without  apecifle  Identification 


COMBINA'nON  PRES.S-STEREO.  <3ood 
scale,  finest  family  hospital-medical 
available,  all  fringes ;  air-conditioned 
plant;  day  work;  overtime  available. 
Attleboro  Daily  Sun,  Attleboro,  Mass. 
02703. 


EDITOR  &  PUBLISHER  for  June  4,  1966 


SItuBtlons  Wsrited 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administrative  I 

Editorial  I 

Photo-Typesetting  | 

1  Public  Relatioru 

^  OF  ESTABUSHED  ABIUTY 
Maks  Keneral  manasenhip  or  advertis- 
iog  directorship  of  daily  or  combination 
In  Zone  4.  R«sum4  in  personal  interview 
with  exchange  of  references.  Box  1969, 
Siitor  &  Publisher. 

rUBUCATION  ENGINEER 
Bxperienced  all  phases  technical  man- 
osl  preparation:  also  specification,  con¬ 
tract  analysis,  report  writing,  editorial, 
liaison  and  supervisory.  Broad  engineer¬ 
ing  background,  mechanical,  electrical, 
nuurine;  some  electronics.  BS  in  £IE. 
Cbotinental  U.S.  only.  Box  2003,  Editor 
(  Publisher. 


PITBMSHER-EDITOR,  top  news  execu¬ 
tive,  assistant  to  publi^er  desired.  Zone 
I.  Outstanding  background  as  weekly 
poblisher,  semi-weekly  general  manager, 
managing  editor  dailies ;  44,  stable  fam¬ 
ily  man.  Box  1987,  Editor  &  Publisher. 


JtKTIST,  11  years’  news  experience;  - 

now  free-lancing  (9  years)  in  pr/puh-  COPY  : 

liestion  /  manufacturing  /  advertising  Reliable.  I 

srsas.  Wishes  to  re-enter  news  field.  Box  1968,  Edit 

Praduce.direct  any  art  job.  Excellent  - 

■Terences.  Box  1917,  Eiditor  &  Pub-  EDITOR — 20  yean 
li^r.  Ran  Zone  2  p.m. 

CLASSIFIED  EXECimVE  1 

S3  years  solid  experience  highly  com-  _ 

pstitive  Now  York  metropolitan  area;  EXPERT  EDITOI 
St  years’  classified  director  l^ing  na-  office  Box  285 

tional  newspaper  chain.  College  grad-  fomia 

ante,  age  66.  Outstanding  record  as  top  _ ! _ 

volume  producer.  Box  1948,  Editor  &  NA’TIONAL  AW/ 
Publisher,  sports  publi 

CT^SSIHED  SALES  MANAGER  not  "^e'tp^'OT'^’wH'tfn 
merged  I  Am  a  walking  portfolio  of  daily  Wayne  F  ' 
ideas  to  Mil  sp^  that  will  solve  Brookings,  South 
your  problems.  40,  married,  and  will  gao-fioOS 
locate  anywhere,  i^x  1922,  Editor  & 

I^blisher. 


DUptay  Advertising 


ADVERTISING  MANAGER  —  Prefer 
West  or  Southwest.  Currently  directing 
staff  of  12  on  60-M  class  daily;  20 
years’  newspaper  experience.  Box  1943, 
Editor  &  Publisher. 


NEW  ENGLAND  REP 

Linage-building  advertising  sales  repre- 
lentative  with  26  years  varied  national 
and  retail  experience  will  represent 
your  newspaper,  magazine,  trade  patier 
or  other  organization  in  New  England 
region.  For  complete  details  write  Box 
2001,  Editor  A  Publisher. 


SALES.  PROMOTION, 
COPY-LAYOUT  plus 
photography-darkroom,  news  feature, 
advertising  promotion.  Ten  years’  with 
a  10-M  daily.  Advertising  and  photog¬ 
raphy  diplomas.  Age  31.  Desires  same 
in  Zones  1,  2  or  3  by  August.  Box  2017, 
Editor  A  Publisher. 


ADVERTISING  MANAGER  or  sales 
mot  with  advancement  potential.  Age 
S2 — advertising  and  business  adminis¬ 
tration  degree — 12  years’  experience. 
Complete  production  knowledge  includ¬ 
ing  photo-composition  and  offiset.  Now 
#1  producer  on  50M  class  daily.  Prefer 
Northwest ;  will  consider  other  for  right 
position.  Box  2018,  Editor  A  Publisher. 


Editorial 


StATURB  WOMEN’S  EDITOR,  strong 
on  features,  fashion,  food.  Full  charge. 
Available  with  notice.  Box  1889,  Editor 
A  Publisher. 


PACKAGE  DEAL:  Working  editor,  chinist  schools;  ala 
managing  or  city,  APME  award-win-  operation.  Head 
ning  reporter;  photographer;  past  8  tions.  Reply,  if  y 
years  on  24,000  daily;  seeking  oi>por-  work.  Box  1967,  E 

tunity  to  earn  more.  Seacoast  area  pre-  - 

ferred.  Reliable,  mature  family  man.  MACHINIST  with 
Excellent  heedth.  Brad  W.  Messer,  1109  Intertyrpe,  Autoset 
Church  St.,  Galveston,  Texas  77660.  and  service  experii 
Telephone  (AG  718)  762-2691.  erator  and  makeui 

— - -  out  of  deadend  jol 

WIRE  EDITOR  experience.  Prefer 

Six  years’  experience.  Zone  2.  answer  all  good  off 
Box  1970  Editor  A  Publisher.  facturers.  Box  1986 

editor  sc  publisher  for  Jun«  4,  1966 


TEACHER  (male).  Language  Arts/ 
Sociology  student.  41,  B.S.,  6  years 
European  resident — fluent  German — 
seeks  opportunity  as  trainee  or  assistant 
in  journalism,  textbook,  or  trade  maga¬ 
zine.  Can  write,  rewrite,  copy-edit,  re¬ 
search.  Box  1921,  Editor  A  Publisher. 

EDITOR  OR  MANAGING  EDITOR,  16 
years’  all-around  newsroom  experience, 
including  sports.  Zones  1  or  2.  Box 
1973,  Editor  A  Publisher, 

TOP  REPORTER  60,000  daily  seeks  job 
offering  income  and  expression,  ^x 
1971,  Editor  A  Publisher. 

CONTEMPORARY  WOMAN.  6  month’s 
general  reporter  small  daily — prior  pro- 
motional-public  relations  writer  and 
coordinator — seeks  writing  job  with 
progressive  paper  with  circulation  over 
50, MO.  General  area  of  interest  art, 
music,  social  services,  women’s  features. 
Reply  phone:  Johnstown,  N.Y.  (AC 
518)  GL  4-3696,  or  Box  2009,  Editor  A 
Publisher. 

COPY  READER 
Reliable.  Florida  area. 

Box  1968,  Editor  A  Publisher. 

EDITOR — 20  years’  with  top  dailies. 
Ran  Zone  2  p.m.,  circulation  50,000. 
Seeks  daily  with  high  professional 
standards.  Ten  years’  part-time  jour¬ 
nalism  teaching,  2  degrees.  Eager  to 
move  before  Fall  school  term.  $20,000 
range.  Box  1993,  Editor  A  Publisher. 

EXPERT  EDI’TOR— $1,250  a  month. 
Post  Office  Box  2355,  Culver  City,  Cali¬ 
fornia. 

NA’nONAL  AWARD-WINNING  col¬ 
lege  sports  publicist  3  years— daily 
sports  editor-writer  12  years — seeks  col¬ 
lege  spot  or  writing  desk  job  on  major 
daily.  Wayne  F.  Shaw,  1110  8th  St., 
Brookings,  South  Dakota.  (AC  605) 
692-6505. 


NEWS  EDITOR,  37.  six  years’  out¬ 
standing  success  with  small  staff  on 
major  big  city  daily  in  highly  competi¬ 
tive  situation:  MJS — ready  to  bloom. 
Box  1996,  .Editor  A  Publisher. 


NEWSMAN  seeks  responsible  job,  small 
to  medium  p.m.  Diverse  experience.  Box 
20'13,  fiditor  A  Publisher. 


OVERSEAS  POSmON  SOUGHT  by 
exiierienced  writer,  reporter,  researcher, 
PR-man.  Twelve  years’  in  Journalism, 
with  education  in  Journalism  and  Psy¬ 
chology.  Age  30,  Fluent  Spanish;  com¬ 
petent  photography.  Gusto  for  challenge 
— expect  top  salary.  Box  2007,  Eiditor 
A  Publisher. 


20  YEARS’  EXPERIENCE  as  editor. 
Conservation  and  public  relations.  Will 
relocate.  Box  2006,  Editor  A  Publisher, 


Free  Lance 


STAFF  CORRESPONDENT— Foreign. 
Have  DOD  authorization  book/ news 
series ;  previous  Stars  A  Strii>es ;  9 
years’  pr/advertising ;  3  years’  straight 
reporting;  36.  Must  arrive  Saigon,  O/A, 
July  1.  ^b  Lowrie,  2009  New  Jersey 
St.,  Loe  Angeles.  (}alif.,  90033.  Ph: 
(213)  265-1786. 


SIDE3AR  /  <3HICAGO 
Invites  midwest  freelance  assignments: 
articles,  interview^,  conventions.  First 
assignments  on  speculation.  Box  1929, 
Eklitor  A  Publisher. 


OperatorsMachinists 


MACHINIST  —  41.  family,  desires 
change.  Elxperience  plus,  one  Electronic, 
one  ^oton  maintenance  and  two  ma¬ 
chinist  schools;  also  computer  and  tape 
operation.  Head  machinist  qualifica¬ 
tions.  Reply,  if  you  desire  "quality" 
work.  Box  1967,  ^itor  A  Publisher. 

MACHINIST  with  electronics  training. 
Intertsrpe,  Autosetter,  Fairchild  sales 
and  service  experience.  Competent  op¬ 
erator  and  makeup  man.  Seeing  way 
out  of  deadend  job  and  chance  to  use 
experience.  Prefer  Northeast,  but  will 
answer  all  good  offers,  including  manu¬ 
facturers.  Box  1986,  EMitor  A  Publisher. 


PROGRAMMER  familiar  with  H-200, 
CDC  8090,  IBM  1620  and  1130.  desires 
position  in  computerized  Photo-Typeset¬ 
ting.  Thoroughly  experience*!  in  all 
phases  of  Linofilm  including  TTS-Com- 
puter  mark-up.  Box  1991.  Eklitor  A 
Publisher. 


Press  Room 

PRESS  ROOM  SUPiaiINTE2«>ENT  or 
Foreman.  Offset  Urbanite  experience 
(6  years)  desires  position  with  chal¬ 
lenge.  Writ*  Box  1967,  Eklitor  A  Pub¬ 
lisher. 


NEWSMAN  seeks  general,  siwrts  PR 
position.  Newspaper,  wire  service  back¬ 
ground.  Box  1997,  ^itor  A  Publisher. 


Sales  Promotion 


SALES  PROMOTION  -  PR  WOMAN 
Plan,  execute  successful  programs;  13 
years’  experience  large  and  small  com¬ 
panies;  some  agency.  Products  and 
services.  Journalism  degree.  Heavy 
plans,  writing,  public  contact,  travel. 
Light  sales,  speaking.  Attractive, 
smartly  groomed.  Relocat*  anywhere 
interesting,  lucrative.  Box  1983,  Editor 
A  Publisher. 
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I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  I 


■  □  Assign  a  box  number  and  mail  my  replies  dally 

I  To  Run;  Times  Till  Forbidden 

1^  Mail  to: 

IDITOR  A  PUILISHIR  •  ISO  Third  Avswm  •  New  Tart.  New  Yerh  1Se22 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Auto  Safety 

One  would  have  thought  that 
all  the  publicity  about  auto 
safety  in  the  last  month  would 
have  had  some  effect  on  the  high 
rate  of  mayhem  on  the  high¬ 
ways.  But  it  didn’t.  Memorial 
Day  weekend  proved  to  be  just 
as  deadly  as  all  those  three-day 
weekends  that  preceded  it. 

Senator  Abraham  Ribicoff  got 
a  lot  of  mileage  out  of  the  state¬ 
ment  he  delivered  May  6  as 
chairman  of  the  Government 
Operations  subcommittee  inves¬ 
tigating  auto  safety: 

“From  now  on  we  must  be 
concerned — not  just  with  the 
‘nut  behind  the  W'heel’  but  with 
the  nut  in  the  wheel  itself,  with 
all  the  parts  of  the  car  and  its 
design.”  He  repeated  the  com¬ 
ment  before  the  American  So¬ 
ciety  of  Newspaper  Editors  in 
Montreal  two  weeks  ago.  It 
plays  a  catchy  tune.  But  the  nut 
is  still  behind  the  wheel. 

The  huge  automobile  industry 
is  well  able  to  make  its  own 
explanations  and  defense  but  it 
seems  to  us  that  it  has  been 
caught  in  the  political  tread¬ 
mill  and,  in  spite  of  its  frank¬ 
ness  and  willingness  to  cooper¬ 
ate  with  the  Congressional  com¬ 
mittee,  is  still  being  accused  of 
caveat  emptor  (let  the  buyer 
beware)  when  that  has  not  been 
the  case. 

Too  little  acknowledgement 
has  been  g^iven  to  the  success  of 
the  voluntary  efforts  of  the  auto 
manufacturers  to  locate  cars 
that  inadvertently  came  off  the 
assembly  lines  with  imperfec¬ 
tions.  We  use  the  word  “inad¬ 
vertently”  because  no  producer 
in  his  right  mind  would  go  to 
the  expense  of  such  follow-up 
campaigns  if  the  need  for  them 
could  have  been  avoided  in  the 
first  place. 

The  executive  vicepresident  of 
one  of  the  “Big  Four”  manufac¬ 
turers  told  us  four  years  ago 
when  we  were  discussing  the 
forthcoming  new  models:  “No 
one  should  order  one  of  the  first 
off  the  assembly  line.  The 
modem  automobile  is  so  complex 
that  it  takes  the  boys  on  the 
aswmbly  line  three  months  to 
learn  how  to  put  them  together.” 

Not  even  our  automobile- 
Itaxed  economy  could  stand  the 
luxury  of  a  three-month  “dry 
run"  on  pneluring  cars  so  that 
they  come  out  fiawleaa.  So  maylw 
this  IS  an  indictment  of  mislern 
advertising  which  creates  such 
a  piildir  ilemand  for  the  new 
iiKMlels  that  iMitpU  wait  in  line 
f'>r  them. 

The  Senate  au**  ••n<lnill<-e 


asked  for  data  covering  1960  to 
the  present  time  during  which 
47,000,000  cars  were  produced. 
The  records  produced  by  the 
manufacturers  revealed  that 
18.5%  or  about  8.7  million  of 
those  cars  had  been  defective  in 
some  respect.  The  four  manufac¬ 
turers  acknowledged  they  had 
conducted  426  campaigns  to  re¬ 
call  cars  for  correction  and  Sen. 
Ribicoff  said  safety  factors  had 
been  involved  in  about  half  of 
those.  This  figure  is  disputed  by 
the  manufacturers. 

The  fact  is,  however,  that 
about  90%  of  those  recalled  cars 
had  been  repaired  voluntarily  or 
had  been  found  free  of  any  de¬ 
fect.  Owners  of  the  remaining 
10%  had  not  been  located  or 
declined  to  bring  in  their  cars. 
Revised  methods  of  contacted 
owners  will  reduce  this  in  the 
future. 

General  Motors,  for  instance, 
revealed  it  had  conducted  171 
“recall”  campaigns.  Of  that 
number,  21  had  been  100%  suc¬ 
cessful;  41  were  between  95% 
and  100%  completed;  40  were 
between  85%  and  90% ;  and  24 
w'ere  between  70%  and  85%.  Of 
the  171  campaigns  in  the  last 
seven  model  years,  105  or  61.4% 
involved  5,000  or  fewer  cars. 

Clumsier  noted  it  had  pro¬ 
duced  7,586,988  vehicles  during 
that  period  which  “represents 
the  design,  fabrication  and  as¬ 
sembly  of  106  billion  individual 
parts  by  an  average  of  100,000 
workers  annually  in  our  plants 
and  a  much  larger  number  of 
workers  in  the  plants  of  19,000 
suppliers.”  It  noted  that  fewer 
than  one  out  of  every  100,000 
parts  and  assemblies  had  to  be 
re-examined  after  final  assembly 
because  there  was  a  possibility 
of  less  than  satisfactory  per¬ 
formance. 

The  record  shows  that  the 
manufacturers  have  pursued 
quality  control  for  many  years 
voluntarily  and  without  outside 
jiressure.  The  record  doe.sn’t 
seem  to  justify  the  black  eye  the 
indu.stry  has  gotten. 

At  the  same  time  the  nation’s 
automobile  dealers  have  lieen 
.se«*king  i]uality  control  of  a  dif¬ 
ferent  kind  and  have  been  asking 
for  the  help  of  newspu|>ers 
through  an  ailvertising  cam¬ 
paign  III  the  pagi‘B  of  EAI*. 

The  National  Autoniohlie 
|i<*alers  Association  ia  rom|KNie<t 
of  22,tKHi  new  car  ilealers.  “We 
aak  you  to  join  us  In  a  fight," 
they  are  asking  the  puMishing, 
hroadraslmg  and  advertising 
ln•lust  rii- 


Cartoonists  Name 
Sanders  On  Ballot 

Kansas  City 

The  American  Association  of 
Editorial  Cartoonists  wound  up 
its  annual  convention  here  May 
28  by  nominating  Bill  Sanders 
of  the  Kansas  City  Star  tor 
president. 

Mail  ballots  will  also  contain 
these  candidates:  for  vicepresi¬ 
dents,  Art  Poinier,  Detroit 
News,  and  John  Collins,  Mon¬ 
treal  Gazette;  for  secretary- 
treasurer,  Milt  Morris,  AP. 

The  cartoonists  heard  discus¬ 
sions  about  Viet  Nam  and 
Physical  Fitness  and  visited  the 
Truman  Library. 

“Our  target  is  a  fast-buck 
phoney — a  con  man  who  may 
pose  as  an  automobile  dealer  or 
as  any  other  ethical  business  or 
professional  man.  We  know  him. 
You  know  him.  He’s  easy  to  spot. 
He  uses  bait  advertising  and 
every  deceptive,  dishonest  trick 
to  cheat  the  public. 

“He  destroys  the  business  and 
goodwill  of  all  quality  men  in 
his  ‘chosen’  field.  And  he  de¬ 
stroys  believability  in  adver¬ 
tising.  We  are  fighting  with 
every  legal  means  to  keep  this 
crook  out  of  the  retail  automo¬ 
bile  industry.  Your  support  is 
vital  because  you  possess  the 
unique  power  to  fight  him  on  all 
fronts:  the  power  to  refuse  dis¬ 
honest  advertising.  If  he  can’t 
advertise,  he  dies!  That’s  why 

BOOMER 


we  say:  ‘Don’t  take  the  i 
advertising.’  The  business  y 
save  may  be  yours  .  .  .  ours . 
and  all  business.” 

That  is  the  appeal  to  n*- 
papermen  in  the  NADA 
They  provide  many  examples 
what  is  meant  by  “bait  ad 
tising.” 

A  booklet,  “Standards 
Practices  for  Advertising  aiS 
Selling  Automobiles,”  can 
obtained  from  the  Washing._ 
office  of  NADA  at  2000  “k”  ® 
N.W.  It  is  worth  a  look-see  by  * 
newspaper  admen. 


Tv  Billings  Benefit 
Agency,  Probers  Told  ^ 


* 


WASHlNCa 
“Network  television  doll 
are  six  times  as  profitable  to 
advertising  agency  as  newsp 
per  dollars,”  the  Senate  Anti 
trust  and  Monopoly  Subcommit 
tee  was  told  June  2. 

The  witness  in  a  continuati 
of  a  hearing  on  television 
counts  to  major  adverti 
was  Gerald  T.  Arthur,  a  sto<4 
holder  in  Horizon  Broadcastin 
Corp.,  which  owns  a  majority 
interest  in  Sunrise  Press  Inc!; 
publisher  of  six  Long  Islam! 
weekly  newspapers.  1 1 

Arthur  said  an  agency  make 
more  money  if  it  persuades  'a 
client  to  buy  tv  time  rather  than 
newspaper  space.  Agenci 
heavy  in  broadcast  billings, 
said,  made  a  greater  net  pro 
than  those  oriented  to  priril 
media.  t 
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“Young  mmn,  if  your  rmn  quotr  fork^yi  for 

toying  u'hmt  ihfir  didn't  tiki*  ohout  thm  Korn- 

turky  Ihthy,  u'ky  ton't  you  quolo  me  as  toying  irAaf 
Vrtntvtt  thinkt  of  the  fudging  in  ihit  tAou'F“ 

BDITOR  ft  BUBLIfllllR  Imt  Jims  4.  I 
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Jl>«  MS  \l.l- I  •>  Ik  I'O  t  ; 

ht  mmI  (umI  raicin*  H>  • 

•  iifiiAl  ffmtititiktli  nvlilu* 

iHik  *>lk  »*ll  u|>  n  •»*M< 

Aiiuna,  In  niM^l.anal  IWniMi  *••>1111  > 
Nm  Jnrnry  Nvrvlm  nrnn  M  miuar* 
milM,  |>i|>ulali<>n  9i>.0M  fnmilM*  wllh 
iMunl  n«ni<l«nt»nl  irf  |>n>fM*iiH<nl  man. 
niriMwalx'n  vxnrutivan,  iMwinow  •>wn»ra. 
n»w*|Ni|i«r*  bank*,  nimmarrial  aatah- 
llahmanU.  Mnall  imlualnal  tilanls,  rivir 
oivanlBationa,  rluha.  quaal-puhlic  aaao- 
riatiuna.  rhurrhaa.  AaUIrma :  4'ofnmit- 
tas  (^airman.  767  Waarimua  Riiail. 
Waahinrton  Townahip.  P.O.  Weatwooil. 
Naw  Jaraay  07675. 


WRITERS,  ARTISTS  for  assignments 
for  commercial  publications.  Elditor, 
PO  Box  530,  N.  Hollywood,  Calif.  91603. 


MU  r  n  AXiwtt 


III- 1 1* 


f»F!  r 


PuMie  Kmimliunt 


Tl(  HNICAL 
WRiTfR 


ALUANliUNIi  l*KtHTKK 
<  *11  r6»IU*l 

•  ••«  M  !«•  Nr«v*#  <\»  .  NoffH 

Vm  '  i 


PRESS 

RELATIONS 


REPORTER  for  Southern  Michigan 
daily  in  20,000  circulation  class.  Work 
with  excellent  staff  under  pleasant  con¬ 
ditions.  Good  pay.  liberal  fringe  bene¬ 
fits.  Excellent  chance  for  advancement. 
Box  2010,  Elditor  &  Publisher. 


REPORTERS — Experienced  in  covering 
municipal  affairs  and  writing  features  ; 
also  experienced  copy  readers.  Expand¬ 
ing  daily  in  fast-growing  New  Jersey 
area.  Excellent  fringe  benefits  and 
working  conditions.  Box  1985,  Editor  & 
Publisher. 


TOP-NOTCH  WRITER 
with  special  interest  and  competence  in 
national  and  world  affairs  for  challeng¬ 
ing  spot  on  staff  of  national  news 
magazine  serving  Catholic  junior  high 
schools.  Teaching  experience,  especially 
in  social  studies,  desirfd>le.  Excellent 
future  with  growing  organization.  Sal¬ 
ary  open.  Send  complete  resume  and 
samples  of  your  writing  (which  will  be 
returned)  to  Box  2012.  ^itor  &  iSib- 
lisher. 
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NOPCO 

CHEMICAL  COMPANY 
60  Park  Plac* 
Newark,  New  Jersey 

An  Equal  Opiiurtunity  Employer 


lat  aairaiag  aewni»»er  wiik  ease. si 
HgkaS'S  aa  siaa|aaiito  ruato  A|tol> 
to  Jaka  R  Pfriata.  Hus  Mgr  .  Pusi 
Pak  l  a  If*  Mtoto  ■!  ,  Mr  ilgei-  i ' 
Otto  a  .  Mkit 


COMPOSING  ROOM 
SUPERINTENDENT 


To  «Mum«  r««|H»fi«ihihl)r  ffH*  i»ii»n  Bh««t> 
rumbinattufi  UaIIim  in  th« 
with  cirruIntUm  uf  uv»r  75.4hKi.  t)|i9rif 
lion  inclu<W  •xt^siv*  computer  um  in 
n«wrg  and  rofnt»ut#r>ph«H4>  rt>fn|MMiiti<»n 
juJ  pnitfram.  £xr«ll»nt  Mlary.  benefits 
and  advancemant  put^niial  with  orifnn- 
izatiun.  Plcaa#  tend  raaum^  in  Arxt  I 
Mt«r  to  Box  199K.  iCiiitor  A  Publisher.  ' 
All  replies  conAdential.  I 


Operatar$*MQchinUt% 


TTS  OPERATORS 


NEWS  E3IITOR  for  prize-winning  Long  I 
Izland  IN.Y.)  weekly.  Good  supporting 
staff.  Must  be  self-starter,  strong  on 
rewrite  and  makeup.  Way  over  average 
talary  for  right  man.  Immediate  open¬ 
ing.  Masaapequa  Post,  95  Grand  Ave., 
Massapequa,  L.I.,  New  York.  Ph ;  (AC 
616)  798-6100. 


NEWS  WRITER  for  Greater  Boston 
university  news  bureau.  Must  have 
previous  newspaper  experience.  Starting 
salary  $7,000.  ^nd  resume  and  clip¬ 
pings.  ^x  2011,  Eiditor  &  Publisher. 


The  Sacramento  Bee  has 
openings  for  e.xperienced 
TTS  operators.  Justified 
tape  operation.  Give  ^st 
employment  record.  Top 
fringe  benefits.  Apply  in 
person  or  submit  resume  to: 


PUBLICATIONS  EDITOR  for  Univer¬ 
sity  in  Chart  Area  1.  Male  or  female 
eligible.  Must  be  strong  in  editing,  ' 
layout  and  tyixigrap^  with  minimum 
of  two  years  experience,  and  college 
degree.  Starting  ^ary  range  $6,000  to 
$9,000  depending  on  experience,  with 
top  benefita.  Personal  resume  and  sam¬ 
ples  of  publications  work  required.  Box 
1995,  Editor  &  Publisher. 


Personnel  Department 
McCLATCHY  NEWSPAPERS 
2 1  st  &  Q  Streets 
Sacramento,  Calif.,  95804 


Press  Rrtom 


REPORTEHIS.  DESKMBN,  for  daily 
newspapers  in  EI&P  zones  5,  7  and  8. 
Experienced  or  qualified  beginners.  Send 
full  tyitowritten  resume,  references  to 
Inland  Daily  Press  Assn.,  7  S.  Dear¬ 
born.  Chicago,  Ill.  60603. 


SPORTS — #2  man  for  12.000  daily 
heart  of  N.J.  Excellent  opportunity  for 
beginner  to  get  into  the  field.  Box 
2002.  Editor  ft  Publisher. 


STATE  EDITOR  for  central  Illinois 
paper — about  20,000  circulation  class. 
Be  in  charge  of  correspondents  and 
handle  their  copy.  State  experience  and 
salary  expected.  Contact:  Nate  Uditsky, 
P^in  Daily  Times,  Pekin.  Illinois 
61554. 


wtik  esOTWltvto  a*  all  tovei#  fto 
SMs—tsful  towdtftato  Is  arokwMt  w 
his  toto  Wa  ar  aarly  Ms  numM. 
with  kswsgtoto  as  Mtogasina  toto. 

Cauaft.  aM  aa  agsprasialiaa  af 
aikaaa  aad  Maasailia  Ma  m 
asitoat  la  raaafc  Uw  atosa  fiwa 
batoa  la  a  toaUar  af  mlkulaa,  tol 
alaa  to  Uaval  aaaaatoaally  la  ataal 
laaallaaa  fraaa  anaal  to  auaat.  Pisto 
ratattoM  la  aaly  tka  kaglaalag  to 
toad  Mato  wka  akewa  aMlIly  ia  ta 
tuma  rsagnaalklllty  and  lato  m 
oUtar  aaaignmaato.  ComiMiny  vM 
pay  raloaalloa  aspaasas.  InlaraMad 
partiaa  akoald  sand  datollad  toak- 
ground,  Ineludlag  aduealiua,  azpw 
rianto.  salary  raquframants  aaf 
paraonal  data,  to  Bos  1900,  Edilar 
ft  Publlabar. 


Production 


PRODUCTION  MAN— Experienced  all 
phases  offset  composition  through  cam¬ 
era — take  charge  expanding  NYC 
weekly  job  shop.  Box  1896,  ^itor  ft 
Publisher. 


NEWS  BUREAU  DIRECTOR  Gsasnl 
direction  of  ooUaga  news  Mnriee.  fa, 
eluding  nows,  home  town  ralsaiM, 
■porta,  faaturaa,  photography,  taryw 
aa  adviser  to  student  publication!,  ■«. 
oral  public  relations  duties.  PrMat 
somaons  with  metropolitan  news  exinri- 
anca,  under  30,  with  B.A.  degraa.  A4. 
drew  John  Niblock,  Director  of  ^klk 
Ralations.  Monmouth  College,  Ifoa- 
mouth,  Illinois,  61462. 


Promotion 


LINOFTLM  OPERATOR  and  mainte¬ 
nance  man  for  large  offset  plant  near 
Seattle,  Wash.  Excellent  pay  and  work¬ 
ing  conditions.  Write  to  N.  W.  Photo 
Type.  8020  -  108th  Ave.,  S.  E.  Renton, 
Wash.  98056. 


OPPORTUNITY  for  right  man  in  pro¬ 
motion  field.  Midwestern  morning-eve¬ 
ning  combination  seeks  promotion  di¬ 
rector  to  oversee  expanding  program. 
Excellent  fringe  benefits.  Please  state 
experience,  education,  and  expected 
starting  salary  to  Box  1988,  Editor  ft 
Publisher,  Replies  held  confidential. 


EDITORIAL  ASSISTANT  for  into- 
trial  public  relations.  Handle  eraplofN 
miblication  and  assist  in  general  ii- 
ternal-external  communications.  Writ¬ 
ing  ability  eaaential;  knowledge  of  pho¬ 
tography,  layout,  printing  productios 
helpful.  Growth-oriented  international 
company  with  headquarters  in  upetats 
New  York.  An  equal  opportunity  em¬ 
ployer,  M/F.  Write:  Dr.  Frank  P. 
Rodgers,  Ritter  Pfaudler  Corporation, 
1100  Midtown  Tower,  Rochester,  Ne* 
York  14604. 


UNOTYPE  OPERATOR  for  weekly 
newspaper.  Competent  ads,  straight 
matter.  Union  or  eligible.  40  hours 
$120.  Paid  vacation  and  holidays.  Per¬ 
manent.  Raymond  Herald,  Raymond, 
Washington  98577, 


MACHINIST-OPERATOR  for  daily  on 
Delmarva.  Write  or  call :  H.  Truitt. 
Foreman,  The  Daily  Times.  Salisbury, 
Md.  (AC  301)  749-7171. 


PROMOTION  MAN  OR  WOMAN,  ex¬ 
perienced  in  prei>aration  of  attractive 
layouts  for  special  promotions  and 
campaigns.  We  are  expanding  our  ad 
department.  Age  no  barrier  but  speed 
and  quality  copy  a  must.  Salary  open. 
Write  complete  resume  to  Advertising 
Director.  TTie  Meridian  Star.  Meridian, 
Mississippi,  39302. 


PR  OPPORTXTNITY 
Nation-wide  civic  organization  expand¬ 
ing  PR  department.  Need  ambitiou 
public  relations  man,  21  to  36  who  hai 
two  years  public  relations  or  media  a- 
perience.  ^nd  resume  and  salary  re¬ 
quirements  to  Bill  Gooilwin,  i^Uit 
Relations  Director.  U.S.  Jaycees,  to 
7.  Tulsa.  Okla.,  74102. 


NEWSPAPER  WEB  PRESSMAN  or 
Salesman  now  selling  to  newspaper 
pressrooms  to  sell  rollers,  blankets  in 
the  South.  Attractive  position,  good 
compensation  arrangement. 

J.  Thomas  McHugh  Company,  Inc. 

6800  East  32nd  Street 
Indianapolis  46226,  Indiana. 

Phone:  317-545-3662 


E&P  Employment  Zone  Chart 


Use  zone  number  to  Indicate  location  without  specific  identification 


COMBINATION  PRESS-STEREO.  Good 
scale,  finest  family  hospital-medical 
available,  all  fringes ;  air-conditioned 
plant ;  day  work;  overtime  available. 
Attleboro  Daily  Sun,  Attleboro,  Mass. 
02703. 


EXPERIENCED  MEIN  for  daily  news¬ 
paper  press  and  composing  rooms  (both 
letterpress  and  offset)  in  ElftP  zones 
5.  7  and  8.  Send  full  resume  and  ref¬ 
erences  to  Inland  Daily  Press  Assn.,  7 
S.  Dearborn,  Chicago.  III.  6060.3. 


JOURNEYMAN  PRESSMEN— Work  in 
combined  press-stereo  department  op¬ 
erating  six-unit  press,  six-day  paper, 
37^  hour  week,  metropolitan  scale. 
Open  shop.  Write  Box  1992,  Eiditor  ft 
Publisher, 


PREISSMAN  for  night  shift  in  the 
finest  hunting  and  fishing  mountain 
country.  Progressive  newspaper  in 
growing  city  with  fine  housing  and 
schools.  Good  wages.  Union.  Reply  with 
complete  references.  Box  2008,  Editor 
ft  Publisher. 
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rUBUAHHH  U'ITl»K.  «*1*  ••••  •wru- 
Ur*.  maIcIbM  »<•  ••••irwi.  *<••• 

I  (>M««Un<lm#  linrhBnxiiMl  ■»  •••kir 
BuWI*k*r.  ••ml-»OTkl|r  ••Mral  mana««r, 
■Mum#  ■litor  itmlllm,  44.  •labi*  fam¬ 
ily  aiaa.  H<i»  I'ibtor  A  I'ubllahar. 


ARTIAT,  II  yaara'  nawa  aaparianea ;  | 
BOW  (rao-laneln#  (»  »a«a)  in  pr/pub- 
llcatloti  /  manufacturin#  /  ndvartiwn# 
Bfwtf.  Wiahaa  to  iw-anlar  nawa  flaM.  { 
Pn>du<w4l tract  any  art  job.  Excajiant  , 
rafarancaa.  Box  1917,  Editor  A  Pub- 
liahar.  ^  ^ 

Clmuified  Adrertuing _ _  i 

CLASSIFIED  EXECUTIVE 
SS  yaara'  aolid  axpariance  hishly  eom- 
patitiva  Naw  York  metropolitan  araa; 
23  yaara’  claaaiAad  director  leadin#  na¬ 
tional  nawapapar  chain.  Collesa  srad- 
uata.  age  55.  thUatandin#  record  aa  top 
volume  producer.  Box  1948.  Editor  A 
Publiiher. 

CLASSIFIED  SALES  MANAGER  not 
marEadI  Am  a  walkinK  portfolio  of 
ideaa  to  aell  space  that  will  solve 
"your”  problems.  40,  married,  and  will 
locate  anywhere.  Box  1922,  Editor  A 
Publisher. 

Display  Advertising 

ADVERTISING  MANAGER  —  Prefer 
West  or  Southwest.  Currently  directins 
staff  of  12  on  50-M  class  daily;  20 
years'  newsjMiper  experience.  Box  1943, 
Editor  A  Publisher. 


NEW  ENGLAND  REP 

Linage-building  advertising  sales  repre¬ 
sentative  with  26  years  varied  national 
and  retail  experience  will  represent 
your  newspaper,  magazine,  trade  paper 
or  other  organization  in  New  England 
region.  For  complete  details  write  Box 
2001,  Editor  A  Publisher. 


SALES.  PROMOTION, 
COPY-LAYOUT  plus 
photography-darkroom,  news  feature, 
advertising  promotion.  Ten  years’  with 
a  10-M  daily.  Advertising  and  photog¬ 
raphy  diplomas.  Age  31.  Desires  same 
in  Zones  1,  2  or  3  by  August.  Box  2017, 
Editor  A  Publisher. 


ADVERTISING  MANAGER  or  sales 
spot  with  advancement  ix>tential.  Age 
32— advertising  and  business  adminis¬ 
tration  degree — 12  years’  experience. 
Complete  production  knowledge  includ¬ 
ing  photo-composition  and  offset.  Now 
#1  producer  on  SOM  class  daily.  Prefer 
Northwest :  will  consider  other  for  right 
position.  Box  2018,  Editor  A  Publisher. 


Editorial 


MATURE  WOMEN’S  EDITOR,  strong 
on  features,  fashion,  food.  Full  charge. 
Available  with  notice.  Box  1889,  Editor 
A  Publisher. 


PACKAGE  DEAL;  Working  editor, 
managing  or  city.  APME  award-win¬ 
ning  reporter;  photographer;  past  8 
y*"  Ob  24,000  daily;  seeking  OM>or- 
.  more.  Seacoast  area  pre- 

rwred.  Reliable,  mature  family  man. 

health.  Brad  W.  Messer.  1109 
Ohureh  St..  Galveston,  Texas  77650. 
Telephone  (AC  713)  762-2691. 

WIRE  EDITOR 
Six  years’  experience.  Zone  2. 

Box  1970  Editor  ft  Publisher. 
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TEAtllKK  Imalel,  language  Aru  l'KtH<HAM 
Ibwiubigy  sluileat,  41.  HA.,  I  years  ITM’  wwe. 
Kurtipsaa  reauleal  Mueal  tiermaa  piwiiiim  la 
■asks  oiHatrtuaily  aa  traiaea  er  •asia4aal  lia#  TbiM 
la  jaatiaallsai,  lextbrnk,  ar  trade  maga-  pkaiea  m4  I 
siae  t'aa  write,  rewrite,  eepyrndit.  r»  laiter  laar 
•earvk  Ibis  1911,  lulitor  A  I'Mblialter  rublisker 

KItITllM  OH  MAHAtilNO  KDITOM.  16 
years'  all-armtad  aewsnaaa  estwrieaM, 
la.lialla#  s|«irts  times  I  sr  I  Ibis  - — 

1976,  Kililvr  A  PuMisbet  FRKM  Nil 

TItl*  HKl’trMTKN  6«,M#  daily  seeks  mb  ft’THTAl 
nllerlaa  lamirae  aad  as  press  lua  Hus 

1971  lilltar  A  FuMisker 

l^ONTKMI'trNAMV  WOMAN,  i  miialk  s  ,  MMeM 
general  retsirler  Naall  dally  prior  pn^ 
NMitlimal-puMlr  relallims  writer  and 

nsinllnaliir  seeks  writing  job  with  f 

lingfreasive  imie-r  with  rirrulatiun  over  ( 

lu.ooo.  lianeral  area  of  Inlersal  art,  | 

music,  social  services,  women's  features. 

Keply  idumei  Jidinslown,  N  Y.  I  At' 

5IS|  til.  4-3g96.  or  Hox  2U09,  kiilitor  A 
Publisher.  ^ 

(•4>PY  KtLADKK  I  Nami 

Reliable.  Florida  area.  i  ■ 

Box  1968,  Ixlitor  A  Publisher.  I  ... 

-  — - I  I  Addn 

EIUTOR— 20  years'  with  top  dailiaa.  <  B 
Ran  Zona  2  p.m.,  circulation  60,00u.  S 
Seeks  daily  with  high  professional  S 
standards.  Ten  years’  tmrt-tima  jour-  g  ' 
nalism  teaching,  2  degrees.  Eager  to  B 
move  before  Fall  srhiMil  term.  620,000  S  C.-. 
range.  Box  1993,  Editor  A  I^blisher.  |  atatC- 

EXPERT  EDITOR  $1,250  a  month,  i  _ 

Post  Office  Box  2355,  Culver  City,  Cali-  i  B  By _ 

fomia.  1  5 

NATIONAL  AWARD-WINNING  col-  g  Clotgil 
lege  sports  publicist  3  years— -daily  S 
sports  editor-writer  12  years — seeks  col-  g 
lege  spot  or  writing  desk  job  on  major  g  CoDv 
daily.  Wayne  F.  Shaw,  1110  8th  St..  S  ''r'r- 
Brookings,  South  Dakota.  (AC  605)  ■ 

692-6505.  B  _ 

NEWS  EDITOR.  37,  six  years’  out-  I  B 
standing  success  with  small  staff  on 
major  big  city  daily  in  highly  competi¬ 
tive  situation;  MJS — ready  to  bloom. 

Box  1996,  Editor  A  Publisher. 

NEWSMAN  seeks  responsible  job,  small 
to  medium  p.m.  Diverse  experience.  Box 
2013,  Eklitor  A  Publisher. 


OVERSEAS  POSmON  SOUGHT  by 
exi>erienced  writer,  reporter,  researcher, 
PR-man.  Twelve  years’  in  Journalism, 
with  education  in  Journalism  and  Psy¬ 
chology.  Age  30.  Fluent  Spanish;  com¬ 
petent  photography.  Gusto  for  challenge 
— expect  top  salary.  Box  2007,  Editor 
A  Publisher. 


20  YEARS’  EXPERIENCE  as  editor. 
Conservation  and  public  relations.  Will 
relocate.  Box  2006,  Editor  A  Publisher. 


Free  Lance 


STAFF  CORRESPONDENT  —  Foreign. 
Have  DOD  authorization  book/ news 
series;  previous  Stars  A  Stripes;  9 
years’  pr/ advertising ;  3  years’  straight 
reporting;  36.  Must  arrive  Saigon,  O/A, 
July  1.  ^b  Lowrie,  2009  New  Jersey 
St..  Los  Angeles,  Calif.,  90033.  Ph; 
(213)  265-1785. 


SIDEBAR  /  CHICACK) 

Invites  midwest  freelance  assignments: 
articles,  interviews,  conventions.  First 
assignments  on  speculation.  Box  1929, 
Editor  A  Publisher. 


Operators-Machinists 


MACniNTST  —  41,  family,  desires 
change.  Experience  plus,  one  Electronic, 
one  Photon  maintenance  and  two  ma¬ 
chinist  schools;  also  computer  and  tape 
operation.  Head  machinist  qualifica¬ 
tions.  Reply,  if  you  desire  "quality” 
work.  Box  1967,  ^itor  A  Publisher. 

MACHINIST  with  electronics  training. 
Intertype,  Autosetter,  Fairchild  sales 
and  service  experience.  (Competent  op¬ 
erator  and  makeup  man.  Seeing  way 
out  of  deadend  job  and  chance  to  use 
experience.  Prefer  Northeast,  but  will 
answer  all  good  offers,  including  manu¬ 
facturers.  Box  1986,  Editor  A  Publisher. 


Fkotit-TypesrtUng 

I'KtH.HAMMKH  familier  •ith  H 
CIM'  «••«.  IHM  1619  aiHl  lls*  dmm 
piWiliiH)  la  SMiaiiMtenMl  l*b<4wTt|wes4 
Hag  TbianMtgklr  >s|wt»ea<wl  4a  all 
pksies  m4  |>a«Alai  la« India#  TTk-fkwa 
|Hi4«v  a«a»h.wg  Hws  1991,  laliW*  A 
rublialtM 


ffgas  K»mm 

PHKfW  NiM>M  NUrmiNTKNDRNT  ae 
Ftirssaaa  flNaet  Urkaalle  espsrtsaee 
16  rearsl  desire#  iMlIiwa  with  ebel- 
lM<g*  Wnie  Nile  1967,  Rri.tor  A  Pub- 


fuMfe  Helmllmms 

NKHsMkN  mmks  #*••*•!  e«M«*  I'M 

Sewep^wf  wire  earn**  b-.k 
grinrixi  Hwe  fe*4il«(  A  p«kl.a4w> 

kwlwe  f*fM«Mw44M4( 

AAI.KH  PNoHimirfV  .  PH  HOMAN 
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Shop  Talk 

By  Robert  U.  BroMu 

Auto  Safety 

One  would  have  thought  that 
all  the  publicity  about  auto 
safety  in  the  last  month  would 
have  had  some  effect  on  the  high 
rate  of  mayhem  on  the  high¬ 
ways.  But  it  didn’t.  Memorial 
Day  weekend  proved  to  be  just 
as  deadly  as  all  those  three-day 
weekends  that  preceded  it. 

Senator  Abraham  Ribicolf  got 
a  lot  of  mileage  out  of  the  state¬ 
ment  he  delivered  May  6  as 
chairman  of  the  Government 
Operations  subcommittee  inves¬ 
tigating  auto  safety: 

“From  now  on  we  must  be 
concerned — not  just  with  the 
‘nut  behind  the  wheel’  but  with 
the  nut  in  the  ■wheel  itself,  with 
all  the  parts  of  the  car  and  its 
design.”  He  repeated  the  com¬ 
ment  before  the  American  So¬ 
ciety  of  Newspaper  Editors  in 
Montreal  two  weeks  ago.  It 
plays  a  catchy  tune.  But  the  nut 
is  still  behind  the  wheel. 

The  huge  automobile  industry’ 
is  well  able  to  make  its  own 
explanations  and  defense  but  it 
seems  to  us  that  it  has  been 
caught  in  the  political  tread¬ 
mill  and,  in  spite  of  its  frank¬ 
ness  and  willingness  to  cooper¬ 
ate  with  the  Congressional  com¬ 
mittee,  is  still  being  accused  of 
caveat  emptor  (let  the  buyer 
beware)  when  that  has  not  b^n 
the  case. 

Too  little  acknowledgement 
has  been  given  to  the  success  of 
the  voluntary  efforts  of  the  auto 
manufacturers  to  locate  cars 
that  inadvertently  came  off  the 
ass^bly  lines  with  imperfec¬ 
tions.  We  use  the  word  “inad¬ 
vertently”  because  no  producer 
in  his  right  mind  would  go  to 
the  expense  of  such  follow-up 
campaigns  if  the  need  for  them 
could  have  been  avoided  in  the 
first  place. 

The  executive  'vicepresident  of 
one  of  the  “Big  Four”  manufac¬ 
turers  told  us  four  years  ago 
when  we  were  discussing  the 
forthcoming  new  models:  “No 
one  should  order  one  of  the  first 
off  the  assembly  line.  The 
modem  automobile  is  so  complex 
that  it  takes  the  boys  on  the 
assembly  line  three  months  to 
leam  how  to  put  them  together.” 

Not  even  our  automobile- 
based  economy  could  stand  the 
luxury  of  a  three-month  “dry 
run”  on  producing  cars  so  that 
they  come  out  flawless.  So  maybe 
this  is  an  indictment  of  modern 
advertising  which  creates  such 
a  public  demand  for  the  new 
models  that  people  wait  in  line 
for  them. 

The  Senate  subcommittee 


at  Thirty 


asked  for  data  covering  1960  to 
the  present  time  during  which 
47,000,000  cars  were  produced. 
The  records  produced  by  the 
manufacturers  revealed  that 
18.5%  or  about  8.7  million  of 
those  cars  had  been  defective  in 
some  respect.  The  four  manufac¬ 
turers  acknowledgred  they  had 
conducted  426  campaigns  to  re¬ 
call  cars  for  correction  and  Sen. 
Ribicoff  said  safety  factors  had 
been  inv'olved  in  about  half  of 
those.  This  figure  is  disputed  by 
the  manufacturers. 

The  fact  is,  however,  that 
about  90%  of  those  recall^  cars 
had  been  repaired  voluntarily  or 
had  been  found  free  of  any  de¬ 
fect.  Owners  of  the  remaining 
107o  had  not  been  located  or 
declined  to  bring  in  their  cars. 
Revised  methods  of  contacted 
owners  will  reduce  this  in  the 
future. 

General  Motors,  for  instance, 
revealed  it  had  conducted  171 
“recall”  campaigns.  Of  that 
number,  21  had  been  100%  suc¬ 
cessful;  41  were  between  95% 
and  100%  completed;  40  were 
between  85%  and  90% ;  and  24 
•were  between  70%  and  85%.  Of 
the  171  campaigns  in  the  last 
seven  model  years,  105  or  61.4% 
involved  5,000  or  fewer  cars. 

Chrysler  noted  it  had  pro¬ 
duced  7,586,988  vehicles  during 
that  period  which  “represents 
the  design,  fabrication  and  as¬ 
sembly  of  106  billion  individual 
parts  by  an  average  of  100,000 
workers  annually  in  our  plants 
and  a  much  larger  number  of 
workers  in  the  plants  of  19,000 
suppliers.”  It  noted  that  fewer 
than  one  out  of  every  100,000 
parts  and  assemblies  had  to  be 
re-examined  after  final  assembly 
because  there  was  a  possibility 
of  less  than  satisfactory  per¬ 
formance. 

The  record  shows  that  the 
manufacturers  have  pursued 
quality  control  for  many  years 
voluntarily  and  without  outside 
pressure.  The  record  doesn’t 
seem  to  justify  the  black  eye  the 
industry  has  gotten. 

At  the  same  time  the  nation’s 
automobile  dealers  have  been 
seeking  quality  control  of  a  dif¬ 
ferent  kind  and  have  been  asking 
for  the  help  of  newspapers 
through  an  advertising  cam¬ 
paign  in  the  pagres  of  E&P. 

The  National  Automobile 
Dealers  Association  is  composed 
of  22,000  new-car  dealers.  “We 
ask  you  to  join  us  in  a  fight,” 
they  are  asking  the  publishing, 
broadcasting  and  advertising 
industries. 


Cartoonists  Name 
Sanders  On  Ballot 

Kansas  City 

The  American  Association  of 
Editorial  Cartoonists  wound  up 
its  annual  convention  here  May 
28  by  nominating  Bill  Sanders 
of  the  Kansas  City  Star  for 
president. 

Mail  ballots  will  also  contain 
these  candidates:  for  vicepresi¬ 
dents,  Ai't  Poinier,  Detroit 
News,  and  John  Collins,  Mon¬ 
treal  Gazette;  for  secretary- 
treasurer,  Milt  Morris,  AP. 

The  cartoonists  heard  discus¬ 
sions  about  Viet  Nam  and 
Physical  Fitness  and  visited  the 
Truman  Ldbraiy. 


“Our  target  is  a  fast-buck 
phoney — a  con  man  who  may 
pose  as  an  automobile  dealer  or 
as  any  other  ethical  business  or 
professional  man.  We  know  him. 
You  know  him.  He’s  easy  to  spot. 
He  uses  bait  advertising  and 
every  deceptive,  dishonest  trick 
to  cheat  the  public. 

“He  destroys  the  business  and 
goodwill  of  all  quality  men  in 
his  ‘chosen’  field.  And  he  de¬ 
stroys  believability  in  adver¬ 
tising.  We  are  fighting  with 
every  legal  means  to  keep  this 
crook  out  of  the  retail  automo¬ 
bile  industry.  Your  support  is 
vital  because  you  possess  the 
unique  power  to  fight  him  on  all 
fronts:  the  power  to  refuse  dis¬ 
honest  advertising.  If  he  can’t 
advertise,  he  dies!  That’s  why 


we  say:  ‘Don’t  take  the  bait 
advertising.’  The  business 
save  may  be  yours  .  .  .  ours . 
and  all  business.” 

That  is  the  appeal  to  new*, 
papermen  in  the  NAD  A  ads, 
They  provide  many  examines  of 
what  is  meant  by  “bait  adver¬ 
tising.” 

A  booklet,  “Standards  and 
Practices  for  Advertising  and 
Selling  Automobiles,”  can  be 
obtained  from  the  Washington 
office  of  NADA  at  2000  “k”  St 
N.  W.  It  is  worth  a  look-see  by  all 
newspaper  admen. 

• 

Tv  Billinas  Benefit 
Agency,  Probers  Told 

Washington 

“Network  television  dollars 
are  six  times  as  profitable  to  an 
advertising  agency  as  newspa¬ 
per  dollars,”  the  Senate  Anti¬ 
trust  and  Monopoly  Subcommit¬ 
tee  was  told  June  2. 

The  witness  in  a  continuation 
of  a  hearing  on  television  (fc 
counts  to  major  advertisers 
was  Gerald  T.  Arthur,  a  stock¬ 
holder  in  Horizon  Broadcasting 
Corp.,  which  owns  a  majority 
interest  in  Sunrise  Press  Inc, 
publisher  of  six  Long  Island 
weekly  newspapers. 

Arthur  said  an  agency  makes 
more  money  if  it  persuades  a 
client  to  buy  tv  time  rather  than 
newspaper  space.  Agencies 
heavy  in  broadcast  billings,  he 
said,  made  a  greater  net  profit 
than  those  oriented  to  print 
media. 


BOOMER 


“Young  man,  if  your  paper  can  quote  jockeys  for 
saying  what  their  horses  didn*t  like  about  the  Ken¬ 
tucky  Derby,  why  can't  you  quote  me  as  saying  what 
Princess  thinks  of  the  bulging  in  this  show?" 
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STAR  Improved  Parts 
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These  keyboard  parts  are  the  ones  that  wear  or  require  frequent 
service.  Star  Parts  has  improved  most  of  them  to  make  maintenance 
easier  and  production  more  profitable. 

For  instance,  Star’s  new  oil-less  cams  never  require  lubrication; 
individually  cut  teeth  grip  the  rubber  roll  for  positive  matrix  release; 
yokes,  stop  pins  and  journal  pins  are  hardened.  Cam  stop  strips 
(combs)  are  double-thick  hardened  steel,  outlasting  older  brass  parts 
several  times  over. 

The  Star  Parts  catalog  lists  over  3500  other  improved  and  con¬ 
ventional  linecasting  parts.  You  can  obtain  a  single  screw  or  spring; 
or  all  the  parts  needed  to  overhaul  a  distributor,  electric  pot,  driving 
clutch,  vise  and  other  major  assemblies. 

Star  service  is  fast.  We  can’t  get  your  order  to  you  yesterday,  but 
it  can  be  shipped  tomorrow. 
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One  of  These  Was  The 


One  of  the  most  dramatic  of  all  National  Spelling  Bees 
was  the  1965  event  when,  after  709  words,  a  boy  from 
Tulsa  finally  spelled  down  a  girl  from  Topeka  and  be¬ 
came  national  champion. 

Come  June  8,  in  the  Grand  Ballroom  of  the  Hotel 
IMayflower  in  Washington,  D.C.,  71  of  America’s  finest 
spellers  will  compete  in  the  39th  Annual  National  Spell¬ 
ing  Bee— a  program  sponsored  by  the  Scripps-Howard 
newspapers  and  55  other  daily  and  Sunday  papers. 

The  spellers,  ranging  in  age  from  11  to  14,  will  come 
from  as  far  away  as  Guam,  Hawaii,  and  Alaska.  Each 


Winner  I 

is  already  a  champion,  and  what  happens  in  Washinj 
ton  will  climax  one  of  the  most  unforgettable  experi 
ences  a  youngster  can  have. 

The  newspaper  sponsors  of  the  National  Spellii^ 
Bee  feel  they  are  providing  the  six  million  young  peopl 
who  participate  annually  more  than  just  the  opporta 
nity  to  learn  good  spelling.  There  are  other  rewarda-i 
citizenship,  sportsmanship,  understanding.  j 

With  by-products  like  these,  a  wholesome  activili 
like  the  National  Spelling  Bee  cannot  help  but  enri(| 
all  who  participate. 
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